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HERE'S THE NEW FORD—Heralded by the company as the ' 


The Newspaper of the Industry 


‘car of the year,"’ the 1949 Ford was introduced last week. Besides being 


lower and wider inside than previous models, the car is said to provide nearly 25 fope < more visibility as the result of so-called “picture 


windows"’ and an enlarged rear window. 


‘Sparks 


It’s Flag Day. 
+ * + 


Delaware is said to have only 
two high schools not teaching 
driver training. 

* * > 

Anticipated production of trailer 
coaches this year has been set at 
70,000 compared with 50,000 in ’47. 

* * > 

Ziegfeld’s Follies may have left 
the boards, but new model unveil- 
ings have certainly been getting 
the play. There are even black- 
outs of the new beauties until the 
curtain rises. 

» * * 


Safety experts have a new an- 
swer for those who belittle driver 
training courses with the confident 
assertion that they have never had 
an accident. 

It is: “Well, maybe all the other 
drivers kept out of your way.” 

* 4 * 


Radar for Cars? 


Driving “blind” by motorists may 
some day be a practical scheme in- 
stead of the near suicidal effort it 
is today, as a result of radar, ac- 
cording to Douglas F. Mason, for- 
mer director of airborne radio with 
the British Admiralty delegation. 


* * + 


Long on Taxes 


Louisiana won the dubious dis- 
tinction last week of having the 
highest gas tax in the nation when 
it boosted the levy from seven to 
nine cents. 


The sales tax was doubled to 2} 
percent and broadened to cover | 
parking and storage of motor ve- 
hicles. Other new or higher levies 
requested by Gov. Earl K. Long 
hit natural_resources, gas gather- | 
ing, slot machinés and beer. 


Public display of the Ford ‘49ers will 
will be offered—the Ford and the Ford Custom. The four-door sedan, pictured above, 


“SIMPLE, BUT STRIKING" —That's 
models. 


egin June 18 in the 6,500 Ford dealerships. 
is available in both lines. 


Ford's way of Gaperibiog He 
Fresh air for the pressurized ventilation system in the Ford en 


Two series 


rille on its new 1949 
ers through this grille. 


The hood atop the grille is shorter than previous hoods and also slopes gently from wind- 


shield to ornament, allowing for improved visibility. 


(See other photos on page 6.) 


Fanfare Ushers In ’49 Ford; 
List Prices Up 8.7 Pet. 


By Bob Finlay 
Managing Editor 


TEW YORK.—The 1949 Ford, |# 


boasting drastic advances 
aimed to recapture leadership in 
the lower-priced field, made its 
public debut in spectacular fashion 
last week at the Waldorf-Astoria 
here and in the nation’s press. 
Although factory list prices had 
been hiked from $85 to $125, com- 
pany officials voiced confidence 
that order lists would soar anew 
as soon as the streamlined models 
go on dealership display June 18. 
Ford’s ’49 entries are lower and 
wider than previous models. 
Other distinguishing features are 
sweeping fender lines, increased 
visibility and new springing. 
A company spokesman warned 


New Fleet Deal Spreads 


Most Othee-Firms Follow GM on Dropping 
Of Kickback and Employe Clause 


By Jack Wéed | 


A NEW. General. Motors agree- 

ment fér déaling: with large 

fleet users on company-owned ve- 

hicles only,.and withofit payment of 

the three percent kickback; will this 

week replace an agreement can- 
celled June 5. 

The new agreement is available 
only to owners of large fleets of 
company-owned cars and trucks 
of two-ton or less capacity. It 
embodies all of the former advan- 
tages of giving the fleet owner 
one point of contact in his pur- 
chases of all General Motors ve- 


hicles, the discounts on parts pur- 
chase and practically all benefits 
except the payment by the corpo- 
ration for volume business and 
the clause which enabled em- 
ployes of fleet-owner agreement 
firms to purchase under their own 
names cars which were used in 
company business. 

Cancellation of this latter feature 
in particular, as well as the “kick- 
back” payment, is being followed 
by practically every other vehicle 
builder in the industry, an AuTomo- 
Tive News survey reveals. Packard, 

(Continued on Page 57, Col. 3) 


that list prices, boosted an aver- 
age of 8.7 percent, may be revised 
gain when more information is 
available on production and labor 
costs. Volume production of the 
new models is not expected before 
July 15, and this week Ford opens 
wage negotiations with the UAW- 
CIO. 
* * * 

EYEN as the Dearborn company 

blew the trumpets and rolled 
the drums for its ’49 cars, execu- 
tives were hinting at projected ad- 
ditional improvements in later 
models. 

(Continued on Page 6, Col. 1) 


Charles W. Nash 
. Another pioneer dies 
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Vehicle Output Zooms 


But Shortages Force 
GM to Shut for Week 


Coal Strike Aftermath Closes Mich. Plants Till June 21; 
Week’s Total Up 37,723 Over Previous Period; 
Chrysler Operations Near Normal 


By Bernie Thomas 
Staff Writer 


FTER BOUNDING back last 

week to an estimated total of 
80,705 cars and 26,882 trucks—107,- 
587 units, U. S. vehicle production 
will go into a tailspin this week 
with General Motors assembly 
plants in Michigan closed because 
of~steél shortages. 

A corporation spokesman an- 
nounced late Thursday that ma- 
terials shortages resulting from 
the April coal strike forced the 
shutdown this week. 

All GM parts and sub-assembly 
fabricating plants in the U. S. were 
to be idle along with the Michigan 
assembly plants. GM assembly fac- 
tories in other states will probably 
close for a week “later on,” it was 
said. 

The resumption of production at 
Chrysler Corp. last week accounted 


Production 
Automotive News Estimates 
U. 8. Cars, Trucks 


107,587 


East rey, 1047 1947 


Week Week 
For deaitilnae production totals 
by makes, see table, page 60. 


93,148 


for the output of 107,587 vehicles, 
according to Automotive News esti- 
mates. It was an increase of more 
than 37,723 units over the previous 
Memorial day week’s production of 
49,723 cars and 20,141 trucks—a to- 
tal of only 69,864 units. 
* 7 + 
PPROXIMATELY 200,000 GM 
workers will be affected by the 
closings, the spokesman said. He 
explained that the forced suspen- 
sion of operations reflected the “in- 
tegration of U. S. manufacturing 
industries —their interdependence 
on one another for vital parts and 
materials.” 
Michigan assembly plants of GM 


to be down this week include the 
main units of Oldsmobile, Buick, 
Cadillac, Pontiac and GMC, as well 
as a Chevrolet plant at Flint. 

The upward trend from pre- 
vious week’s total could have 
been greater, but assembly of 
Ford cars was curtailed for a day 

(Continued on Page 60, Col. 3) 


New NADA Unit 


Begins Factory 
Relations Drive 


ASHINGTON.—No definite pol- 

icies were agreed on at the 
first meeting of NADA’s new Na- 
tional Industry Relations commit- 
tee here last week, it was learned 
by Automotive News. 

The committee—formed to han- 
dle outstanding problems of mu- 
tual interest to dealers, manu- 
facturers and the public—ad- 
journed without date to recon- 
vene at the call of the temporary 
chairman, Ben T. Wright, NADA 
president. 

At the next meeting, it was said, 
a permanent chairman will be 
elected and working plans formu- 
lated. 

” + * 
RESERVATION of the historic 
24 percent trade discount to 

dealers was announced as one of 
the major aims of the new com- 
mittee, along with the form and 
nature of dealer contracts with the 
factories. 

Because of recent talks by 
prominent factory men, dealers 
have become fearful that at- 
tempts may be made to reduce 
the historic discount. 

(In New York last week, Ford 
Sales Chief Jack Davis told AutTo- 
Motive News he didn’t know about 
the future of discounts. Dealers 
have made a lot of money, he said, 
“but I can remember when they 
lost a lot, too.” One thing is cer- 
tain, Davis declared, “dealers will 
need a big discount when compe- 
tition returns.’’) 

* * * 

ADA’s new committee “is a na- 

tional committee in the strict- 
est sense,” Wright declared. 
(See NADA, Page 59, Col, 4) 


Nash Plants Pause in Tribute 
To Founder, Dead at 84 


LENDALE, Calif.— Charles W. | 


Nash, founder of Nash Motors | 


and one of the industry’s foremost 
production experts, was buried 
Thursday at Forest Lawn park 
here. 

All Nash-Kelvinator plants and 
offices ceased work Thursday in 
a two-minute tribute to the man 
who relinquished the presidency 
of General Motors to build cars 
bearing his name. 

Many Nash-Kelvinator adminis- 
trative and sales executives attend- 
ed the funeral services at Forest 
Lawn’s Church of the Recessional. 
Among them were George W. Ma- 
son, company president and presi- 
dent of the Automobile Manufac- 
turers Assn.; H. G. Perkins, vice- 


president, and Meade Moore, chief 
research engineer. 
* + * 

M®: NASH, 84, died June 6 of 
a heart ailment at his Beverly 
| Hills home. He had been active 
|as chairman of the Nash-Kelvina- 
tor board until his wife, Jessie, 
| died last August. 

| The death of Mrs. Nash, com- 
ing just after the celebration of 
| their 62nd wedding anniversary, 
aggravated the pioneers heart 


(Continued on Page 58, Col. 1) 
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Early Pact Seen at Ford... 


Nash, Studebaker Hike 
Wages by 13 Cents 


By Mac Gordon they did not expect long-drawnout 

Staff Writer discussions at Ford. The Ford 

ASH AND STUDEBAKER | negotiations, involving wage de- 
granted 13-cent hourly wage in-| mands only, will get under way 
creases last week as the UAW-CIO| tomorrow (June 15) at the Rack- 
intensified efforts to wind up the} ham Memorial building in Detroit. 
third round of postwar demands. Negotiators for Briggs Mfg. and 


The agreements by the two inde- the union struck a snag over 
pendent makers were virtually iden- “fringe” economic issues last week 
tical with the agreement which set- | fter they had agreed on a 13-cent 
tled the Chrysler strike. It appeared | fateraise. Several short-lived wild- 
that this type of fixed increase, 
rather than the sliding scale 
adopted by General Motors, would 
become the “pattern” for most auto 
companies and large parts sup- 
pliers. 

With negotiations rapidly reach- 

ing climaxes at major companies 
in the industry, UAW officials said 


Parents Puzzled 
On Greeting for 


100 Millionth 


DETROIT.—What’s the auto in- 
dustry going to do about the 100,- 
000,000th vehicle in August? 

From what Automotive News has 
learned to date, if anything much 
comes of it, it will be warmed-over 
hoopalah. 

Several interests affiliated with 
the auto industry have been asking 
for latest developments on _ this 
milestone, with a view of tying in 
promotion. 

So far, the auto makers have 
blown hot, cold and lukewarm on 
the subject. 

At one time, a mammoth celebra- 
tion out-jubileeing the auto jubilee 
of 1946 was planned. There were 
to be parades, showmanship, stars, 
new models, old models, moving ex- 
hibits and all the rest. 

Then came the war scare and a 
eold front. 

Now the cold front has warmed 
up a bit. The international picture 
is a little calmer, but it’s still 
cloudy. 

Through all this, the milestone 
was bucked upstairs and down. 
Right now it is downstairs. The 
folks there have nine weeks to go. 
How far can you go on a big na- 
tional promotion in nine weeks? 

So, it looks like the auto boys 
have time to set up a focal point 
for a mild celebration, with com- 
munity celebrations in plant cities 
of the various auto companies—if 
they decide they want to. 

So far, all that has been decided 
is that if production runs along as 
scheduled, the 100,000,000th vehicle 
will be built about mid-August. The 
auto boys also know that this is a 
milestone. No details have been de- 
cided on what to do about the mile- 
stone. 

One of the difficulties is that the 
100,000,000th vehicle is everybody’s 
baby, and nobody’s baby. It’s going 
to be born at one of the 116 assem- 
bly plants around the country, but 
nobody will ever know which. 




































managed to arrange a renewal of 
meetings Thursday. 
* ° * 

LTHOUGH UAW’s §secretary- 

treasurer voiced the threat of a 
formal strike against Briggs, most 
observers believed that the differ- 
ences between the company and 
union would be resolved peaceably. 
Vacation pay and starting mini- 
mum rates were the main points at 
issue. 

A General Motors spokesman, 
meanwhile, made known the terms 
of the wage increase plan granted 
to more than 75,000 salaried em- 
ployes of GM. 

Besides an immediate raise of 
4 percent, the GM “white collars” 
will get a $25 quarterly bonus, 
adjustable with the cost of living. 
The bonus will rise or fall by $5 
amounts contingent on a 1.14 
point fluctuation in the consumer 
price index of the U.S. Bureau of 
Labor Statistics. 


The corporation spokesman said 
the cost-of-living benefits for sal- 
aried help will be approximately the 
same as those promised 275,000 
hourly-rated workers under the 
agreements with the auto and elec- 
trical unions. Hourly-rated em- 
ployes will get one cent an hour 
more or less if the BLS index 
should move 1.14 points in either 
direction. 

In the Chrysler agreement, sal- 
aried workers were given a flat 9 
percent raise. 

* * * 


Ts 13-CENT pay boost at Nash 
brings that company’s average 
hourly rate to $1.63 an hour, the 
same as that now in effect at 
Chrysler. GM auto workers now re- 
ceive an average of $1.61 hourly. 
The Ford rate is $1.53. 

The new Nash contract has a 
two-year duration period, with 
provision that wage negotiations 
may be reopened at the end of 
one year. Total annual cost of 
the raise to the company, which 
employs more than 15,000 produc- 
tion workers, was estimated at 
about $2,860,000. 

Studebaker workers ratified the 
proposal for a 13-cent increase at 
local union elections Wednesday. 
The Studebaker contract also has 
a two-year duration with a one- 
year wage freeze. 

Wage increase discussions were 
continuing at Packard, where an 
agreement was reported “in the 
works.” A Hudson spokesman re- 










FFICIALS of the national Ford | 
department of the UAW met in 
Detroit all last week to draw up 
strategy for the wage negotiations. 
It was learned that the Ford 
unionists were revising their orig- 
inal demands downward in line 
with the General Motors and Chrys- 
ler settlements. 
The consensus around Detroit 
was that just as the Ford unions 


cat strikes followed the collapse of | 
negotiations, but U. S. conciliators 





(See LABOR, Page 60, Col. 1) 


Service Cited 
3 Olds Executives Get 


Diamond Rings 


LANSING.—Three top executives 
at Oldsmobile with combined serv- 
ice records totaling 100 years have 
been honored by S. E. Skinner, gen- 
eral manager of the division. 

Diamond studded rings, appro- 
priately engraved, were presented 
by Skinner to A. H. Brandel, assist- 
ant production manager; E. W. 
Schuon, divisional comptroller, and 
D. E. Ralston, general sales man- 
ager. 





PRAYING FOR A CAR?—You might get 
an answer at this LaSalle St. used car lot in 
Chicago. The company uses the abandoned 
Grace Methodist Episcopal church, which has 
been vacant for 20 years. The building was 
built In 1876.—(Acme) 


years and Schuon and Ralston 30 
years each. 





Brande! has served Oldsmobile 40 | 


In Foreign Field. . . 


Mary 





FAIR OPENS IN HANOVER, GERMANY—This is the outdoor exhibit of the Hanomag 
Motor Co., featuring small passenger cars and farm machinery. (Acme photo). 


Unfilled Orders for nicks — 
At New All-Time Peak 


HOLLAND'S FIRST POSTWAR CAR—The Gatso, a streamlined roadster with a removable 
plastic top. Built chiefly from Ford parts, including the engine, it can travel 900 miles on 
one load of gas with extra tanks which are optional. M. Gastonides, Dutch manufacturer 
of Heemstede, Holland, says it can do 105 miles per hour. It sells for $4,200. (Acme photo). 


By Pete Wemhoff 


Editor, Automotive News 


FLINT.—Having shown an 
crease every 10 days since war’s 
end, Buick’s unfilled orders are 
now at an all- 
time peak, Sales 
Chief William F. 
Hufstader report- | 
ed last week. 

As a result, 
Hufstader be- 
it will be 
1951 or 1952 be- 
fore a customer 
can get 
‘ : ate delivery on a 
Wm. F. Hufstader new model 

Service and parts sales of deal- 
ers are also at a new peak, he 
declared, adding that customer 
labor sales in April were the 





lieves 


popular make. 


highest in history. 


“Dealers are working hard on 
service and parts sales,” Hufstader 
said. “Having spent $56,000,000 on 
new buildings and expansions since 
V-J day, our dealers are in a good 
position to handle this 


volume.” 


Hufstader said that much of the 
dealers’ total expenditure had gone 
vealed that his company also was | into new and revamped service and 


negotiating a pay agreement. | parts departments. 
ee Demand for Dynafiow-equipped | 


Top Cars 
New-car registrations for two 
months, plus 47 states for March 
and 87 for April: 


1948 
Pos. 
1—208,828 
2—136,734 
38— 99,564 
4— 73,184 
5— 68,527 
6— 64,836 
I— 51,771 
8— 39,330 
9— 33,581 


10— 30,098 
1ll— 29,907 
12— 28,576—Mercury 


13— 28,078 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Stude. 
Nash 
Chrysler 
Hudson 


Kaiser 


14— 22,429—DeSoto 
15— 18,716—Frazer 
16— 16,985—Packard 


Li— 12,803 
18— 8,247 


Cadillac 
Willys 


19— 6,286 Crosley 


20— 4,407 


Lincoln 


1947 
Pos. 


162,983— 1 
139,315— 2 


86,126— 3 
61,673— 4 
54,012— 5 
52,810— 6 
49,839— 7 
27,589—10 
30,988— 8 
24,447—12 
27,021—11 
29,706— 9 
10,076—16 
17,479—13 
5,684—19 
11,451—15 
12,739—14 
5,687—18 
3,919—20 
6,167—17 


Total All Makes 


985,308 


819,903 


For further details see page 
22, today’s issue. 

















































Hufstader declared, 
is running far ahead of produc- 
tion. “We're gradually increasing 
output of the Dynaflow,” he said, 
“and hope some of these days to 
provide it on 100 percent of the 
Roadmaster series.” 

Hufstader asserted that his re- 
cent tour of dealers in 22 states, 
in the company of H. H. Curtice, 
Buick general manager, 
vinced him that most dealers are 
bending every effort to carry on 
good public relations. 

As an example, he cited the pol- 
icy ads dealers in various sections 
of the country are using. Suggest- 
ed by the Chicago Buick dealers, 
the full-page ads are now being 
made available to other dealers. 

“Here’s Where We Stand on 
| New-Car Selling,” is the headline 
on the ad. The copy points out 
this “four-square selling policy”: 

“1. No padding of prices .. .; 
2. No loading of unwanted acces- 
- «§ 3. No compulsory 
trade-ins ..., and 4. No collu- 
sion with ‘gray market’ dealers.” 

The ad lists the Buick delivered 
prices in Chicago and the dealers 
subscribing to the policy. 


| Roadmasters, 


in- 


immedi- 


of 


increased 





Shelton on Own 
E. D. Shelton has purchased the 
interest of J. J. Willis in the Shel- 
ton-Willis Motor Co. 
al), 405 N. Main St., Danville, Va., 
and will continue business at the 
same location as Shelton Motor Co. | ager in Los Angeles. 


(Internation- 
















P 
Calif. Branches, 
Ending Lee Deal 


DETROIT.—D. E. Ahrens, gen- 
eral sales manager of Cadillac, an- 
nounced last week that factory 
branches will be established next 
Jan. 1 to direct reorganization of 





H, W. Shepard fF. H. Murray 


Cadillac distribution, sales and serv- 
ice in the principal California mar- 
kets. 

The move will coincide with the 
termination of the Cadillac distrib- 
utorship contract held by the Don 
Lee organization since 1911. The 
distributor setup has been a divi- 
sion of Thomas S. Lee Enterprises, 
Inc., for the past 14 years. 

Cadillac factory branches will be 
established in existing buildings at 
Los Angeles, San Francisco, Oal:- 
land and Pasadena. 

Ahrens said that H. W. Shepard, 
now Cadillac general manager in 
Chicago, will be made general man- 
ager in San Francisco. F. H. Mur- 
ray, now business management 
manager of Cadillac in Detroit, will 
become general manager in Los 
Angeles. 

“Expansion of the California mar- 
ket—in population and purchasing 
power—dictated this major move,” 
Ahrens said. “California’s demand 
has grown to the point where the 
state now accounts for 10 to 12 per- 
cent of our national sales. 

“It has always been part of the 
Cadillac policy to be sure that sales 
and service facilities grow logically 
with the demands of the market. 
The present and indicated future 
market in California prompts us to 
make the same distribution reor- 
ganization in California that has 
been adopted in other key mar- 
kets.” 

Ahrens said that Don Lee will 
operate Cadillac dealerships in Bur- 
lingame, San Diego and North Hol- 
lywood. 

Cadillac is one of the few re- 
maining auto makers with a nation- 
wide distributor organization. As 
of last March 15, the division had 
172 distributors and 938 dealers in 
the U. S. Approximately 90 per- 
cent of the dealers and distributors 
were dualed with another General 
Motors make. 


Dodge Names Ely 
To Portland Post 


DETROIT.—Appointment of Fos- 
ter D. Ely as regional manager of 
the Portland (Ore.) region was an- 
nounced last 
week by E. C. 
Quinn, general 
sales manager of 
Dodge. 

Ely entered the 
automotive 
field in 1934. After 
four years in the 
armed forces, he 
was district man- 
ager in the Mem- 

3 phis region. Later 
Foster D. Ely he was city man- 






















CHRYSLER CHIEFS FETE NEW DEALER—Executives of the Chrysler division gave a fare- 
well party and presented a wrist watch to Harry T. Hessler, longtime supervisor of the 
time study department, on the eve of his departure for Adrian, Mich., where he will be 
a Chrysler dealer. Stewart W. Munroe, general sales manager, is shown here making the 
presentation to Hessler. At the left is David A. Wallace, president of the division. lliam 


. Maguire, production manager, is at the right. 
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Ancs my desk pass many ex- 
amples of good public relations 


programs initiated by individual 
dealers throughout the nation. 
Many of them are timely and are 
focused directly against the situa- 
tion that may currently exist. 

As an example of dealers’ re- 
sourcefulness, I am giving you the 
text of a three-column, nine-inch 
ad that appeared May 23 in the 
Utica (N. Y.) Observer-Dispatch. 
It appeared in the form of an open 
letter surrounded by plenty of 
white space, and addressed “To 
Whom It May Concern.” It was 
signed by David Geffen, DeSoto- 
Plymouth dealer in that city. Here 
it is: 


“A lot of people who ordered 
DeSoto and Plymouth cars from 
us are going to be disappointed. 
When we can deliver those cars 
is just anybody’s guess. Also it 
is very probable that practically 
all automobile production in 
these United States soon will be 
halted by shutdowns while union 
and management seek a satis- 
factory compromise. 


“This nation and this commu- 
nity have been getting along 
with a lot less motor car equip- 
ment than we normally should 
have. A lot of old cars are go- 
ing their last mile every day 
now. And in most cases the car 
is a part of the owner’s job. It is 


Richards, Moock 
Will Address 
Mich. Parley 


LANSING.—Speakers for the an- 
nual convention of the Michigan 
Automobile Dealers Assn. were an- 
nounced last week by Frank Her- 
rick, executive secretary. 

Herrick said that more than 750 
members and their wives are ex- 
pected for the convention, which 
will be held June 20-22 on Macki- 
nac island. 


Speakers will include Karl M. 
Richards, field services director of 
the Automobile Manufacturers 
Assn.; Harry G. Moock, vice-presi- 
dent of Plymouth and director of 
the Chrysler Conference of Busi- 
ness Management; Walter F. Red- 
die, deputy state revenue commis- 
sioner; J. George O’Brien, head of 
Reed Paper Co., and Austin T. 
Grant, news commentator. 

Six women dealers will be spe- 
cially honored at the convention, 
Herrick said. They are Ella R. 
Prochnow (Buick), Ann Arbor; 
Beulah B. Humphrey (Kaiser- 
Frazer), Caro; Blanche M. Lippin- 
cott (Oldsmobile), Flint; Mrs. W. 
R. MecMorris (Chevrolet), Flint; 
Nina Z. Dunlavy (Lincoln-Mer- 
cury), Detroit, and Mrs. D. L. Ken- 
nedy (Ford), Greenville. 





~de 


Dealers’ or salesmen’s comments, questions or requests 
addressed to John 0. Munn in care of Automotive News, 
and the writer’s name will be kept in confidence if recuested. 
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Dealers tell me 


By John O. Munn 






may be 
Detroit. 


his only means in getting to and 
from his place of employment, or 
going about his business of sell- 
ing or servicing commodities. 


“We want used cars to recon- 
dition and sell to customers who 
have been waiting for new cars 
and can’t wait any longer. We 
will pay the full value price— 
sometimes it’s more than the 
owner expects. The one who sells 
and the one who buys get a fair 
deal here. We make only our 
normal profit—if any. 

“As we see it our job is to keep 
the workers in this town on 
wheels. If you can get along 
without your old car phone or 
drive it in. The cash is waiting.” 
While its inspiration was the 

Chrysler strike, still with a little 
adjustment it would fit any dealer 
with a shortage of new cars. I am 
sure David Geffen will not object 
to its use by dealers in other 


cities. 
* * + 


| Cite Advantages 





r IS becoming more and more 

customary for dealers to pro- 
duce leaflets or booklets setting 
forth their facilities and reflect 
what their investment in build- 
ings, equipment, parts and trained 
manpower means to automobile 


| owners in their communities. 


Such a_ booklet, printed in 
three colors, has just been re- 
leased by the Monarch Buick Co., 
Indianapolis. I am sure William 
R. Krafft, president of this or- 
ganization, will be glad to send 
you a copy if you address him 
at 1040 N. Meridian St., Indian- 
apolis. 

When competition again becomes 
keen, the dealer with the greatest 
public acceptance is going serenely 
on and get volume and make a 
profit, while many of his competi- 
tors will find their only sales too) 
is to cut prices and dissipate 

profits. 


* * * 


Points Out Policies 


eat is the reason I was glad 

to see a copy of a booklet telling 
of the growth, experience and poli- 
cies of the Kuykendall Chevrolet 
Co., Lubbock, Tex. 


Harry Mitchell, of Mitchell & 
Cassell, Dodge-Plymouth dealer 
at Peoria, IL, puts out a month- 
ly house organ that attracts 
much favorable attention. Boyd 
H. Gibbons, Ford dealer at Los 
Angeles, produces the Wall Street 
Gazette, which is sent to all own- 
ers and prospects as well as to 
his staff of 60 employes regu- 
larly. 

All such activities on the part 
of dealers need to be encouraged. 
People are enthusiastic only about 
things they know about. Dealers 
have a wonderful story. Nobody 
but a dealer can tell it. He needs 
to tell it now. He needs to con- 
tinuously and consistently tell it. 
The degree he enjoys public ac- 
ceptance will determine how wel] 















he fares when keenly competitive 
conditions return. 











HARRISBURG, Pa.— (UTPS) — 
National speakers will cover every 
phase of highway safety at the 
second annual Pennsylvania Auto- 
motive Assn. safety conference to 
be held July 8 at the Bedford 
Springs hotel, Bedford, Pa., it is 
announced by Claude S. Klugh, 
manager of PAA. 

Members of the safety committee 
throughout the state will invite lo- 
cal mayors, aldermen, police chiefs, 
school superintendents and others 
to accompany them to the meeting. 


Plans are being made to ac- 
commodate a crowd of at least 
500 at the one-day session, the 
program for which will surpass 
anything attempted in the state 
this year. 

A meeting of the PAA safety 
committee will precede the confer- 
ence on July 7. S. H. Parker of 
Bellevue and E. J. Powell, Upper 
Darby, co-chairmen of the safety 
committee, will preside at the con- 
ference. Opening remarks will be 
delivered by E. A. Sahli, Beaver 
Falls, president of PAA. 


It was announced, meanwhile, 
that the 42nd annual meeting of 
the Pennsylvania Motor Federa- 
tion, to be held June 18-19 at Bed- 
ford, will be an open forum on the 
topic, “Meeting Pennsylvania’s Fu- 
ture Highway Needs.” 

Burton W. Marsh, traffic engi- 
neering and safety department di- 
rector of the American Automo- 
bile Assn., will preside over the 
forum, with the following partici- 
pating: 

J. P. Buckley, highway engi- 
neer, Automotive Safety Foun- 
dation; Bertram H. Lindman, 
highway engineer, AAA; Ray F. 
Smock, secretary of the Penn- 
sylvania department of high- 
ways, and State Senator George 
N. Wade, member of the joint 
state government commission. 
The PMF award will be present- 

ed to Robert J. Schmunk of Cleve- 
land, president of AAA, “for out- 
standing achievement in the field 
of travel in recognition of his ac- 
complishments as a pioneer in the 
development of the motor car and 
his lifelong zeal and devotion in 


Abe: Bester Wins 
$250 in Resale 


MOBILE, Ala.—Validity of a con- 
tract governing resale of a new 
automobile was upheld in circuit 
court here. Judge Cecil F. Bates 
held that Mrs. Ruby Summers, of 
Prichard, had violated her contract 
with Adams Motor Co. by reselling 
her new Chevrolet within six 
months after purchasing it. She 
was directed to pay the motor firm 
$250. 

Adams Motor Co. requires pur- 
chasers of new cars to sign a con- 
tract agreeing to pay the motor 
firm $250 damages if they sell their 
new cars within six months without 
first offering them to Adams for 
repurchase. 





Davis Expands Parts Service 

Davis Auto Co., Inc. (Pontiac), 
312 E. Main St., Fort Wayne, Ind., 
has enlarged its parts department, 
offering a parts discount up to 40 
percent to independent garagemen. 


Complete Coverage 


Every Phase of Highway Safety to Be Aired 
Before 500 at PAA Conference 






































On the House. . . 


Looks like about a three-month gap between Ford’s introduction 
and announcement of the next postwar line of cars; Nash or Chev- 
rolet will probably be next . . . Automatic transmissions will be the 

iieliiaie rule by this time next year, it’s believed .. . 
Buffalo association is reinstating its prewar 
territory security checking service ... Mon- 

tana association is voting to incorporate . 

Charleston, W. Va., reports an AFL organizer 

is quietly at work on dealer employes ... 

Proceeds of the Goodall invitational golf tour- 

ney in New York ($15,070) were turned over 

to the New Rochelle hospital .. . 

Texas association’s honor roll of cities with 100 

——_ percent TADA membership now includes 124 towns 

& in the Lone Star state; Minnesota added 49 new 

Wemhoft members in April, while Tennessee’s paid-up NADA 

membership is now 97.8 percent of potential ... 

yme NADAers are planning to visit Hawaii following next year’s 

onvention in San Francisco ... Brooklyn and Long Island dealers 
rill golf again June 24. 























-Pete WEMHOFF. 


behalf of the motoring public,” at 
the annual banquet on June 18 by 
Andrew J. Sordoni of Wilkés- 
Barre, president of PMF. 

Russell E. Singer, executive vice- 
president of AAA, will address the 
assembly on June 19. Officers of 
the PMF will be elected and AAA 
directors from the PMF will be 
nominated at the closing session. 
Reports will be given by President 
Sordoni and R. B. Maxwell, sec- 
retary-manager. 


highway and transportation committee; 


SYRACUSE DEALERS VOTE—Recently named 
are, left to right, Thomas D. Hutt, secretary; 
Fred L. Rivoli, new president; George F. Dunbar, vice-president; LeRoy Casper, treasurer, 


and Stuart C. Ballard, executive secretary. 








AT N. Y. DEALER MEETING—Left to right, 
illiam Frame, 
incoming President T. H. McElvein jr., Buffalo; Harry Williams, New York, new first vice- 
president; Carl E. Fribley, Norwich, public relations committee chairman, and Clare Bate- 
man, Dansville, purchase and discount committee chairman. 
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Charity Is Winner 
Resale Contract Violation 


Costs $500 Fine 


GREELEY, Colo.—The Commu- 
nity Chest is richer by $500 this 
week because a customer of Ed- 
wards Chevrolet Co. here resold 
his new Chevrolet two-ton truck in 
violation of his conditional sales 
contract. 

District Judge C. C. Coffin, or- 
dered the customer to pay Ed- 
wards Chevrolet that amount for 
failure to abide by the agreement. 

This case is the first of its kind 
to be tried in Colorado, according 
to V. A. McMillen, Edwards sales 
manager. 





J. B. Rusterholtz, Syracuse, chairman of the 


Mineola, new assistant trea:urer: 





officers of Syracuse Automobile Dealers Assn. 
Robert J. Purcell, immediate past president: 





Wis. Chief Applauds Results 


Of Dealer Licensing Law 


By John E. Hubel 


Staff Correspondent 


MILWAUKEE.--The dealers’ li- 
censing law—now in effect in Wis- 
consin—is working out satisfactor- 
ily for the state motor vehicle de- 
partment as well as for car deal- 
ers, distributors and manufactur- 
ers, according to B. L. Marcus, 
commissioner of the department. 


Any manufacturer, distributor, 
dealer and car salesman doing 
business in Wisconsin comes under 
this law, according to Marcus, and 
all must be registered before start- 
ing to do business in the state. 

The law prescribes the place 
of business and the necessity for 
reasonable financial worth. The 
applicant must be of good char- 
acter, for the law is framed for 
the protection of the public 
against unfair dealings and mis- 
representations. 

In discussing the working of the 
law, Marcus said: 

“I believe the law has proven 
of much benefit to both the dealers 
and the public. The franchised 
dealers have a place to go should 
manufacturers get unreasonable 
with them, and the customer like- 
wise has a place to file his com- 
plaints for adjustments if a re- 
tailer treats him unfairly. 


“Last year we licensed 2,666 deal- 


ers and 5,021 salesmen. Proof that 
the law is working for the benefit 
of the public is that we perhaps 
had no more than a couple dozen 
consumer complaints which were 
adjusted between themselves, with- 
out any legal recourse, to the sat- 
isfaction of both parties, when this 


| department asked them to get to- 


gether. 

“I think that this is the best 
proof that the law is working and 
is really a compliment to the deal- 
ers for their fair dealing with the 
public. 

“So far as the licensing of 
manufacturers is concerned,” 
Marcus continued, “I believe the 
law is beneficial to both the 
manufacturers and the dealers. 
While the manufacturer, of 
course, can cancel out a fran- 
chised dealer, he must have 
grounds for cancellation in ac- 
cordance with our law. When 
proof of the inadequacy of rep- 
resentation by the dealer to the 
manufacturer is presented, we do 
not hesitate to sustain the fac- 
tory’s action.” 

The Wisconsin law, Marcus de- 
clared, does act as a deterrent for 
cancellation of a dealer's license 
for personal reasons, or upon the 
whim of some manufacturer's rep- 
resentative. It also has a tendency 
of making the manufacturer more 
careful in the selection of dealers 
in Wisconsin. 





$15,000 Fire Damage 
GREENVILLE, Tenn.—Campbell 
Motor Co., owned by Joe Campbell, 
was damaged by fire to the extent 
of $15,000. The loss was partly cov- 
ered by insurance. 





Wiliam Uliman, Washington correspan- 
dent, keeps AUTOMOTIVE NEWS readers 
up to date on political and economic trendg 
in the nation’s capital every week, 
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AUTOMOTIVE WE STAND FOR: 

11. Fair and equitable contracts between manufac- 
turers and dealers in motor vehicles, parts and ac- 
cessories. {2. A fair profit to the dealer on every 
used vehicle accepted in partial payment for a new 
car or truck. 13. Every dollar of gasoline tax col- 
lected by state or federal governments applied to 
the building and maintenance of highways. { 4. The 
elimination of governmental and bureaucratic con- 
trols over this industry. 15. A return to the pre- 
cepts of independence and the rewards of applied 





NEWS 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. * 

















For Factory-Dealer Progress 


one of a National Industry Relations committee 
by NADA may well result in better relations between 
dealers and factories. 


There has been so much talk in recent months about 
dealer-factory differences that one might well forget that 
at the root of the matter the dealer andthe factory are in 
agreement—-they want to do business with each other. 


There are, of course, some factory practices which gripe 
dealers, and some may be downright dangerous. We believe 
that open discussion of these will lead to better relations, 
and it is hoped that the NADA committee will open the 
way for that. 


There will never be a complete victory for either side, 
and there never should be. Competition plays just as im- 
portant a part in these relations between dealer and factory 
as it does between dealer and dealer. 


With the spotlight on factory-dealer relations, we feel 
sure there will be progress. The dark, hidden things are 
the ones that cause real trouble. 


The Nash Story 


Te NEW generation in the auto industry has heard 
little in recent years of Charles W. Nash. Yet few others 
did as much to pull the auto industry out of the clouds and 
set it on the road to become the world’s leading industry. 


The Nash story is one of those romantic sagas that made 
America great, although Nash might scoff at the romantic 
touch. He was a little too hard-headed to go for that. Nash 
was a bound boy at 6. He labored in the fields. At 27 he 
came to the city, to work his way up through the industrial 
structure. He led the struggling General Motors through 
the dark days to solid footing. And then, at the half-century 
mark, he went on to form a new company to build a car 
under his own name. We think that those who search for 
the secret of America’s greatness should study men of his 
caliber. 





AS YOUR local Walter Winchell, 
who knows all and tells all, I find it 
my painful duty to report that De- 
troit is beginning to take on the 
appearance of the war days. Dur- 

ing the past week 
THE at the DAC and 
BRASS Recess club and 
RETURNS _in the hotel lob- 
bies, officers in the 
uniforms of the Army, Navy and 
Air Forces were becoming a com- 
mon sight again. Of course, the 
meeting here of the American Ord- 
nance Assn. had a lot to do with it 
but, from conversations, I gathered 
that it won’t be long before Uncle 
Sam will be in competition with 
our civilian needs for the products 
of all manufacturers in this area. 
+ + * 

THIS SUDDEN appearance of 
the uniformed brass in our midst 
fills me with mixed emotions. We 
all agree that this democracy must 
be kept in a military position to de- 
fend itself against aggression, no 
matter where we might be needed. 
That our air, sea and land trans- 
portation must be maintained sec- 
ond to no other country in the 
world is now a foregone conclusion. 
What we detest is the implication, 
all too apparent, that another war 
might be in the offing. God forbid! 

. * . 


TAKING THE optimistic view- 
point, we would rather have this 
demand from Uncle Sam for part of 
our production than labor disorders 
which would force a shutdown of 
our major industries. One thing is 
certain, we cannot have a depres- 
sion with full employment. Prob- 
ably with the tremendous facilities 
which we built during the past war, 
we can actually support the produc- 
tion for civilian needs equalling 
anything we had before the war and 
still build up our military services 
to full strength without too seri- 
ously affecting our economy. 

* +. * 

WITH TWO major corporations, 
GM and Chrysler, having signed 
two-year contracts with the UAW- 
CIO on a basis which seems to sat- 
isfy everyone concerned, I for one 
hope and believe that the settle- 
ment with Ford will be effected in 
short order. Do not be surprised if 
the Ford agreement is patterned 
along the lines of the GM settle- 
ment, which includes a sliding scale 
dependent on the cost-of-living base, 
either up or down. 

* > * 

BUSINESS on the whole is good 
from coast to coast and, although 
you hear much publicized sqawking 
from the amusement and liquor in- 
terests, perhaps that is only a good 
sign that our people are getting 
back to a normal basis of living 
which will include the old precepts 
of ingenuity, hard work and a de- 
sire to build and save. The business 
index which receded from the high 
point March 15, this year, is already 
headed back and will probably not 
stop until it has reached new and 
perhaps all-time highs. In our in- 
dustry, with GM, Chrysler and the 
independents on an even keel and 
with Ford getting into full stride 
with the new models, it is a safe bet 
that production figures will climb to 
a higher weekly rate than at any 
time since the war. 

* + > 

THE MACHINE tool makers, I 
understand, are squawking over the 
ban on shipments to Russia, leaving 
them with a million dollars worth 
of Soviet orders on their books un- 
filled. Well, isn’t that just too bad! 
Few of us who do not remember 
that we were shipping scrap iron to 
Japan almost up to the day it was 
being shot back at our boys. Surely, 
the best way to prevent a new war 
is to strangle the source of supply 
from any possible enemy. Certainly 
if these machine tool manufacturers 
will once again get busy with their 
salesmen and sales promotion, there 
is enough unfilled demand in these 
United States to keep their factories 
humming!—G.M.S. 


Automotive News Binder 


makes an ideal spot in which to file for 
permanent reference use the 1948 Al- 
manac, in addition to several months’ 


current issues. It is Levant leather 
cloth covered, with metal blades, and 
will last for years. Price $7.50 from 
our Book Department. You'll thank me 
for this tip!—G.M.8. 





BEING IN A PUCKISH MOOD 
WHAT IE THIS HAPPENED!/ 
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‘A Bordeaux Car? .... .’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


Is He Correct? 


Glancing through the very inter- 
esting Almanac issue, page 62, Ros- 
ter of American Car Makes, Past 
and Present, I note one missing. 

The Bordeaux was manufactured 
in New Orleans—I think in 1916. 
There were some 500 cars manu- 
factured and sold to the unsuspect- 
ing and gullible Southerners for 
around $2,300. Will you please 
check this and advise me if I’m 
right or wrong?-——-Leze W. Russet, 
Chieftain Pontiac, Inc., Winnetka, 
Tl. 


We're Sorry 

On page two of the May 24 issue 
of Automotive News, there are two 
pictures. In the second picture arg 


six boys grouped around an avto-!, 


mobile. My husband is on the ri 
in the foreground, but you dc 
have the correct name. It 
J. H. Scott, Scott Motors 
Kansas City. 


However, it should read 
J. Sinofsky, son-in-law of 
Kramer, Brookline Motor 
Boston, Mass.—Mrs. Besse 
sky, Jamaica Plain, Mass. 


‘Socialized Car’ 

I noticed in your last ¢ 
that the nice, small French Ri 
has arrived in this country. 

I am the last person b 
world against helping the F 
get back on their feet, but 
dead set against importing 
ucts from nationalized or “s 
ized” manufacturers, as we ° 
only feed by that some red 
union officials who got a ho 
some factories, which righ 
belong to the people. 

And I mean by that, eithe 
vate capital or the public by 
ing stocks should own them 

The more we help those “¥ 
wagon” industries, the mor 
harm our own aims. If Rens 
a French government owns 





mament plant, that is one thing, 
and might be correct in the inter- 
ests of national defense, but when 
they begin to produce civilian 
goods with government funds and 
are operated by union officials, it 
smells heavily of “Borscht.” 


Paul G. Hoffman should have 
the last word to say in all imports 
in regard to their usefulness to- 
wards the Marshall plan. I’d like 
to hear the outcry, if the U. S. 
government in cooperation with a 
union would open an automobile 
plant here in this country; when 
we import these cars, it amounts 
basically to the same thing. 


The Renault plant, if I am cor- 
rectly informed, was nationalized 
when the red tide was heavy in 
France. And as we all tnaw nri- 
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List Prices Up 8.7 Percent... 


Fanfare Ushers In 
"49 Ford Line 


(Continued from Page 1) 


Harold Youngren, vice-president | Over by Ford for the debut. Huge 


and director of engineering, told 
a press conference attended by 200 
reporters that Ford had selected 
the type of automatic transmission 
it wants and production plans 
were “well under way” with Borg- 
Warner. The automatic drive will 
first be intrcduced on the Lincolns 
and Mercurys, however, Youngren 
said. 

Henry Ford II, company presi- 
dent, reported an increase in 
Ford orders of 100,000 in the last 
30 days and declared that the 
new prices were “less than ex- 
pected” by dealers and the pub- 
lic. 

“They were certainly less than 
our competitors anticipated,” 
chimed in Ernest Breech, executive 
vice-president. 

+ + + 
Toa was no mistaking the 

- fact that the streamlined Ford 
organization considered this post- 
war car offering the first big blow 





Four-Alarm Showing 


Of the New Fords 
ALLAS.—Many dealers go all 
out to attract attention to new- 
model unveilings, but few can 
hope to attain the four-alarm 
showing of Ben E. Griffin Auto 
Co. (Ford) here. 

It was 10:30 in the morning 
when fire broke out at his estab- 
lishment a couple of weeks be- 
fore the °49 Fords’ big date 
with the public. Fire engines 
screamed. People flocked out of 
buildings. And then the Griffin 
employes started to roll the new 
models out into the street. 

A radio newscaster is reported 
to have flashed: “Hurry, hurry, 
hurry to the new Ford showing. 
Ben E. Griffin’s is burning up.” 
They say a couple of blind men 
are the only ones in Dallas who 
didn’t see the cars. 





in the long-range battle to “beat 
Chevrolet.” 

Young Henry admitted, though, 
that production prospects were not 
as bright as those for the public 
reception of the new models. Ma- 
terials shortages stemming partly 
from foreign aid and defense pro- 
grams will hold 1948 production of 
Ford-made cars and trucks to 1,- 
500,000 units, he predicted, adding 
that the steel outlook for next year 
is “not as promising as we would 
like.” 

J. R. Davis, vice-president and 
director of sales and advertising, 
said the new Fords were being 
allocated to dealers largely on a 
historical basis but with adjust- 
ments for shifts in population 
and buying power. These, he said, 
amount to no more than 8 to 5 
percent. 

The showmanship and carnival 
aspects of the Waldorf presenta- 
tfon touched off what Ford offi- 
cials described as a “tremendous” 
advertising and promotion cam- 
paign. 

Practically all the public facili- 


moving devices and live models 
pointed up all angles of the cars. 
Merry-go-rounds and “loop-the- 
loops” let spectators get a com- 
prehensive view of interiors, ex- 
teriors, undersides and power 
plants. 
+ * * 
RD SAID that more than $37,- 
400,000 was spent in tools, dies, 
jigs and fixtures for the new line. 
Two series of cars will be offered, 
the Ford and the Ford Custom. 
Body styles in both lines will in- 
clude the four-door sedan, the two- 
door sedan and the club coupe. Con- 
vertible and station wagon models 
will be available only in the Custom 
group and a three-passenger coupe 
only in the lower-cost Ford line. 


A new 95-horsepower six-cylin- 
der engine will be offered on all 
models in each line, as well as a 
refined V-8 yielding 100 horse- 
power. 

The new Ford is lower and 
lighter than previous models. The 
'49 four-door is 62% inches high, 
compared to 66.15 inches for a ’48. 
Curb weights are 3,175 pounds for a 
new sedan against 3,414 for a 1948 
sedan. 

* * * 

HE 114-INCH wheelbase has 

been retained in redesigning the 
Ford—a project which was largely 
the effort of George Walker, Detroit 
automotive stylist. 


Sweeping fender lines from front 
to rear highlight the exterior ap- 
pearance of the ’49 models. By mov- 
ing the body line out and drawing 
the fender line in, Ford said, the 
maximum width has been reduced 
but front and back seat width en- 
larged. 

The grille is described as “sim- 
ple but distinctive.” The hood, 
while it lends a massiveness to 
the overall presentation, is shorter 
than that on the °48s and also 
slopes in line with the trend for 
greater visibility. A chrome strip 
near the bottom of the body sides 
is designed to prevent the flush 
fender styling from giving a 
“wall-like” effect. 

Comfort has been one of the pri- 
mary objectives in the new Ford, 
the company said. Front seat widths 
have been increased six inches and 
the rear seat nearly eight inches. 
The body has been moved five 
inches forward with the seats cra- 
dled between the axles for a “much 
smoother” ride. 

* + +. 

A NEW TYPE of suspension sys- 

tem—“hydra-coil” springs— re- 
places the traditional transverse 
springs and the front axle. This 
system is centered around airplane- 
type shock absorbers mounted with- 
in low frequency coil springs. In 
the rear, extra long longitudinal 
springs are complemented by air- 
plane-type shock absorbers. 

The drive shaft tunnel has been 
jlecreased by adoption of the Hotch- 
kiss drive and the hypoid rear axle. 
These engineering changes also 
minimize the transmission of road 
noises into the car, it was stated. 

Engine vibration has been re- 


ties of the Waldorf were taken' duced by literally floating the 








NORTHEAST FORD DEALERS AND OFFICIALS AT "FORTY-NINER" PREVIEW—More than 
1,000 dealers gathered recently in New York. Left to right, Charles Parsons (Ford), president 
| 


of the New York State Automobile Dealers; Henry Strout 
district; Joe Judge (Ford), Rochester, N. Y.; 
district; R. F. Leonard, manager of the Buffalo district; C. J. 
east region; Frank McGinnis, sales promotion director; Robert Breech (Ford), Yonkers, N. Y., | 


and Walker Williams, general sales manager. 


manager of the Somerville (Mass.) 
Harry Lidgard, manager of the Pittsburgh 
Seyffer, manager of the North- 








Other “49 Ford Models... . 





“NEW LOOK" FOR THE OPEN-AIR SET—A doubly reinforced chassis has been engineered 


into the 1949 Ford Custom convertible, shown above. 


Like the other new Fords, the con- 


vertible has unbroken fender lines from fore to aft and wider seating room inside. It will be 


available with either the new 95-horsepower 


six-cylinder engine or the improved 100-horse- 


power V-8. Two special colors are offered on convertible only—Belgian cream and Fez red 





an 
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DESIGNED FOR SIX—Ford says the club coupe for ‘49, shown above, has been designed for 


Soe 





"six ~ people—with ample space for their. luggage in the rear." Seats have been moved 


forwar 
the axles. 


on all new Ford models, the company explains, and passengers are cradied between 
For the first time, an overdrive is being made available to Ford purchasers as 


See optional equipment. Gasoline savings of more than 25 percent are claimed 


with ¢ 


e overdrive. Super-balloon tires are also optional on the '49 Fords. The club coupe is 


offered in either the Ford or the Ford Custom line. 
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STATION-WAGON FIRSTS CLAIMED—The 1949 Ford Custom station wagon, which can be 


purchased with either a six-cylinder or a V-8 engine, is said to be the first to use two extra- 


width "safety doors"’ in the lower-priced field. 


t is also said to be the first eight-passenger 


wagon to employ all-steel construction. Wood panels are bolted directly to the steel frame. 
Ford says that extra strength built into the wagon chassis and body cut down on annoying 


squeaks and rattles. 





power plant on rubber mounts, 
according to Ford. 

A new heating system scoops 
fresh air into the car through large 
intakes just behind the grille. The 
system, which has an automatic 
temperature control, can be used as 
a fresh-air ventilator, a fresh-air 
heater or as a recirculating heater. 

* * +. 
RCoNomy of operation has been 
increased with an increase of 
more than 10 percent in gasoline 
mileage for the new six-cylinder 
engine and the redesigned V-8, 
Ford claimed. 

A new intake manifold is at- 
tached to the engine so that it is 
horizontal to the ground, reducing 
the tendency of raw gasoline to 
flow toward the rear cylinders and 
smoothing engine operation. 

The new “equa-flow” cooling 


Ford ‘Specs’ 


(Four-Door Sedan) 



































1948 1949 
Wheelbase 114” 114” 
Curb Weight 3,414 Ibs. 3,175 Ibs. 
Overall Length 196.08” 196.75” 
Max. Width 73.25” 71.7” 
Height, Loaded 66.15” 62.75” 
Tread—Front 58” 56” 
Rear . — 
Engine Dis- 
placement: V-8: 239 V-8: 239 
Cu. In 6: 226 ; 6: 226 
Horsepower V-8: 100 V-8: 100 
6: 90 6: 9 
Brake—Type Hydraulic Hydraulic 
Front Spring Transverse Independent 
Leaf a Coil 
Rear Spring Transverse Longitudinal 
eS Leat 
Drive Torque Hotchkiss 
‘ Tube ; 
Differential %-Floating Semi-Floating, 
Spiral Bevel, Hypoid, 
4-Pinion 2-Pinion 
Tire Size 6.00x16 _ 6,00x16 
Front-Seat 
Width (Hip 55.3” 61.5” 
Room) Rash Pali tas, . ae 
| Front-Seat 
Shoulcer 54.25” 57.2” 
Width eG . 5 he ate 
Width of Body 
at Center 55.6” 61.0” 
Pillar Ley 
Rear-Seat Hip 
51.5” 60.0” 
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system also is said to add to gen- 
eral operating efficiency. Water 
flows in volume the full length of 
the block. Temperatures in “hot 
spots” in the six and eight-cylin- 
der engines have been decreased 
by as much as 12 degrees, accord- 
ing to Ford. There are larger 
water pumps in the V-8. 

“As much as 25 percent improve- 
ment in gasoline economy may be 
achieved by taking advantage of 
the overdrive which is available as 
factory-installed optional equip- 
ment,” the Ford statement said. 

+ * + 

NEW STANDARDS of safety are 

claimed in the construction of 
the chassis and body. The box-type 
frame is of all-welded construction. 
Although the frame is lighter, there 
is said to be 59 percent more rigid- 
ity when combined with the body. 

The windshield has been in- 
creased in height and width, and 
the rear window is said to be larger 
than the ordinary windshield. There 
is as much as 20 square feet of win- 
dows in the new cars. 

All doors hinge at the front. 
Inside handles push up instead of 
down to open the door. Both fea- 





Ford Prices 


Increase 
1949 Over 

List Price 1948 List 

Ford 6 
Bus. Coupe. $1,163 
... 1,283 
. 1,208 
1,253 


.. $1,255 
1,315 
1,375 


1,355 
Ford 6 Custom 
a $1,340 


9 
*No comparable model in 1948 line. 





tures are aimed to preclude acci- 
dental opening of the doors. 

Ford declared that steering has 
been greatly improved and road 
shocks have been minimized, as the 
result of a newly designed linkage 
in which the pivot point of the tie 
rods is on the same center line as 
the wheels. 

Traditional, neutral-toned auto- 
mobile fabrics have been discarded 
by Ford for new tweeds, broad- 
cloths and mohairs. 

* 7 * 


ARDWARE is said to be mas- 
sive and attractive and much 
easier to operate. 

There are eight new exterior 
colors — Bayview blue metallic, 
Birch gray, Sea Mist green, Ara- 
bian green, Colony blue, Gun 
Metal gray metallic, Midland ma- 
roon metallic, and black. Two 
additional colors—Fez red and 
Miami cream —are available in 
the convertible only. 

Of three new upholstery fabrics 
adopted by Ford, the most unusual 
is said to be a gray tweed mixture 
with a blue stripe. It has been com- 
bined with a bolster of blue-gray 
broadcloth to protect the upper sec- 
tion of both front and rear seats. 

e * > a 

HE CLOCK DIAL has been cen- 

tered on the panel and placed 
higher. Night glare is eliminated 

on all instruments by so-called 
“black lighting.” 

The 1949 Ford station wagon is 
said to be the only one in the low- 
priced field with a two-door, all- 
steel body. Plywood veneer panels 
of selected hardwoods are bolted 
directly to the steel body. 

Several new safety features have 
been engineered into the station 
wagon. Elimination of the rear 
doors and enlarging the two front 
doors are acclaimed as some of 
these advances. 

. = aa 

HE 1949 CONVERTIBLE has 3 

front seat 6% inches wider, and 
a rear seat 2% inches wider than 
the 1948 models. 

Ford said the ride of the new 
convertible has been improved with 
low-frequency “hydra-coil” springs 
in front, and extra-long longitudi- 
nal springs at the rear combined 
with direct acting airplane type 
shock absorbers. 

A company spokesman said the 
wood-sided sportsman’s convertible 
had been dropped from the line 
with the introduction of the 1949 
models. Production on new con- 
vertibles and station wagons is 
slated to be increased later this 


| month and in July. 


The new low-pressure tires will 
be available as optional on the 49 
Fords. 








FORD FOUR-LETTER AWARD—One of the first dealers in the United States to receive 


| Ford's new award signifyin 
| Gates Kidd, president of 
above left, receiving the award from J. K. 


superiority in finances, management, spirit and facilities, was 
ennessee Motor Co., Inc., Johnson City, Tenn. 


Kidd is shown 
Lester, Cincinnati district manager for Ford 


Standing behind Kidd and Lester are, left to right, John Alvis, service manager; Ralph 
Hopper, used car manager; Otis Hale, business manager; Ivin Good, truck manager; Hill 
| Jordon, general sales manager; Everett Shilton, parts and accessories manager, all employes 


‘ of Tennessee Motor. 
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AUTOMOTIVE NEWS, JUNE 14, 1948 


This is not an Offering Prospectus. The offer of this Common Stock is made only by means of the Offering Prospectus. This is published on behalf of the undersigned 
and of any other members of the National Association of Securities Dealers, Inc., participating in this issue, who are registered dealers in securities in this State. 


These securities, though registered. have not been approved or disapproved by the Securities and Exchange Commission, which does not pass on the merits of any registered securities. 


NEW ISSUE 


20,000,000 Shares 


Playboy Motor Car Corporation 


COMMON STOCK 


(Par Value 1¢ per Share) 


This Common Stock is offered on a when, as and if issued basis, subject to the terms and conditions of the Underwriting Agreement, including the condition that no shares of stock shall be sold or 
delivered unless and until the undersigned Underwriter (as defined in the Securities Act) shall have obtained firm commitments for the purchase of such number of shares, the net proceeds of which, 
when added to the net proceeds of the sale of dealers’ and distributors’ franchises received by the Corporation after January 1, 1948, shall aggregate $8,500,000. The Underwriter has agreed to use his best 
efforts to sell the entire issue. but is not bound to take any portion thereof. The Stock is offered, subject to prior sale and to the approval of counsel, and to certain other conditions, including the sale of the mini- 


mum number of shares mentioned above. 


The following is the Corporation’s brief outline of certain information Contained in the Offering Prospectus and is subject to and qualified by the more detailed statements in the Offering Prospectus 
and the Registration Statement which also include important information not outlined or indicated herein. Such information is incorporated herein by reference. 


THE CORPORATION Playboy Motor Car Corporation (hereinafter re 

ferred to as the “Corporation”) was organized 
under the laws of Delaware, on January 27. 1948, as successor to a New York 
corporation which was originally organized on November 27, 1946. The Corpo- 
ration’s principal place of business is at 2450 Kenmore Avenue, Tonawanda, 
Buffalo Poste! Zone. New York. N Y. where it is presently engaged in the 
production of pilot models of the Playboy Motor Car The Corporation plans to 
produce and distribute a small, modern automobile. largely of conventional 
design and construction. for sale in the thousand-dollar-price class (before freight. 
Federal excise taxes. optional accessories. etc ) The car is about midway be- 
tween the conventional small coupe and @ midget car It is still in the develop- 
mental stage and engineering work. described in more detail in the Offering 


Prospectus, remains to be done 

SPECULATIVE FACTORS In view of the developmental status of the 
Corporation's production, and the risks and 

uncertainties attending the Corporation's proposed production program (which 

is, in turn, dependent upon the sale of the stock now being offered). the Common 

Stock of the Corporation is offered as a speculation 

In that connection, attention is directed to the following factors which are 
discussed in greater detail in the Offering Prospectus. The three founders of the 
Corporation. who are its principal officers. hold an aggregate of 5.000.000 shares 
of the Common Stock. for which one of them has paid an aggregate of $50,000 
Such founders have heretofore had no experience in mass production of automo- 
biles. If this financing is successful. the public will have acquired an aggregate of 
20,000.000 shares for $20,000,000 The founders would then hold 20% of the 
Corporation's stock. for which they had paid 1¢ per share. as compared with the 
cash payment by the public of $100 per share Thus. the founders would hold 
20% of the stock and would have a 20% participation in future earnings of the 
Corporation. for a cash payment of $50.000 If all the 20,000,000 shares being 
offered are sold. the outstanding stock of the Corporation. including stock issued 
to the founders. will have a book value (on the basis of the capital contribution) 
of approximately 68¢ @ share If less than 20.000.000 shares are sold the book 
value of the shares will be reduced proportionately The discussion and tables on 
Page 24 of the Offering Prospectus are incorporated herein by reference 

The Playboy automobile has. up to the present time, been produced only in 
pilot models and will not be produced for the consumer market until all. or @ 
substantial part of. the proposed financing is completed In that connection the 
engineering and development work mentioned above will be necessary It 1s esti- 
mated that it will take 15 to 18 months from the time that the necessary funds 
are made available to the Corporation before it can reach full production levels. 
For a more detailed discussion of this matter. reference is made to the Offering 
Prospectus More then 70% of the total cost of production of the Playboy 
car will be represented by the cost of parts. accessories and equipment pur- 
chased from outside sources The Corporation has no contracts for and no 
assurances of receiving such required materials. The acquisition by the Corporation 
of the Tonawanda plant 1s subject to the conditions mentioned above and in the 
Offering Prospectus. 

As mentioned below the Corporation has raised in excess of $760,000 through 
the sale of dealers’ and distributors’ franchises. which funds have been used for 
testing, development and pilot production The Corporation 1s at present with- 
out funds for production of cars for market and does not anticipate any earnings 
during its period of organization. tooling. construction. starting up and expansion 
and until an appropriate level of production-in-volume has been achieved 

As mentioned below, the Corporation's car will be in general competition with 
larger and more capacious coupes and other models now being marketed by other 
producers with relatively long experience im the field and large investments in 
plant and facilities. The automobile field 1s dominated by seasoned companies 
and is highly competitive The Corporation and its product have received a large 
amount of publicity. contrary to. or in conflict with, the representations made in 
the Offering Prospectus: and. to the extent that any such publicity is contrary to, 
or in conflict with. the representations made in the Offering Prospectus. such 
publicity should not be relied upon 

The Corporation is a party to litigation, primarily with former sales agents 
and employees. described in the Offering Prospectus (see Page 27 thereof) in 
which substantial amounts ere claimed from the Corporation and in which ad- 
verse decisions in substantial amounts would seriously affect the Corporation 

Unless and until the stock being offered has been sold. and the operations 
of the Corporation so require. the Corporation does not intend to endeavor to 
obtain @ major part of its proposed staff of executive and engineering personnel 
and key employees. Mass production will require considerable expansion of 
personnel. and the Corporation may encounter difficulty in recruiting adminis- 
trative, executive, engineering. and sales employees. The above is subject to the 
discussion of this matter on, Pages 3 to 5 of the Offering Prospectus which is incor- 
porated herein by reference. 

USE OF PROCEEDS If the entire issue offered is sold the aggregate offer- 

ing price to the public would be $20,000,000. Aggre- 
gate Underwriter’s commissions would be $3,000,000 and the Corporation would 
realize approximately $17.000.000 net from the sale of the issue. In addition, the 
Corporation estimates that it may obtain eventually approximately $3,000,000 
from the sale of franchises. The principal purposes to which all such proceeds‘ 
will be devoted are: purchase of equipment and outside tooling, $11,105,000; 
development and product and production engineering (including starting-up ex- 
pense), $1.700,000: installments on plant. plus interest. $750.000: working capital. 
$6,045,000. The Corporation has also agreed to pay certain expenses of the Under- 
writer and has paid or incurred other expenses related to the issue, the total of 
which, it is estimated, will be $200,000 All such estimates are subject to change. 
Should the Corporation realize $15,000,000 in lieu of the above-mentioned 
$20,000,000. the plant could be tooled for a production of 54,000 cars per annum, 
by reduction of the amounts above-mentioned for equipment and outside tooling 
to $8,485,000 and reduction in working capital to $3,665,000, the other amounts 
remaining as stated. In the event that the Corporation should realize no more 
then an aggregate of $8,500,000, the plant could be tooled for the production of 
10,000 cars per annum, on a 1-shift basis. In such latter case. a substantial in- 
crease in the price of the car would result, which would cause serious competitive 
disadvantages. No representation is intended by the above or by any other state- 
ment herein that the Corporation will achieve profitable operations at any of the 
production levels mentioned. 

In any event circumstances may arise which would require additional funds for 
working capital and other expenses. No plans have been formulated for the secur- 
ing of such funds, nof does the Corporation have any assurance of being able to 
obtain them when and if needed. The failure to obtain such funds, when and if 
needed, might result in substantial loss to the purchasers of the Common Stock. 
The above is subject to the discussion of this matter on Pages 17 to 19 of the 
Offering Prospectus which is incorporated herein by reference. 

PILOT OPERATIONS As of May 4, 1948, the Corporation had completed 

41 pilot cars which are being used for test and 
exhibition purposes. These cars have been produced in the Corporation's pilot 
plant which now has sufficient capacity for the production of pilot models at the 
rate of about 50 cars a month. At the present time, the Corporation does not have 
the financial resources for the production of more than 3 or 4 pilot models per 
week, and production is approximately at that rate. The necessary funds for 
pilot production have been and are being provided through the sale of dealers’ 
and distributors’ franchises, which constitute the Corporation's sole present 
source of funds. 


PLAYBOY AUTOMOBILE The Playboy will be produced in only one 
model—a 4-cylinder, 2-door, |-seat, 3- 


passen- 
ger. convertible coupe. The car will have a convertible top which will be of 
steel and manually operated. The body and frame will be all welded as an 
integral unit. The main specifications of the Playboy are expected to be approxi- 
mately as follows: 


Weight 2,035 Ibs Height 56 inches 
Wheel Base 90 inches Ground Clearance: 

Tread 47 inches Under center 8% inches 
Over-all Length 155 inches Under rear axle 6 inches 
Over-all Width 59 inches Seating Width 50 inches 


5.00 x 12 with standard drop center rim. 

4-cylinder, conventional design, 48 horsepower, water cooled: 
piston displacement of 124 inches. 

6 volt, standard Auto-Lite equipment. 

All-welded integral body and frame. 

Standard Warner gear, 3 speeds forward and reverse, syn- 
cro-mesh between high and second gears. 

Rigid axle with new design of independent front-wheel sus- 
pension. Hydraulic shock absorbers on each front-wheel 


Tires and Wheels 
Engine 

Electrical System 
Body 
Transmission 


Front Suspension 


arm. 
Rear Axle Standard. with ratio of 3.7 to 1 
Brakes 4-Wheel hydraulic Parking brake, mechanical, to rear 
wheels only 
Fuel System 10-gallon gasoline tank mounted at rear Stewart-Warner 


gasoline gauge AC fuel pump mounted on engine. 

The car will be about 14 inches narrower and 42 inches shorter (over-all) 
and 1.000 pounds lighter than standard light models now on the market, and 
about 10 inches wider and 10 inches longer (over-all) and 900 pounds heavier 
than cars of the midget type 


TESTING AND DEVELOPMENT The Corporation has been engaged 
in the testing and developing of the 
Playboy car for the past several months Road tests, performed under the super- 
vision and direction of independent engineers, have aggregated approximately 
17,000 mules. of which about 5,000 miles related to cars equipped with the 
48- engines presently contemplated for production. While the tests 
thus far accomplished have been meager. as compared with the testing normally 
performed by established automobile producers (and a much more extensive 
program has been recommended by the independent engineer. before the car 
is put into mass production, involving at least 5 to 6 months testing and cover- 
ing an aggregate of 200,000 miles of road operation). it 1s believed such tests 
provide some indication of what may be expected in the way of mileage and 
acceleration performance From such tests, it appears that the Playboy car. 
equipped with a 48-h engine, may be expected to achieve an average 
gasoline mileage of 20 to 25 miles per gallon in city driving, and 25 miles or 
more per gallon in country driving, at speeds under 45 miles an hour Accelera- 
tion performance would appear to be substantially comparable to that of present 
low-priced models of major manufacturers 
The Corporation is engaged in a program of product and production engineer- 
ing which it 1s estimated will take from 5 to 6 months and will cost approxi- 
mately $400,000 In addition, the Corporation estimates that $1,300,000 will be 
required to complete the pilot production, developmem and starting-up phase 
of its operations, including the production of additional pilot models of the 
automobile The above is subject to the discussion of this matter on Pages 8 and 9 
of the Offering Prospectus, which is incorporated herein by reference. 


TOOLING AND PRODUCTION When, as and if the Corporation re- 
ceives the necessary funds from the 
sale of the shares being offered, it intends to place orders to tool and equip the 
plant at Tonawanda. New York, for a production capacity of 100,000 cars per 
year, on a I-shift basis, using 2 shifts in the press room. Based on advice re- 
ceived from prospective sources of supply, it is anticipated (in the absence of 
delaying factors) that it may well take at least six to nine months from the time 
of the placement of the orders for the necessary tools, dies and other equip- 
ment, until the mass production assembly line is in operation, and an addi- 
tional nine months until the Corporation reaches full production. Such period 
of time may, however, be prolonged in substantial degree should the Corporation 
or any important supplier encounter serious interruption of its production by 
reason of materiel or personnel shortages, or other factors No representation is 
intended to be made as to when or whether the Corporation will in fact achieve 
mass production or the production levels described in more detail in the Offering 
Pr s. The above is subject to the discussion, with respect to this matter, on 
Page 10 of the Offering Prospectus which is incorporated herein by reference. 


PRODUCTION LABOR AND SUPERVI. As of March 31, 1948, the 


Corporat: had 125 - 
SORY AND EXECUTIVE PERSONNEL ales "The O ee 


has never had any work stoppages. It has no labor contracts or arrangements with 
any union representing its employees, although it understands that a union of 
its employees, or some of them, fs being formed. 

Mass production of Playboy cars will require great expansion of engineering, 
administrative, and executive personnel. It is anticipated that a staff of 1,500 
workers will ultimately be required. The Corporation has not yet attempted 
to recruit a staff of key employees. Such attempt will not be made until a 
substantial part of the issue offered has been sold and the Corporation's needs 
require such personnel The fact that the Corporation's plant is not located in 
the principal automotive center may raise some problem in that connection. No 
representation is intended to be made that the Corporation will obtain the 
necessary key engineering, administrative and executive personnel as and when 
needed. The above is subject to the discussion of this matter on Page 11 of the 
Offering Prospectus which is incorporated herein by reference. 


SELLING PRICE OF THE PLAYBOY The Corporation’s present plans 

to market the car in the thou- 
sand-dollar-price class before freight, excise taxes, optional accessories, etc., are 
based on costs prevailing in the first quarter of 1948 and on the production 
and distribution of cars in such quantities and in such manner as to utilize the 
Corporation's anticipated production capacity and equipment with a high degree 
of efficiency and economy. Increasing costs, limitations on production and other 
factors, not now anticipated, would require an increase in the sales price of 
the car. The above is subject to the discussion of this matter on Page 12 of the 
Offering Prospectus which is incorporated herein by reference. 


DEALERS’ AND DISTRIBUTORS’ FRANCHISES The Corporation 

anticipates distri- 
buting its cars in the United States and abroad through dealers and, to « 
more limited extent, through distributors. As of April 30, 1948, there were in 
effect approximately 267 car-distributor franchises granted by the Corporation to 
dealers and approximately 16 franchises granted to distributors, for which the 
Corporation had received the sum of $769,391 in cash and obligations to pay an 
additional $148,732 over varying periods, generally not exceeding 6 months 
(the obligations in a few instances, however, being conditioned upon the use 
of a car for exhibition purposes). All payments made by dealers and distributors 


Offering Price $1.00 Per Share 


under such contracts (with a few exceptions) have been paid into the general 
funds of the Corporation and the dealers and distributors have no contract 
right to the return of the funds (unless the Corporation elects to terminate the 
contract under certain conditions) or to the delivery of a specific number of cars. 

Between 90% and 95% of the Corporation's dealers are located in rural and 
suburban areas and in towns with populations of less than 100,000. The Corpo- 
ration will attempt to sell in the aggregate between 800 and 900 dealer franchises. 
In addition to the above, the Corporation has appointed a few representatives 
for the sale of dealer franchises which representatives may become distributors 
of automobiles under certain conditions. The above is subject to the more detailed 
and extensive discussion of this matter on Pages 12 to 14 of the Offering Prospec- 
tus which is incorporated herein by reference. 


COMPETITION The existing shortage of automotive transportation in the 

low-price class would appear to facilitate the Corporation's 
entrance into the automotive market, but such conditions may change by the 
time the Corporation 1s able to produce and distribute cars on a mass basis. The 
major producers of low-priced automobiles manufacture business coupes and 
sedans which may be deemed to be in a competitive price class and are larger 
in size and more capacious than the Playboy. No such manufacturer, however, 
presently produces a convertible. car in a competitive price class, but the con- 
vertibles of the major producers are larger and more capacious than the Playboy. 
Within the limitations of the foregoing, the Corporation may be considered in 
competition with companies of greater experience, financial resources, and 
consumer acceptance. The above is subject to the discussion of this matter on 
Page 14 of the Offering Prospectus which is incorporeted herein by reference. 


PROPERTY The Corporation has a contract with the War Assets Adminis- 
tration for the acquisition of the plant at Tonawanda at a price 
ot $2,259,000, subject to various terms and conditions, including the payment 
of 20% in cash (balance payable by mortgage) and agreement to the national 
security clause under which the Corporation may not for a period of 20 years 
make any substantial modifications in the plant and the Government retains the 
right for such period either to require the Corporation to convert to national 
defense or itself to take possession of the plant for such purposes. Such contract 
presently expires on June 8, 1948, and the Corporation intends to negotiate for an 
extension. The Corporation is presently occupying such plant under special 
atrangements with the War Assets Administration, including the payment of 
certain rental 
The manufacturing and assembly portions of the plant contain 414,000 square 
feet. In addition, there is adequate space for office facilities, cafeteria, locker 
rooms, and other needs. The plant is well adapted for the proposed manufactur- 
ing and assembly activities of the Corporation, and it is contemplated that such 
modification and reconditioning as may be desirable can be accomplished at a 
cost of approximately $200,000. The above is subject to the discussion of this 
matter on Pages 15 and 16 of the Offering Prospectus which is incorporated herein 
by reference. 


CAPITALIZATION The Capital Stock of the Corporation, outstanding 
and to be outstanding upon the issuance of the Com- 


mon Stock being offered, is as follows. 
Amount to be 


Amount outstanding if all 
Amount Outstanding securities offered 
Authorized as of 3/31/48 are sold 
Common Stock, par 
value 1¢ per share 30,000,000 5,000,000 25,000,000 


The Common Stock is all of one class and 1s entitled to such dividends as the 
Board of Directors may declare. Each share entitles the holder to one vote. No 
holder of Common Stock has any preemptive mght or rights to subscribe for 
any securities of the Corporation. The Common Stock is fully paid and non- 
assessable after payment of the purchase price. 

On March 31, 1948, the Controlling Stockholders (the founders) of the 
Corporation agreed with the Corporation and the Underwriter that in the event 
of dissolution, liquidation, or winding-up of the Corporation, the Controlling 
Stockholders would waive any and all claims or interest in the assets of the 
Corporation, in respect of the 5,000,000 shares which they own, unless and 
until there shall have been paid to the holders of the Common Stock being 
offered a total of $1.00 per share in respect of each share sold. Such agreement 
extends for three years or until the Corporation shall earn not less than 6¢ per 
share in any one year, whichever shall first occur Reference is made to Page 19 
of the Offering 


ORGANIZATION AND CON. The founders of the Corporation hold 
TROLLING STOCKHOLDERS @™Ployment contracts whereunder each 


is to receive for the year ending March 
31, 1949, compensation at the following rates. 
Louis Horwitz, President and Director $25,000 
Charles D. Thomas, Vice President, Secretary and Director $20,000 
Norman W Richardson, Treasurer and Director $20,000 
In connection therewith such persons have agreed to assign to the Corporation 
all their rights to inventions and discoveries useful to the Corporation and made 
during their employ by the Corporation, and have also assigned their right to 
inventions, designs, etc., heretofore made and being used by the Corporation. 
The three founders now own 5,000,000 shares of Common Stock, for which 
one of them paid into the Corporation $50,000 in cash. Such founders and stock- 
holders have agreed that the 5,000,000 shares, which are owned in equal pro- 
portions by the three, shall be voted jointly in the election of directors. The 
contract expires in ten years or upon the death of Mr. Horwitz, whichever shall 
first occur. The stockholders have also agreed that they will not sell any of their 
stock for a period of two years from January 14, 1948, and thereafter will not 
sell any stock without first offering the same to the other two parties to the 
agreement. The above is subject to the discussion with respect to this matter 
on Pages 22 to 24 of the Offering Prospectus which is incorporated herein by 


reference. 
ARRANGEMENTS FOR SALE OF STOCK The Corporation has en- 
tered into a contract with 
Walter Tellier, doing business as Tellier & Co., as Underwriter (as defined in 
the Securities Act), under which the Underwriter has agreed to use his best 
efforts on behalf of the Corporation to sell the shares of stock’ being offered. 
The Underwriter has no commitment whatsoever to purchase any such shares. 
The Corporation and the Controlling Stockholders have agreed with the Under- 
writer that if the Underwriter shall sell the minimum amount of stock, men- 
tioned above, the Controlling Stockholders will use their best efforts for a period 
of 5 years to cause the election to the Board of Directors of one person named 
by the Underwriter; and the Corporation and the Controlling Stockholders agree 
further that if the Underwriter shall sell such minimum amount of stock, he 
shall have the first right to act as Underwriter of any further offering by the 
Corporation or the Controlling Stockholders within a period of 3 years’ there- 
after. : 

No selling syndicate is being organized by the Underwriter, but such Under- 
writer contemplates distribution of the shares (subject to state qualification 
and/or licensing requirements) to all security dealers, who are members of 
the National Association of Securities Dealers, Inc. The above is subject to the 
discussion of this matter on Pages 25 and 26 of the Offering Prospectus which is 
incorporated herein by reference. 


IN CONNECTION WITH THIS OFFERING, THE UNDERWRITERS MAY EFFECT TRANSACTIONS WHICH STABILIZE OR MAINTAIN THE MARKET PRICES OF THE COMMON STOCK OF 
THE CORPORATION AT LEVELS ABOVE THOSE WHICH MIGHT OTHERWISE PREVAIL IN THE OPEN MARKET. SUCH STABILIZING, IF COMMENCED, MAY BE DISCONTINUED AT ANY TIME 





Further information, particularly financial information, is contained in the Registration Statement on file with the Commission and in a more complete prospectus which must be furnished to each purchaser and is obtainable from the 
following persons: the undersigned, or any other member of the National Association of Securities Dealers, Inc., participating in this issue, who is licensed or registered as a dealer in securities in this state. 


May 27, 1948. 


TELLIER & COMPANY 


42 Broadway, New York 4, N. Y. 


Dicsy 4-4500 
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A mysterious auto that will run 
on dry martinis is said to have 
been put together by Byron Fish, 
a Seattle newspaperman, and his 
friend, Francis Kingen. The ma- 
chine looks like it is going back- 
wards when it isn’t. “The Great 
Miscellaneous” is made up of Buick 
motor, a bulldozer blade, has one 
foot pedal that works once in a 
while as brake. The gear shift is a 
lever, but so is the clutch and the 
starter, writes Fish in the Seattle 


SAE Speakers Peer Into Future... 


Wider Use of Light Metals in Cars? 


FRENCH LICK, Ind.—Aluminum 
and other lightweight metals and 
alloys are coming in for a larger 
share of automotive use, it was de- 
clared here last week by D. F. 
Foote, project engineer for Chrysler 
Corp., at the annual summer meet- 
ing of the Society of Automotive 
Engineers. 

Two factors greatly influence the 
use of aluminum, Foote pointed out. 
They are cost and ease of manufac- 
ture. 

“If we find that a part will 
function better if made of alumi- 
num than of steel, then we should 
do everything in our power to 
overcome objections based upon 
either cost or difficulty of produc- 
tion,” he declared. 

Some success has already been 
realized in the adaptation of light- 
weight metals to the automotive 
field, he said, but considerable re- 
search and application must be en- 
couraged before such metals play a 
major part in automotive programs. 


Wilder Hobson, of Fortune maga- 
zine, declared in his paper, “Char- 


biles,” that auto stylists should 
strive for more honesty in design. 


Hobson explained that certain 
European custom builders have de- 
veloped designs which are both 
functional and yet possess a dis- 
tinctive artfulness “that is seldom 
found in American products.” 

“Why deal in such trumperies as 
those wheel discs intended to pro- 
mote the illusion that the car has 
white sidewall tires, or those metal 
station wagon bodies which are 
painted to suggest that they are 
made of wood, or those huge hoods 
which contain relatively little en- 
gine?” Hobson asked. 

“Does the public really demand 
them? And if it does, isn’t that 
because the public has been en- 
couraged to demand them, and 
couldn’t the public be encouraged 
to demand a higher degree of 
stylistic honesty? Or are such 
fraudulent styles the result of the 
taste of the automobile industry 
itself—or of factors much more 
complex than anything I have 
suggested? 

“Today, on the other hand, it 


would appear that a great deal of 
American body styling has taken a 
brash leap into the future; not, to 
be sure, into any future which 
might be considered imminent, but 
into that perpetually lurid and 
seething future which is presented 
to the eyes of young persons in the 
scientific comic strips. 

“Today, in short, what used to be 
the horseless carriage has often be- 
come, at least in this country, a 
sort of spaceless moon rocket, a 
glossy, torpedo-like contraption— 
which seems to chafe at the humble 
roadwork it is called upon to per- 
form and strains to be off into the 
interstellar spaces so popular with 
the bug-eyed readers of the King 
Features Syndicate. 

“Frankly, I am always somewhat 
surprised to discover ordinary hu- 
man beings in these cars. 

“I personally have no doubt that 
in the years just ahead the develop- 
ment of the automobile will offer 
its stylists many new challenges for 
the accomplishment of honesty and 
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Give that cushioned, gliding Delco Ride to 
your customers’ Ford and Mercury cars . 
replace the jolts and jars of damaged or 
worn-out shocks with ‘“designed-for-the-job"’ 
Delco Shock Absorbers. And then just watch 
quick profits and lasting goodwill pile up! 


It's easy business, too. Delco Shock Absorbers 
come packaged complete with all necessary 
parts. No drilling required—just use the origi- 
nal bolt holes and links. The average mechanic 
can handle the job in less than an hour. 


Ford and Mercury owners really go for the 
idea of getting shock absorbers designed just 
for their cars by the largest manufacturer of 
shock absorbers . . . at no premium cost! 


There are Delco Shock Absorbers for all 
model Ford and Mercury cars from 1935 
to present. Put Delco's luxury ride to 
work jingling your cash register today. 
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grace, for the attainment of char- 
acter in design.” 

Less than 10 percent of all freight, 
in ton miles, moves over American 
roads and streets but highway 
transportation facilities are the only 
ones absolutely essential to our do- 
mestic economy, according to John 
S. Worley, highway expert of th« 
University of Michigan. 


Gives Road Capacities 


“In 1946, 82.6 percent of our pas- 
senger travel in passenger miles was 
over our highways. In 1946, passen- 
ger miles by motor bus were 89 
percent of the whole, which just 
equaled that of railway passenger 
travel,” Worley declared. 

“A 20-foot roadway with aver- 
age curvature and grades is con- 
sidered sufficient for peak loads 
of 3,000 to 4,000 vehicles per day. 
Four-lane highways have a ca- 
pacity of 12,000 to 18,000 vehicles 
per day. The length of time of 
the daily peak—a few minutes or 
several hours—affects the carry- 
ing capacity of any rural road. 

“With the exception of entrances 
into and immediately adjacent to 
our larger urban areas, it is seldom 
that the volume of traffic is more 
than a fraction of a road’s capacity 
and where the point of saturation 
is reached, the addition of another 
lane solves the problem.” 

A detailed account of how Hud- 
son arrived at its present design of 
automobile was given by Frank S. 
Springer, director of styling for 
Hudson, in his address, “Hudson's 
New Look.” 

“We felt it was very important to 
achieve five things that would show 
an improvement over the old car,” 
Springer said. “We decided that the 
new car should be lower, should be 
easy to get in and out of and it 
should have better vision. In addi- 
tion, it should handle better and 
show better economy at high speeds. 

“When we first tried to make the 
car lower, we at the same time de- 
creased the entrance height, which 
made getting in and out of the car 
quite a problem. We finally hit on 
the scheme of making the frame as 
wide as the body and lowering the 
floor, so that we could step down 
into the car and achieve the same 
entrance height, as we were used to. 


Tell Engine Plans 
“By lowering the bonnet and 
crowning the cowl at the corner of 
the windshield and by keeping the 
windshield posts well back, one can 
just manage to see the right front 
fender while driving.” 


A discussion of the design and 
operation of Nash engines was pre- 
sented by Earl L. Monson, develop- 
ment engineer for the Nash, who 
explained the history, development 
and production of current engine 
models. 

Also discussing engine develop- 
ment and production was Gale A. 
Sprague, power plant engineer for 
Packard, and Paul Huber, director 
of research of Willys-Overland. 


The application of nondestructive 
testing to automotive parts was dis- 
cussed by D. M. McCutcheon of the 
Applied Physics division of Ford 
Motor Co., who pointed out that 
methods of testing have increased 
tremendously in the last decade. 


Modern techniques, particularly 
in the field of ultrasonics and 
electronics, have developed so 
rapidly that technical societies see 
a need for formulating recom- 
mended practices and standards, 
he said. 

A paper on ignition was pre- 
sented by C. Cipriani, senior engi- 
neer of the spark-plug division, and 
L. H. Middleton, vice-president of 
engineering, of Electric Auto-Lite 
Co. 

Discusses Wiring 

Other papers presented included: 

“Taking the Guesswork Out of 
Crankcase Ventilation,” by B. Gratz 
Brown, research engineer, Ford 
Motor Co.; 

“Principles and Application of 
Isothermal Heat Treatment,” by 
| J. M. Hodge, research associate, 
| steel heat treatment, Carnegie-IIli- 
nois Steel Corp.; 

“Factors Affecting the Design and 
Installation of Wiring Systems for 
Commercial Vehicles,” by L. C. Wol- 
cott, chief engineer, Packard Elec- 
tric division, General Motors Corp 





C.M.T. Motors, Inc. 


Lafayette Tractor & Implement 
Co., Inc., Lafayette, La., has changed 
its name to C.M.T. Motors, Inc 
| This firm handles Tucker automo 
| biles, Mack trucks and Case trac 
| tors, J. E, Lagneaux is president. 
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Attaches to any bottle of 


DUPLI-COLOR Touch-Up 


No separate container needed! 


SELF-SELLING, TOO! 


INDIVIDUALLY PACKED IN Precision-made for Easy, Professional Touch-Up Finishing Jobs 
A COLORFUL, EYE-CATCHING 


DISPLAY CARTON fully polished, cast aluminum DUPLI-COLOR Spray Gun operates quickly and 


Factory adjusted for home use on automobiles or household articles, this beauti- 


smoothly on air supply from any one of four tires, the spare, or from any other 
air source up to 35 Ibs. pressure. What's more, it’s simply constructed to give 
lasting, trouble-free service. Here’s a professional type spray gun priced 


amazingly low for fast, profitable sales—"a natural!” 
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Playboy Denies 

Charges in Suits 
For $222,500 


BUFFALO.—Answering two fed- 
eral court suits filed Apr. 20 asking 
for a total of $222,500, Playboy Mo- 
tor Car Corp. denied allegations 
contained in the complaints and re- 
quested dismissal of the actions. 
The cases now will be placed on the 
trial calendar. 

One suit filed by Playboy-Michi- 
gan Motors, Inc., asked $150,000, 
alleging breach of an agreement for 
Michigan rights to sell Playboy 
cars, parts and accessories. 

The other suit, asking $75,000, was 
brought by Manuel C. Llop, who 
claimed additional commissions 
were due him for his service as 
sales manager in 1947. 


Hertz Leases K.C. Site 


For Truck Hire Trade 


KANSAS CITY.—Hertz Drivurself 
Stations, Inc., has leased a building 
at the northeast corner of 10th St. 
and Garfield Ave. here which it will 
use for its truck-leasing service. A 
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IN FRONT OF THE PALACE—Auto license tags No. | and 2 in Denmark are on Dodge 


passenger cars owned by King Frederik. 
castle, Christiansborg, in Copenhagen. 





motor-car rental station will remain 
at 219 W. 10th St. 

C. A. Ashbaugh, manager of Hertz 
operations in Kansas City, said the 
building would be extensively re- 
modeled to house and service the 
expanding units of the truck-leas- 
ing firm. Possession is to be taken 
July 1. 


The two new cars are shown in front of the royal 


Redesigned Terminal 


A redesigned lead-type battery 
terminal—_moulded of Packard 
lead-alloy around a stronger steel 
insert, has been announced by 
Packard Electric division of Gen- 
eral Motors, Warren, O. A new 
compression sleeve is said to pre- 
vent distortion and cover the ter- 
minal bolt, preventing corrosion. 





In the Hopper 


N. H. Legislature Backs 


Unfair Trading Act 


Validity of New Hampshire’s un- 
fair trade practices act, outlawing 
sales below cost, was upheld in a 
unanimous decision handed down 
by the state supreme court. 

The law provides that no product 
may be publicly sold, in the regular 
course of business, at less than a 
6 percent profit above all costs of 
getting the product into the store. 
Exceptions include sales for chari- 
table purposes, perishable merchan- 
dise, damaged or imperfect goods, 


sales to state or other public agen- | 


cies, or where the price of merchan- 
dise is set in good faith to meet 
legal competition. 


* * + 


Denver Merchants Open War | 


On City’s 1% Sales Tax 


Denver merchants have launched 
a campaign to force immediate re- 
peal of the city’s 1 percent sales 
tax by popular petition. 

Organizing as the Assn. for Re- 
| Peal of the Denver Sales Tax, op- 
ponents of the municipal levy re- 








Ever since the days 


of “All-Draft” Ventilation 


HYATT has pioneered in Roller 


Bearings for the Automotive Industry 


Even in the days of oil lamps and no wind-shields, Hyatt Roller Bearings were 


helping horseless carriages to run with anti-friction bearings. Hyatt was 


making roller bearings before most manufacturers were making cars. 


Now millions of cars, buses and trucks roll over the roads on Hyatts. Today, 





Hyatt Roller Bearings are engineered right into the 
design of the part in which they operate—and each 
possesses, in balanced proportion, the correct prop- 
erties of size, capacity and adequate life-rating. There’s 
more than half a century of engineering know-how 
back of Hyatt quality. Hyatt Bearings Division, General 


Motors Corporation, Harrison, N. J.; Detroit, Mich. 


HYATT. ROLLER BEARINGS 





;cently filed incorporation papers 
with the secretary of state. Oppo- 
nents of the local tax, which went 
into effect in January, claim it is 
causing heavy losses in gross retai! 


sales. 
* = 7 


144% Wages, Profits Tax 
OK’d for St. Louis 


Gov. Phil M. Donnelly has 
signed into Missouri law a bill 
authorizing St. Louis to levy a 
tax of % percent on the gross 
earnings of individuals and the 
oy profits of corporations in that 
city. 

The tax authority applies to 
wages earned outside the city by 
residents of St. Louis and to 
wages earned within the city by 
those who live outside St. Louis. 

The law will run for two years 
from July 18 of this year, when 
it becomes effective. It was 
sought by St. Louis to open up 
a source of $5,000,000 annually 
in additional revenue. Estimated 
yield of the contemplated new 
local tax would be double that 
of a similar St. Louis levy killed 
by the courts last year. 


Springfield, O., to Levy 
I Percent Income Tax 


An ordinance providing for im- 
| position of a 1 percent municipal! 
income tax, effective July 1, has 
been adopted by the Springfield 
(O.) city commission. 


Springfield thus became the third 
Ohio city to adopt this form of 
local levy. Toledo and Columbus 
already are collecting local income 
taxes. A similar tax is under con- 
| sideration in Youngstown. 

* * * 


N. H. Convention Proposes 
Gross Receipts Taxes 


New Hampshire’s state consti- 
tutional convention has approved 
for submission to the electorate 
at the fall election a proposal to 
permit the state legislature to en- 
act a gross income or gross re- 
ceipts tax on the gross income of 
individuals and corporations. 

Advocates of the gross income 
tax proposal, which is based on a 
similar levy now in effect in In- 
diana, warned that the state will 
run into “the red” by June, 1949, 
unless some new source of reve- 
nue is found. The most logical 
alternative to the gross income 
tax, they said, would be a straight 
retail sales tax. 

+ * * 


Sales Tax Plan Defeated 
In New Hampshire 





A resolution for a state sales tax 
was defeated at the constitutional 
|} convention in Concord, N. H. A 
measure dealing with tax powers of 
the legislature met a similar fate. 

+ * + 


Three Union Restrictions 
Are Rejected in Mass. 


Proposals to outlaw the closed 
shop, to require secret balloting 
by unions on strike votes and se- 
cret election of officers by labor 
organizations have been rejected 
by the Massachusetts legislature. 


All three of the proposals were 
initiative petitions sponsored by 

| the Massachusetts Citizens Union, 
| Ine., which may have the measure 
placed on the November election 
ballot by obtaining 5,000 addi- 
tional signatures to each petition. 

* * * 





Magazine Honors I-H 


For Material Handling 


BALTIMORE.—Internationa! 
Harvester last week received an 
award of merit for the materials 
handling installation in its new 
Baltimore parts depot, 2015 Wash- 
ington Blvd. The award, first of its 
kind, was made by Modern Mate- 
rials Handling, magazine for the 
materials handling industry. 

The award was made at the com- 
pany’s Baltimore depot. The cer 
tificate of award was presented by 
Norman L. Cahners, of Boston, pub- 
lisher of Modern Materials Hand- 
ling. It was accepted for the com- 
pany by Mercer Lee, vice-presi- 
dent of International Harvester in 
charge of supply and inventory. 
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Judicial reform is 


nearer... because 


women acted! 


WOMEN USED THEIR POWER to work for a nation-wide 
reform of the judiciary when they learned about wide- 
spread corruption and inefficiency from the COMPANION 
article “Behind The Black Robes.” Requests for 
thousands of reprints flooded COMPANION offices — the 
article was quoted at length on a full network program— 
newspapers all over the country spurred the drive with 
publicity in their news and editorial columns. 
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The COMPANION’S powerful and consistent reader 
response is becoming a tradition in the women’s field. 
Tangible resu/ts make the COMPANION outstanding. 
And here are more reasons why it’s smart to keep 
your eye on the COMPANION! 





cl 


COMPANION HAS PULL—In 1947 more than 283,000 LADIES GIVE YOU THE EYE! —The COMPANION has GOES WHERE THE MONEY 1S! — The COMPANION, 
copies of COMPANION leaflets, pamphlets and patterns the greatest editorial linage gain and percentage of according to the 1947 Consumer Market Data Book, 
were bought through the mails by readers! For these editorial material in the service field, says the 1947 has the greatest circulation percentage of any women’s 
pieces, based directly on editorial features appearing Lloyd Hall Editorial Report. Of course, that’s why service book in those areas that lead the country in 
in the COMPANION, they paid over $46,000 in cold Starch figures show that the COMPANION tops the retail sales. COMPANION readers are women who 
cash — mostly in nickels and dimes! field in visibility of major space units. have money to spend — and they spend it! 





WOMAN’S HOME COMPANION 


Monthly Circulation More Than 3,750,000 
THE MAGAZINE OF PERSONAL SERVICE, HOME SERVICE, PUBLIC SERVICE 








FLINT.—Because of characteris- 
tics inherent in the new Dynaflow 
drive unit in 1948 Buicks which 
may not be known generally in 
the trade, Buick has issued the fol- 
lowing warnings to dealers and 
service men who may have occasion 
to service cars equipped with these 
units. 

Special Buick oil for Dynaflow 
drive is used—refer owner to car 
dealer. Oil level should be checked 
every 1,000 miles and changed every 
10,000 miles. (If an emergency 
arises wherein it is impossible to 
obtain Dynafiow oil, heavy-duty or 
premium motor oil grade SAE 10 
may be used until nearest Buick 
dealer is reached.) 

To refill, add three quarts, idle 
engine and add eight additional 
quarts to full mark on dip stick. 

Oil should be added to keep the 
level to the full mark on the dip 
stick at 1,000-mile checks. Level 
is checked by raising right side of 
front floor mat and removing the 







THE WINNAH—Dorothy Sampler of Mar- 
tha, Okla., here holds the first-place trophy 
she captured in the recent Oklahoma State 
Driver Training contest at Norman, Okla 
The Ford convertible was furnished by Black 
Motor Co. (Ford), Norman, Okla. 


All Nash Dealers 
On Time With 


Financial Data 


DETROIT.—One hundred percent 
of Nash Motors’ 1,164 dealers filed 
financial reports with the company’s 
central office in Detroit during 
April, according to R. J. Sanford, 
business management manager. 

Sanford said he believed this was 
one of the few occasions in the his- 
tory of the automobile business that 
100 percent coverage of all dealers 
had been accomplished before the 
specified deadline by any manu- 
facturer. 

Dealers’ financial reports must be 
in the hands of Nash zone business 
management managers by the 15th 
of each month in order that all sta- 
tistics may be included in national 
reports, Sanford said. 

The general practice in the indus- 
* try is for companies to complete 
monthly national financial state- 
ments on the basis of estimates be- 
cause reports generally are not re- 
ceived on time, Nash pointed out. 

Sanford praised the “excellent 
teamwork” of Nash zone business 
management managers and Nash 
accountants’ clubs in achieving the 
100 percent record. 








Permanent Tags 


Urged in Pa. 


HARRISBURG, Pa. (UTPS).— 
Permanent registration of motor 
vehicles in Pennsylvania and use of 
only one license plate instead of 
two will be recommended to the 
next session of the legislature, it 
was reported following a recent 
meeting of the committee on revi- 
sion of the motor vehicle and trac- 
tor code of the joint state govern- 
ment commission. 

Under permanent registration 
each motorist would receive a tag 
which he would keep year after 
year. Placed on the rear of the ve- 
hicle, there would be a place for a 
small tab which could be inserted 
each year to show that the annual 
license fee had been paid. 

More than 2,000,000 sets of the 
present type plates are used each 
year at a cost of about 16 cents a 
set to the state, not counting post- 
age and handling. The new plates 
would be made of some durable 
rust-proof material, possibly alumi- 
num or stainless steel. 


B-W Leases Buildings 


Near Decatur, Ill. 


CHICAGO.—C. S. Davis, presi- 
dent of Borg-Warner Corp., an-| 
nounced last week the execution | 
of a lease with the Mueller Co.,| 
Decatur, Ill, for a plant which 
consists of buildings totaling ap- 
proximately 135,000 square feet and 
42 acres of land two miles south 
of Decatur. In addition to the 
lease, Borg-Warner has taken an 
option on this property which will 
also include additional land. 

“It cannot be determined at this 
time as to the product to be man- 
ufactured in this additional ca- 
pacity,” Davis said. “Its acquisi- 
tion is a part of the overall Borg- 
Warner expansion and moderniza- 
tion program involving several 
products.” 
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Ounce of Prevention 


Buick Issues Special Warnings on Servicing 
New Dynaflow Drive Units 


small round cover above the trans- 
mission. Removal of cover allows 
access to the dip stick. 

In order to check level accurately, 
the engine should be idled in neu- 
tral while making check. Transmis- 
sion should be warm. 

If the transmission is found con- 
sistently low on oil, a thorough in- 
spection should be made to find 
and correct all leaks. 

The following instructions per- 
tain only to 1948 Buicks equipped 
with the new Dynaflow drive: 

Pushing or towing to start en- 
gine: Control lever should be 
placed in “N” neutral, until a speed 
of 30 m.p.h. is reached. At 30 m.p.h., 
place control lever in “D” drive to 
crank engine. It is more desirable 
to push the car than tow it because 
when engine starts, it may acceler- 
ate into tow car. 

Towing disabled vehicle: To fa- 
cilitate towing and avoid unneces- 
sary damage, cars equipped with 
Dynafiow drive should not be towed 
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(on rear wheels) in any of the driv- 
ing ranges. They may be safely 
towed in “N” neutral. 

If the car or control mechanism 
has been damaged so that the con- 
trol lever cannot be used, a special 
short metal locking strap should be 
employed. This strap is installed at 
the transmission and automatically 
positions it in neutral. 


These straps, with complete in- 
stallation instructions, are available 
to garages upon request to: Service 
Dept., Buick Motor Div., General 
Motors Corp., Flint 2, Mich. 


32 Lincoln Employes 
Get Service Buttons 


DETROIT.—Thirty-two employes 
of the Lincoln plant here, who have 
completed more than a quarter- 
century of service with the com- 
pany, were presented with service 
buttons last week by Neill S. 
Brown, Lincoln-Mercury director of 
manufacturing. 


Six of the men had completed 30 
years of service with the company 
and 26 had completed 25 years. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want what 
you have or have what you want! See the 
back pages of this issue. 
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Cuidieb a Killer 


Bear Mfg. Publishes Book 
On Safety Tests 


ROCK ISLAND, Ill.— Facts on 
traffic safety are contained in a 
new Bear facts book published by 
Bear Mfg. Co., according to Will 
Dammann, president. 

When announcing publication oi 
the new safety test facts book, 
Dammann said: “The average age 
of motor vehicles operating on our 
highways has reached an all-time 
peak, and we can expect it to go 
even higher in the next two to 
three years. 

“This, plus the great increase in 
motor traffic, demands the imme- 
diate attention of officials respon- 
sible for public safety. Compulsory 
motor vehicle safety tests is the 
answer.” 

Copies of the book are available 
by writing the company. 





Royston Buys Home 


D. C. Royston of Royston Motor 
Equipment Co., Newton, Kans., has 
purchased a building at 718 Main 
St., after having occupied it for 
27 years as a tenant. 
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ord Ford Brother 
Is Elected to 


Company Board 


DEARBORN. — William C. Ford 
has been elected a director of Ford 
Motor Co., Henry Ford II, company 
president, announced after a meet- 
ing of shareholders. 

He succeeds B. J. Craig, who re- 
signed after being a director of the 
company for five years. Craig will 
continue to serve as _ secretary- 
treasurer of the Ford Foundation. 

William Ford, the youngest of the 
Ford brothers, is to be graduated 
from Yale university next February. 
Benson Ford is also a director. The 
three Fords are grandson's of 
Founder Henry Ford. 





200 Cars Delivered 


By K-F at Factory 

WILLOW RUN.—New-car deliv- 
eries through Willow cottage, 
Kaiser-Frazer Corp.’s new retail 
customer driveaway building, have 
passed the 200 mark. 

During the eight-week period 
that the driveaway building has 
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$300,000 PLANT IN CLARKSBURG, W. 
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VA.—A. W. Schroath and Hosea A. Smith are 


owners of S & S$ Chevrolet Sales and Service. Schroath is president and general manager, 


while Smith, who operates Smith Chevrolet 


been with Chevrolet for over 20 years. 


Co. in Elkins, 


is vice-president. Both have 





customers from 32 states and the 
District of Columbia drove home 88 
Kaiser and Kaiser Custom automo- 
biles and 112 Frazer and Frazer 
Manhattan automobiles. Customers 
from the West Coast, who gain 
most from savings in shipping 
charges, accounted for 40 percent of 
all deliveries. 





Whether you need a man or a hard-to- 
find part, AUTOMOTIVE NEWS WANT 


been in operation, K-F said, car | ADs will do the trick! 


Carpenter Promoted 


Frank E. Carpenter, manager of 
the Kansas City business manage- 
ment department of Ford Motor 
Co., has been named assistant dis- 
trict manager of the company’s 
Houston (Tex.) district, succeed- 
ing G. O. Simmons, who has been 


—— 


TS | Would Curb Curbstoners .. . 








Maryland Parley Urges 


More Used-Car Laws 


BALTIMORE.— (UTPS) — Eight 
resolutions, requesting more legis- 
lation to apply to the used-car 
business, were passed at the first 
annual convention of the Associ- 
ated Used Car Dealers of Mary- 
land. 

Members of the group passed the 
resolutions unanimously. They rec- 
ommended: 

1. The licensing of all dealers on 
an annual basis. 

2. Bonding all 
amount of $2,500. 

3. Amending the current law de- 
fining a place of business to ex- 
empt filling stations and residences. 

4. Displaying a sign on business 
establishments showing the name 
under which the business is li- 
censed. 

5. Requiring the dealers to carry 


dealers in the 


named assistant district manager | public liability insurance in the 


of the Kansas City district. 


amount of $10,000 for one person 





AUTO-LITE 





SPARK PLUG 





ITH a set of new Auto-Lite “Resistor” Spark 
Plugs in their cars your customers will imme- 
diately experience the benefits of better gasoline 
economy, a smoother engine throughout the entire 
speed range, improved radio reception, and 
up to 200% and more longer electrode life. 
Auto-Lite engineers, working with leading car 


THE ELECTRIC AUTO-LITE COMPANY 


Toronto, Ontario 





The Auto-Lite ‘‘Resistor’’ Spark Plug is a scientific development, ignition 
engineered by Auto-Lite working with leading car manufacturers. It 
makes practical a wider gap setting, which in turn promotes such 
benefits as a smoother engine idle, improved gasoline economy, and 
a reduction in misfiring by the burning of leaner mixtures to save gas 
dollars. In addition to all of these features, the ‘Resistor’ Spark Plug 
reduces spark plug radio interference* 
levels, and increases electrode life up to 200% and more. 

*Within 35 mv/m from 540 kc. to 150 mc. at 50 ft. 
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setting is made practical. 


clear radio, 
television reception. 


Auto-Lite Spark Plugs (Patented in U.S.A 














manufacturers, spent years in research to make this 
revolutionary spark plug development possible. 
Today it's a reality. So to give your customers the 
spark plug that delivers the finest in engine per- 
formance, the maximum in engine economy, stock 
and sell Auto-Lite “Resistor” Spark Plugs. Dis- 
tribution is being expanded as rapidly as possible. 


Promotes Smoother Idling 
because the spark gap can 
be given a wider initial 
setting, which helps elim- 
inate occasional missing. 

Saves Money by burning 
mixtures for im- 
proved gasoline economy 
at idle and throughout the 
speed range of the engine. 
Reduces Misfiring occa- 
sioned by lean spots in the 


Reduces Ring and Cylinder 
Wear because 


improved 


ignition minimizes washing 
away of lubrication by raw 
unburned gasoline as the 
result of occasional misses. 
Increases El life up to 200% and 
virtually eliminating 
phase of spark discharge. Wider initial gap 


inductive 


Suppresses Spark Plug Interference to assure 
radio telephone, radar and 





and $20,000 for more than one per- 
son. 

6. The bonding of nonresident 
dealers. 

7. The prohibition of misleading 
advertising. 

8. The granting of credit, based 
on the resale value of a tradein, 
toward the payment of the 2 per- 
cent excise tax. 

Joseph A. Phillips, president of 
the association, addressed the 
morning session of the convention. 

Others who talked were Hyman 
A. Pressman, attorney; Thomas G. 
Marein, license reviewer of the de- 
partment of motor vehicles, and 
Jerome Robinson, attorney. 

W. Lee Elgin, commissioner of 
motor vehicles, addressed the 
luncheon session. The convention 
ended with a cabaret-dance. 


Inflation Drive 
Tire Makers Emphasize 


‘Correct Pressure’ 


NEW YORK.—In an effort to 
improve improper tire inflation 
conditions, the Rubber Manufac- 
turers Assn. has launched a “Cor- 
rect Tire Pressure” campaign. 

This consists of a message to 
tire dealers and service station 
personnel describing. the millions 
of dollars of waste represented in 
premature tire failures from in- 
correct inflation and detailing what 
they can do to overcome this and 
simultaneously build customer 
goodwill and profitable business. 

The basis of the campaign is a 
two-color display chart containing 
the correct tire inflation pressures 
for all makes and models of auto- 
mobiles as recommended for orig- 
inal equipment tires by the auto 
manufacturers and the association. 

Through the cooperation of tire 
manufacturers and leading infla- 
tion equipment producers, RMA 
said, this poster is being brought 
to the attention of car owners, 
service station attendants and tire 
dealers with the idea of assisting 
them in determining and using 
correct tire inflation pressures. 


Platfoot Heads 


Detroit Zone 


DETROIT. — Karl M. Greiner, 
vice-president and general sales 
manager of Packard, has announced 
the appointment 
of Ernest J. Plat- 
foot to Detroit 
zone manager. 

For the past 
two years man- 
ager of Packard's 
Chicago zone, he 
succeeds Earl 
Coppock, who re- 





signed to enter 
the commercial 
film field. Plat- 


E. J. Platfoot 


foot has been in 
every phase of automobile mer- 
chandising since 1920—from sales- 
zone car distribution and parts and 
accessories promotion to new-car 
retailing as a dealer in Bingham- 
ton, N. Y. 

After 25 years with various Gen- 
eral Motors divisions, he joined 
Packard as Buffalo zone manager 
and held that post for one year, 
transferring to Chicago in 1946. 


Temco Dallas Plant 
To Assemble Tractors 


DALLAS.—Intercontinental Mfg. 
Co. of Dallas has completed ar- 
rangements with Texas Engineer- 
ing and Manufacturing Co. for the 
assembly of 26-horsepower all-steel 
frame farm tractors at the Temco 
plant near here, H. L. Howard, 
Temco executive vice-president, an- 
nounced last week. 

Initial production is for 2,000 
tractors before the end of the year 


|and planned eventual output is 500 


units monthly, according to Harold 
J. Silver, Intercontinental president. 
Silver said worldwide distribution 
of the tractors is planned, and that 
several firm orders have been ac- 
cepted. R. F. Yonash is vice-presi- 
dent in charge of production for 
the tractor company. 
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AUTOMOTIVE WASHINGTON 


Autos Remain Big Par 
Of U.S. Buying Plans 


By William Ullman 


Washington Correspondent 


FEDERAL RESERVE BOARD’S 1948 survey of 
consumer finances and family spending plans certainly 
made the headlines. That was natural, for the results were 
interesting — especially to the automotive industry and 
trade. First, it was found that consumers generally are still 
in a strong financial position,®————___ 
although slightly weaker 
than in 1947. 

At the same time, about one- 
fourth of their number will spend 
beyond their income this year with 
the result that indebtedness is go- 
ing up and is likely to go higher. 

Needless to say that is because 
of the current higher cost of liv- 
ing. 

As for automobiles, about the 
caine number of consumers want ae roa > 
motor cars today as did in 1947. the $4, o . 
But there has been a slight shift| income class, 15 per 100 families 





‘in the prospect 
list. 

It appears that 
those in the $3,- 
000 income class 
are not as eager 
for cars as they 
were. Of these, 24 
per 100 families 
plan to buy 
houses while 20 
plan to buy cars. 





William Uliman 


plan to buy houses and 17 have 
cars on their shopping list. 

In the group above $5,000, it 
was shown that 34 of each 100 
families plan to buy cars while 
28 plan to buy houses. 

About 50,000,000 spenders were 
surveyed by the FRB to bring out 
the fact that American families 
today still want automobiles and 
houses faster than they are being 
produced and are willing to go into 
debt to satisfy their desires. 

That’s the good old U.S.A. for 
you! 
* > a 


Driver License Laws 
Accson to a survey by the 
American Assn. of Motor Ve- 
hicle Administrators on driver li- 
cense requirements, the right to 
operate a motor vehicle is contin- 
gent upon a driver license law in 
all states except South Dakota. 

The requirements vary, however, 
from one state to the other, and 
because of this situation difficul- 
ties result when reciprocal agree- 
ments on driver licensing laws are 
made between states. 

Though 47 states have driver 
license laws, four do not require 
an examination to determine the 
ability to drive. These states are 
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FEATURES SOLID GLASS FRONT—E. G. Norgar Motor Co. (Hudson), Bedford, O. Cover 


ing 52,000 square feet, the dealership is directed by two partners, E. 


W. Frey, both veterans in the automotive field. 


. Norgar and George 


Idaho, Kansas, Missouri and Wy- fee, while the maximum assess- 


oming. 

While all states specify the 
minimum age under which it is 
unlawful to operate a motor ve- 
hicle, this age limitation varies 
from 14 years of age in Louis- 

New Mexico, 


Pennsylvania and Vermont. 

In levying fees for driver li- 
censes, the rates also vary. Ari- 
zona, where an operator's license 
is permanent, does not charge a 


Earl Warren 


* One of a series of ad- 


vertisements based on 
industrial opportunities 
in the states served by 
Union Pacific Railroad, 


Unite with Union Pacific in selecting sites and seeking new markets in California, Colorado, Idaho, 
Kansas, Montana, Nebraska, Nevada, Oregon, Utah, Washington, Wyoming. 


*Address Industrial Department, Union Pacific Railroad 
Omaha 2, Nebraska 


UNION PACIFIC RAILROAD 


ment of $5 is levied in Connecticut 
for a license renewable every year. 
Maryland also has a permanent 
license while in other states, re- 
newal is required at intervals of 
from one to four years. 


Licenses are renewable every 
year in 17 states; every two years 
in 15 states; every three years in 
eight states, and every four years 
in six states. 


One dollar is the fee most com- 
monly charged for a driver's li- 
cense, being applicable in 14 states 

* + * 


Reciprocal Trade Snafu 


ANENT the long argument over 

the Reciprocal Trade Agree- 
ments Act, which was due to ex- 
pire June 12: 


Senate hearings on the renewal 
of this legislation were open in 
contrast to the closed hearings of 
the House Ways and Means Com- 
mittee. 


There was a wide difference of 
opinion recorded among business 
organizations which appeared be- 
fore the Senate hearings. 


Among those supporting the ad- 
ministration’s plea for a three-year 
renewal were the U. S. Chamber 
of Commerce, the National For- 
eign Trade Council, the Citizens 
Committee for Reciprocal World 
Trade, the National Farmers Un- 
ion, the CIO, the National Plan- 
ning Assn., and the Carnegie En- 
dowment for International Peace 


Organizations which spoke for 
Senate approval of the House bill 
—which the lower body passed by 
a vote of 234 to 149—included the 
National Wool Growers Assn., the 
National Co-operative Milk Pro- 
ducers Assn., the National Assn. 
of Wool Manufacturers, the Vitri- 
fied China Assn., the Organic 
Chemical Assn., the American Cot- 
ton Manufacturers Assn., the Cot- 
ton Textile Institute, the American 
Livestock Assn. and the American 
Tariff League. 

* > o 


Legislative Leftovers 
[t= SEEMS now that Congress will 
adjourn without passing many 
of the measures that had been 
scheduled for this session. One of 
these is the tax revision bill. Others 
of uncertain fate include oleo tax 
repeal, social security, civil rights 
and farm planning. 

Intended to block the Admin- 
istration’s plan to issue an order 
extending social security cover- 
age to an estimated 500,000 to 
750,000 persons now considered to 
be “independent contractors” or 
self-employed, the Senate last 
week voted—74 to 6—to freeze 
social security coverage until 
further action by Congress. The 
House must concur. 

President Truman was expected 
to veto the so-called Bulwinkle 
bill, designed to exempt railroads 
and other common carriers from 
anti-trust prosecution in connec- 
tion with rate agreements having 
ICC approval. 

In that event, supporters of the 
measure have about a 50-50 chance 
of mustering overriding strength 
in the Senate and a better prospect 
than that in the House. The small 
amount of time left before ad- 
journment will operate against 
success as much as anything els« 

The Office of Government Re 

ports is now out of existence. For 
15 years the sign “U. S. Informa- 
tion” over the main entrance to a 
temporary building at 14th St. and 
Pennsylvania Ave. drew hundreds 
of thousands of inquiries, ranging 
from those of government girls 
seeking rooms to rent, to indus- 
| trialists maneuvering multi-million 
| dollar war contracts. The building 
is marked for wrecking while the 
contents will go to the Senate 
library. 
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Automotive Finance .. . 





Are Car Stocks Due 
For Poorer Showing? 


By George Deery 

Staff Writer 
ESS enthusiasm for the stocks 
of the car manufacturers is 
noted in the current Security and 
Industry Survey released quarter- 
ly by Merrill Lynch, Pierce, Fen- 
ner & Beane, members of the New 

York Stock Exchange. 


While many analysts have not 
cooled to the extent that this 
house has, its comments are in- 
teresting in formulating a well- 
rounded estimate of what some 
eastern financial interests think 
of Detroit’s prospects for the re- 
mainder of the year. 


“While a large volume of busi- 
ness should continue in this field 





International 
Reports Drop 


In Income 


Net income of International Har- 
vester for the first six months of 
its 1948 fiscal year was $28,519,000, 
a decrease of $6,352,000 under the 
net income for the same _ period 
of 1947. 


John L. McCaffrey, president, 
pointed out that while sales for 
the half year ended April 30 were 
$433,889,000 as against $342,211,000 
in 1947, the cost of goods sold and 
expenses had risen even faster, 
with the result that net revenue 
from sales for the first half of the 
current year was $15,405,000 less 
than in 1947. 


This decline in revenue from 
sales was partially offset by an 
increase of $3,732,000 in dividends 
received from _ subsidiary com- 
panies and by a decrease in esti- 
mated federal income taxes of $5,- 
418,000. 


Stewart-Warner Net Up; 
Sales Off in Quarter 


James S. Knowlson, chairman | 
and president of Stewart-Warner, | 
at the annual meeting of stock- | 
holders announced a net profit car- | 
ried to surplus of $902,094, equal to | 
70 cents per share of $5 par value | 
common stock, for the quarter end- | 
ed March 31. 


The company had a net profit 
carried to surplus of $720,999 for | 
the same period a year ago. Sales 
in the first quarter of 1948 were 
$17,338,552, as against $19,959,832 in | 
the first quarter of 1947. 


oa * * 


U. S. Rubber Reports Profit 
Of $4,601,164 in Quarter 

Net income of U. S. Rubber Co. | 
for the first three months of 1948, 
after all charges, was $4,601,164, 
according to a report to stock- 
holders. 


This was equal to $1.87 a share 
on the common stock after allow- 
ing for a preferred dividend of $2 
a share. Consolidated net sales for | 
the quarter were $130,536,932. The 
company has not previously issued 
quarterly reports, and therefore 
comparable figures for 1947 are not | 
available. 

. * 


Budd Profits Up 


Budd Co. made a first-quarter net | 
profit of $2,857,698 in 1948 on total | 
sales of $53,313,604, it is reported | 
by Edward G. Budd jr., nresident. 
This compares with first quarter 
sales of $44,447,522 in 1947 for a 
net profit of $1,812,568. 

+ + + 
Earnings 

Hastings Mfg.—For 1947: Net in- 
come, $872,230 or 83 cents each on 
1,055,700 shares, against $2,919,583 
or $2.77 a share for 1946. 

Diveo Corp.—Six months to 
April 30: Net profit, $709,099, equal 
to $1.79 a share on sales of $6,531,- 
711, compared with $518,337, or $1.15 
a share on sales of $4,556,999 for 
similar period of previous year. 

Evans Products and subsidiaries 

March quarter: Net loss $56,351 
on sales of $4,623,578, compared 
with net profit of $629,956, equal to 
$2.58 a share on sales of $6,668,250 
for 1947 period. 





in 1948, automobile equities may 
not show as satisfactory relative 
price action for some time as other 
groups whose quotations heretofore 
have undergone more substantial 
adjustment,” the survey states. 

* * * 


“(*HRYSLER and General Motors 

are of semi-investment grade, 

but independent car and truck 

stocks involve large risks,” it con- 
tends. 

The firm points out that “earn- 


ings were excellent in 1947 and 
profits for the better situated com- 


|panies so far in 1948 have un- 


doubtedly remained substantial. On 
the other hand, certain indepen- 
dents have probably passed their 
earnings peaks, with others likely 


| to join in a downward trend before 
| long. 
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Auto Stocks 
June7 May 28 


Chrysler ......... 64 64% 
Crosley ........ ~ 9% 
General Motors .. 62% 63% 
BRUNO cece cee. 20% 21% 
Kaiser-Frazer ... 10 10% 
Nash-Kelvinator .. 18% 18% 
Packard .......... 5% 5% 
Studebaker ...... 27 2856 
Willys-Overland .. 10% 11% 

Average for a — 


Nine stocks ... 25.27 25.93 





shown sizable declines in sales 
for some months past and this 
trend may spread to the less ex- 

pensive trucks by the year end. 

Some four million or more pas- 
senger cars could probably be 
made and sold this year, given 
sufficient steel supplies. 

“It is doubtful if 1947's peak 
truck output of over 1,200,000 units 
will be duplicated in the current 
12 months. But the coal strike has 
caused production cut-backs, while 
rising armament activity and de- 
mands of other steel users may 
checkmate the automobile industry 
in its planning for later 1948 pe- 


“Heavy truck producers have |riods,” the survey concludes. 








Once again VOGUE demonstrates | 
its right to leadership in the fine 
. _ tyre field. 


. +... and a new extra profits 
plan for automobile dealers | 


< 5 NOW —wmore than ever 
VOGUE TYRES contribute to 


kk * iE 








Announced on 


the distinctive beauty, comfort 
and safety of even the finest motor 
cars. That makes VOGUE TYRES 
an outstanding builder of custom- 
er good-will and satisfaction. 


AND VOGUE TYRES offer the 
automobile dealer exceptional op- 
portunity for extra profits with 


the new VOGUE CHANGE-OVER 
PLAN. 


Write for complete details today. 
A limited number of High Profit 
franchises still available. 


VOGUE RUBBER COMPANY 
CHICAGO 16, ILLINOIS 


page 


211 of the June Fortune 


ge 
f 
ie 


DEALER TOUR RECORD—A group of Pontiac executives have just completed a 4,000 mile 





five-day tour of dealerships in Kansas, Oklahoma, Texas and Louisiana. An average of four 
meetings were held each day. Here, being greeted as they stepped from their private 
plane at San Antonio by Dealer V. A. Davison, right, are, left to right, Hugh J. Hales, 
service manager; Norman Perry, assistant general sales manager; J. C. Jamieson, Dallas zone 


manager; L. W. Ward, general sales manager, and General Manager H. Js Klingler. 


K-F Names Three 
To District Posts 


WILLOW RUN.—Appointment of 
three district managers was an- 
nounced last week by C. H. Brues- 
tle, supervisor of regions for Kaiser- 


Frazer Corp. They are Richard M. 
Hannan, Dudley D. Frazer and Clif- 
ford F. Steib. 

Hannan was named to the Phila- 
delphia sales area; Frazer to the 
Charlotte (N. C.) district, and Steib 
to the Dallas (Tex.) area. All three 
had extensive sales experience pre- 
vious to joining K-F. 
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The Other Side of the Picture “s 


I HAVE THE IDEA THAT Z CAN — 
SYPRESS YOUR (OLAS 7OR You 
1© You'Le WUST stT DOWN AND 






ALOT OF THINGS WE AVI? 








I WANT TO TALK TO YOU FELLOWs 
TODAY ~ YOU KNow, THERE MUST BE 


WRITE ME A LETTER 





Vocational Plans Aided by AMA 


DETROIT. — An automotive in- 
dustry-educators’ group, devoted to 
developing teaching standards and 
improving techniques for vocational 
school students in automotive me- 
chanic training courses has been 
formed, it was announced last week 


by the Automobile Manufacturers 
Assn. 

The group is known as the Auto- 
mobile Industry—Vocational Edu- 
cation Conference on Public School 
Automotive Instruction. It was 
formed at the request of the Ameri- 






TELLING ME 2 ke 




















AELF /N THE 


can Vocational Assn. and is com- 
posed of members of the automo- 
tive committee of the AVA and 
service managers of automotive 
manufacturing companies. The con- 
ference will study recruitment of 
students; instructional 


VOST THINK OF ALL THE LIVES 
4057 ON THE HIGHWAYS ZAHN 
VEAhn SURELY SOME OF YOu « \\WiLL 
FELLOWS HAVE SOME GOP 
(PLEAS THAT WiLL BE A BIC, 





(Cartoonist Kempf{,a Willys dealer, welcomes suggestions for his weekly 
cartoon strips. Write him care of Kempf Motor Co., Kearneu, Neb.) 
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New Auto Books 


NEW YORK. — A psychologist’s 


and teacher training, and school! given in a new book, “The Legend 


facilities, equipment and supplies. 


For building sales 


YWOCEdE C6 


HOUSEHOLD 


@ Note that word BIG. Of all America’s 
non-farm homes, 6 out of 10 go up in small 
cities and towns .. . the Household market. 
BIG again — the homes of Household 
families average more than six rooms each! 

No wonder these big homeowners are 


, 


so warm to Household’s Idea-Planned 


editorial pages. Here are the home ideas 
they seek—more than 255 per issue—fresh, 


practical ideas for better living that send 


these home-loving families rushing to buy. 
Of the 2,000,000 Household families, 
almost a third plan new construction .. . 
two-thirds have definite plans to modernize 
. still more want new furnishings and 


equipment! 


They have more to spend than ever be- 
fore—yet Household still brings you this 
rich, responsive market at the /owest cost 


+ + + & 


per page per thousand —$2.25 for black and 


white, $3.00 for 4 colors. 









Handsome new format! 


More 4-color ads! 


of Henry Ford” (Rinehart & Co., 


Story 


Advertising revenue up over 40% 


Circulation at a new high—over 2,000,000! 


Lowest cost per 1,000 readers——$2.25 for 
black and white page, $3.00 for 4 colors! 


Capper Publications, Inc., Topeka, Kansas 


HOUSEHOLD 


a magazine of acti for small cities. and Town 


550 pages, $5), by Keith Sward, 


programs|view of the late Henry Ford is| Ph.D 


Dr. Sward is reported to have 
spent 10 years in research to ex- 
plore what an admirer once called 
“the 20-track Ford mind.” 


To Dr. Sward, Ford was a fasci- 
nating study of the “great man” 
theory of history. His book, there- 
fore, is a documentary story of a 
successful personality done against 
the background of the auto age, but 
written, the publishers say, with 
atomic-age perspective. 

Dr. Sward taught at the Uni- 
versity of Minnesota and Western 
Reserve University in Cleveland. 
Later, he served as public rela- 
tions counsel for several CIO 
unions. For the last few years he 
has had a regular practice as a 
clinical psychologist and psycho- 
therapist. 

In preparing for the Ford book, 
he is said to have spent several 

years researching Ford at four 
major libraries, including New York 
Public Library and the Library of 
Congress. He spent a year in field 
work in Detroit and another two 
years in writing the book. 
> . 


| Book of Dealer Charts 
For Management Guide 


CHICAGO.—A clear picture of a 
dealership’s function as an organ- 
ization is presented through “Auto- 
mobile Dealers Personnel & Func- 
tional Organization Charts” (Auto- 
mobile Dealers Bookkeeping & Ac- 
counting School, Inc., Chicago, $10). 

The functional chart also serves 
as a check list enabling dealers 
to periodically review the per- 
formance of employes. In addi- 
tion, it enables the employe to 
check his own performance and 
helps new employes to know the 
part they are to play in the or- 
ganization. 

Both personnel and functional 
charts are designed to provide 
maximum expansion and contrac- 
tion in the number of employes to 
meet the needs of dealers of vari- 
ous sizes. 

Job specifications for the vari- 
ous types of dealer employes are 
listed separately in the book. 

Floyd L. Hoffman, president of 
the school, says that the book was 
first developed for instructional 
purposes because “a search of the 
industry failed to disclose anything 
remotely similar to it that might 
be used for our purpose.” 

Later, Hoffman pointed out, “we 
observed that the individual dealer 
might save himself several hundred 
dollars or more in fees for outside 
management engineers or consul- 
tants” by applying the contents 
himself. . 


Trico Reports 


$2,961,734 Net 


BUFFALO.—Trico Products Corp 
earned a net profit of $2,961,734 dur- 
ing 1947, equal to $4.38 a share, it 
was reported to the firm’s stock- 
holders by John R. Oshei. 

At the same time, Oshei revealed 
that the company is doubling the 
area of its plant here at 2495 Main 
St. and expanding the facilities of 
another at 500 Elk St. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want what 
you have or have what you want! See the 
back pages of this issue. 
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By Leo T. Parker 
Attorney at Law 
(CONSIDERABLE discussion has 

A arisen from time to time over 
the legal question: Must an auto- 
mobile dealer pay taxes on auto- 
mobiles brought into the state 
after the state’s regular assessment 
date? According to a recent higher 
court no taxes need be paid on 
automobiles brought into the state 
to replenish old stock. 

For example, in Pilon v. War- 
ren, 189 Pac. (2d) 447, a state 
law was litigated which states 
that automobile dealers must pay 
taxes on automobiles brought 
into the state after regular tax 
assessment dates to replenish the 
dealer’s stock of automobiles. 


The testimony showed that on 
the first day of January an auto- 
mobile dealer had in stock at its 
place of business two new auto- 
mobiles and one used automobile, 
all of which were assessed to it, 
and the taxes thereon paid; that 
he sold the three cars and on or 
about March 19, partially replen- 
ished his stock of automobiles by 
purchasing for stock two new cars. 
The county assessor assessed these 
two new cars so placed in stock, 


and the county treasurer levied 
taxes against the cars. 
* * * 
Dealer Is Upheld 
dealer | 


HOLDING that the 
need not pay taxes on these two 
new automobiles, the higher court 
said: 

“This addition to the stock did | 
not ‘materially increase the stock’ | 
which had been duly assessed and 
upon which the tax had been paid. 
It is clear that the respondent 
(dealer) was within the exception 
provided by the statute that denied 


Judging Begins 2 
Next Month in 
Guild Contest 


DETROIT. — Judging of model 
automobiles entered in the nation- 
wide Fisher Body Craftsman’s 
Guild competition will begin July 8 
in Detroit and New York City, it! 
was announced last week by W. S. 
McLean, guild secretary. Winners 
will be announced about three | 
weeks later. 

Boys who are entering models in 
the $65,000 competition for cash 
awards and university scholarships 
are being sent full shipping in-| 
structions for their miniature cars. | 
The judging center will be in the | 
General Motors building in Detroit | 
and at the R. H. Macy & Co. store 
in New York. 

Judges will pick seven winners 
each in the junior and senior divi- 
sions of the competition to receive 
state awards, the top award in| 
each division being $150. First- 
award winners in both divisions 
then will compete with winners 
from other states in their region 
for the regional awards, which are 
expense-free trips to the guild’s 
national convention in Detroit in 
August. 

At the convention, eight winners 
will receive university scholarships 


ranging in value from $1,000 to}! 
$4,000. 
McLean said indications were 


that the number of models to be 
submitted in this year’s competi- | 
tion will be the largest in the | 
guild’s 18-year history. 


Reo Wins Twice 


At Spokane | 


SPOKANE, Wash.—The first state 
Truck Roadeo of the 1948 season, 
conducted here recently, showed | 
two out of three first-place winners 
behind the wheels of Reo trucks. | 

Harry Perkins of Seattle, repre- 
senting Pacific Highway Transport, 
won the straight truck contest, 
driving a Reo, and recorded 330.5 
points out of a possible 400. The 
tractor and semi-trailer class was 
won by J. C. Gilbert of Spokane, 
driving a Reo and representing the 
Inland Motor Freight Co. He had a 
score of 331.35. Albert Hede of 
Seattle, representing Lee & Eastes 
Auto Freight, won the truck and 
full trailer competition with a Ken- 
worth, scoring 270.5. 





Lawsuits Affecting Dealers... 
Court Decisions 
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ages for injuries received from 
a night-time collision with the 
pile of crushed rock. The higher 
court refused to hold the con- 
tractor liable. 

Also, see Maier v. Minidoka 
County Motor Co., 105 P. (2d) 1076. 
This court said: 

“Generally it is negligence as a 
matter of law, or at least strong 
evidence of negligence, for a mo- 
torist to operate his automobile on 
a highway at such a speed that 
‘ the automobile cannot be stopped 
Automobile Hits Rock within the distance within which 
ACCORDING to a recent higher | objects can be seen ahead of the 

court it is not unlawful to ob- | automobile.” 
struct a public highway with a pile a 
of rock, if the highway is not open Kopper’s Service Chart 


for traffic. | A new and graphic engine service 

In Pittman v. Sather, 188 Pac. | wall chart, published by the Piston 
(2d) 600, it was shown that a con- | Ring division of Koppers Co., Inc., 
tractor had a contract to repair a/is being distributed to the trade. 
four-lane highway. He left on the Requests for the chart should be 
highway a pile of crushed rock. | addressed to Koppers Co., Inc., Pis- 

Three occupants of an automo- |ton Ring Div., Sales Promotion 
bile sued the contractor for dam- Dept., Baltimore 3, Md. 






















































authority to assess or levy an ad- 
ditional tax upon the merchandise 
brought into the county to replen- 
ish stock after the regular assess- 
ment date for assessing automo- 
biles.” 


* * * 











NEW PARTS DEPARTMENT—O. L. Mears, Inc. (Dedea-Tiymaene Toledo, O., has recently 
completed this new parts department which faces the front of the building adjacent to the 
new-car showroom (beyond the partition in the left background). The parts department can 
be entered from the showroom or directly from the street. A glass brick counter, overhead 
fluorescent lighting, and island display counters are features of the new setup. Parts bins are 
on each side of the aisles which run directly back of the counter. 












Centermount 
Emergency 
and Parking 
Brake for 
Buses and Trucks 


Bendix* 






















Bendix Brokes 
for Buses, 
Trucks, and 

Passenger Cors 












Bendix 
Hydraulic Power 
Steering Gear 






























Bendix Vacuum Power 
Gear Shift Assistor 







Bendix-Weiss 
Constant Velocity 
Universal Joint 








HYDROVAC* 


World’s Most Widely Proved 
Power Brake! 







BK * Power 
Braking System 
for Trucks 
ond Trailers 












It’s logical reasoning that the Power Brake that is 
preferred is the one for your truck. Hydrovac has 
shown performance proof over billions of miles. Wise 
manufacturers install it—fleet operators prefer it! 
Hydrovac gives truck control regardless of load con- 
ditions; it’s engineered—by Bendix —for safety, long 
life, and reliable performance. Install the world’s most 
widely proved power brake on your vehicles, and you 
know your trucks have the best! *REG. U.S. PAT. OFF 





















XUI 








18 





SPRINGFIELD, Mass.—A code of 
ethics and a list of unfair trade 
practices have been adopted by the 
Motor Carriers’ Council in the in- 
terest of providing better public 
service and sounder employe rela- 
tions, according to Frank J. Whe- 
lan, executive secretary of the as- 
sociation of 56 leading trucking 
firms in Connecticut, Rhode Island 
and Massachusetts. 

The code of ethics was drawn 
up by a special committee, and 
unanimously approved at a re- 
cent meeting of the board of di- 
rectors. 

Among the objectives listed in the 
code are: To improve methods, in- 
crease efficiency and render a full 
measure of service for fair com- 
pensation; to maintain a high 
standard of industrial relations in 
interests of both employe and em- 
ployer; to develop a spirit of co- 

operation among all truck operators 
in all matters of mutual interests; 
to promote stability throughout the 
industry, and to increase the re- 
spect in which the industry is 
regarded by public officials, and by 
leaders in industry and labor. 

The code goes on to list a series 


Perry Named to Keynote 


Coast Packing Parley 


SAN FRANCISCO. — J. Lester 
Perry, president of Columbia Steel 
Co., San Francisco, will be the key- 
note speaker at the forthcoming 
first Western conference on pack- 
aging, packing and shipping, to be 
held concurrently with the first 
Western packaging exposition, at 
the San Francisco civic auditorium, 
Aug. 10-13. 





FIRST! FIRST! 


Twin Goodwill Goals 


New England Truckers’ Council Adopts Ethics Code 
Seeking Better Public, Labor Relations 


of unfair trade practices. High on 


FIRST! 


this list is failure to meet “obliga- 


tions or to promise a performance 
which cannot reasonably be ful- 


filled.” 

Other unfair practices include 
circulation of false and mislead- 
ing reports on competitors’ busi- 
nesses, granting and offering se- 
cret rebates, the cutting of tariffs 
and the soliciting of accounts 
through the medium of unethical 
practices. . 

One entire section is devoted to 
industrial relations, all designed to 
improve and make more harmoni- 

ous the relationship of employer 
and employe. 

Features of this policy are: co- 
operation with other members of 
the industry in bringing about 
sound labor relations; taking an 
active part in, and to settle dis- 
putes on labor matters relating to 
their employes; endeavoring to set- 
tle disputes on labor matters on 
the basis of facts and fairness, and 
agreeing to submit the facts to 
arbitration when mutual agreement 
cannot be reached; abiding by the 
decision of the arbiters and resort- 
ing to legal measures in disputes 
only when the preceding courses 
prove ineffective; refraining from 
inducing or attempting to induce, 
by unfair means, a competitor’s 
employe to leave his employer, and 
refraining from such similar prac- 
tices which may lead to a disrup- 
tion or impairment of a competi- 
tor’s operation; providing, insofar 
as is possible and practical, clean 
and sufficient sanitation facilities 
for employes, and employing stand- 





FIRST! FIRST! FIRST! FIRST! 
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IHC Acclaims 
Parts Sales Mark 
At Minneapolis 


MINNEAPOLIS.—The Minneap- 
olis sales district of International 
Harvester Co.’s motor truck divi- 
sion leads all other company oper- 
ations in the U. S. in the sale of 
truck service parts, it was an- 
nounced last week by W. K. Per- 
kins of Chicago, sales manager 
for the division. 

In sales figures just released for 
the first six months of the com- 
pany’s 1948 fiscal year, it was 
brought out that parts sales in the 
Minneapolis sales district had not 
only exceeded that of any similar 

7 period in history but had surpassed 

LIGHTING AWARD FOR DEALER—The illuminating design in the remodeled salesroom | bY 4 considerable margin the sales 

of Monarch Buick Co., Meridian at I!th St., Indianapolis, won a natienal award, according | volume established by any other 


to William R. Krafft, president of the dealership. Frank O. Evans, illuminating engineer for ’s major motor 
Indianapolis Power & Light , won an Augustus D. Curtis citation for the pattern ir of the company 7 


Contrast in Lighting. . . 


FIRST! 





@ competition for retail establishments. The older salesroom is also shown. 


AUTOMOTIVE NEWS offers to adver- 
ard safety devices for the health | tisers a weekly audience of an estimated 


of employes and the general public. | 90,000 cover-to-cover readers! 
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Light Flight 


Plane With Crosley Engine 
Gets Sales OK 


WICHITA, Kan. — The M-18, a 
tiny airplane which has flown 
coast-to-coast on $12 worth of gaso- 
line, is ready for market, Al W. 
Mooney, chief engineer of Mooney 


truck distribution centers. 


The area serviced by the local] 
office comprises the major part of 
Minnesota plus 21 counties in west- 
ern Wisconsin. Distribution out- 
lets include six company-owned 
operations, two in the Twin Cities 
with other branches located at Du- 
luth, St. Cloud, Mankato and Eau 
Claire, Wis. 

In addition, over 230 independent 
motor truck dealers are serviced 
by this organization. D. F. Kuntz 
is manager of the Minneapolis 
sales district. 

In the city for the presentation 
to the Minneapolis sales organiza- 
tion of the company’s “Top Hat” 
award for “outstanding achieve- 
ment in motor truck parts sales,” 
Perkins paid tribute to this area 
by saying that “the motor truck 
division of our company is becom- 
ing increasingly aware of the im- 
portance of this upper-Midwest 
market in which Minnesota and 
western Wisconsin play such an 
important role.” 

Perkins was accompanied from 
Chicago by L. W. Pierson, former 
Minneapolis manager, and R. M. 
Buzard, both assistant U. S. sales 
managers, and W. A. Riggs, North- 
west regional manager. 


Chicago Haulers 


FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! Aircraft Co. here, announced last 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! week. Freed of Levy 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! o- ts ae — powered by CHICAGO.—Chicago motor truck 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! euneualies amine, Zoe + gegen pease pe ugh ar 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! has a 27-foot wingspread and| of the city’s public wart tax coat 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! weighs 450 pounds with room for a| nance, it is estimated by Walter E. 

FIRST! F 1 FIRST! joel aaa rg Na oe MeCarron, executive director of the 

-hour flyin inoi 

FIRST! F 1 FIRST! range of over 400 miles. Despite : ae, pont greeny hepa 

FIRST! F M TIVE ! FIRST! speed limit exceeding 100 miles an versed a lower court decision, there- 

FIRST! F ! FIRST! hour, the plane can be landed at| by preventing enforcement of the 

rest! Fi Led in Total 1 rman " jiieh Ga as dein aie |ad ser e clio eat 

e bare engine weighs on the city ordinance 

FIRST! F 1 FIRST! only 59 pounds, it is Gained’ to books since that time, the cart li- 

FIRST! F e ° ! FIRST! achieve the highest compression | cense law required a special license 

FIRST! F Lines of Display ! FIRST! ratio in the automotive industry | fee of from $7.50 to $15 a year for 

FIRST! F ! FIRST! and enables the M-18 to climb to eye ee ee trucks, accord- 

ee a 16,000-foot altitude. The engin ng to tonnage and capacity. 
FIRST! F Advertising Se nl ae 1 FIRST! has already received Civil paveman —_—_—_— 
ts : can career approval, according | Richmond Will Add 
to Mooney. ‘ 

FIRST! F see for 1947 2 ! FIRST! ee ee Seven Bus Lines 

oe F (Only publications whose circulation is 1 FIRST! Horn Bulletin ammea” Sian tas eee. 

F F audited by the ABC included) ! FIRST! Grover Products Co. has issued a| ized the Virginia Transit Co. to 

a F ee ! FIRST! bulletin and instruction sheet de-| abandon all but four of its street- 

FIRST! F | FIRST! scribing the Hollywood Razz and/car lines in Richmond. Cost of 
° FIRST! F AUTOMOTIVE NEWS............... 1,208,000 1 FIRST! Ki-Yi barking-dog novelty horns.|track removal and repaving was 

FIRS PR ghee oc gate « aE Oe aris Installation instructions for each | estimated at $1,200,000 by Warren 

IRST! F SU POS Soi ! FIRST! horn and for installing two horns| G. Pollard, VTC president. He said 

FIRST! Fl aUTOMOTIVE DIGEST 711.200 ! FIRST! on the same vehicle are given in de- | this would be offset somewhat by 

ee se er eee ee eee . ! FIRST! tail. Address is 1221 S. Hope St.,| enough salvage to lower the net 

FIRST! F The Newspaper of the Industry ! FIRST! kee Angus. ee eee es 

FIRST! F ! FIRST! 

FIRST! F ! FIRST! 

FIRST! F ! FIRST! 

FIRST! F ! FIRST! 

FIRST! Fil PENOBSCOT BUILDING DETROIT 26, MICHIGAN ff! FIRST! 

FIRST! F ADVERTISING OFFICES 1 FIRST! 

FIRST! F — “ae Saat nee ae Manager, 51 E. 42nd St., ! FIRST! 

ae : Michigan Ave.. State 6272; LOS ANGELES: A. 'E. Delber 250 wo oars 

FIRST! F 1 P Penobscot ‘ Bulldine, a re 1 ens 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! 

FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! FIRST! 























CHAMPS AID DEALER—Raiph L. Bolen, president of Downtown Chevrolet Co., 604 W 
Main St., Oklahoma City, is congratulated by Donald G. Hart, Oklahoma City zone man- 


ope. for the dealership's sponsoring 
° 


Sooner Queens, softball, as an unusual method 


getting institutional publicity. Downtown also sponsors a giris bowling team. “People 


love a champion a 


nd the support received b 


our teams is a great source in the creation 


of new friends for Downtown Chevrolet," Bolen states. 
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HAPPY (“The Slugger”) HOLIDAY says: 
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Look at that circuit-clouting JUNE issue! 


That noise you hear is the cheering over HOLIDAY’S latest exploit. 


lent 
ced 
intz 


olis Only a little more than two years old, it comes to bat this month 


for the 28th time and—zowie—you can rewrite the record books. 


With the bases loaded! 
Here are the figures: The fattest HOLIDAY ever, with 190 eye-filling 


Dp 


pages. The greatest number of pages of advertising. ..96. A record 
revenue . . . $356,470. The greatest number of advertisers . . . 373. 
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The greatest number of classifications of advertisers . . . 46. 


Retailers love a winner! 


‘om 


oo There will be more than 800 major retail tie-ins using the June 


HOLIDAY as the central theme of store promotion. That’s a new 
record, too! 
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Not an empty seat in the park! 

With the June issue HOLIDAY hits the highest average net paid 
circulation for any six months of its history... more than 805,000 
(est.). It has demonstrated again and again that it delivers the most 
responsive market in America. So if you have a quality product or 
service to sell . . . join the team! 
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Dealer Doings 











Fort Worth Assn. Fetes body and repair shop. David Fine 
| is president. 


Mitchell and Kraft * * * 


Two former members of the Fort| Wyatt Chevrolet Gets Permit 
Worth New Car Dealers Assn. were| HH, L, Wyatt, president of Wyatt 
honored at an association dinner | Chevrolet Co., Danville, Va., has | 
May 27. Guests of honor were A.| peen granted a permit for remod- 
P. Mitchell and Judge Clarence | qjing work and new additions to 
a who were presented with|the structure. The permit calls for | 
 Mitohell retired in 1943 after aT sae vein 
nearly 40 years in the automobile : oras 
business. Judge Kraft, who became McCormick Leases B uilding | 
a dealer in 1925, is retiring from| McCormick Bros. (Kaiser-Fraz- 
his position as a county judge. er) has leased a new building from 

. ‘ero R. O. Nicholls, Cocoa, Fla., for use | 
Cr ll-Long to Build as a dealership. showroom and} 
Crowell-Long Auto Co., Danville, 





mit for construction of a new steel Gets Second Award eaten aan jomned by | 


and concrete bridge replacing the ‘ - 
old wooden bridge at =m entrance da a a ogg eo Wirth. 
on Lynn St. Estimated building been certified by Sash Motors as 
cost was placed at $12,500. winner of the 10-point select dealer 
_~ vA, award. 
Fine’s Auto Sales 

A used-car lot, Fine’s Auto Sales, 
has been opened at 1012 Central 
Ave., Albany, N. Y., with its own| Frazer dealership in Peru, Ind., to ' Memphis. 


Kk 

Ray Hires Smith 
Milton Smith has been employed | cently. 

*  * as manager of the Ray Auto Co. ¢ &€ @ 


a 
° truck sales department, Huntsville, | 
K-F Sale in Peru, Ind. Ala. Smith was formerly adviser 





Kaiser- Frazer dealer, 





‘Ea LUSH DAYS of “sport shoe” working 
and thinking have been nice. But they soften 


Universal C.1. T. offers you the tools you 
need to gain additional profits in every depart- 
ment of your business. This Dealer Program 
works for you in your sales room and your 
repair department because it works to the best 
advantage of your own customer as well as 
yourself. When you use the Universal C. I. T. 
Plan you hold your customer for future busi- 
ness and repeat sales. It allows you to earn all 
the profits you must make during the coming 
years to maintain a balanced dealership. 


° a man—or an organization. After all, deliver- 
ing a car to one of a half dozen clamoring 
buyers do :sn’t call for much constructive effort. 
But the lush days are running out and it’s time 
to get into sturdy work shoes that will stand 
the gaff when the going is tough. 

Forward-looking dealers are already trying 
out their selling muscles. They are doing the 
kind of thinking and planning that is the only 
sound basis for a successful dealership. And 
Universal C.I.T., with all its profit opportun- 
ities for the dealer, is an important factor in 


Ask the Universal C. I. T. man who calls on 
you to explain how you can use this plan to 
your own greatest benefit. Remember, it pays 
to rely on the financing institution that has 
always put the dealers’ problems first. 


Vhcweh more Tr ferancing Than manay/ 
UNIVERSAL C. I. T. 


CREDIT CORPORATION + OVER 300 LOCAL OFFICES IN PRINCIPAL CITIES 


those plans. 


UNIVERSAL C. 1. Tf 






oe FEET OF ar es building of Glenn Foster Nash, San Antonio, Tex. | 
service shop, according to a report a" ino ent. Some 19,000 feet are devoted to service, 1,428 to parts, and the 


by Nicholls. pacamesisncly 
Va., has obtained a building per- -_ * * 


Crawford Fetes Workers 


H. T. Crawford, owner-manager | Triplett is president of the dealer- 
* * of Crawford Chevrolet Co, 
wood, Ark., entertained employes 
and their wives at a banquet re- 


Adds Willys Line 
Malott, Inc., has sold ite Kaiser-|for Dealers Truckstell Co. of! Mercer Motors, Winnfie’d ‘La.) 


been 


named dealer in Winn parish fo 
Willys-Overland cars and trucks 
P. Hugh Mercer is the owner of! 
this firm. 


* * * 


George Gets Permit 
| Ralph George has been granted a 
| permit to construct a salesroom and 
|repair garage on Manchester St. 
|Concord, N. H. The new building 
| is expected to cost approximatel) 
$75,000. 


| 
| 
} 
| 
| 


* * ” 


Berges Switches 
Merl A. Berges, former shop fore- 
man and service manager at Daylor 
Motors, Inc., Wamego, Kans., has 
been named service manager for 
the Gilmartin Motor Co. of Wamego 
+ * cs 


Nash Honors Triplett 


Triplett Nash Sales, Sandusky, 
O., is one of the most recent Nash 
dealers to receive Nash Motors’ 
'10-point select dealer award. V. L. 


Glen- | ship. 


* * 


* 
Taylor Builds 
Taylor Motor Co. (Studebaker), 
Winnfield, La., recently completed a 
modern showroom and parts de- 
partment. 


* . * 

Stallings Opening 
Stallings Hudson Co. has formally 
| opened its new dealership at Main 
|and Walnut Sts., Greenville, Miss. 


* * * 


Stephenson Trim Shop 
Stephenson Chevrolet Co., Bas- 
|trop, La., has opened a new body 
| and trim shop and will feature fibre 
and plastic seat covers. 
| + * * 


Blanchard Elected 


Carl C. Blanchard, owner of 
Farmington Motor Co. (Ford), was 
elected a director at the annual 
meeting of the Farmington (N. H.) 
Building and Loan Assn. 

* * + 


Eastland Moves 


Eastland Motor Sales, Inc., has 
}moved to a new location on S. 
| Main St. in Rochester, N. Y. The 
firm operates a large open-air lot 
for the sale of used cars. 


* 


Lynch a Bank Director 
William C. Lynch sr., general 
manager of Springfield Buick Co., 
Springfield, Mass., has been elected 
a director of Security Banking Co.. 
Springfield. 


* kK 


Wauchula Remodels 
| Remodeling of the Wauchula 
| Motor Sales, Inc., S. Fifth Ave.., 
Wauchula, Fla., is announced by 
H. F. Johnson, manager. 


* 6 or 


McAtee Is Elected 
John McAtee, partner in Read 
Mullan Motor Co. (Ford), Phoenix, 
Ariz., has been elected first vice- 
president of the Phoenix chamber 
of commerce. 
* * + 


Bone Joins Walden 


| Announcement has been made by 

| Don Walden, president of the Wal- 
den Chevrolet Co., Plant City, Fla., 
of the appointment of Candler E. 

(Charlie) Bone as sales manager. 

| * + * 


Stacey Motors 
| The Schott interests have formed 
| Stacey Motors, Inc., in Cincinnati 
with incorporators Harry C, Burns, 
Earl H. Coplan and Margaret 
| Young. The firm will be located at 
| 2335 Gilbert Ave. 
+ + + 
Chorches Names Dakin 

I. Chorches, owner of Old Town 
Motors (Kaiser-Frazer), Windsor, 
Conn., has announced the appoint- 
j}ment of Elmer J. Dakin as gen- 
eral manager. 


| 
| 


* * 


Goodin Named by Tucker 


D. G. (Pete) Goodin of Goodin 
Motors, Inc., Columbus, O., recent 
ly acquired a Tucker franchise and 
is now located at 416 N. Main St 
Marion, O. 


} 


+ * *” 

Gittleson Joins Capital 
Capital Motor Sales, Charleston 
|W. Va., announces the appoint 
ment of Norman A. Gittleson as 
| used-car manager. He was former 
|ly sales manager for radio sta 
tion WTIP. 
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13 Sessions Hear Higher Tax Pleas... . 





14, 


States Pass Important Legislation 
Affecting Motorists’ Costs 


SEVERAL NEW major laws af- 
“’ fecting automotive users have 
been enacted this year in the state 
legislatures that held sessions, it is 
revealed by a National Highway 
Users Conference summary. 

° . * 

A SUMMARY of automotive high- 
“4 lights in the 1948 legislatures, 
by topics, follows: 

Motor fuel taxes—Kentucky in- 
creased the tax on gasoline and 
other motor fuel two cents per gal- 
lon without hearings. 


The governor of Massachusetts 
declared he sought no new taxes 
but several bills have been intro- 
duced to increase the gasoline tax 
one or two cents per gallon. 


In Mississippi, two measures to 
increase the gasoline tax from six 
to seven cents were defeated. An- 
other unsuccessful measure in that 
state would have provided a tax 
of six cents per gallon or one-third 
of the base price, whichever was 
greater. A proposed constitutional 
amendment in Missouri to be sub- | 
mitted to the voters, would increase 
the gasoline tax 1% cents and pro- | 
hibit local gasoline tax levies. 

Highway planning — Mississippi 
created a legislative highway plan- 
ning commission after amending an | 
original bill to provide 18 members, 
including three senators, four rep- 
resentatives and 11 citizens. Among 
New York bills which failed of 
enactment were proposals to create | 
a temporary highway planning 
commission of nine members. 

A new law in Missouri pro- 
vides for the appointment of five 
commissioners to prepare, in co- | 
operation with similar commis- | 
sioners appointed by Illinois, a | 
comprehensive plan of develop- 

| 


ment for the metropolitan area 
consisting of St. Louis, East St. 
Louis, Tll., and neighboring coun- 
ties and communities. Such a 
plan would include streets, high- 
ways and land-use patterns in 
which joint or coordinated action 
of the communities will be bene- 
ficial. 

South Carolina created a commit- 
tee of five members of the House 
to confer with the state highway | 
department and with a similar Sen- | 
ate committee relative to the con- | 
tinuance of the secondary road con- 
struction and maintenance pro- 
gram. 

° * * 

Disposition of fees and taxes— | 
Increased financial demands of | 
municipalities and local units of | 
government are reflected in new 
1948 laws and proposals under con- 


Johansson Gage 
Division Is 
Sold by Ford 


DEARBORN. — Sale of the Jo- | 
hansson Gage division of Ford Mo- | 
tor Co. to Brown & Sharpe Mfg. 
Co., precision tool maker of Provi- 
dence, R. I., is announced by Henry 
Ford II, president. 

The famous Johansson blocks, 
world’s most accurate standards of 
measurement, have been manufac- 
tured and distributed by the Ford 
organization in the Western hemis- 
phere since 1923, when an agree- | 
ment was reached between Carl} 
Edvard Johansson, inventor of the 
blocks, and the late Henry Ford. 

Included in the sale to Brown & 
Sharpe is the right to the use of | 
the trade name “Johansson” in the 
Western hemisphere plus the pat- 
ents, methods and machinery in- 
volved in the manufacture of Jo- 
hansson blocks. | 

Arnold K. Brown, vice-president 
of Brown & Sharpe, said the ma- 
chinery now in the plant and spe- | 
cial steel stocks will be moved to 
Providence where additional facili- 
ties will be made available for the 
manufacture of the gage blocks. 

“Careful consideration was given 
to the selection of a buyer for the 
Johansson blocks,” Ford stated. | 
“Our main objective was to select 
a firm with the necessary skill and 
background essential in producing 
the gages and carrying on the Jo- 
hansson tradition of quality.” 





j 


sideration. Proponents of the two- 
cent gasoline and diesel fuel tax 
increase in Kentucky claimed as 
their objective the provision of ad- 
ditional funds for financing rural 
and secondary roads and the pro- 
ceeds of the additional two cents 
will be spent on secondary roads 
that will become a part of the state 
highway system. 

Repeated demands were made on 
the governor of Michigan to in- 
clude the subject of increased gaso- 
line taxes in the special session, at 
least a part of which would be used 
for county and township roads. 
Bills were introduced also in that 
state to appropriate $5,000,000 from 
the state treasury for construction 
and improvement of county roads 
and bridges. 

A bill passed by both houses of 
the New Jersey legislature (S. 155) 
doubles the amount of state aid to 
municipalities, from $1,050,000 to 
$2,100,000 annually for highway 


construction and reconstruction. A | 
New York law provides that the 


| cost of maintenance and extension | 


| of state arterial highways passing 
through cities shall be paid by the | 
state. 

South Carolina directed the state 

highway commission to make avail- 
able $9,000,000 annually to the coun- 
| ties for each of the three succeed- 
|ing fiscal years beginning July 1, 
1948, for construction of secondary 
roads. Another new law in that 
state provides that 5 percent of 
the remaining county roads shall be 
added to the highway system dur- 
ing each of the next three fiscal 
years. 

Virginia cities at present re- 
ceiving $4,000 per mile for con- 
necting links in primary highway 
systems were granted an increase 
in proportion to available high- 
way funds. Another new law al- 
lows cities and towns over 3,500 
population an additional $300 per 











How To M 


1948 


CUTTING TRAFFIC TIEUPS—One of the many features of the new 
is a 40-foot driveway which will accommodate 


Motors (Lincoln-Mercury), San Diego, Calif., 





quarters of San Diego 


three cars abreast and which was designed to eliminate traffic congestion. The new dealer- 
ship has a square footage of 30,000 feet and represents an investment of $250,000. Russell 


Grether is manager. 
mile for streets which are not 
part of the primary highway sys- 
tem. 

Although the governor of New 
Jersey repeatedly expressed his op- 
position to additional motor fuel 
taxes, a bill has been reported from 
committee to increase the tax one 


cent per gallon and require the’ 


eet 


Chicago's Most 
IMPORTANT Million 


proceeds to be used for payment 
of veterans’ bonuses. 

Toll roads—Two bills were intro- 
duced in Kentucky to authorize the 
construction of toll highways, both 
of which failed of enactment. They 
would have empowered the depart- 
ment of highways to construct and 

(Continued on Page 45, Col. 1) 





When we speak of knowing the right people it is not high society we're talking 


about, but high sales figures. That's why we say: “In selling Chicago the shortest 


and straightest line to immediate buying response is to meet Chicago's most IMPOR- 


TINT 


And, happily 


million.” 


for the sales-minded executive determined to develop. this ever- 


productive Mid-west metropolitan market, there’s a way to get a home reception 


from these key families. The way is provided for advertisers in a single newspaper 


—Chicago’s HOME newspaper—the Chicago Daily News. 


Chicago 


Makes Biggest 1947 


GAIN i 


Linage of Any Daily 
Newspaper in Chicago 


he high 


sales-response rating given the 


Daily News 


n RETAIL 


Daily News by Chicago merchants is recorded 


by the following retail linage figures. They 


report the retail advertising carried by the 


Daily News in the 


live years:—— 


1947 
19416 


ind the biggest gain of any Chi- 
cago newspaper—morning, eve- 


ning or Sunday. 


— 9.838.959 lines 
— 8.303.815 lines 


GAIN — 1.535.116 lines 





two most recent compara- 


of 1946. (See panel at left) 

Advertising in the Chicago Daily News to 
— its evening audience 
— its reading-in-the-home audience 


— its most IMPORTANT million audience 


many sales-planners all over the U.S.A. 


How much is this million-fold home reception worth 
to advertisers? We'll let the retail merchants of Chi- 
cago answer that question in terms of 1947 linage 


placed in the Daily News as compared with the year 


has become part of the sales-wisdom of many, 


¢ Consumer relations of any importance in 
Chicagoare inseparable from Chicago's 
most IMPORTANT million — and their 
HOME newspaper. the Chicago Daily News! 


CHICAGO DAILY NEWS 


For 72 Years Chicago’s HOME Newspaper 
JOHN S. KNIGHT. Publisher 


DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 
DETROIT OFFICE: 407 Free Press Building 


LOS ANGELES OFFICE: 606 South Hill Street 
NEW YORK OFFICE: 9 Rockefeller Plaza 


SAN FRANCISCO OFFICE: Hobart Building 
MIAMI HERALD BUILDING, Miami, Florida 











Current Prices 


(Includes '49 Lincolns, Mercurys) 


The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include dealer delivery 
and handling charges and federal taxes. 
They do NOT include transportation 
charges, state sales taxes, or optional 
equipment, 

BUICK—Sertes 40 Special — 4-dr. 
$1,673; 2-dr. sed., $1,611; Series 50 
—4-dr. sed., $1,929; 2-dr. sed., $1,843; 


sed., 


conv., $2,333; stat. wag., $2,940; Series 70 


Hoadmaster—4-dr. sed., $2,232; 2-dr. sed., 
$2,131; conv., $2,651; stat. wag., $3,249. 


CADILLAC—Serles 61—4-dr. sed., $2,- 
647; sed. cpe., $2,511; Series 62—4-dr. sed., 
$2,781; sed. cpe., $2,719; conv., $3,174; 
Sertes 60—4-dr. sed., $3, ; Series 75— 
sed., $4,471; 7-pass. touring sed., 
$4,686; 7-pass. Imperial, $4,887; 9-pass. 
sed., $4,368; 9-pass. bus. Imperial, 


CHEVROLET — Stylemaster—4-dr. sed., 
$1,276; 2-dr. sed., $1,219; spt. cpe., $1,202; 
bus. cpe., $1,160; Fleetmaster—4-dr. sed., 
$1,345; 2-dr. sed., $1,286; spt. cpe., $1,281; 
conv., $1,628; stat. wag., $1,893; Fleetline— 
4-dr. sed., $1,371; sed. cpe., $1,313. 


CHRYSLER — Royal — 4-dr. $1,- 
772.75; 2-dr. sed., $1,735.75; cpe., 
$1,762.25; bus. cpe., $1,667.50; Windsor— 
4-dr. sed., $1,825.25; 2-dr. sed., $1,804.25; 
spt. cpe., $1,814.75; bus. cpe., $1,720; 
conv., $2,208.50; Saratoga —4-dr. sed., 
$2,105.75; 2-dr. sed., $2,079.25; spt. cpe., 
$2,089.75; bus. cpe., $2,005.50; New Yorker 
—4-dr, sed., $2,211; 2-dr. sed., $2,184.50; 
spt. $2,195; bus. $2,105.75; 
conv., $2,604.50; Town & Country—6-cyl. 
4-dr. sed., $2,802.25; 8-cyl. conv., $3,184.50; 
Royal—S8-pass. sed., $2,175.75; lim., $2,- 
301.50; Windsor—8-pass. sed., $2,227.75; 
lim., $2,354.25. 


CROSLEY—2-dr. sed., $927; conv., $959; 
stat. wag., $991; spt. utility, $852. 


DeSOTO—Deluxe—4-dr. sed., $1,656,50; 
2-dr. sed., $1,619.50; spt. cpe., $1,646; bus. 


sed., 
spt. 


cpe., $1,551; Custom—4-dr. sed., $1,709; 
2-dr. sed., $1,688; spt. cpe., $1,698.50; 
conv., $2,092.50; stat. wag., $2,427.75: 
7-pass. sed., $2,111.75. 
DODGE—Dgjuxe—4-dr. sed., $1,555; 2- 
dr. sed., 12.75; bus. cpe., $1,439; 
Oustom—4-dr. sed., $1,607.50; town sed., 


$1,631.25; spt. cpe., $1,602.25; conv., $1,- 
991; 8-pass. sed., $1,981. 


FRAZER—4-dr. sed., $2,294.46; Manhat- 
tan—4-dr. sed., $2,711.50. 


HUDSON — Super ‘‘6’’ — 4-dr. sed., $2,- 
003.75; (8-cyl., $2,092.25); 2-dr. sed., $1, 
952.75; spt. cpe., $2,000 (8-cyl., $2,089); 
bus. cpe., $1,889.50; Commodore **6°’—4-dr. 
sed., $2,161 (8-cyl., $2,250); spt. cpe., $2,- 
136.75; (8-cyl., $2,225.75). 


KAISER—4-dr. sed., $2,104.21; Custom— 
4-dr. sed., $2,455.57. 


LINCOLN—4-dr. spt. sed., $2,559.98; 6- 


pass. cpe., $2,523.23; conv., $2,943.88; 
Cosmopolitan — 4-dr. town sed., $3,170.01; 
4-dr. spt. sed., $3,170.01; 6-pass. cpe., 
$3,117.42. 

MERCURY — 4-dr. spt. sed., $1,997.06; 
6-pass. cpe., $1,976.01; conv., $2,365.19; 


stat. wag., $2,649.58. 


NASH — ‘600’ Slipstream — 4-dr. sed., 
$1,464.05; deluxe bus. cpe., $1,399.05; Am- 
bassador Slipstream—4-dr. sed., $1,778.95; 
**600"" Super Series—-4-dr. sed., $1,508.05; 
sed cpe. $1,459.05; Ambassador — 4-dr. 
sed., $1,820.95; sed. cpe., $1,762.95; stat 
wag., $2,239.95; conv., $2,250. 


OLDSMOBILE — Series ‘‘66’’ Six — 4-dr. 
sed. stand., $1,556; 4-dr. sed. deluxe, 
$1,097; 2-dr. sed. stand., $1,513; 2-dr. sed. 
deluxe, $1,655; club cpe. stand., $1,488; 
club cpe. deluxe, $1,628; conv., $1,845; 
stat. wag., $2,456; Series ‘‘68’’ Eight—4-dr. 
sed. stand., $1,614; 4-dr. sed. deluxe, $1,- 


755; 2-dr. sed. stand., $1,572; 2-dr. sed. 
deluxe, $1,713; club cpe. stand., $1,546; 
club cpe. deluxe, $1,687; conv., $1,903; 


stat. wag., $2,514; Series ‘‘76"’ Six—4-dr. 
sed. deluxe, $1,805; 4-dr. sed. stand., $1,- 
659; 2-dr. sed. deluxe, $1,731; 2-dr. sed. 
stand., $1,584; Series ‘78’ Eight—4-dr. 
sed. deluxe, $1,863; 4-dr. sed. stand., $1,- 
717; 2-dr. sed. deluxe, $1,789; 2-dr. sed. 
stand., $1,643; Futuramiec ‘98’’ Series— 
4-dr. sed. deluxe, $2,098; 4-dr. sed. stand., 
$1,993; 2-dr. sed. deluxe, $2,024; 2-dr. sed. 
stand. $1,920; conv., $2,466. 


PACKARD — Eight — 4-dr. sed., $2,150; 
sed. cpe., $2,125; stat. wag., $3,350; Deluxe 
Eight—4-dr. sed., $2,375; sed. cpe., $2,350; 
Super Eight—4-dr. sed., $2,690; sed. cpe., 
$2,665; conv. $3,175; (141” wheelbase) 
7-pass. sed., $3,300; 7-pass. lim., $3,450; 
deluxe 7-pass. sed., $3,650; deluxe 7-pass. 
lym., $3,800; Custom Eight—4-dr. sed., $3,- 

5; sed. cpe., $3,625; conv., $4,095; (148” 


wheelbase) 7-pass. lim., $4,668; 7-pass. 
sed., $4,504. 

PLYMOUTH — Deluxe — 4-dr. sed., $1,- 
299.25; 2-dr. sed., $1,246.50; spt. cpe., 


$1,273; bus. cpe., $1,220.25; Special Deluxe 
—4-dr. sed., $1,377.50; 2-dr. sed., $1,324.75; 
spt. cpe., $1,351.25; bus. cpe., $1,293.25; 
conv., $1,668.50; stat. wag., $1,879.25. 


PONTIAC—Torpedo ‘‘6’’—4-dr. sed. de- 
luxe, $1,600 (S8-cyl., $1,647); 4-dr. sed. 
stand., $1,512 (8-cyl., $1,559); 2-dr. sed., 
$1,453 (8-cyl., $1,500); sed. cpe. deluxe, 
$1,572 (S8-cyl., $1,620); sed. cpe. stand., 
$1,484 (8-cyl., $1,531); club cpe., $1,438 
(8-cyl., $1,485); bus. cpe., $1,387 (8-cyl., 
$1,434); conv. deluxe, $1,894 (8-cyl., $1,- 
941); Streamliner ‘‘6’’—-4-dr. sed. deluxe, 
$1,685 (8-cyl., $1,733); 4-dr. sed. stand., 
$1,598 (8-cyl., $1,645); sed. cpe. deluxe, 
$1,635 (8-cyl., $1,682); sed. cpe. stand., 
$1,547 (8-cyl., $1,595); stat. wag. deluxe, 
$2,312 (8-cyl., $2,359); stat. wag. stand., 


$2,235 (8-cyl., $2,282). 


STUDEBAKER—Champion Deluxe——4-dr. 
sed., $1,545.75; 2-dr. sed., $1,514.25; spt. 
epe., $1.540.50; bus. cpe., $1,445.75; Cham- 
pion Regal Deluxe—4-dr. sed., $1,619.50; 
2-dr. sed., $1,587.75; spt. cpe., $1,614; bus. 
epe., $1,519.25; conv., $1,969.75; Comman- 
der Deluxe—4-dr. sed., $1,850.75; 2-dr. 


sed., $1,819.25; spt. cpe., $1,845.50; bus. 
cpe., $1,750.75; Commander Regal Deluxe— 
4-dr. sed., $1,972; 2-dr. sed., $1,940.25; 
spt. cpe., $1,966.50; bus. cpe., $1,872; 


conv., $2,325.25; land cruiser, $2,143.50 


WILLYS — Stat. wag., $1,739.33; stat. 
sed., $1,991.72, 
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ON KAISER'S BIRTHDAY—Belmont SanChez, Los Angeles Kaiser-Frazer dealer, entertained 
the Los Angeles automobile editors at a birthday party he gave for Henry Kaiser sr. Kaiser 
stated that the automobile business was the most complex business in the world, in his 


opinion. Building dams, boats or bridges is child's play compared with manufacturin 
Slim Barnard, Los Angeles Examiner; Floy: 


mobiles, he said. Left to right (standing): 
Hollywood Citizen News; SanChez; and 


enry Kaiser jr. 


auto- 
Freel, 
Seated, Herschel Blewett, Los Angeles 


Herald-Express; Kaiser; Lynn Rogers, Los Angeles Times, and Hicks Coney, Los Angeles 


Daily News. 





Labor Peace Held Dependent 
On Mutual Understanding 


HOBOKEN, N. J.— Dudley W. 
Figgis, president of American Can 
Co., declared in an address here last 
week at the annual commencement 
exercises of Stevens Institute of 
Technology that lasting industrial 
peace can be possible only when 
everyone realizes that the interests 
of owners, workers and consuming 
public are common interests. 

Speaking on “Human Relations 
in Industry,” he said the only real 
balance in these relations is “a mu- 
tual understanding and respect be- 
tween all segments of our economy 
and society.” 

He urged the graduates to estab- 
lish in their relationships with fel- 
low-workers a bridge over which 
they could “convey the facts which 
offset the mass of misinformation 
on which labor today bases much of 
its thinking and actions.” 

Asserting that his generation had 
attained high standards of living 
but had “failed to spread the gospel 


of brotherly leve that must lead to 
better human relations,” Figgis 
added: 

“In too many segments of the in- 
dustrial structure there is a spirit 
of distrust, a suspicion of dishonest 
intentions, that must eventually be 
eliminated if we are to prevent re- 
current bogging-down of our indus- 
trial system. 

“There are some cases in which 
labor is the victim of unscrupulous 
leadership. On the other hand, in- 
dustrial leadership must take its 
share of the blame also, because for 
many years management was more 
concerned with placing value be- 
hind its securities than it was with 
the interests of the workers and the 
consuming public.” 

An honorary degree of doctor of 
engineering was conferred upon 
Figgis who, as president of Ameri- 
can Can, is responsible for the op- 
eration of 68 plants in the US., 
Canada and Hawaii. 


Congressmen Press Ahead . . . 





New Gray-Market Probes 


Promised in Steel 


WASHINGTON. — New inquiries 
into gray markets in steel were held 
likely here last week following dis- 
closures in the Wayne Steel-Great 
Lakes Steel Corp. hearings before a 
Congressional investigating com- 
mittee. ° 


As a result of the hearings, the 
subcommittee headed by Rep. Macy, 
New York Republican, began poll- 
ing steel companies by wire to set 
the stage for extension of the com- 
mittee’s work. 


The decision to check up on 
other companies grew out of the 
refusal on the witness stand of 
E. L. Wetstein, vice-president in 
charge of sales of Great Lakes 
Steel Corp., to promise a crack- 
down on the steel warehouse 
operations of William W. Voisine, 
mayor of Ecorse, Mich., where the 
corporation’s plant is located. 


However, Voisine has been cut off 
the corporation’s customer list as 
the result of testimony presented 
at the Congressional hearings, ac- 
cording to George R. Fink, presi- 
dent of Great Lakes. 


Fink said that action was taken 
immediately following Wetstein’s 
return from Washington. He vigor- 
ously denied that Great Lakes had 
knowledge of the Voisine opera- 
tions. 

At the same time, other steel 





Du Pont Designs Solflo 


For Refinish Trade 

WILMINGTON, Del.—Solflo, a 
new time-saving chemical product 
designed to bring out a high gloss 
from automobile lacquers with less 
rubbing than usual, is now being 
produced by the finishes division of 
DuPont Co. 








Whether you need a man or a hard-to- 
find part, AUTOMOTIVE NEWS WANT 
ADS will do the trick! 





companies began taking action to 
clear themselves of alleged im- 
proprieties in steel dealings. 


One of several to take action last 
week was Jones & Laughlin. The 
firm got a temporary restraining 
order against Edwards Industria! 
Engineering Co., which had been 
using the name of Jones & Laugh- 
lin in promising steel deliveries. 


Harry C. Edwards, head of the 
company, is accused in the affi- 
davits of promising Ford Motor Co. 
and Briggs Mfg. Corp. buyers 7,500 
tons of ingot steel per month if 
they would place their orders with 
Jones & Laughlin. 


Radio-Welded? 


Auto Plants May Pioneer 


New Output Method 


BUFFALO. — Automobiles some 
day may be put together by radio 
waves! 

Great strides are being made in 
the field of applying radio fre- 
quency to the task of welding 
metals, tool engineers reported at 
a machine tool electrification fo- 
rum here. Automobile plants, they 
reported, already are beginning to 
use radio frequency apparatus in 
fabrication of car parts. 

A spokesman for Westinghouse 
said the radio welding process 
works this way: 

Two pieces of steel are put to- 
gether with a joining alloy—usu- 
ally a brazing alloy. Then they are 
subjected to high-frequency radio 
waves. These course through the 
metals to be joined, whipping back 
and forth the hundreds of thou- 
sands of molecules. 

The waves literally tumble the 
molecules around and create heat 
by friction, and the two pieces of 
steel are solidly put together. 








Passenger Car Registrations, 37 States for April, °48-’47 
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Ford will spend about $10,000,000 
on promotion and advertising for 
the ’49 Fords, according to an esti- 
mate by Editor and Publisher. 

The record campaign got going 
in earnest with the world premiere 
in New York last week. It started 
last December with teaser ads in 
various media. On June 18 it is due 
to get down to direct-sales point, 
with announcement ads in 1,590 
papers in 1,448 cities. The ads will 
run 1,750, 1,500 and 1,000 lines. 

National magazines already are 
running heavy Ford copy and radio 
and billboards are getting a big 
play. 


Fruehauf on Radio 


Fruehauf Trailer Co., in the first 
use of national network radio, has 
signed a 52-week contract with the 
American Broadcasting Co. to spon- 
sor a weekly quarter-hour of Sun- 
day afternoon news commentaries 
titled, “This Changing World.” 

Harrison Wood will deliver the 
news commentary on the program 
which will premiere over a coast- 
to-coast ABC network, June 20 from 
3 to 3:15 p.m., EDT. The agency is 
Zimmer-Keller, Detroit. Harvey C. 
Fruehauf, president of Fruehauf, 
will be heard on the opening broad- 
cast. 


Safety Ad 

Radio station WTCN in Min- 
neapolis has revived an old gim- 
mick. Traffic police in and around 
the Twin Cities are tagging 
GOOD drivers. A prize is given 
each day to the driver chosen as 
the safest with winner announced 
each evening over WTCN. 


Plug for Advertising 
Advertising, by creating a con- 
tinuing demand for more and bet- 
ter automobiles, has enabled the 
rubber industry to reduce consum- 


Auto Advertisin 


Ford Ad Push Put 
At $10,000,000 Pace 


By Bob Finlay 


| then 
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ally shows the different levels of 
buying power which prevail in the 
various sections of the city and 
illustrates the extent to 
which such buying power differ- 
entials influence actual sales re- 


The sections are not analyzed on 
a basis of rental values alone, 
Eight other factors which infiu- 
ence sales—and responsiveness to 
advertising —are also employed. 
These factors include retail cus- 
tomer spottings, ne wear sales, 
residential telephones, native white 
population, homes with private 
bath, types of occupations, pro- 
portion of college graduates, and 
median school years completed. 


Dealer Signs 


F. J. DeTamble, president of 
Twin City Motor (Ford), Winston- 
Salem, N. C., has signed up for a 
half-hour radio program with 
WSJS and WSJSFM, 7:30 to 8 p.m. 
Tuesdays. The program has a fea- 
ture offering interesting possibili- 
ties — actual interviews with cus- 
tomers as well as music, according 
to E. B. Rannells jr., sales chief. 


Instructional Aids 


Wayne University, Detroit, has 
set up an Audio-Visual Materials 
Consultation Bureau to help com- 
mercial and industrial concerns in 
the production of all types of in- 
structional materials. 

Companies and associations in- 
terested in making films, booklets, 
charts, or specimen products avail- 
able for schcol use can secure one- 
stop service at the bureau. The 
bureau also offers assistance in the 
development of films, filmstrips, 
records, manuals, etc., to be used 
for instructional purposes in in- 
dustrial training programs. Dr. 
Arthur Stenius is in charge. 





er tire costs from $2.35 a thousand 
miles to 60 cents since 1923, James 
J. Newman, vice-president of B. F. 
Goodrich Co., told the annual ad- 
vertising awards meeting of the 
Associated Business Papers in 
Cleveland. 

The automobile tire is a “classic 
example” of the benefits of the 
American system of competitive 
free enterprise, the rubber execu- 
tive declared, adding “there is no 
advertising in a totalitarian state 
because there is no competition.” 


Movie Tie-ins 


The Hollywood Reporter has pre- 
pared a booklet on “How to Arrange 
Advertising Testimonials with Hol- 
lywood Motion Picture Studios.” 
Address is 6715 Sunset Blvd., Los 
Angeles 28, if you want one. 


Buffalo Market 


The Buffalo Courier-Express has 
just released another new booklet, 
“Buffalo Buying Power.” This 20- 
page booklet is presented as a 
companion to “Buffalo and the 
Eight Counties of Western New 
York,” published by the Courier- 
Express last fall. 

“Buffalo Buying Power” graphic- 


Newspaper News 


mittee of the Bureau of Advertis- 
ing, American Newspaper Publish- 
ers Assn., under the chairmanship 
of Don U. Bridge, advertising direc- 
tor of the Gannett Newspapers, has 
been announced by Richard W. Slo- 
cum, chairman of the bureau’s gov- 
erning board. 

Lawrence T. Knott, assistant ad- 
vertising director of the Chicago 
Sun-Times, will serve as_ vice- 
chairman. 


Save Gas 


Voluntary public cooperation in 
conservation measures will be 
stressed in an extensive 15-state 


Establishment of the plans com- 


advertising campaign by Standard 
Oil Co. (Indiana), Wesley I. Nunn, 
advertising manager, said as the 
drive opened last week. Newspa- 
pers, radio, outdoor posters, dis- 
play cards, service station curb 
signs, and a folder on “How to 
| Save Gasoline” are being used. 





| Motorcycle Campaign 


Indian Motocycle Co. says it will 
llaunch the largest advertising 
| campaign in the history of the mo- 
|toreycle business with announce- 








FORD DEALERS TO AIR GRID GAMES—A deal to broadcast the !4league, two-pre-sea- 
son exhibition games of the Cleveland Browns under sponsorship of Cleveland district | 


dealers was closed in the office of John F. 


ceach and genera 


Patt, WGAR vice-president and general man- | 
ager, whose station will carry the games for the third straight year. Arrangements have | 
been made to feed the games to WBNS, Columbus, for the same sponsor. Bob Neal will | 
again do the ploy-Sy-piay. Examining the contract are, left to right, seated: Paul Brown, 

manager of the Browns, and Patt. Standing, left to right, John Garfield, 
WGAR sales representative; Ray Allen, district manager for 





Ford; John Welsh, 


account 


executive of the J. Walter Thompson advertising agency, Detroit office, and Joe DeMarsh, 


head wf the dealers’ advertising fund. 





ment of its two new lightweight 
machines in July and August. More 
than a half million dollars has 
been earmarked for disbursement 
by the Lawrence Fertig Agency, 
New York, during the last months 
of 1948. 


Names 


Dolph H. Odell, assistant director 
of GM’s advertising section, has 
been elected president of the Ad- 
craft Club of Detroit. Henry G. Lit- 
tle, Chevrolet account executive for 
Campbell-Ewald, is first vice-presi- 
dent; Charles B. Lord, Detroit 
Times, is second vice-president, and 
James B. Jones, Scripps-Howard 
newspapers, secretary. New direc- 
tors are Fred L. Black, head of 
Nash public relations; Hugh W. 
Hitchcock, Packard director of ad- 
vertising and _ public relations; 
Charles J. Shower, Charles M. Gray 
& Associates; Lee A. Vogelsang, 
Walker & Co., and J. B. Wagstaff, 
vice-president of DeSoto. 


W. I. Brockson, executive vice- 
president of Gebhardt & Brockson, 
Inc., Chicago, died recently. 


John Dow has joined the agency 
of Clark & Rickerd, Inc., Detroit, 
as vice-president and creative di- 
rector. For the past 16 years, after 





leaving Evans, Winter, Hebb, Inc., 
Dow has been a partner in Wolfe- 
Jickling-Dow & Conkey, Inc. 


Appointment of J. R. (Jack) Ac- 
kerman as merchandising manager 
for Kaiser-Frazer Corp. was an- 

os nounced last week 
by Walter deMar- 
tini, director of 
sales. Ackerman, 
who joined the 
Willow Run auto 
company in 1946, 
has been Eastern 
divisional sales 
manager with of- 
fices in New York 
5 City. In his new 

; position, he will 
J. R. Ackerman be in charge of 
sales training activities and the de- 
velopment of merchandising pro- 
grams for the 4,000 domestic K-F 
dealers and distributors. 





D. W. Scott, for the past 18 years 
director of advertising and public 
relations for Bendix-Westinghouse 
Automotive Brake Co., has resigned 
to become account executive with 
Norman Malone & Associates, ad- 
vertising and public relations firm 
of Akron. 


Brooke, Smith, French & Dor- 
rance, Detroit and New York ad- 
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vertising agency, announces the 
following personnel additions: Fred- 
erick J. Winter and Jean F. Brac- 
ken, traffic department; Donald E. 
MacKenzie and Clarence E. Day, 
production department; Donald B. 
Irving, art department; Frederick 
A. Malsom and Shirley Sickels, copy 
department. 


Appointment of Michael A. Brown 
jr. as sales promotion manager, and 
the promotion of George A. Taylor 
to advertising manager in the sales 
promotion department at Plaskon 
division of Libbey - Owens - Ford 
Glass Co. were announced last 
week by Horton Spitzer, general 
sales manager. 


Farm Journal, Inc., publishers of 
Farm Journal and Pathfinder mag- 
azines, is consolidating its execu- 
tive and national advertising head- 
quarters in Philadelphia. Richard 
Babcock, national advertising man- 
ager of Farm Journal, and Arch 
Thiele, national advertising man- 
ager of Pathfinder, will make their 
headquarters at the company’s 
main offices in Philadelphia. Barry 
Urdang, sales promotion manager 
of Pathfinder, is also transferred 
from the firm’s New York offices 
to the Philadelphia headquarters. 


Others are profiting from AUTOMOTIVE 
NEWS want ads. Why not you? 





In Philadelphia—nearly everybody reads The Bulletin 


Evening and Sunday 
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Service and Used Car Reconditionin 


{ Reeular 


finerica 








I HAVE experienced two new 
highs in dealer meetings recent- 
ly, and before I get into the more 
prosaic developments on the serv- 
ice front, I would like to doff my 
chapeau to the dealer groups re- 
sponsible for these experiences. 

Taking last things first, I want 
to tip the “beany” to the Lincoln- 
Mercury dealers of metropolitan 
Detroit. At their summer outing 
last week—-which incidently mark- 
ed the first year anniversary of 
their asscciation—they had _ the 
usual drawing for prizes donated 
by sundry suppliers, after the din- 
ner in the evening. 

But, different than any similar 
dealer meeting I have ever attend- 
ed before, these boys were more 
considerate hosts, to be really brut- 
al. Normally because the prizes are 
donated for the occasion by sup- 
pliers to the dealers and because 
the dealers wish to give the donors 
their due in advertising, invited 
guests and the press that attend, 
are usually excluded from the 
drawing. : 

* 


OT SO with this L-M bunch. 
1 They dug into their pockets 
and provided a nice honorary prize 
package as a token of appreciation 
from the association—and deftly 
picked up the seat numbers as 
they introduced each guest and 
presented each with his gift before 
the general raffle started. The least 
one can say about this live L-M 
group is that they are ever alert 
to building goodwill for their as- 
sociation and themselves—which of 
course also tends to build goodwill 
for the product. 

Due to space limitations, I wasn’t 
going to get into personalities re- 
garding this meeting for fear of 
offending some if I didn’t mention 
all. But I think the rest of the 
boys belonging to the association 
will forgive me if I drop a slight 
ribbing to an ex-Michigan All- 
American football star. It took me 

ree hours and a whale of a lot 
of close concentration on the game 
to take fifty cents away from 
Harry Newman in a gin rummy 
game. And if he is as tough in his 
trades as he was with me the after- 
noon of the outing, I'm sure Joe 
Bayne has a coming mass-selling 
outlet in the making. His quarter- 
backing was just as effective as 
when he generaled the Blue and 
Gold teams to championships. 

+ * + 

TS OTHER group that inad- 

vertently gave me a thrill was 
the Indiana automobile dealers, 
where I was part of the wax works 
for the service symposium at their 
annual convention. They selected 
French Lick for the meeting spot 

and what a spot for tired con- 
vention addicts like me to go to. 
When you get all stuffed up with 
food and junk and immobilized 
from sitting around and chewing 
the fat, there were the steam baths 
and skillful rubbers in the same 

(See BACKSHOP, Page 30, Col. 1) 
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Customer Servey 
Urged by Nash 
To Boost Service 


Dealer Questionnaire 
Program Follows 
Study by Factory 


NASH dealers are being provided 
with a set of materials and a 
“questionnaire” program designed 
to win more friends among own- 
ers, and at the same time should 
point out service department fail- 
ings to the dealers. 

This program is considered ba- 
sically sound, in that it not only 
endeavors to increase traffic flow 
into the service department but 
also is designed to find out why 
former customers left the dealer- 
ship. This knowledge will give 
the dealer an opportunity to 
eliminate any failings in cus- 
tomer approach or mechanical 
procedures that drive customers 
away. 


Basis of the program is a dou-| 


ble-reply postcard that appeals to 
the owner for help. It says “Your 
help in checking this card will help 
us on the following points.” 

. * * 


N THE return card side, the 

following questions are listed: 

Were our service employes at- 
tentive and courteous? 

Did we diagnose your car’s 
troubles correctly? 

Was our workmanship satis- 
factory? 

Was delivery made as prom- 
ised? 
wa repair charges as quot- 


Was your car delivered in a 
clean condition? 

Did we pay proper attention 
to details? 

Was all work properly taken 
care of? 

Remarks (two lines for customer 
remarks). 

A line is provided for a signa- 
ture, but under this line is the 
statement, “Please return to us 
signed or not as you wish.” 

A program such as this cannot 
help but promote a much better 
feeling between the dealer and his 
customer. The customer cannot 
help but feel that the dealer not 
only has a definite interest in the 
welfare of the customer and his 
treatment in the service depart- 
ment, but the system also tells the 
customer that the dealer is going 
a step further by checking up on 
the customer’s reaction to the 
treatment he received from the 
dealer’s employes. 

* * . 

puis decision to make it possible 

for Nash dealers to survey their 
own customers came as a result of 
a national survey of similar nature 
which the factory made a _ short 
time ago. In this survey the fac- 
tory found that approximately 95 
percent of all owners had been back 
to their dealer for their 1,000 and 
2,000 mile inspections; that 72 per- 
cent of the owners were entirely 
satisfied with the service they re- 


ceived during this period; that 51 
(Continued on Page 41, Col. 1) 


Cdiniine Attraction 
Elmira (N. Y.) Firm Offers 


Free Alignment Service 


ELMIRA, N. Y.—Pioneer Motors, 
Inc., 954 S. Main St., here, offered 
wheel balance and toe-in checks 


without charge to attract service | 


business. 

Pioneer used newspapers to tell 
the public that a free check in- 
volved no obligation and that no 
appointment was necessary. It 
pointed out that a minor adjust- 
ment can add thousands of miles 
to present tires in some cases. 
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Third Service Peak Pushed 


To Increase Summer Total 


Beware of Service Contests 


That Create IIlwill 


IN A DESIRE to give impetus to their service volume, 
some franchised dealers are resorting to contest programs 
that produce incentives to the individual mechanics based 
on increased sales to the customer. 

Incentive programs—based on the long pull, and headed 
toward increasing the number of customers coming into 
the shop—are fine and should be adopted by car and truck 
dealers. 

Incentives that point to selling the customer the needed 
services that are overlooked in many service departments, 
and which the customer might go directly to a filling 
station for the minute he leaves a dealership, should be 
encouraged. 

* +* * 

BUT PRIZE programs—or any other incentive pro- 
grams that are primarily pointed toward inciting the 
mechanic and floor salesman to “load” the customer with 
service operations he doesn’t need, or which induce 
“gouging” of the customer—should be avoided like a 
pestilence. 

Such programs, while they may show a net increase 
in total service business for a few weeks or even months, 
eventually wind up as “selling more and more billing to 
fewer and fewer customers.” 

One of the great troubles—or faults—in dealer service 
promotion today, is that far too many dealers are putting 
too much emphasis on “high service tickets” instead of 
“high potential customer absorption.” 

* ” ~ 





IN ADDITION to maintaining a reasonably high ab- 
sorption of fixed expense from service department profits, 
the two basic reasons for putting out extra effort to have 
a well-run service operation is to keep vehicle customers’ 
cars and trucks in efficient operating condition and to 
—o a greater traffic flow into the dealership that can 

e turned into regular customers for everything the 
dealer sells, including his new and used vehicles. 

Any “prize” or other incentive program that tends to 


make the customers’ maintenance costs higher, not only 


drives the customers away from the dealership but de- 
feats the very basic value of a well-run service depart- 
ment—that of taking care of the vehicle customers and 
promoting as high a traffic flow into the dealership as 
possible. 





Parts by Plane 


Cadillac Adopts Air Freight Shipments 
To Ease Inventory Troubles 





DETROIT.—An air freight pro- 
gram by the Cadillac Motor Car 
Co. has proved successful in cut- 
ting down warehousing costs and 


speeding replacement parts. to 
dealers, it was revealed here fol- 
lowing an air freight study in the 
Detroit areas by 
lines. 

Overnight air freightage to 
nearly any part of the country 
by scheduled airlines has made 
smaller warehouse _ inventories 
possible and—in some cases— 
has opened the way to the com- 
plete elimination of smaller parts 
depots in some areas, it was in- 
dicated by the Cadillac traffic 
control depaytment. 

Although air shipment costs are 
considerably higher than surface 
transportation at this time, con- 
tinued study of the air shipment 
problem is constantly trimming 
down such costs and developing 


|better shipping arrangements be- 


American Air- | 


tween central areas. On the whole, 
however, air cargo is said to be a 
profitable fast delivery service 
when used intelligently. 

Today, air shipments by Cadillac 
total nearly 12 tons per month 
and are increasing steadily, it was 


who has figured in the develop- 


|ment. Shipments this year are al- | 


| ready twice as great as in 1947, it 
| was pointed out, exclusive of in- 
coming materials in critical supply. 
| Air shipment orders received by 
| Cadillac before 3 p.m. are gathered 
|each day and are shipped before 
midnight of the same day. Special 
| pickups by air freight trucking 
firms are made at Cadillac plants | 
twice daily. On the average, the 
company fills 75 to 100 orders per | 
day. 

A Cadillac spokesman said that 
air freight saves dollars for deal- 
ers who have service shop facili- 

(Continued on Page 27, Col. 1) 


declared by a company spokesman 


\Campaign Keyed 


To Safe Vacations 


August °47 Low 
In Major Work 


Cited as Incentive 


J TGURES and statistics from sev- 
eral sources indicate that dealers 
can promote pre-vacation safety 
checks for their customers profit- 
|} ably. This not only does customers 
a service, but increases dealer serv- 
ice department revenue when addi- 
tional income is most needed. 


Statistics indicate that last year 
major motor repair work reached 
a five-year low in August and 
did not recover until fall. 

It is recognized that both auto 
| acc? ident and mortality rates take 
|a jump during the summer vaca- 
tion months when more people are 
on the road—many of them with 
cars in questionable driving con- 
dition. 

a * + 

OLLIER’S magazine is promot- 
4ing a summer safety check 
campaign which will be announced 
in the issue of July 10 (on the 
stands July 2). The campaign 
could well be used as a jump-off 
| for this service offering. 

The theme of this campaign di- 
rected at the vacationing car 
owner is, “Is your car ready for 
safe summertime driving?” 

In the promotion to the trade 
which tends to create a “third 
natural peak of service,” Collier’s 
points out with a chart that in 
normal times service volume 
drops off sharply in June and 
does not recover until late in 
September. 


While service may not be back to 
an entirely normal trend as yet. 
due to the greatly increased pro- 
portion of older cars on the road 
in comparison with new vehicles, 
statistics from the Allied Plan of 
Merchandising show that major 
motor work dropped from a high of 
16.8 percent of all work in Jan- 
uary, 1946, to a new low of 9.4 per- 
cent in August of last year. 

* * * 
[Hx SAME survey shows that in 

April, 1948, major motor work 
had only recovered to 12.5 percent 
of total service and that indications 
pointed to another drop off this 
summer. 

Parts sales per repair order were 
also affected, according to this sur- 
vey—being $8 per repair order in 
March, 1948, with a jump of $1.25 


(Continued on Page 28, Col. 1) 











Minn. Testing Station 


Finds 79% Unsafe 
MINNEAPOLIS. — Seventy- 
nine percent of the cars run 
through the police traffic bu- 
reau’s test station during May 
were found to be mechanically 
defective, according to Lew Ap- 
lin, head of the testing bureau. 
Of 3,777 cars put through the 
test, only 801, or about 21 per- 
cent, were found to be in good 
enough running order to: meet 
the law on all counts. Defective 
lights and brakes were the main 
| offenders, Aplin said, but the 
most surprising item was the 
| number of vehicles without ade- 
| quate warning devices. Nearly 
5 percent had no horns at all. 
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SERVICE SECTION 


Every Man 


Colorado Dealer Finds Employes Shine 
Under Spirit of Competition 


FORT MORGAN, Colo.—A sales- 
boosting project designed to make 
every employe a salesman turned 
out to be a huge success for Pullen 
Motors, Inc. (Ford), 230 State St., 
here. 

Harold N. Pullen, president, 
wanted to do something unusual to 
stimulate employe interest on the 
anniversary of the firm’s founding. 
A plan was devised that would sell 
parts and service and would also 
create a profit fund for those em- 
ployes who participated. 


In order to stimulate a com- 
petitive situation, two teams were 
chosen from among the employes 
and were headed by the service 
manager and service sales man- 
ager, respectively. The losing 
team was to be host to the win- 
ning team at a dinner. 


In order to qualify articles or 
service sold as “point getters” it 
was necessary to sell something in 
addition to the work requested by 
the customer. Also no work which 
would have regularly been neces- 
sary as part of repairs was counted. | 
The final OK on all point-credit 
slips was given for each team at 
the end of the day by the captain 
of the opposing team. | 

Increases in sales and competitive | 
good spirit between employes in| 
shop, parts and accessory depart- 
ments resulted. Parts netted an in- | 
crease of 18.1 percent for the entire | 
month of April. 


Intangible gains were evidenced 
by the discovery of previously un- | 
known sales capabilities among per- | 


Ample Oil Seen 
For Next 


Four Years 


TULSA, Okla.—Plenty of lubri- | 
cants during the next four years | 
were promised to American indus- | 
tries and motorists by the econ-| 
omist for one of the nation’s larg- | 
est oil companies. 

This contrasts with conditions 
last winter when there were scat- 
tered short supplies of home-heat- 
ing fuel, and with a probable tight 
situation with respect to gasoline 
for this summer. A. J. McIntosh 
of the Socony-Vacuum Oil Co., Inc., 
asserted that manufacturing facili- 
ties for lubricants undoubtedly will 
be considerable in excess of de- 
mand by 1951. 

Speaking at a meeting of the} 
lubricating section of the American 
Petroleum Institute, McIntosh said 
the U. S. already has sufficient lu- | 
bricant production capacity, if used 
to the fullest extent, to meet fore- | 
seeable demands through 1951. 

In spite of that, additional facili- 
ties planned or now under con- 
struction will increase lubricant 
production capacity by 16,000 bar- 
rels daily or an excess of 10 per- 
cent over currently existing facili- 
ties, he added. 


Minnesota Curbs 


‘Tow Pilot’ Use 


MINNEAPOLIS.—The “Tow Pi- | 
lot” has not been approved as a} 
tow for towing new cars from a| 
point of shipment to a dealer’s| 
establishment in Minnesota, a rul- 
ing by the department of highways | 
stated last week. The Tow Pilot 
was approved only as an emergency 
towing hitch for the towing of ve- | 
hicles to the nearest town. 

The department, however, ap- 
proved the Automatic Tow Bar, 
manufactured by Automatic Tow |} 
Bar Co., Minneapolis, which con- | 
sists of a hitch mechanism for 
clamping onto the bumpers of the 
two cars. 
















Ottawa ies Talons Seek 


7 P.M. Closing Hour 

OTTAWA, Ont.—A petition for 
early closing of gasoline stations 
here has been filed with the board | 
of control and is said to represent 
the signatures of 89 percent of the 
city’s dealers. 

The petition calls for a 7 p.m. 
closing and a 7 a.m. opening hour 
for gasoline stations. Some opposi- 
tion to the early closing hour was | 
encountered. 
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a Salesman 


sonnel. As an example, one woman 
employe sold three $7.50 lubrication 
certificates in one day—in addition 
to her other sales. In many in- 
stances the initial sale was not the 
only gain made. Much of the in- 
creased business was the direct re- 
sult of soliciting on the street and 
by telephone. 

Since the conclusion of the con- 
test many new customers have re- 
turned for additional servicing and 
have been added to the list of regu- 
lar patrons, Pullen said. 

The losers entertained the win- 
ning team at a fried chicken dinner 


MEWA DIRECTORS—Seated, left to right: John M. 
ters, Walters Distributing Co., Mineola, N. Y.; Erle A. Henderson, Henderson Bros., 
Meyer Co., Houston, Tex., immediate past =n Clifton E. 
Co., St. Louis, retiring director; Harold U. Zerbe S. Youse Co., Inc., 

Standing, left to right: 


Sacramento, Callif., 
Hamlin, C. E. Hamlin Co., 





McClure, Minneapolis Iron Store, Minneapolis, new vice-president; Howard S. Wal- 


president; Frank K. Meyer, Jos. F 


Jackson, Mich.; Walter T. Mills, Auto Parts 


a ’ 
7. Jeffree, Jeffree é ioftres, Ltd., Vancouver, %."5 Joseph F. Sirotek, Illinois Auto Electric Co., Chicago, 


at the Fort Morgan country club, retiring director; George E. Hull, Parks & Hull Automotive Corp., Baltimore; “nathose W. Pease, Pease Brothers, Tacoma, Wash., new secre. 
at which time Pullen presented cash tery: Tr & i'Ge ir., Myers — og Ney 1 —— Mo. John be Sy Hendrie & — ge. Denver, a’ director; 

; arren udde entral Rubber upply ndianapolis; Noble Davis. avis Automotive Supply Co Henderson, Tex.; Carl L 
bonuses and prizes to the winners. —" Johnson Bros. Auto Supoly Co., Wichita, Kans., retiring director; Frank J. Whalen, Ha Hardware & Paint Co. Burlington, Vt.; 


James C. Parker, Motor Parts & Supply Co., Mobile, Ala.; 
and Floyd C. McLean, McLean Auto Supply Co., Laurenburg, N. C. 
and Clarence E. Beeson, Southern Bearings & Parts Co., Chariotte, N. C., 


Upon the insistence of the em- 
ployes, another such program is be- 
ing planned for the summer. 


Late Chevrolet 


Late Motor Co., Inc., Springdale, 
Ark., has filed a charter amendment 
changing the corporate name of the 


retiring director. 





of the Saskatchewan division of the 
Canadian Automotive Wholesalers 
Assn., succeéding F. Williamson, it 
was announced by the association. 

The Northern Alberta division, at 
Edmonton, Alta., 


Canada Jobber Groups 


Elect Their Officers 
SASKATOON, Sask.—R. M. Evans 

of McKenzie Auto Equipment, Ltd., 

has. been elected national director|a meeting at 


Ralph L. Krohn, Genessee Supply Co., 
Not present—William D. 


Utica, N. Y., 
Secon’ Goyer Supply Co., 


newly elected treasurer. 
Greenville, Miss., 


elected H. McMahon, of Taylor & 
Pearson, Ltd., as chairman, and I. A. 
Armstrong, of Marshall Wells Al- 
berta Co., Ltd., as secretary. 


Want ads in AUTOMOTIVE NEWS cost 
little—get results. 











firm to the Late Chevrolet Co., Inc. 







“That's where youre wrong,son’. 


An old ear, too, needs the best oil. 


The less money a car owner has the more anxious 
he is to keep his car out of trouble. It’s cheaper, safer, 
for him to use the best oil. 


Quaker State Motor Oil gives more and better lubrica- 
tion for his money. More and better, protection for 
cars... and pocketbooks. 


Yes, and that’s why Quaker State Motor Oil is famous 
in the oil trade as a wonderful builder of repeat business 
for live Quaker State dealers. Refined skillfully from 
100% pure Pennsylvania grade crude oil, it’s always 
dependable—never disappoints dealer or customer. 


QUAKER STATE MOTOR OL + QUAKER STATE SUPERFINE LUBRICANTS » QUAKER STATE Oil REFINING CORPORATION 





HE WOULDN'T WANT 
QUAKER STATE - FOR 
THAT OLD JALOPY / 









QUAKER STATE 
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*¢ OIL CITY, PENNA, 
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‘Carlife’ Guarantee Hailed by Studebaker Dealer... 
Mechanical Insurance Brings ‘em Back 





AFTER REMODELING—Ferguson-Wells, Inc., Hudson distributor in Cleveland, recently 
completed this parts and accessories department. Accessories on well located racks invite 
the customers to "step up and buy.'’ Pine paneling and a multi-colored tile floor add to 
the attractiveness. Similarly equipped and modernized parts and accessories departments 
have been, and are being completed by many of Hudson's 3,000 dealers. 





® office, to handle new jobber busi- 
Vogt, Smith Promoted ness and export sales. 
By Ditzler Color Rolland L. Smith, formerly assis- 
DETROIT.—William T. Utley, di- | tant sales promotion manager, will 
visional director of Ditzler Color|take charge of sales training and 
division of Pittsburgh Plate Glass | educational work. ' 
Co., Detroit, has announced ap- | y 
pointment of Neil W. Vogt, aoer Want to buy, sell, or trade? See the 
merly manager of distributor sales ' classified ads in AUTOMOTIVE NEWS. 




















DETROIT.—A “carlife guarantee 


plan,” under which Studebaker 
owners may insure their cars 
against mechanical failures, has 


been successfully introduced here 
by Kircher Motor Sales, 20222 Liv- 
ernois. 

Everett F. Kircher, owner of the 
dealership and originator of the 
plan, reported 80 to 90 percent of 
the policy holders are bringing 
their cars back for service. Before 
the plan Kircher found that he was 
getting back no more than 30 per- 
cent of his new Studebaker owners. 

Nearly all of the persons to 

whom he delivers new cars sign 
up for the insurance, the dealer 
explained, because of the com- 
paratively low premium and the 
extended protection which the 
plan affords. 

For a total premium of $17 
Kircher will insure a new Stude- 
baker against mechanical break- 
downs for the car’s first 25,000 
miles. Actually the factory’s 4,000- 
mile guarantee reduces Kircher’s 


portion of the responsibility to 21,- 


000 miles, which the dealer esti- 
mates should cover two years of 
average driving. 

Kircher points out in his promo- 
tion pieces that the plan “really 
means that we will guarantee your 
car against anything except inten- 
tional damage or collision or simple 
maintenance items such as motor 
tune-up, grease and oil and elec- 
trical equipment.” 


Included in the items covered are | 


motor, axle and transmission, chas- 
sis and body failure—in fact, any 
breakdowns resulting from wear, 
defective workmanship or design. 


The $17 premium embraces all 
costs for labor and replacement 
parts in the event of failure of 
any items underwritten in the 
policy. 

“Of course, accessories are not 
included,” Kircher said, “but we 
guarantee just about every other 
mechanical part you can think of 
—fan belts, fuel pumps, axles, 
brakes, window regulators and the 
rest. 

“The only possible ‘catch’ is that 


SERVICE SECTION 





we would like to do the policy 
holder’s lubrication and oil change 
work every 1,500 miles or so. The 
customers are so pleased over the 
insurance plan and its low cost that 
only a few policy holders fail to 
bring their cars in for these peri- 
odie services.” 

Kircher will issue a policy for 
any 1947 or 1948 Studebaker up 
to the 25,000-mile limit, even if 
the car has several thousand 
miles on it already and had been 
serviced in its infancy by an- 
other dealer. However, he re- 
quires a thorough examination 
first of any cars with “miles” on 
which policies are being sought. 
The 25,000-mile limit was fixed 

for several reasons, he said. The 
primary factor being that there is 
a greater risk for Kircher after 
25,000 miles. 

Kircher’s dealership is located in 
a suburban section of Detroit, near 
the city limits, in which most resi- 
dents are upper middle class in 
financial standing. These persons, 
he figures, rarely keep a car over 
two years. 

In the direct mail pieces explain- 


| ing the plan, Kircher points to 


ate ele 
SURE WAY 
TO REALLY 


WHEN THE ““‘BOILERS’’ ROLL IN, HERE’S HOW TO MAKE MONEY 


can’t remove, stops overheating caused by a 
clogged cooling system, prevents clogging when 
Brady cleaning is done every 5000 miles or 


@ Cleaning out overheating engines and radi- 
ators the Brady Way is now nice, clean business 
...and profitable. You remove only the radiator 
cap, attach the Brady Unit, and the machine 
automatically emulsifies grease and sludge, dis- 
° solves scale, loosens rust and dirt, AND PUMPS 
IT ALL OUT! And it does all this while you 
attend to other jobs and customers... . it’s as easy 
to handle as a fast charger. 
The Brady Way does a real job for the car 
owner, too—gets out sediment other methods 


F. E. BRADY PRODUCTS, INC. 


e 


AUTOMATIC 





r 
Leer ee No 


complete with the Brady Chemicals 


needed to do a thorough cleaning job. 


Wd 


COOLING SYSTEM CLEANING 


twice a year. 


Hot weather is bringing in the “boilers.” 
You'll pay out your Brady Way investment fast 
and make big profits this summer. Then sell 
Brady cleaning before changeover to anti-freeze 
this fall. Here’s a new service that car owners 
need, and a new business-builder for you! Ask 


your jobber now! 


° MUNCIE, INDIANA 











| what he describes as “the splendid 
| service record of 1947 and 1948 
| Studebakers.” This lessens the risk 
| considerably for him, he said. 

| Emphasizing that the plan pro- 
| duces little actual cash profit for 
the dealership, Kircher acclaims its 
function of building goodwill and 
bringing back a service trade that 
many dealers have lost. 

“At first, many new-car purchas- 
ers thought we were just trying to 
slap another charge onto their new- 
car bill,” he said. “But so many 
are pleased now that we have re- 
ceived a surprising number of re- 
quests to extend the coverage 
beyond 25,000 miles. We’re studying 
the matter now and may yet do it.” 


Kircher added that the plan was 
his own creation and was not 
broached to him either by factory 
representatives or other dealers. 

“As far as I know, I am the only 
local dealer with such a setup,” he 
said. “But other dealers around 
town have told me they were think- 
ing of starting a similar plan in 
their own shops.” 

—Mac Gorpon 






Socony Offers 
Multi-Purpose 


Gear Lubricants 





NEW YORK.—After three years 
of chemical research and mechani- 
|cal test work, Socony-Vacuum Oil 


|Co., Inc., has announced a new 
| line of gear lubricants which, it is 
|said, are equally suitable for the 
|lubrication of all automotive rear 
|axles and manually-shifted trans- 
| missions and overdrives. 

| Designated as Mobilube GX-80 
| 90 and 140, the new gear-lubricated 
|line is of the multi-purpose type 
and is available in three grades, 
identical in composition and per- 
formance properties and differing 
only in body or viscosity charac- 
| teristics. 

While the new Mobilube GX line 
|resembles gear lubricants formerly 
used in general physical charac- 
teristics, they are superior in such 
respects as being extremely stable 
|}and non-corrosive, and in reducing 
any tendency toward foaming or 
causing rust, according to Socony- 
Vacuum. 

In addition, they are free of lead 
compounds which could settle out 
in storage or separate because of 
centrifugal action while in service, 
the company said. 

Socony-Vacuum engineers said 
that the new Mobilube GX lubri- 
}eants are adapted especially for 
| lubrication of the hypoid axles 
with which many new vehicles are 
being equipped. 


Ind. Die Castings 

ELWOOD, Ind.—lIndiana Die 
Castings, Inc., began operations 
here in May in a one-story struc- 
ture of steel, glass and concrete 
to manufacture plated parts for: 
automotive use. R. W. Johnson is 
president, C. C. Wilkerson gen- 
eral manager and Orville Parrish 
assistant manager. 
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SERVICE SECTION 


Parts by 


Cadillac Adopts Air Freight Shipments 
To Ease Inventory Troubles 


AUTOMOTIVE NEWS, JUNE 14, 1948 





Plane 


(Continued from Page 24) 


ties tied up for the want of cer- 
tain parts. Cadillac believes it 
is worth the added expense to 
get an inoperative car off the 
floor and onto the road again, 
both from the point of dealer 
profit and customer goodwill. 
Cadillac’s plan is aimed at pro- 
viding fast parts service to its cus- 
tomers. Slow moving parts not gen- 
erally stocked by dealers or cen- 
tral distribution centers are the 
items which are called for most 
often, it was said. 


It was also pointed out that 





breakage and damage in shipments 
by air freight are considerably | 
lower than by surface transporta- | 
tion. In addition, service at the end 
of the flight can be immediate 
without the need of awaiting ship- 
ments to clear receiving yards. 

Air freightage is especially suit- 

ed to the shipment of such items 
as curved glass windshields, fra- 
gile ornamental grill units and 
other easily damaged goods, Cadil- 
lac pointed out. 

Air freight is said to have two 
features which set it above reg- 
ular means of shipment: speed 
and service. 


Because air freight can deliver 
goods on the second day, it is no 
longer necessary for dealers and 
other retailers to load up with| 
heavy inventories at the beginning | 


Institutional Ad 
Carries Photos | 


Of Shop Staff | 


UTICA, N. Y.—C. J. Fletcher, | 
Inc. (Nash), 265-67 Genesee St., re- 
cently ran a large institutional | 
type of newspaper ad designed to} 
add to the dealership’s prestige as 
an automobile service headquar- | 
ters. 

The ad was headed by the cap- 
tion, “Utica’s Mid-Town Service | 
Center ...” A picture of the ex- 
terior of the building was used 
at the top of the ad. Banked all 
the way around the sides and bot- 
tom of the ad were pictures of 26 
members of the company’s service 
department. 

“We are very glad to present to 
our many friends and patrons the 
pictures of the members of our 
service department,” said copy. | 
“Each and every one has been 
carefully trained for his particular 
position. We appreciate these em- 
ployes and are happy and pleased | 
to feel that they make up our fine | 
organization.” 

The center part of the ad was 
devoted to an explanation of the 
extent of the company’s service. 
The caption said: “Expert general 
automotive repairs. Special tools 
and equipment for all types of 
automobile work. Our service de- 
partment has the facilities to do| 
expert work of all kinds on all 
makes of cars. 

“Fletcher’s Nash factory-trained 
mechanics together with the very 
latest in modern equipment guar- 
antees you the utmost satisfaction 
with every job you have done. The | 
parts and accessories department 
carries a complete line at all times 
to fill your needs.” 

The balance of the center por- 
tion stressed the fact that “since 
1940, Fletcher’s has been Utica’s 
exclusive dealer for Nash cars. | 
Their sales and service record has 
been and is a most enviable one.” 

“At this time we wish to extend 
our most sincere thanks to all our 
friends and patrons for their con- | 
fidence in us and we proudly say 
that we shall never deviate from | 
our policy of putting out expert 
work at fair prices.” 





Coil Parts Catalog 


A 41-page catalog covering the 
William & Harvey Rowland, Inc., 
line of replacement coil suspension 
parts has been gathered in one 
book by the firm. Manufacturers’ 
parts numbers are listed in numeri- 
cal order by make of car. Price | 
lists are available upon request to/| 
the firm, Tacony and Lewis Sts., 
Philadelphia 24. 





| 


| 
| 


of a season or at any other time, 
it was pointed out. Small inven- 
tories can be maintained, with re- 
placements made overnight. 

Air freight charges are based on 
weight and distance. The Air- 
freight Tariff, published by Air 
Cargo, Inc., is an established scale 
of air freight rates applying to all 
commodities. Rates run from $5.55 
per hundred-weight per 500 miles 
to $25 per hundred-weight per 
2,500 miles. 





Full Wallet Preferred 


To a Full Tank 


SYRACUSE, N. Y.—“One buck” 
or “five gallons” is the usual call 
of the customer at gas stations 
now, a survey here reveals. Sta- 
tion operators say about 40 per- 
cent of the trade comes in $1 or 
five-gallon units, 20 percent in 10 
gallons and up, and the other 20 
percent in less than five gallons 
or one dollar. 

Only a few months ago, the 
word was “Fill ’er up, and spill 
some on the ground! I like to 
walk in it!” Those “bucks” are 
hugged a little more affection- 
ately now before the sad parting. 
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“It is Muskegon's firmly established pol- 
icy to sell exclusively to manufacturers 
(1) for installation as original equipment 
and (2) for resale for service purposes.” 





Leading 14 Way 
Ad Lists Different Points 
of Specialization 

FORT WAYNE, Ind.—Goral Mo- 
tor Sales, Inc. (Plymouth-Dodge), 
made use of two-thirds of a news- 
paper page in advertising space to 
emphasize, “As Always Goral Leads 
the Way!” with C. J. Goral’s *pic- 

ture, the owner, at the top. 


Fourteen major points were list- 
ed in which Goral “leads,” fol- 


lowed by the final reminder, “2nd | 


to None.” 

The 14 points included: “ist, in 
free parking space, in convenient 
location, in a complete service de- 
partment, in a modern lubrication 


department, in warranty on your 


. te 


| adequate 








| safety weeks (May 15 to 








|new Plymouth or Dodge, in 24- 


hour emergency wrecker service, 
in washing and simonizing, in an 
parts department, in 
Plymouth, Dodge and Dodge job- 
rated truck accessories, in the 
mind of the automotive mainte- 
nance association, in service for 
owners and operators of Dodge 
job-rated trucks, in dependable 
used cars and trucks, in employe 
relations and in cooperation with 
June 26). 
Each major point had explana- 


| tory proof listed beneath it. 





Hanna Names Salmon 


Thomas A. Hanna, president of 
Hanna Motor Co., Birmingham, 
Ala., announces the appointment of 
Marion H. Salmon as_ business 
manager and vice-president. 


LS e “...and I know that the best 


Appearing 
in June 19 
“"Post’’ 





why my car goes to a car specialist . . . 


scientific work, the best work in any 
field, is done by specialists—that’s 





“I'm a car specialist—your ‘Factory 
Authorized Service Man’. I make a 
specialty of all automotive services, 
accessories and parts. I was trained by the 
maker of your car, so you can depend 
on me for sound adv ice. I can recommend 
new piston rings, for example, tested and 


proved especially for worn engines by 


the same men who designed your car's 
original rings. So see me regularly— 
your classified telephone directory lists 
my name under ‘Automobile Dealers’ 


or “Automobile Repairing & Service’.” 





4 2 ' . 


- “THE ENGINE BUILDERS’ SOURCE” 
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Keyed to Safe Vacations... 


Third Service Peak Pushed 


(Continued from Page 24) 


per order during the next month. 
April's average was $9.25. 

AAA’s annual round-up of auto 
breakdowns points out that over 
5,000,000 cars had such serious 
breakdowns last year that they 
had to be towed in for extensive 
repairs. In more than 2,000,000 
cases, wrecker trucks had to be 
dispatched to the rescue of ve- 
hicles. 

As further indication of the need 
for more thorough inspection of 
cars that will be used this year to 
carry the family on vacation, the 
AAA report shows that there was 
a sharp rise in battery trouble last 
year which indicates faulty elec- 
trical systems, a slight rise in car- 
buretor troubles over the preceding 
year as well as an upward trend in 
gas line and starter trouble. 

* * + 
A LARGE part of these troubles 
coming to motorists on vaca- 


tion could have been avoided if the 


ee 
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TODAY the petroleum industry i; 
going all-out to meet the greatest 
demand in its history. You can 
help conserve gasoline during this 
“tight’’ period by assisting car 
owners in getting more miles from 
every gallon of fuel. As part of your 
tune-up service, set the timing of 
your customers’ cars to take com- 
plete advantage of high quality 
gasoline stepped up with “Ethyl” 
antiknock compound —give them 
all the power and performance 
their cars can deliver. Ethyl! Cor- 
poration, New York 17, N. Y. 


owner had had his car carefully 
checked for badly worn or border- 
line parts. Such safety checks also 
might have prevented many of the 
2,031,000 collisions that called for 
AAA wrecker service last year—at 
least those cases where the colli- 
sion or wreck was caused by the 
failure of a badly worn part. 

The Collier’s program calls for 
pulling the wheels and inspecting 
brake linings, checking the brake 
fluid and lines, checking steering 
and wheel alignment, inspecting 
tires for cracks or unsafe condition, 
and visibility checking which in- 
cludes lights, windshield and win- 
dow glass and windshield wiper. 


However, it is thought that in 
the interest of safer driving con- 
ditions this summer the checks 
by the franchised dealer could 
well go even further. 


A prominent motor analyzer com- 
pany is now experimenting with a 
procedure in several selected deal- 
erships that calls for a standard 


price being placed on a thorough 
bumper-to-bumper check that 
would tell the owner everything 
that should be done to the car to 
put it back in an efficient running 
condition. 

* * * 

HE DEALERS offering this 

service put their best all-around 

mechanic on the job—on a straight 
salary basis. They make a charge 
of $5, or some such nominal charge, 
that will pay for the actual time it 
takes a good mechanic to thor- 
oughly go over every part of the 
car and check, not only the engine 
and other running gear assemblies, 
but springs, body bolts, exhaust 
system, steering, brake system, all 
electrical connections and parts 
and all accessories. 

At the conclusion of the check, 
the owner is given a listed report 
showing everything the mechanic 
found on the car that should be 
taken care of. The owner is then 
at liberty to authorize that dealer 


service to his owners that should 


DELIVERY 


SERVICE SECTION 


SCORE BOA 


CHECK YOUR POSITION HERET 


4 YOUR W 
THES NUMBER IS ON YOUR 





ORDER 


S INDICATES DELIVERY Exnpi-oi 


or 


DEALER'S SCOREBOARD—Customers of Brickley Chevrolet Co., Mf. Sterling, Ky., are kept 
informed of the delivery status of their orders by this unique ‘'scoreboard,"' which Dallas 
Queen (right), president of the dealership, is explaining to A. F. Schmitt, Chevrolet district 


manager. 
styles and models. 


Customers placing orders are given consecutive numbers covering specific body 
Numbers on the "scoreboard" are changed as new vehicles are received 


by the dealer, with the result a customer can readily determine his position on the waiting 
list. The “scoreboard” is prominently displayed at all times in the dealership's salesroom 


te do what work he wants done— 
or to take his car elsewhere if he 
wishes. 
The dealer offering the bumper- 
to-bumper check has performed a 
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25 years’ service to America’s progressive petroleum industry 


Products sold under the ‘ETHYL’’ trade-mark—Antiknock Compound 


Sait Cake.. 


Ethylene Dichioride. .. Sodium Metallic. .. Chiorine (liquid). . . Oli Soluble Dye 
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win him much goodwill and has 
shown that he is not only willing, 
but unafraid, to have his service 
department stand on its own com- 
petitive feet. 

It is felt that if this work is done 
right and honestly, and the charge 
is not exorbitant, a majority of the 
owners buying the check will have 
the corrective work done by that 
dealer. He has demonstrated his 
desire to serve, he has charged suf- 
ficiently for the service to give him 
a break-even operation that en- 
ables the mechanic to do a pains- 
taking and careful check. 


* * * 


bere OWNER having bought the 

check, just as he would a diag- 
nosis at a clinic, should feel that he 
has purchased an expert’s opinion 
on an unbiased basis (as he does 
not have to have the work done in 
the dealership unless he so chooses) 
and, therefore, should feel that the 
dealer is genuinely interested in 
keeping his make of car in safe 
operating condition. 

It is just possible that the Collier 
“third natural service peak” pro- 
motion may solve several present 
and impending problems for the 
average franchised car and truck 
dealer. 

Every dealer knows that his 


| service shop has driven away 
| many good potential service cus- 


tomers— whether it was done 
through gross mishandling and 
discourteous treatment or be- 
cause of conditions beyond the 
dealer’s control. 

Such a “check offering” at this 
time might well bring back many 
of these disgruntled owners and 
give the dealer a chance to win 
back their goodwill—and business. 

It could easily eliminate the flat 
spot in his service volume that 
seems likely this summer. 

+ + * 


T SHOULD be worth much more 

than any cost and effort, as a 
sales promotional campaign to in- 
crease the greatly needed traffic 
flow into the dealer’s service de- 
partment. 

It should be an effective means 
of selling owners in the area on the 
dealer’s desire to protect and en 
hance the owner’s investment in 
his vehicle. 

Such a check could well go a 
long way toward materially cut- 
ting down on the number of cas- 
ualties, accidents, injuries and in- 
terruptions to vacation trips that 
are annoying and expensive at 
the least, for the owners in the 
dealer’s zone of influence. 


And if properly coordinated with 
other activities in the service de- 
partment, such a program might 
well result in a very profitable up- 
swing in the sale of accessories 
that tie in with vacation travel. 





Canada Reps Now Seek 
Additional Products 


TORONTO, Ont. — Numerous 
manufacturers’ representatives in 
Canada are now seeking additiona! 
lines since indications are that the 
present quota-embargo regulations 
will soon be ended, it is reported by 
Automotive Booster Club B-12 here 

Manufacturers seeking Canadian 
representation are asked to contact 
W.H.Cockburn, Automotive Booster 
Club B-12, 509 Concourse Bldg., 10( 
Adelaide St. W., Toronto, Ont. 





AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want what 
you have or have what you want! See the 
back pages of this issue. 
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SERVICE SECTION 


MANKATO, Minn.—Herman Mil- 
ler, vice-president of the Minnesota 
Automobile Dealers Assn., has 
taken to task automobile insurance 
firms and an article appearing in 
the Chicago Journal of Commerce 
which charged that garage opera- 
tors padded repair bills for insur- 
ance claims. 


Miller charged that the article 
made it appear that garage people 
are “all together the villains.” A 
garage operator for 27 years, Miller 
said it had been his experience over 
a long period of years that he has 
not’ received insurance company 
business because he does not give 
a parts discount on repairs. 

“I believe these overcharge con- 
ditions are as much the fault of 
the insurance company’s method 
of adjustments and the demand 
of the home office that the ad- 
juster get the discount, as it is of 
the unscrupulous garage opera- 
tors,” he added. 

In his letter to the Journal of 
Commerce, Miller said: 


“If the insurance boys were half 
as smart as they claim to be, they 
could easily determine repair costs, 
but their so-called adjusters must | 
show the home office the discount 
on parts, with the result that I 


Wider Use Seen 
For Device to Up 
Engine Life 


CLEVELAND.—Wider use for a/ 
valve rotator, which is said to in- 
crease engine life two to five times, | 
is expected in the auto industry. 


The valve rotator, manufactured 
here by Thompson Products, is said 
to overcome the weakness in every | 
poppet-valve engine. It is claimed 
to prevent the valve from hitting 
in the same place every time the 
piston comes up, which causes ex- 
cessive wear on one spot. 


Present barrier to universal use 
is the high cost of production. The 
devices sell for $1.45 per valve. | 

So far, some 86,000 sets are in 
use. Autocar is using the valve as 
original equipment on its trucks. 
Other users are fleet owners inter- 
ested in prolonging the life of en- 
gines from an economy standpoint. 

No passenger-car maker has 
adopted the valve rotator as origi- 
nal equipment yet, although one is | 
expected to do so shortly. 









Auto Finishers 


Classes Offered 


TOLEDO.—Two comprehensive 
one-week courses for auto refinish- 
ers are included in the DeVilbiss 
school of spray painting curricu- 
lum for the second half of 1948. | 
Maintained as a service to all users 
of DeVilbiss equipment, these tui- | 
tion-free courses include instruc- | 
tion on spray painting technique 
and function and care of spray 
equipment. 

Classes, lasting one week each, 
are on July 26 and Nov. 1, with) 
both courses covering the same) 
instruction. 








Does It Hula? 
Only Hawaiians Do That, 


Ad Points Out 


ALBANY, N. Y.—A sketch of a! 
hula dancer in a grass skirt and | 
the inquiry, “Does Your Car | 
Shimmy?” were eye-catching fea- | 
tures of a newspaper ad used by | 
Schuyler Hudson Auto Corp., 430| 
Central Ave., designed to pull busi- 
ness to its service department. 

Said copy: “It’s part of the rou- 
tine for the hula dancer . . . but 
when your car starts doing it you’d 
better investigate. Inaccurate wheel 
alignment may be the cause .. .| 
the outcome may be unevenly worn | 
tires . . . and maybe an accident. | 

“For scientific wheel balancing 
and aligning, you can bank on} 
Fran Earl’s 30 years experience. | 
Drive into our modern service} 
department today.” 





AUTOMOTIVE NEWS offers to adver- 
tisers a weekly audience of an estimated 
10,000 cover-to-cover readers! 


Who Pads Repair Bills? 


Dealer Hits Back at Insurance Firm’s Charges; 
Cites Adjustment Defect 






have seen them, time and time 
again, go to a competing garage, 
rather than one which won't allow 
discounts.” 


He charged that so-called repu- 
table insurance companies will by- 
pass reputable garages and go to 
some operator who will pad his bill 
and make it look as if he is giving 
the insurance firm a discount on 
the parts. 

“Speaking candidly,” he con- 
cluded, “I think the insurance 
firms will do well to shut up be- 
fore organized garage trade real- 
ly lets go and tells the public 
what they know about the insur- 
ance companies themselves.” 


The news item in the Journal of 
Commerce cited examples in Pitts- 
burgh, Detroit and Chicago where 
watered bills had been uncovered 
and told of insurance company 
plans for independent appraisals of 
repair costs already effective in 
Pittsburgh and about to be tried 
in Chicago. 
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DETROIT FORD DEALERS MEET—They were quests of their parts and service managers at 
a recent dinner meeting held by the Detroit Parts and Service Managers clubs. Also attend- 
ing were J. C. Doyle, central regional manager for Ford; A. F. Bauerbach, Dearborn district 
manager, and many department heads from the Dearborn district office. 


Socony Develops 
Torque Fluid 


NEW YORK. — Socony- Vacuum 
Oil Co., Inc., announces develop- 
ment of Mobilfiuid 62 which, officials 
of the company say, is an improved 
hydraulic fluid for use in the torque 
converters which are finding in- 
creased application in buses to pro- 
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f tutomatically 
DOUBLE-UP 
on Profit with 
WATERBURY 
Tuin-Aead 
. CON-ROD 


HOUT CHANGING 
ENTERING RODS 


The Waterbury Con-Rod Machine produces 
precision bearings in a fraction of the time re- 
quired by older, less efficient methods. Takes 
rods 1%” to 4” in diameter up to 24” in length. 
Shell type split bearings are easily handled. 


Enjoy extra profits 


on your con-rod jobs with 


a Waterbury Twin-Head Con-Rod Boring 


Machine. See your 


jobber or write factory for 


descriptive literature. 


PROFIT BY THE 
For valve service most profitable to shop and customer, invest in 
the portable Waterbury-HALL Synchronized Valve Service Shop 
#881. Combination includes Model E-J Eccentric Seat Grinder 
with diamond dresser stand, pilot, spanner and wrenches; Wet Type 


vide smooth acceleration and to 
eliminate gear-shifting. 

Until development of Mobilfluid 
62, several different types of fluids 
ranging from kerosene through 
Diesel fuel, mineral seal oil and 
light transformer type oils were 
used without uniformly satisfactory 
results as the hydraulic media in 
torque converters, Socony officials 
said. 


( 








powered by a 
% hp motor. 





“PACKAGED” 


Valve Refacer; plus a sturdy welded steel cabinet with ample 
storage space on ball bearing swivel rubber wheel casters. See 
your jobber or write factory at Waterbury for Bulletin 39-80. 


WATERBURY TOOL 


Division of 


Model #3 fea- 
tures a 3 speed 


transmission 


VALVE SHOP 


ickers, Incorporate 


806 East Aurora Street, Waterbury 91, Connecticut, U. S. A. 


Manufacturers of Waterbury Engine Rebuilding Equipment 
Also Waterbury-HALL Valve Equipment and Production Grinders 


THE LINE OF LEAST RESISTANCE — WATERBURY-HALL 





Polar Snows 
Fail to Harm 
Engines, Fuels 


SAN FRANCISCO. — Antarctic 
cold and snows appear to protect 
rather than harm motorized equip- 
ment, according to a report of a 
Navy officer recently returned from 
Little America. 

Ensign C. W. Mallory, of the 
Navy civil engineer corps, declared 
that a snow tractor which had been 
buried beneath a snowbank for a 
year was dug out and started on 
the same lubricants, fuels and stor- 
age battery that had been in it 
when abandoned. 

Mallory declared that a Navy 
Jeep and several other types of 
equipment had been exposed to 
frigid temperatures and 100-mile- 
per-hour winds for a period of a 
year but that no signs of rust were 
evident and engines were started 
without difficulty. 


Dreyling Appointed 
MecMillion Motors, Inc. (Chevro- 
let), Charleston, W. Va., announces 


the appointment of E. C. Dreyling 
as service manager. 
































(Continued from Page 24) 


building to give one that much 
needed workout and put one back 
into normal physical condition 
again. Both Ernie Harrig of Chev- 
rolet and I took full advantage 
of this feature. 

While the convention sessions 
were quite well attended at French 
Lick, it was apparent that com- 
bining recreational advantages, 
such as are offered at such a re- 
sort, and business sessions, gives 
the managers of the convention 
some headaches. The boys want to 
finish that morning golf game be- 
fore coming in to get down to seri- 
ous business—and most of the busi- 
ness sessions got off to a late start 
and had to be hurried along in 
order to not set the evening pro- 
grams back in turn. 


Herman Schaefer, manager of 
the Indiana association, and his 
board of officers certainly did a 
very nice job in the arrangements 
for this meeting and the events. 
Everything went along with nearly 





clockwork precision. Fun and busi- 
ness were mixed in the proper 
proportions to give every one—in- 
cluding the 200 or more women 
members of the dealers families 
who attended—a good time. 


* * * 


[ae have been a goodly num- 

ber of new products and ma- 
chines developed during and since 
the war that are of considerable 
value to the retail automotive in- 
dustry—but I was privileged to 
look over the other day what I 
believe will turn out to be one of 
the biggest boons to the dealers’ 
used car merchandising activities, 
as soon as they get into trading 
in cars of all vintages. 

This development id a _ colloid- 
impregnated cloth in various 
weights which, when dipped in an 
accompanying solution, will adhere 
to the bare metal of a car body or 
fender which is full of rust holes, 
cover the holes completely and 





@ You can be proud of 
the modern, distinctive 
design of this rugged, 
cabinet. Cover displays 
brilliant red, white and black 
Trico trademark. Despite large 
capacity, cabinet occupies only 
12” x 13%” of space. Original 
assortment contains 40 Blades 
and 8 Arms, Plus 8 “bonus” 


Blades. 


@ Plenty of room in back com- 
partment for excess stock, extra 


parts, extra maps. 


Gleaming, 
easy-to 
wipe 
surface 


@ The right Blade or Arm for 
nearly any make, any year, of 
cor right where you can SEE it 
without fumbling, without poking 


around. 


@ Refill...out with the near-empty 


container; in with a completely 
stocked new assortment! 


Pe 


| 





RINEHART-JONES REMODELS IN TIFFIN, O.—Most important changes were made in the 
parts department of this 14-year-old Ford dealership, according to John Rinehart. The parts 
bins were revamped and increased to 60 from 45. The firm uses 4,900 square feet for parts 





selling display and storage. 


when dry, harden to surprising de- 
gree. Then, when this cloth patch 
is covered with a synthetic metal 
coating and that becomes hard, 
it can be sanded and feather-edged 
so as to make what looked to me 
like a very satisfactory and lasting 
cheap and easy repair of rusted 
fenders and body panels. 

I saw a piece of metal that had 





been treated with these products 
and then given a synthetic enamel 
finish, and I couldn’t detect where 
the cloth patch began or ended. 
A thumb-nail test could not deter- 
mine where even the unfinished 
cloth covered the holes, it was so 
hard. I can see no reason why the 
patch should ever lift, even on a 
fender. The underside should be 


VP’ Windshield Wipers 


____ SERVICE SECTION 


protected when holes in the top 
of the fender are repaired, how- 
ever, since I feel that the constant 
shower of stones and grit that such 
a patch would be subjected to 
would eventually wear through the 
under side of the cloth. 

But when it comes to those rust 
holes along the bottom panel of 
bodies and just above the fenders 
which are practically impossible to 
weld without removing panels, I 
can see where this new product 
will save a lot of money. It should 
save a tremendous lot when used 
anywhere, as it can be applied by 
most any workman, eliminates the 
high cost of metal bumpers to 
close the holes and takes a very 
workmanlike finish. 

The product will be on the mar- 
ket shortly and available to deal- 
ers from several sources soon; I 
am given to understand, and I will 
not be too surprised but what 
many dealers will find it accept- 
able for even quick and cheap cus- 
tomer repair work, especially on 
those fenders that are practically 
impossible to get today, but where 
the owner wants an appearance job 
done, even though considered 
somewhat temporary. 

* * * 
AN speaking of body work, the 
Cadillac diyision has recently 


| published a booklet entitled, “It’s 


jan 


ill wind that blows no man 
good,” that every service depart- 


|ment operator should see. It “pic- 








torgraphs” the extent and profit 
possibilities in the collision repair 
business. 

Each subject in the booklet is 


| cartooned. For instance, the first 


chapter deals with the extent of 
the market and the phrase, “it runs 
into big figures” and shows “two- 
ton Tessie,” the circus side show 
freak in all her voluptuous curves. 


Two exceptionally good pieces of 
advice are contained in the booklet. 
The first about knowing your in- 
surance adjusters brings home the 
fact that car owners run to the ad- 
juster first when a major accident 
occurs. If you are on good terms 
with the adjuster, you will auto- 
matically get an opportunity to bid 
on the repair. 

And the other is to constantly 
follow your owner with your pro- 
motion, even though he has left 
you as a regular service customer. 
When a minor accident occurs 
less than his deductibility — you 
may get him to bring the work to 
you as you have the parts. These 
smaller repairs often allow the 
dealer to move surplus and obso- 
lete sheet metal parts as well as 
gain some profitable labor work. 

* + + 


IX LINE with the present trend 


toward more completely training 
specialists for the service depart- 
ment, Harry Barrett of Barrett 


| Equipment Co. has recently issued 


a very attractive institutional 
booklet on the Barrett brake school, 
which is devoted exclusively to the 
teaching of specialized brake 
service. 

H. A. Lotz, service manager of 
Nash, has also gotten out a very 
timely booklet entitled, ‘“There’s 
Extra Gold in Time Payment 
Sales,” that should be of interest 
to every dealer, regardless of the 
make of car he handles. The book- 
let brings out that budget plan 
service sales enable the _ service 
manager to do a complete repair 
job where otherwise the customer 
could not afford it. It enables the 
selling of complete new engines 
and in other ways helps boost serv- 
ice department volume and profits. 


Inasmuch as many owners are 
not aware that they can buy serv- 
ice work on a time payment plan, 
Nash is furnishing its dealers 
with envelope stuffers and other 
promotion pointing out that the 
dealer, whose name is on the lit- 
erature, does have such a plan and 
is ready to serve the owner who 
finds himself needing repair work 
but is short of cash. 


* * * 

D A. JOHNSON, secretary and 

* show manager of the South- 
west Automotive Show, announces 
that his board of directors has se 
lected Dallas as the spot for the 
April (1949) trade show. It is 
planned to hold it in the Automo 
bile and Aviation Building now be- 
ing built at Fair Park. The build 
ing will contain about 85,000 square 
feet of floor space, with approxi 

(See BACKSHOP, Page 31, Col. 1) 
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SERVICE SECTION 


WASHINGTON. — Robert E. 
Freer, chairman of the Federal 
Trade Commission, believes that 
while free competition is often 
“ruinous, harsh and brutal,” gov- 
ernment regulation would be con- 
siderably more harmful. 

Freer told a Senate Interstate 
Commerce subcommittee that legal- 
izing price-fixing and restraining 
competition would require federal 
controls to protect the public from 
“selfish excesses.” 

The subcommittee’s investiga- 
tion of pricing practices was 
launched after the U. S. Supreme 
Court upheld an FTC order pro- 
hibiting the so-called “basing 


point” system used to fix cement 


prices. 

“I am sympathetic,” Freer said, 
“with complaints from individual 
industries and individual industrial- 
ists that competition is often a 
ruinous process, that it is often 
harsh and brutal and that at times 
it results in inequities. 

“Really honest competition in any | 
industry which has been subject to | 
monopoly control over any extend- | 
ed period of time may actually 
force some producers out of busi- 
ness by removing the umbrella of 








Backshop 


(Continued from Page 30) | 


mately 47,000 square feet of. space 
that can be used for exhibits—all 
under one roof, with no posts or 
permanent partitions. 

Johnson promises exhibitors to 
have a continuous and thorough 
promotional campaign ready to put 
in operation some time this fall, 
which will hit every franchised 
dealer and repair shop in the area, 
to keep all exhibitors’ costs to an 
irreducible minimum and to corral 
as many hotel and tourist’s court 
quarters as possible for the show 
week. It may well be that with the 
aggressiveness shown by the South- 
western and Southeastern parts 





. show managers, and the constant 


tightening of entrance regulations 
of the ASI, the sectional shows 
may one day take the play away 
from the big top. 

Since the rules for next year’s 
ASI came out, I have been getting 
complaints from shop equipment 
exhibitors showing that these boys 
who pay a large part of the cost of 
the show aren’t too enthusiastic to 
have their audience limited only to | 
jobbers. 

They feel that franchised car 
dealers are their biggest buyers of 
new equipment and tools, and that 
if the show committee won't let the 
dealers come to the show, they 
should at least allow the service 
executives of the vehicle manufac- | 
turers in—without subterfuge. 

Under this year’s strict interpre- | 
tation, these factory boys will have | 
to come under false colors and | 
with the aid of connivance by the 
exhibitors, if they come at all. This 
of course will put the J.O.C. in an- 
other awkward position of being 
“in the middle” between the jobber 
association executives, who want 
the show kept “shet” of all other | 
outlanders so that it can be used | 
as a membership club, and the ex- 
hibitors who lay their money on 
the line and make the show pos- 
sible. 

+f + * 

HE PASSING of Charlie Nash— | 

to me one of the grand old men 
ef this business—brings back to/| 
memory a terrific “bawling out” he 
gave me some 25 or more years | 
ago. I was driving a Nash at the 
time—had had an accident which 
had taken all the paint off one side 
of the hood, had been fishing for 
three weeks since the accident and 
had done nothing about the damage. 

I stopped off at the old Walker- 
Weiss plant in Flint on my way | 
home from the North, and keen- | 
eyed Charlie saw my rusted and | 
banged-up car in the front row of 
the parking lot there. He asked 
Weiss to have me brought into the 

office, where he promptly “dressed 
me down” for driving a new Nash 
car.in that condition. I offered to 
let him fix it up, but he didn’t take 
up that proffer. His Scotch pride | 
did not extend that far. 


Whether you need a man or a hard-to- 
find part, AUTOMOTIVE NEWS WANT | 
ADS will do the trick! 








| 
| 
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Case for Competition 


FTC Chief Says That It Is Often Harsh, 
But Federal Control Is Worse 


monopoly control from the heads of 
high-cost, obsolete or badly located 
plants. 


“If you gentlemen are persuaded 
by evidence of some of the reali- 
ties of competition that it is un- 
desirable, and that business should 
be permitted systematically to re- 
strain competition, to keep in oper- 
ation badly located or inefficient 
producers, then you must face the 
issue squarely and provide at the 
same time some means of protect- 
ing the public from selfish ex- 
cesses.” 

Long experience, Freer said, 








“convinces me that it is undesir- 
able to substitute for our present 
anti-monopoly laws under which 
the government’s duty is only to 
keep competition free and fair, a 
system of regulation of business 
under which it becomes the gov- 
ernment’s duty to see that indus- 
trial prices and practices are kept 
‘reasonable’ in the public inter- 
est.” 


Such government supervision, he | 


said, might result in the setting of 
prices that would force a badly 
located or inefficient producer out 
of business. He added: 


“The fundamental issue * * * is 


not whether legislation should be | 


considered to protect any particular 
business group, but whether the 
anti-trust laws should be retained 
as a basic principle of our legal 
and economic structure.” 


BALCRANK 
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| cabinet. 





Full Coverage 
Greene-Haldeman’s Follow-up 
Cites Repairs, Services 


LOS ANGELES.—A _ follow-up 
system employed by Greene-Halde- 
man (Chrysler-Plymouth) reminds 
service customers both of unfore- 
seeable repairs and regular services 
that are needed. 

The plan is featured and ex- 
plained on the service floor and 
specimen cards are displayed on 
a poster atop the service record 


at specified mileage 


area. 
Service analysts constantly check 


past records, work orders, new and 


oF. Yoke Be he 


Sit Mule tena dul laa fal Me bist t  oh 


center stand in the field. Model “"C”’ 


Drums are out of the 

way...Pumpsare out . 
of the way... Large, 
unhandy cabinets are 


eliminated—Balcrank Lubette “C” just naturally 
takes the wasted effort out of lube dispensing. This 
complete center stand fits into as little as three square 
feet of floor space, yet brings you five outlets—control 
handles for servicing two cars at one time without 


confusion or trouble. 


But compact design is not the only advantage— 
Lubette “C” offers you simplified Balcrank engineer- 
ing all the way through. Hose reels work on new 
“counter-balance” principle that eliminates pulleys, 





is shown. 


Also prominent on the) 
| poster is a chart of various needs 
intervals as | 
adapted to the Southern California | 
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used-car sales and mileage records 
for services due. Extensive files of 
| each car sold and handled are kept 
|on the Greene-Haldeman service 
floor within easy reach of both 
service representative and follow- 
up men. 

A series of cards have been de- 
signed and serve as primary, sec- 
ondary and final reminders of the 
services needed. When a car is 
brought in for servicing, a check 
is made and the customer is ad- 
vised of the findings of the service 
representative on the work sheet. 

When the follow-up analyst 
checks the files and sees an un- 
heeded notice he drops a personal 
reminder to the car owner remind- 
|ing him of the previously suggest- 
ed repairs or current services re- 
quired. 
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Pe 


pistons, and complicated gear mechanisms. Control 
handles are leakproof—sealed by precision ground 
valve seats of case hardened steel. 





In every way, Balcrank engineering gets down to 
the basically simple design that means longer, more 
dependable service. : 


BALCRANK WALL BATTERY—Ideal to use with Lubette 
"“C,” this streamlined cabinet houses all pumps and sup- 
ply drums, and dresses up your lube room at the same 
time. Wall Battery features Balcrank Pump—the pump 
with fewer moving parts, automatic visible oiler, and the 
simplified air valve that guarantees top performance. 
Cabinet is finished in white Perma-Plastic enamel, match- 


ing Lubette "'C’’ perfectly. 
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BB ITS THE CAR | 
OF THE YEAR 


THE ONE AND ONLY 
PFW car IN ITs FIELD 





THERE never was an automobile like this 
before. It is new and revolutionary in its field! 


The Ford “Forty-Niner” is a complete break 
with the past. It was designed by new car 
buyers—all the way through. Surveys, letters 
and personal interviews told us what they 
wanted. Then we built the ‘49 Ford. 


They wanted ROOM. So we built a BIG car. 
Its front and rear seats, for instance, are actu- 
ally 57 and 60 inches wide! It has 57% more 
luggage space. You never saw a car like this 
before. 


They said they wanted SAFETY. So we pro- 
vided a 59% more rigid “Lifeguard” Body 
and Frame Structure. . .”Magic-Action” King- 
Size Brakes that are 35% easier to operate 
...and “Picture Window” Visibility all around 
—more than 20 square feet of window area. 


SM nt ie ea 
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They said they wanted COMFORT. So we pro- 
vided a new “Mid Ship” Ride . . 
Coil” Front Springs ... and new “Para-Flex” 
parallel Rear Springs. 


. new “Hydra- 


They said they wanted ECONOMY. So we gave 
a choice of two new economy engines... V-8 
and Six... with new lubrication system, new 
“Equa-Flow” Cooling and “Deep Breath” Mani- 
folding. And new Overdrive, optional at extra cost. 


And last but not least... BEAUTY. There’s no 
question... the ‘49 Ford has “the look of the 
year.” That's why it’s a great day for Ford 
Dealers everywhere! 


White Sidewall tires 
available at extra cost. 


N ev v 
Theres 4\7-cZ) in your future 
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Auto Personnel 


Terry Is Named President 


Of Dallas (Tex.) Jobbers 


J. Kenneth Terry, manager of 
Terry Automotive Supply Co., Dal- 
las, Tex., has been named presi- 
dent of Dallas Automotive Whole- 
salers, organization of equipment 
wholesalers. 

Other new officers are Richard 
G. Meggs, president of the Meggs 
Co., vice-president, and Joe M. 
Eagan, president of Motor Mart, 
secretary-treasurer. 

* * * 
Five District Managers 
Appointed by K-F 

Appointments of five district 
sales managers are announced by 
C. H. Bruestle, supervisor of re- 
gions for Kaiser-Frazer Sales 
Corp. 

R. F. Von Allmen was named 
district manager in the Memphis 
area. He has had more than 17 
years of sales experience in the 
automobile and oil business. 

Richard F. Hannan, formerly 
with Electric Auto-Lite and Qua- 
ker State Oil, was appointed dis- 








trict manager in the Philadelphia 
region. 

Ronald J. Hoyt, appointed dis- 
trict manager in the Boston area, 
has had extensive experience in 
sales and service capacities with 
Chrysler and General Motors. 


R. B. Janes, formerly sales 
manager for White Truck Co., in 
Jackson, Miss., was appointed 
New Orleans district manager. 


Donald P. O’Connor, named dis- 
trict manager in Kansas City, has 
been employed in sales and serv- 
ice capacities with Brice-Landau 
Motor Co., Kansas City, and 
Packard. . 


* * 


All Officers Reelected 


At Stewart-Warner 


At the first meeting of the newly 
elected board of directors of Stew- 
art-Warner Corp. the following offi- 
cers were reelected by the board: 

James S. Knowlson, chairman of 
the board and president; Frank A. 
Hiter, senior vice-president; George 
L. Meyer jr., vice-president; Arden 
W. LeFevre, vice-president; Samuel 
Insull jr., vice-president; Wilfred 


put extra speed and 

accuracy in the hands 

of our mechanics so that 
we can serve better!’ 


Expert mechanics themselves, 


service managers throughout the country know from experi- 
ence that Snap-on tools encourage speed and accuracy and 
contribute to better workmanship, That’s why he welcomes 


the call of the Snap-on field man . . 
. mechanics enjoy the advantage of having the 


to par.. 


. tool kits are kept up 


right tool for every job . . . and wasteful “tool-chasing 


time” is eliminated. Little wonder that service managers 


from coast-to-coast are just about unanimous in their liking 


of Snap-on tools and in their endorsement of Snap-on 


direct-to-user tool service, This service is available every- 


where, through 40 direct factory branches. 
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Reetz, controller; Fred P. Kirch, | 
treasurer; Albert R. Benson, secre- 
tary. 

* + cs 
Page Succeeds Brearley 
As Autocar Secretary 


Resignation of William H. Brear- 
ley as secretary of Autocar Co., 
Ardmore, Pa., has been accepted 
by the board of directors, who 
elected Hamilton Page to succeed 
him. 

Brearley’s retirement was sched- 
uled by himself, many months ago, 
to become effective June 1. Page 
had served as assistant secretary 
for the past two years and, like 
Brearley, he is a lawyer. 

+ * * 


Heintz Will Concentrate 
On Company Research 


Ralph M. Heintz, creative en- | 
gineer, henceforth will devote his 
entire time to research and de- 
velopmental activities for Jack & 
Heintz Precision Industries, Inc., 
Cleveland, Byron C. Foy, presi- 
dent, announced last week. 

Heintz, who has served as vice- 
president of the company since 
its formation, has been freed 
from administrative duties so 
that he may direct his attention 
















SNAP-ON TOOLS CORPORATION 


8082-F 28TH AVE., 


International Division: 


KENOSHA, WISCONSIN 


Kenosha, Wisconsin, U. S. A. 
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WHEEL AND RIM ASSN. COMMITTEE—The executive committee which met recently in 
Cleveland also visited the Goodyear Tire & Rubber rim plant at Akron during the session 
Left to right (back row), J. A. Harris, Atlanta; Joseph P. Glover, Cleveland; G. H. Effland 
and H. J. Lafaye, both of Goodyear, Akron. Seated: J. G. Swain, manager of Goodyear 


rim plant, Akron; J. F. Cramer, 


ew York; Fred Pryor, Dallas, and H. M. Young, St. Louis 


The association represents distributors and service operators of all wheel, rim and brake 
manufacturers in the U. S$. Committee members in the photo, with exception of the Good 


year men, are prasidents of rim distributorships in their respective districts. 


to a number of Jack & Heintz 
engineering projects, Foy said. 


* * * 


Wieland Made Chairman 
Of Wilson Foundry 

Arthur J. Wieland, executive 
vice-president of Willys-Overland 


Motors, has been elected chairman 
of the board of Wilson Foundry & 


Machine Co., Pontiac, Mich., suc- 


For 28 years, Snap-on’s 
Direct-to-user Tool Service 
has proved to be 


“The Time-Saving Way 
to Buy Time-Saving Tools” 







ceeding the late Hiram J. Leonard. 

Wieland had previously been 
vice-chairman of the board at Wil- 
son, which is a wholly-owned sub- 
sidiary of Willys-Overland. Other 
members of the board include 
George D. Pence, president; George 
L. Palmer, Willys-Overland treas- 
urer, and Milton McCreery, secre- 
tary of Willys-Overland. 


* cs * 
Larsen Named Secretary 
At Superior Coach 


Election of Laurence H. Larsen 
as secretary of Superior Coach 
Corp., Lima, O., has been an- 
nounced by the board of directors. 
Larsen has been appointed man- 
ager of sales promotion and sales 
development. 


Larsen, son of L. A. Larsen, Su- 
perior board chairman, succeeds E. 
W. Mathews jr. as secretary. Ma- 
thews will devote his full time to 
the duties of treasurer and comp- 
troller under Superior’s stepped-up 
production program. 


Hilliard Resigns Post 


With Carnegie-Illinois 


C. R. Cox, president of Carnegie- 
Illinois Steel Corp., has announced 
the resignation of Thomas J. Hil- 
liard, vice-president in charge of 
sales of this U. S. Steel subsidiary. 


Hilliard joined Carnegie-Illinois 
in 1936 as manager of sales for 
the Pittsburgh district. He was 
made general manager of sales for 
the company in 1938 and was elect- 
ed vice-president in 1945. 

~ * * 


Del Rio Named 


| The appointment of C. M. del Rio 

|} as general manager of the “Direc- 
torio Industrial de Michigan” was 
announced by Charles J. Harris, 
publisher, Fox building, Detroit. The 
directory is the Latin-American edi- 
tion of the Detroit Directory of 
Business and Industry. The direc- 
tory will be ready for delivery in 
the fall. 

a * + 


Ware Joins Sheppard 


Spencer A. Ware, formerly sales 
manager of the Original Equip- 
ment division of Fram Corp., Prov- 
idence, R. I. has joined R. H. 
Sheppard Co. of Hanover, Pa., as 
general sales manager. Ware pre- 
| viously held executive positions 
|with Chrysler Corp. and Willys- 
Overland. 


Fruehauf Names Jacobs 


Appointment of Roy W. Jacobs to 
the board of directors of the Frue- 
hauf Trailer Co. is announced by 
Harvey C. Fruehauf, president. Ja- 
cobs, who is secretary and assistant 
treasurer, joined Fruehauf as a 
bookkeeper in 1923. 

| 


* * * 


Bliss Boosts Herbs 


M. J. Herbs has been appointed 

| assistant export manager for E. W 
| Bliss Co., Detroit, manufacturer of 
|mechanical and hydraulic presses, 
| rolling mills, and can and container 
machinery, according to Marshall 
M. Smith, president. He will be 
located at the Bliss office in New 
York, 19 E. 47th St. Herbs joined 
Bliss in 1935. 
* 


* * 


Cadillac Names Frick 


Carl Frick, who joined the Cadil- 
lac forces 28 years ago, has been 
appointed general service manager 
for seven Chicago branches of 
Cadillac Motor Car division. He 
succeeds N. A. Lindsay, who re- 
signed to operate a Cadillac deal- 
ership in Chicago. 
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FOB FACTORY 


Cost Reduction Now 


More Important 


By A. H. Allen 


TECHNIQUES FOR COST reduction in automobile manu- 
facturing now become all the more important, in view of | | 
the attempt to hold prices and still pay a wage increase of | 7 
something under 10 percent. Granted that none of the auto 
builders are in an exactly unprofitable position or that their 
production outlook is any-¢ Cat he he ee 


thing but encouraging, never- 


theless maintenance of cur- 
rent profit levels, in the opinion of 
many officials, is essential in view 
of the cost of capital goods re- 
placement. 

The usual methods of attacking 
costs are being pursued, plus a 
few relatively new ones. In the 
latter category are included the 
long-range programs looking to- 
ward greater standardization of 
machines, controls, motors, electri- 
cal devices and even such things 
as surface fin- 
ishes. General 
Motors and 
Chrysler, natur- 
ally enough, lead 
the field in stand- 
ardization efforts. 
They have long 
operated under 
precise standards 
for purchase of 
materials and 
parts, and are 
now moving con- 
certedly into the field of equip-| 
ment. 

Several years ago, GM invited | 
representatives of leading ma- | 
chine tool manufacturing com- | 
panies to Detroit to hear an ex- 
tended presentation dealing with | 
what operating men in the plants 
found wrong with the way ma- | 
chines were built and equipped. | 
It was a frank discussion, pre- 
sented in the friendliest of at- | 

| 





A. H. Alien 


mospheres and was productive of 

important benefits in the suc- 
ceeding months. Standardization 

of electrical controls on equip- 
ment, for example, has been a | 
comprehensive project, and the | 
matter of hydraulic controls is 
now coming in for detailed ex- 
tension. 

Within the corporation, GM di-| 
rects its standardization efforts by | 
a supervising production engineer- | 
ing section which brings in groups 
of technicians from various plants 
to consider specific subjects. These 
engineers cover three essential 
groups—materials handling special- 
ists, master mechanics and plant 
engineers. In addition are other 
groups, principally metallurgical in 
character, which keep the rest 
posted on latest developments in 
materials, parts, processes, etc. 

A current standardization proj- 
ect, in which engineers of Chrys- 
ler are cooperating, is concerned 
with the establishment of machined 
or ground surface finish standards 
for metals. Groups of specimens, 
which have been reproduced from 
finely scribed masters, are being 
prepared in handy cases for dis- 
tribution to various plants, and 
systems worked out for standard- 
ization methods of indicating the 
various types of surfaces on draw- 
ings. In this, as in other stand- 
ardization efforts, the plan eventu- 
ally may be extended to other in- 
dustries if its worth is demon- 


strated. 
* + a 


Aircraft Orders?’ 


A FEW OF the jig and fixture 
builders around Detroit are confi- 
dently expecting some _ aircraft 
business, once the manufacturing 


NSPA Reopens 
Office in D.C. 


CHICAGO. — By action of the| 
board of directors, the National | 
Standard Parts Assn. has reopened 
its Washington office, now located 
in the Park Lane building. | 

In announcing the decision, Jack | 
L. Wiggins, executive vice-presi- | 
dent, said the purpose will be to | 
serve better the growing member- | 
ship of NSPA and assist govern- 
ment officials interested in securing | 
immediate information about the 
industry. 





program for the 70-group air force 
gets under way. There are no very 
tangible reasons for their optim- 


35 





| 

Arthur W. Stevens, of the Auto- 
mobile Safety Assn. in Boston, 
anent recent comments here re- 
garding low-price passenger cars, 
asks whether European cars now 
filtering into the U. S. market 
might not change the outlook for 
a lightweight low-price car built 
here. He remarks about the Anglia 
and Prefect models, which Ford 
of England is now shipping into 
this country, and the Renault of 
France, said to be close to the 











ism, particularly in view of the 
fact that a number of companies 
in the jig and fixture field started 
up in California during the war 
and might be expected to get first 
call from airframe builders there. 
However, the automotive fixture 
people figure the old Detroit 
“know-how” will bring the aircraft 
tooling experts East. 
+ * * 


How’d They Do It? 
FORD DEALERS are probably 


WELL LIGHTED PARTS BAR—This is the new office and display room of Pfent Motor Sales 
Detroit. Recently the office and service department was re-arranged 
re-decorated. The ‘parts bar’ has illuminated glass block and attractive display case below 
sheds cheerfulness into every corner of the room. The dealer's 
office, sales manager's office and salesmen's desks are located on the opposite side of 


going to have a tough time ex-| inches narrower tread in front and 


plaining to prospective buyers how | four inches less in the rear. 
Nevertheless, that’s the situation 


the new models 
that prevails. 
* 


inches more hip room 
seats and 8% inches more in the 
rear seat, and _ still 
with narrowed overall width, two 


Lightweight Car 
A NOTE FROM our friend, 


have a car 











Why is it that more and more drivers 
are asking for a “Safety Lane” check 
on their brakes, headlights and steer- 
ing? Because Weaver is identifying its 
Safety Lane equipment (which is the 
same as used in most state and city 
official testing stations throughout the 
country) with the safety service which 
can be rendered by your Weaver- 
equipped shop. Weaver is doing this 
through a broad national advertising 
campaign that will reach 100 million 
readers this year in Post, Liberty and 


Collier's. 


Now is the time to install Weaver equip- 
ment in your shop, display the authorized 
Safety Lane service sign, and cash in on this 


great program. 


“Trade Mark Registered U. S. Patent Office 


A Safety Lan 
May Save Yo 


$1,000 price in view of the devalued 
franc. 

Frankly, we cannot get very 
excited about these foreign 
makes. Design-wise, they are ob- 
solete as far as this country is 
concerned. Further is the prob- 
lem of service parts availability. 
However, as long as the custom- 
ers will buy them and like them, 
their importation is at least a 
partial help in restoring the bad- 
ly unbalanced export-import 
trade of foreign countries. We 
doubt they could be sold com- 
petitively and in any respectable 
volume against American makes, 
regardless of price. 

O. K., let’s have the brickbats. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want what 
you have or have what you want! See the 
back pages of this issue. 


e’ Check 
ur Neck 


DRIVE IN to your 
local automotive 
Service shop display- 
ing this Weaver 
Safety Service sign. 
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PORTABLE CRANE—Manufactured by Man- 
tel _Inc., Buffalo. Makes light work many 
heavy tasks in dealerships, service stations, 
factories and warehouses, including engine in- 
stallation, machine repair, drum rage, cast- 
ing support, materials handling. Roug floors, 
opaiéen obstructions, and sharp turns cannot 
tip the crane, the company states. 





NEW FOR AC—A _ multi-colored official 
service sign to replace all other flange AC 
product signs now is being installed through- 
out the service field, W. S. Isherwood, gen- 
eral sales manager of AC Spark Plug division 
of General Motors, announced. 





SHOCK ABSORBER KIT—Houdaille-Hershey 
Corp., Houde Engineering division, Buffalo, 
has introduced direct-acting shock absorber 
conversion kits for all Fords and Mercurys 

oduced since 1935. This, it was emphasized, 

n no way presages discontinuation in the pro- 
duction of new, original equipment Houdaille 
rotary shock absorbers for the service needs 
of these cars. The new kits are offered so 
that Houdaille distributors can meet the ex- 
pected demand among present Ford and Mer- 
cury owners for conversion to the new direct- 
acting shock absorbers which are being used 
on 1949 models. 





FIRE FIGHTER—This extinguisher with the 
appearance of door chimes is offered by Titan 
Distributing Co., P.O. Box 156, Buffalo. 


BRAKE CYLINDER HONE — To recondition 
late mode! brakes with dual cylinders, = 
on the car, a new brake cylinder hone has 
been developed by Wilco Products of Or- 
ange, N. J. It is called the "Stub Nose 
Hone." It follows the regular Wilco features 
of being a one-piece, self adjusting, auto- 
matic sizing with fully flexible shaft for self 
alignment. 





ANTI-GLARE LAMP—Blue Spot model with 
special optical blue lens designed to throw 
@ blue light curtain between oncoming head 
lamps driver's eyes. Marsh-Fives, Inc., 
Franklin, Mich., is the manufacturer. 





OIL SALESMAN—Permanent merchandising 
aid to help service station operators move 
more of their long-profit item—motor oil—is 
being marketed by Modern Metal Products 


Co., Greensboro, N. C. This deluxe type 
cabinet, which provides a mass display and 
pump-side supply of motor oil, was invented 
by Harvey J. Smith, a former service station 
operator, who now heads the concern market- 
ing the device. 





GIVES BROADER VIEW—Full View, a rear 
window for convertibles, has been introduced 
by Jim Robbins Co., 21600 Woodward Ave., 
Detroit 20. It increases rear vision more than 
400 percent and requires no alteration or 
cutting of cloth top, but is merel installed 
by dropping the canvas flap and inserting 
the window, according to the company. Can 
be installed or removed in 30 seconds. It is 
produced for all models of the Chrysler, 
General Motors and Ford cars. Plexiglas, the 
shatter - resistant plastic manufactured by 
Rohm & Heas Co., is used to provide the 
increased visibility. 

+ s a 


Continental Booklet 


“Should Our Rubber Parts Be 
Made by Specialists?” is the title 
of a booklet made available by the 
Continental Rubber Works, Contin- 
ental Bidg., Erie, Pa. 


























SUN PROTECTION —Rear window shade 
made of lightweight aluminum is available 
now for the Chevrolet Aerosedan, Pontiac 
Torpedo and Streamliner sedan coupe and 
Oldsmobile series 60 and 70, according to 
Mont Wickham Associates, Fisher Bidg., De- 
troit 2. Other models will be available soon 
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NEW PRODUCTS 





FOR SERVICE SHOP—A new self-contained 
signal light system, designed to help increase 
service sales, consisting of an illuminated dis- 
play panel and a selector switch unit, was 
recently announced by Executone, Inc., 415 
Lexington Ave., New York City. Built for up 
to 12 or 16 departmentalized operations, the 
large panel board dis lays the names of the 
service department's individual shops. Next 
to each are three colored signal lights which 
indicate the activity in each department. 
Thus, @ green signal light for motor tune-up 
would indicate that this department ‘'can 
take work to be started immediately;"’ amber 
—''check with service dispatcher before tak- 
ing more jobs for delivery today;"' red—''can- 
not take additional work for delivery today." 


* * * 


t 


FLARE FOR TRUCKS— Grote Mfg. Co., 
Bellevue, Ky., has introduced a new signal for 
use by commercial vehicles at emergency 
stops on the highways. Conforming to all 
photometric requirements of the Interstate 
Commerce Commission, it is flameless and 
avoids all the inconveniences and dangers in- 
cident to flame, fuel, battery corrosion or 
failure of any mechanical part, the company 
states 
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TRAVELER'S AlD—On-a-door clothes hook 
can be fastened over trim of window or car 
door. It also hooks over glass of window or 
door, according to Sunset Sales Corp., 100! 
N. Vermont Ave., Los Angeles 





GUARDS TRUCKS—A streamlined Monroe 
grille guard that will take a 10-ton push, the 
maker states, has been announced by Leonard 
G. Cyr Co., 8027 12th St., Detroit 6. Avail- 
able for 1948 models of Ford and Dodge, 
''/,-ton Chevrolet, and for all standard and 
some special (Vannette) models of Ford com- 
mercial cars. 


| 
| 





BLANKETS IGNITION—With the newly an- 
nounced Sealtight distributor insulators for 
distributors and coils, Sealtight Corp. of 
Cedar Rapids, |a., now offers complete igni- 
tion protection. Already over 2,000,000 Seal- 
tight spark plug insulators are said to be in 
use, and these new insulators make it possible 
to completely seal moisture, dirt, oil and 
dust from the distributor, coil and spark 
plugs. the company states. 


| is supplied as standard with a Jacobs Key- 
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TELLS WATER LEVEL—Televel clear plastic 
vent plug showing hollow barrel which reache: 
into electrolyte. Top view of battery show: 
(cell 1) electrolyte (water) level up; Televe! 


barrel is black. In cell 2 electrolyte just 
touches tip of barrel. In cell 3 the words 
"Add Water" can be plainly seen—electro 





® lyte is low and cell needs refilling. Product! 
| of National Battery Co., St. Paul. 

SILENT SALESMAN—A colorful counter dis- 
play of shock absorber bushings is now of- 
fered by Gabriel Co., Cleveland. It contains 
50 individual bushing kits. Each kit contains 
parts for installing two airplane type’ shock 
absorbers. Five types of kits will fill the 
requirements of 85 percent of the cars. A 
novel feature is a cross indexing on the near 
panel which permits quick selection of a kit 
for each particular car. 

















NEW PROCESS USED—Unusual rigidity, cre- 
ated in stainless steel by a new process known 
as rigidizing has aided materially in the de 
sign of a new sun visor marketed as the 
Comet Skyshield by Aske Products, Inc., De 
troit. The extra rigidity of stainless rigidized 
metal is said to produce a vibrationless visor 
even at speeds above 80 miles per hour. It 
is manufactured by the Charles Peckat Mfg. 
Co., Maywood, Iil., and Detroit. 





MOTORIZED SAW—This Benton power hack 
saw is fully automatic, allowing the operator 
to do other jobs while it cuts through the 
work and shuts itself off unattended, accord- 
ing to Covel Mfg. Co., Benton Harbor, Mich. 
It uses a '/4, h.p. motor. 





TRICO DISPLAY—Display cabinet for wiper 
blades and arms has a tilting door which 
when opened, exposes complete assortment for 
| en selection of right size of blade or arm 





artridge refill containing a complete new 
assortment can be slipped into door com 
partment when stock is low. The  bright- 
colored metal cabinet occupies only 9, by 
14 inches of space. Offered by Trico Products 
Corp., Buffalo. 


PRESSURE SWITCH—A device serving as 
the basis of warning signals and indicators 
for engine oil pressure systems and heavy 
duty vehicle air brakes for completing an 
electrical circuit at any predetermined pres- 
sure to perform automatic mechanical func- 
tions for many purposes is announced by 
Nason Co., 7663 Epworth Bivd., Detroit 4. 
It is called Pressure Clix 





. n3 se cheesey 


FITS ALL BATTERIES—Murray Corp. of Tow 
son, Md., announces a new Universal battery 
Sealed against corrosion by acid 
Fume-A-Seal 


hold down 
fumes by the application of 
according to the company. 


a 


PORTABLE DRILL—A light-weight, '/-inch 
high-power electric model offering new han- 
dling ease and convenience for industry and 
home workshop has been announced by Port- 
able Electric Tools, Inc., 255 W. 79th St., 
Chicago 20. It is called Model No. 250. The 
outstanding features, according to the manu- 
facturer, include a comfortable pistol-grip 
handle with Cutler-Hammer trigger switch. It 


Type chuck 





TIMING LIGHT—Utilizing the brilliance of 
@ newly developed strobo-flash lamp, Allen 
Electric & Equipment Co., Kalamazoo, Mich 
has designed a power timing light which is 
said to develop a brilliant light beam of suf- 
ficient intensity to illuminate engine timing 
marks in direct sunlight. The unusual bril- 
sanee results from a high operating voltage 
supplied by an electronic amplifier, the com- 
pany states. 





FOR CONVERTIBLES—Win-Shield, a plastic, 
back-seat windshield. When folded to a hori- 


zontal position it becomes a table 
Armstrong-Felger Co., Milwaukee. 


Made by 
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TWO LIGHTS—A combination red flare sig- 
nal and white flood light with electro-magnet 
has recently been offered for the safety and 
use of motorists by Luma-Nite Sales Products, 
5519 Broadway, Chicago 40. When the plug is 
comes into the oe Oe lighter, the red danger 

ht in one end, the white flood light at the 
of er, and the electro-magnet are turned on 
simultaneously. The 12-foot cord which reaches 
to any part of the car allows the entire unit 
to be placed against the fender, body or any 
metal surface where it is held securely by the 
strong electro-magnet. 


WORK CHECK CARD HOLDER—Olson Co., 
Battle Creek, Mich., is introducing a com- 
bination work check card holder and pocket 
that can easily be attached to defroster air 
vent or glove compartment door top. Cus- 
tomer can use to hold driving glasses, etc. 
Made of tough paper, carries dealer adver- 
tisement, economical. Work check card brings 
needed service to customers’ attention follow- 
ing visit to shop 


FLARING TOOL—Faster operation, better 
flares, greater compactness and elimination 
of scoring of the tubing are amon the ad- 
vantages listed by the company for the new 
Hi-Duty model recently announced by Im- 
perial Brass Mfg. Co., 1200 W. Harrison St 
Chicago. The tool flares soft copper, brass 
and aluminum tubing for S.A.E. flare joints in 
V4, 5/16, ¥%, Yo and %-inch O.D. sizes 

. * ¥ 


AP Parts Corp. Markets 


2 ‘Miracle Power’ Lubes 


The exclusive world-wide sales 
rights for two graphitized super 
lubricants known as “Miracle 
Power” and “dgf-123” have been 
acquired by AP Parts Corp., To- 
ledo, from Miracle Lubricating 
Corp. of Detroit. 

Miracle Power is used in motor 
oils and gasolines, while dgf-123 
provides a dry graphite pre-lubri- 
cant for application to engine 
parts before assembly. In Miracle 


D. C. Fatality Poster 


Urges Traffic Safety 

WASHINGTON. — A_ display 
sign which registers the number 
of traffic fatalities in Washing- 
ton has been erected in a key 
downtown location as a daily re- 
minder to Washingtonians of 
the need for traffic safety. 

The outdoor poster, sponsored 
by the junior board of com- 
merce, shows two large ther- 
mometers registering 72 traffic 
deaths in 1947 and seven so far 
this year. The message on the 
poster reads: “Keep Your Traf- 
fic Temperature Down.” 


| 
| 


Power, synthetic colloidal graph- 
ite is suspended in light petro- 
leum oil. dgf-123, manufactured 
under U. S. Patent No. 2-426-983, 
is described as a concentrated 
dispersion of colloidal graphite in 
alcohol and carbon tetrachloride. 
When used as directed, either of 
the two super lubricants gives all 
metal surfaces a thin graphoid 
film, it is claimed. 


* * * 


Wax-E-Wash Said to Do 


2 Operations at Once 


A cleansing and polishing com- 
pound that reportedly washes and 
waxes an automobile in the same 
operation is announced by the C-Z 
Chemical Co., division of Allied 
Home Products Corp., Beloit, Wis. 

“Paradoxical as it may seem,” 
says Louis L. Lerner, Allied’s execu- 
tive vice-president and technical di- 
rector, “the compound, called Wax- 
E-Wash, accomplishes the seeming- 
ly impossible by performing, at the 
same time, what heretofore have 


Select-O seni nstalle 


will completely satisfy 

gives an improved r le 
your dealers kits of extra 
each cushion to 


EVERY CUST 


every 


a ae 


ie Ee 


If your line 
Original equipment 
public in many ye 
your manufacturer ( 
Select O-Seat 
12 ee nile 


in each 


fey 1s: 


of cars an ycks 


JUNE 14, 


been two separate and opposing op- 
erations,” 
+ * * 


Offers ‘Advanced Design’ 


In Chassis Dynamometer 


What is described as a “radi- 
cally new design” of chassis dyna- 
mometer has been introduced by 
Electric Products Co., 1725 Clarks- 
ton Rd., Cleveland 12, O. 

The dynamometer is said to be 
capable of handling all standard 
makes of passenger cars and light 
trucks up to 2,000 pounds axle load. 
A unit for heavier-duty trucks is 
to be introduced in the next few 
months. 

* . * 


Self-Winding Cord Reel 
Offered by Aero-Motive 


Production of the Self-Wind elec- 
tric cord reel is announced by Aero- 
Motive Mfg. Co., 1803 Alcott St., 
Kalamazoo, Mich., as an addition 
to its line of “Zoo from Kalamazoo” 
brand products. 

A universal mounting bracket Is 
said to simplify installation of the 
Self-Wind electric cord reel on ceil- 
ing or wall of any shop. Cord reels 


ASSUREI 


aleha= 


1948 


are available in 25 and 465-foot 
lengths and list at $17.50 and $27.50 
respectively, f.0.b. Kalamazoo. 

o + > 


Easy Installation Claimed 


For Trouble-Lite Reel 


A “Trouble-Lite Reel” which re- 
portedly eliminates costly installa- 
tion charges is announced by Cordo- 
matic division of the Vacuum 
Cleaner Corp. of America, 1724 W. 
Indiana Ave., Philadelphia. 


The Cordomatic reel can be in- 
stalled in 10 minutes, the firm says, 
as follows: Anchor the screw-eye 
provided in the ceiling, hang the 
cordomatic reel on it, plug the 
power cord into an outlet, and the 
Trouble-Lite is ready to use. 


* . * 


Detroit Business Directory 


To Include Dealer Section 


The 1949 Detroit Directory of 
Business and“ Industry will in- 
clude a full section devoted to 
the automobile dealers of Greater 
Detroit, according to Charles J. 
Harris, publisher, Fox Bldg. 

The automotive section will list 
the executive personnel of the 
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various auto dealers, The new di- 
rectory will be available for de- 
livery early in the fall, Harris 
said. 


Lumite Seat Covers Said 


To Resist Stains, Sag 


“Stainproof, abuseproof and sag- 
proof” are the claims for Lumite 
seat covers, the upholstery fabric 
for which is made of Dow Chemi- 
cal’s Saran plastic. 

The seat-cover manufacturer 
says the fabric can easily be 
cleaned with a damp cloth and will 
resist deterioration in any climate. 
Address is Lumite Div., Chicopee 
Mfg. Corp., 47 Worth St., New 
York, N. Y. 


* ° . 


Wico Electric Chart 


A new method of presenting 
magneto replacement information 
has been introduced by Wico Elec- 
tric Co., West Springfield, Mass., in 
the form of a new durable plastic 
selector, nine by four inches, which 
takes the place of many pages of 
replacement tables. The chart shows 
Wico models for over 190 tractor 
and engine models made by 15 lead- 
ing manufacturers. 
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New Products 


Haas Offers Self-Illuminating 


Fluorescent Plastic 


Signs with self-illuminating let- 
tering, decorative panels with edges 
and surface designs that glow un- 
der their own power, and dials, 
pointers, nameplates and such 
which must attract and hold extra 
attention—these are some of the 
claims made for a new fluorescent 
form of acrylic plastic just intro- 
duced by Rohm & Haas Co., Phila- 
delphia. 

Called Daylight Fluorescent Plex- 
iglas, the material has been de- 
scribed as having “built-in edge- 
lighting,” since exposure of the 
plastic to daylight or normal room 
illumination results in edge-lighted 
effects ordinarily obtained by di- 
recting light into the edge of acrylic 


material 
+ + 


Pre-Set Tire Inflator 


Stops Automatically 

Equipped with a regulator which 
automatically cuts off air flow at 
any pre-set pressure, a new tire 
inflator developed by Nelson Spe- 


cialty Welding Equipment Corp., 
440 Peralta St., San Leandro, Calif., 
is now in production. 


The user simply “dials” the de- 
sired pressure and pushes the 
chuck on the valve stem. Air auto- 
matically cuts off when the de- 
sired pressure is reached. Dial is 
marked in one-pound graduations 
from 10 to 90 pounds; markings 
are raised for easy reading. The 
unit weighs 1912 ounces complete 
with 12-inch hose and_ swivel 
chuck. 


* * 


Metco Sprabond 


Metallizing without prepara- 
tion is the claim of Metco spra- 
bond, a metal which may be 
sprayed directly onto highly pol- 
ished steel and many other mate- 
rials without surface preparation. 
Developing by Metallizing Engi- 
neering Co., Inc., Long Island 
City, N. Y., Metco sprabond elim- 
inates the usual mechanical prep- 
aration needed for good metalliz- 
ing results, the manufacturer 
claims. 

A bulletin is available upon 
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LINCOLN MASTERLUBERS 
Designed for use with one or two lifts... 
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Trade Mork Lincoln and trade names 
Masterluber, Lubrigun, Drainmobile, 
Servmobile and Kieenseal Reg. U.S. 
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request to Metallizing Engineer- 
ing Co., Inc., 38-14 30th St., Long 
Island City 1, N. Y. Ask for Bul- 
letin 57. 


Air Shippers Guide Book 


Offered by Coast Firm 


The first edition of World Guide, 
a manual of rates, routes and serv- 
ices available to air shippers, is 
now being distributed to pre-publi- 
cation subscribers by Airshippers 
Publishing Corp., Los Angeles. 

Said to be the first complete ref- 
erence service in the air shipping 
field, a continuous revision service 
is maintained by the publishers in 
order that shippers may be thor- 
oughly informed at all times. Pub- 
lishers are at 315 W. Ninth St., Los 
Angeles, Cali, 


New Protective Coating 


Claimed by State Chemical 


Metal, wood, leather and fabric 
surfaces can now be protected from 
corrosion and deterioration by a 
new transparent liquid “skin” 
which is being introduced to the 
industrial world for the first time, 
according to the manufacturer, 
State Chemical Corp., 1265 Broad- 
way, New York 1, N. Y. 

Called Permacote, the new ver- 
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satile protective coating was de- 
signed for use on surfaces which 
require protection from moisture, 
acids, alkalis, alcohol, dyes, dirt, 
dust, etc., It can be applied by 
brush, spray or dip. 
* * 


* 


|\Ground Reflector to Protect 


Motorists Changing Tires 


The Miro-Flex Co., Wichita, Kan., 
has marketed a new ground reflec- 
tor designed to protect motorists 
parked on highways while making 
repairs or changing tires. 


“Miro-Flare” is a large double- 
faced plastic lens, visible from both 
directions at one-half mile. It is 
opened like a book and set on the 
ground near the vehicle. When 
closed it is easily stored in the 
glove compartment. Miro-Flare is 
approved by insurance companies 
for accident prevention. 

+ * + 


DuPont Offers Two Products 


For Automobile Care 


Two new products for car care 
are announced by DuPont Co., Wil- 
mington, Del. They are DuPont tire 
black, a ready-mixed liquid dress- 
ing for use on tires, rubber mats 
and running boards, and No. 7 
power polish, a compound for use 
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Lincoln is the originator of the Kleen- 
seal Surface Check Grease Fitting — 
the new, modern fitting with the ball 


$701 


Ask your Lincoln Wholesaler for Bulletin No. 509, or write us for complete 
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NATURAL BRIDGE AVE | LOUIS 29 


Lincoln Masterlubers are real‘“Business Builders”. Their clean, functional appearance 
inspires customer confidence in the high quality of your lubrication service. Designed 
for use with one or two lifts, they permit two men to work at the same time, in- 
creasing lubrication volume. 


The installation shown above features a Masterluber which houses three air-motor 
operated Lubriguns and original refinery containers from which lubricant is pumped. 
Five complete hose assemblies —two chassis, two gear, and one air—are individually 
mounted on air-operated, automatic retracting reels. Two Drainmobiles and a Serv- 
mobile with Specialized Lubriguns complete the group. 
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SERVICE SECTION 
with electric automobile-polishing 
machines. 

DuPont tire black is retailed ir 
pint cans for use without thinning 
It is designed for persons desiring 
to brighten up their old cars.. No. 7 
power polish is described as espe- 
cially suitable for use with electric 
polishing machines on automobiles, 
trucks, buses or any other surfaces 
which are finished with lacquers or 


enamels. 
+ 


Lock Nut Patented 


With Replaceable Unit 


Latest in a series of patents 
issued to Sam Bloomfield, presi- 
dent and chief engineer of Swal- 
low Airplane Co., Wichita, Kans., 
concerns a patented lock nut 
with replaceable locking unit 
which may be used with either 
fiber or metal washers, thus al- 
lowing the use of this nut where 
resistance to heat is essential. 
Full holding strength of the lock 
nut with replaceable locking unit 
is restored by replacing only the 
locking unit retained in the 
crown of the nut, Bloomfield 
said. Because replacement of the 
locking unit requires no tools 
and the cost of the locking unit 
itself is only a fraction of the 
cost of the entire nut, enormous 
savings are possible over the re- 
placement of the entire lock nut, 
he stated. 

* . > 
Zenith Announces Full Line 


Of Replacement Speakers 


A complete line of permanent 
magnet speakers for universal re- 
placement service has been an- 
nounced by R. F. Miller, parts di- 
vision manager for Zenith Radio 
Co 


rp. 

The new line includes all popular 
sizes of speakers, ranging from 3% 
inches to 12 inches in all magnet 
weights. The Zenith 6x9-inch PM 
speaker is an especially desirable 
unit because of the large quantities 
used in postwar automobile receiv- 
ers, according to Miller. 

+ © 7 
Jeep Wrecking Crane Offerec 
By Manley Mfg. Co. 

A three-ton wrecking crane de- 
signed especially for the Willys 
Jeep has been developed by the 
Manley Manufacturing Division of 
the American Chain & Cable Co., 
Inc., York, Pa. 

Made of strong tubular steel, it 
works on ball bearings and is self 
lubricating. It is said to work 
smoothly and winds evenly by 
means of a special control. An 
automatic brake holds the load 
without ratchets or pawls to oper- 
ate. A postcard sent to the Manley 
Manufacturing Division at York, 
Pa., will bring complete informa- 


tion, 
* ” aa 


Remington Offers Booklet 


On Printing Calculator 


With the cooperation of auto- 
mobile dealers in New York, Phil- 
adelphia and Akron, Remington 
Rand, Inc., has just completed a 
booklet describing the new, auto- 
matic printing calculator. The 
folder demonstrates how account- 
ing control for automobile dealers 
is simplified by using the “only 
all-purpose calculator that prints,” 
the producer said. 

Modern accounting methods re- 
quire the auto dealer to complete 
a number of forms at regular in- 
tervals. Though the information 
varies with different dealers, this 
new machine is said to produce 
the figure facts for all types of 
forms with each factor and an- 
swer automatically printed on the 
tape. 

Copies of the booklet and addi- 
tional information on the new 
automatic printing calculator may 
be secured by writing to Reming- 
ton Rand, Inc., Dept. AU, 315 4th 
Ave., New York 10, N. Y. 


* * ” 


Chain Tong Wrench 


The new E-Zee chain tong 
wrench is claimed to be instantly 
reversible and, according to its 
makers, has 25 percent greater 
chain wrap than ordinary wrench- 
es. This new wrench is pictured 
and described in a new catalog 
sheet issued by E-Zee Tool Mfg 
Corp., 136 Liberty St.. New York 
6 HR. F: 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want what 
you have or have what you want! See the 
back pages of this issue. 
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New Products 


Ignition Parts Display Bins 
Feature Glass Fronts 


Describing it as the first major 
improvement in ignition parts dis- 
play units in 25 years, Standard 
Motor Products announces its 
BSA-50, a new cabinet that can 
be used for packaged and bulk 
merchandise. 

Among the features of this cabi- 
net is a full view of the stock, 
which is made possible by the use 
of glass fronts on the bins. Fur- 
ther details are available from 
Standard Motor Products, Inc., 
37-18 Northern Blvd., Long Island 
City 1, N. Y. 

+ * 
New Emcee Catalog 
Offered by Ethington 


A new catalog has been an- 
nounced by Ethington Mfg. 
Corp., 4058 Del Rey Ave., Venice, 
Calif., manufacturer of Emcee 
rear compartment auto radio 
speakers. Entitled ‘75,000 Car | 
Owners Can’t Be Wrong,” it 
gives the complete story behind 
the Emcee speaker, and explains 
how, by taking advantage of the 
natural surfaces of the modern 
automobile interior and using 
the package shelf as a sounding 
board, the speaker enhances au- 
tomobile radio tone. 

General specifications on both 
the Emcee Supreme model and 
the Emcee “T” model are given, 
together with description and 
price lists. Also available to deal- 
ers are display cards and coun- 
ter literature. | 


Hydro-Power Injector 
Said to Up Efficiency 


Hydro-Power Injector is said to 
incorporate the principle of water | 
injection via intake manifold to| 
increase speed, power and efficiency | 
in automobile, truck, tractor and 
other internal combustion gasoline | 
engines. 

The product saturates a con- 
trolled amount of air with water 
vapor and injects this mixture into 
the’ manifold after carburetion. It 
has no floats and there is no liquid 
injection to cause corrosion. Hydro- | 
Power-Injector is manufactured by 
Hydro-Power Mfg. Co., Denver. 


Corrosion Inhibitor Offered 


By Charles Stevens Co. 


Charles Stevens & Co., 2018 Cro- 
tona Parkway, New York City, has 
developed a synthetic corrosion in- 
hibitor which vaporizes to form a 
protective coating around ferrous 
materials. Known as CS-CI-501, the | 
product is claimed to be non-toxic, | 
odorless and non-injurious to the | 
skin. 

By spraying the solution on metal 
or impregnating heavy cloth, spray- 
ing in transfer boxes or work trays, 
metal parts are said to be protected 
from moisture content in the air. 

+ * * 


Clark Extra-Lift Uprights 
Added to Clipper Line | 


J. H. W. Conklin, sales manager 
of Clark Tructractor, Battle Creek, 
Mich., reports that the new-type 
lift upright, providing a _ higher} 
tiering capacity which has been in| 
use on Clark Carloader and Utili- | 
truc models, is now standard on! 
Clipper models. ’ 

The overall height of the basic 
standard lift is 83 inches with 
forks lowered and permits passage 
through seven-foot doors. Maxi- 
mum tiering height has been in- 
creased from 108 inches to 124| 
inches. The Clipper line of fork 
trucks has a lift capacity of 2,000 
pounds. 





. +e - 
Siloo Parts Cleaner 


Sold in Quart Cans 


Siloo Parts Cleaner is now avail- 
able in utility quart cans for the | 
cleaning of small metal parts. The | 
size was brought out especially for | 
the cleaning of small carburetor 
parts and other small metal parts. 
It is ideal for bench use and gen- | 
eral use by the automotive repair- | 
man. Each one contains a handy 
dipping basket. 

The cleaner is a single-phase ma- 
terial, fast-acting, and thoroughly | 
efficient in removing sludge, grease, | 
carbon and dirt deposits from all! 


|metal parts. Write to Petroleum 


Solvents Corp., 331 Madison Ave., 


| New York, N. Y. 


* * * 


Tri-Core Acid Solder 
Offered by Alpha 

The solder division of Alpha Met- 
als, Inc., 363 Hudson Ave., Brook- 
lyn 2, N. Y., announces a new devel- 
opment in acid core solders by its 
research staff. This product will be 
known as Alpha Tri-Core “Leak- 
pruf” acid-filled solder. 

A few of the advantages cited for 
“Leakpruf” are: Its ability to sol- 
der stainless steel, monel, nickel and 
other metals hitherto not usually 
solderable with a core solder; and 
three cores instead of one—with no 
premium in price. 

+. * * 


Electrical Wrench Kit 
Offered by Meteor Mfg. 
An eight-piece chrome molybde- 


/num alloy steel ignition wrench set 


has been prepared by Meteor Mfg. 
Corp., 24 Glenwood Ave., Buffalo, 


for close jobs on ignitions, radios, 
carburetors, and appliances. 

The set is made up of open-end 
wrenches on one end and 12-point 
box wrenches on the other, accur- 


ately broached to close tolerances. | 
run from 13/64 by 7/82 | 


Sizes 
inches to 3/8 by 7/16 inches. Im- 
mediate delivery is promised. 

+ * + 
Spark Plug Selector 
Offered by Edison 


A new spark plug selector, de- 


signed to impress car owners with | 
the importance of using the proper | 


type spark plug in their cars, has 
been announced by the Automotive 
division of Thomas A. Edison, Inc., 
West Orange, N. J. 

The selector is fitted with a dial 
which the car owner turns until 
the make, year and model of his 
car appears in the window of the 
selector. Three types of spark plug 
recommendations are given for his 
car—for normal operation, for light 
duty and for severe service and 
fast driving. 

+ 


* * 


Non-Fluid Solder Flux 


A heavy, cream-like flux that re- 


out at normal temperatures is now 

being used in Divco acid core sol- 

der, it is announced by Division 

Lead Co., Dept. 158, 836 W. Kinzie 

St., Chicago 22, IIl. 
* 


+ + 


Booklet for Welders 


The latest edition of “Here Is 
Your Information,” an illustrated 
four-page bulletin published by 
Eutectic Welding Alloys Corp., is 
now available. This bulletin con- 
tains information on welding rods. 

* * * 


Oakite Develops Alkali 
For Body Exteriors 


A specialized alkaline material 
which permits fast, thorough re- 
moval of road dirt, exhaust and oil 
films, grease and bug juice from 
truck, bus and car exteriors, and 
which dries down uniformly with- 
out chamoising, is described in a 
new service report just released 
by Oakite Products, Inc., 157 
Thames St., New York 6, N. Y. 


This material, Oakite Composi- 
tion No. 70, is said to be readily 
soluble in cold water, and to sup- 
ply wetting and dirt-penetrating 
action that facilitates thorough 


mains non-fluid and will not run! cleaning. Solutions applied to body 
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| exteriors by sponge, cloth or soft 
brush, cling to upright surfaces 
and rinse thoroughly, even when 
allowed to dry down on the sur- 
face, Oakite said. 
* > > 


Sterling Brochure 


An eight-page brochure, cover- 
ing the applications and operation 
of the Sterling 1,000 portable elec- 
tric sander and the Sterling Speed- 
Bloc portable air-driven sander, 
has been released. It may be ob- 
|tained by writing Sterling Tool 
| Products Co., 1340 N. Milwaukee 
| Ave., Chicago 22. 
| 


+ * * 


Giant-Size Tool Pouch 


A giant-size tool pouch, large 
enough to hold bumper jack, tire 
pump and other automotive tools, 
has been introduced by Consumers 
Specialty Mfg. Co., 11800 Joseph 
Campau Ave., Detroit. 

* * * 


Titeflex Uses Pliofilm 


All-metal flexible automotive 
lines sealed in Pliofilm covers are 
now being merchandised to auto- 
motive jobbers and dealers by 
Titeflex, Inc., 540 Frelinghuysen 
Ave., Newark 5, N. J. 





“MARFAK Jude tickets are my meal-tickets!” 


O 


More and more motorists are asking for 
this special Texaco chassis lubricant by 
name. They learn about Marfak from 
other enthusiastic users. They read about 





You can make more money with 


NCE A CAR-OWNER discovers what a 
pleasure it is to drive his car after it 
has had Marfak chassis lubrication, he’s 
sold on it for keeps. And what’s more, he 
comes back for other profitable supplies 
and services you sell. He becomes a regular 
customer—and regular customers are what 
all dealers want. They spell extra profits! 


gram, Texaco Star Theater. 


THE TEXAS COMPANY 





it in the color ads in the leading national 
magazines. They hear about it on the 
coast-to-coast Wednesday night radio pro- 


Don’t miss this opportunity for build- 
ing up your lube business and getting 
those extra profits from regular customers. 
Talk to your Texaco representative today; 
Dhone the nearest of more than 2500 Texaco 
Distributing Plants; or write to 
The Texas Company, 135 East 
42nd St., New York 17, N.Y. 


TEXACO 








TUNE IN...TEXACO STAR THEATER every Wednesday night featuring Gordon MacRae and Evelyn Knight. See newspaper for time and station. 
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Highways & Safety... 
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Better Safety Record 
Urged for Truckers 


f barron importance to truckers of 
- making the safest possible use 
of the highways was emphasized by 
Capt. C. J. Scavarda of the Michi- 
gan state police in 
a recent address 
to the transporta- 
tion division of 
the annual Michi- 
gan Safety Con- 
ference at Detroit. 

He granted that 
truck drivers are 
generally recognized as the best on 
the road, are lauded for their cour- 
tesy, have a generally good accident 
record and, in some cases, out- 
standing accident-free records. Yet 
there is still much room for im- 
provement, he warned. 

Scavarda recommended _ the 
complete reporting of all acci- 
dents. Fuller details would show 
the problem to be much greater 
than is indicated by present lim- 





Whether you need fast-moving parts for popu- 
lar cars—or rare numbers for obsolete models 
—your NAPA Jobber can supply you with un- 
usual promptness. Under one roof he has a 
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ited data, he said, adding that 

such a change would also serve 

the following purposes: 

“Build: up records on all drivers 
(accident repeaters would show up 
and proper corrective action could 
be taken; attention would be fo- 
cused on highway conditions re- 
quiring special engineering atten- 
tion; proper enforcement action 
could be taken where traffic vio- 
lations were committed, and com- 
plete data would be available upon 
which to base sound accident pre- 
vention plans.” 

* 


1 reporting is sufficiently com- 


plete to show the need for seri- | causes show up in report after re- 
ous consideration and indicates that | port: the drivers failed to observe 
“a large percentage of the losses; the law or recognized safe driving 





VOICE OF SAFETY—Chevrolet dealers in metropolitan Atianta, Ga., presented the traffic 
division of the Atlanta police department with a new loud-speaker-equipped car to replace 
the Il-year-old car used in safety work in Atlanta schools. Left to right: Dealers George 
Kinney, Hal Smith and Capt. John Smith present the car to Atlanta 
Jenkins and Traffic Director Capt. Marvin L. Thomas as Dealer Alton Costley and Barney 
Stodghill, general manager of the John Smith Co., look on. Dealers represent the John 
Smith Co. and Downtown Chevrolet Co. of Atlanta, East Point Chevrolet Co. of East Point, 
7 and Southern Chevrolet Co. of Decatur. 


which occur could be prevented by | practices, the vehicle was defective, | his actions.” 


proper administrative control and/or there was some highway condi- He declared that “the driver 
greater care on the part of indi-|tion present which contributed to 
the accident. 

“Unquestionably, most accidents 


vidual drivers. 
“The same _ old contributing 


& 


bur WHTH, Jobber 






cow! 


stock of first-quality parts for cars and trucks 
of all makes and all models which will take 
care of practically all of your normal require- 
ments. Other numbers (the rarely-needed items 
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no jobber can afford to carry in stock) are no 
farther away than the nearby NAPA Ware- 
house. A single phone call or visit to your 
NAPA Jobber brings them all within your reach 
without delay. 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION 
DETROIT 1, MICHIGAN > 
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can be attributed either directly or 
indirectly to the driver and to man- 
agement which is responsible for 


commits violations, operates de- 
fective vehicles, goes to work 
when he isn’t in shape, or fails 


to be sufficiently expert to com 

pensate for the short-coming 0: 
other drivers—the result is acci 
dents. 

“But who selects the driver; who 
should see that he is properly 
trained so he will know how to 
drive safely; who is responsible for 
the proper maintenance of all com- 
pany vehicles; and who must pro- 
vide the incentive to obtain expert 
performance? The answer is man 
agement. 

“Furthermore, management and, 
indirectly, the public foot the bill 
whether the money is spent in pre 
venting accidents or in paying for 
them. Also it has been proved time 
and again that a sound accident 
prevention program costs far less 
than accidents. In addition, such a 
program generally results in im- 
proved management-employe rela- 
tionships and better public opinion.” 
—Gerorce Derry 


‘Further Study’ 
Is Result of 
Wis. Parley 


Officers and experts who met at 
Madison, Wis., in a statewide safety 
conference took a dim view of the 
highway accident problem which is 
taking a toll of 800 Wisconsin lives 
yearly, but they came to no con- 
crete conclusions about solving it. 

The conference agreed to give 
“further study” to a number of 
proposals to strengthen highway 
safety factors, but which were evi- 
dently regarded as too radical for 
popular consumption. 

Among them were stiffer driver 
license examinations, speed limits 
on rural as well as urban roads, 
and compulsory inspection of motor 
vehicles. All have been before the 
legislature “in recent years, but 
without favorable response. 

In spite of a steadily increasing 
tempo of safety education and pro- 
motion, the traffic accident problem 
in Wisconsin is becoming worse- 
measured by the loss of life, limb 
and property—because of the in- 
creasing traffic congestion arising 
out of a heavily increased motor 
vehicle registration and increased 
travel per vehicle, the conference 
discussion brought out. 

Commissioner Ben Marcus of, the 
state motor vehicle department 
used the rostrum of the conference 
to promote one of his favorite pro- 
posals for highway safety—a law 
requiring the periodical inspection 
of all motor vehicles licensed for 
Wisconsin highways. 

Such a bill was introduced into 
the 1947 legislature under the aus- 
pices of the Wisconsin Automotive 
Trades Assn. and with the backing 
of a special legislative interim com- 
mittee which had made an investi- 
gation of the operation of such a 
program in other states. The propo- 
sition will be reintroduced in the 
legislature next year. 


Optical Attention Helps 


Drivers in Georgia 
According to Sgt. R. L. Craw- 


|ford of the Georgia state highway 


patrol’s safety educational depart 
ment, 765 persons last year failed 
to receive driver’s licenses because 
of faulty vision, and only 20 per 
cent of these failed to receive them 
after professional attention. 


az * . 


Conn. Speed Limits Up 
HARTFORD, Conn. Effective 
May 15, the maximum speed limits 
on Connecticut highways will be 
increased. 
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SERVICE SECTION 





| mishandled either in the way the| down and car selling becomes | he wishes, it puts him in a position 
work is done or the charges for! more competitive. of telling the truth without having 
the work. They must make each There is a real value in the line| the finger put on him. 


J 4 ° customer appreciate that the dealer i ‘ 
Dealer Questionnaires Are Urged wants his service business and isa the cami ae of tae tach pas. wade exaaneales ee = of 
Following Factory Study that his business is appreciated. | card. Many owners who are peeved | value. If the dealer is sincere he 
. : A postcard test to every deal- (at the way they have been treated | will not require signatures to act 
(Continued from Page 24) | = oe service customers | might hesitate to state their griev- | aleiiacdidehipect able 
: : saatiien-iiiniilie. a E . tat ‘ an Ss new car purchasers of {ance if they had to sign such a/| 

oar . ae ao an ieee | y nes a, Gans es ae | the last two years might awaken | card. As long as the deaher knows Ruger Screw Driver 
the dealer for service, and that 78! car dealer ‘fer all of Chole services| many a dealer to things that are (that his mailing list is accurate,| A newly developed spiral ratchet 
percent thought the dealers’ work | work | going on in his service shop of he can take it for granted that|screw driver offers construction 
was better than fair. E F which he is totally unaware and (each reply will come back from|features which its maker, Ruger 
Only 46 percent of the new-car The dealer’s service must be| which may not only be costing j an owner, and the signature is not |Corp., says provide better opera- 
owners, however, thought that good, however — and reasonable.| him thousands of dollars profit (essential, although desirable, if the|tion and longer service. For full 
they were getting the attention His service employes must treat | each year right now but will dealer wishes sincerely to correct|information, address the selling 
: these customers courteously and| leave him a very disadvantage- any abuses. But as long as the| agent, John H. Graham & Co., Inc., 


and preference they should get, k tai 
and only 58 percent thought that ma e cer ain that they are not! ous position when the chips go owner does not have to sign unless!105 Duane St., New York 7. 


the dealer was acting as if he 

really wanted their service busi- 
ness. Ejighty-nine percent, how- 
ever, thought that their dealers’ 

mechanics were good, and 97 per- 
cent said they had adequate serv- 
ice facilities. 

Only 53.76 percent of the owners, 
however, rated the dealers’ service 
as excellent, 38.76 percent as fair 
and 7.8 percent as slipshod, while 
70.41 percent said the bills hit the 
estimate on the nose, 10.65 percent 
said the bills were lower than the 
estimate, and 19.04 percent said the | 
bills were higher. 

* 


Nash Service Survey 




















+ * 


down nationally an estimated 
15 percent this year, and percent- 
age of absorption down in many 
areas, it behooves every franchised | 
dealer to review his own service | 
operation to find out if his loss of 
customers is due to overcharging, 
lack of proper attention, or be- 
cause of a general decline by his 
own customers in the amount of 
service work they have been buy- | 
ing. 

A survey made by the Allied 
Plan of Service Merchandising | 
some time ago brought out the} 
fact that in dealers checked last 
year, only 12.6 percent of new car | 
sales were made to regular service | 
department customers and that} 
over 75 percent of all new car 
sales were made to people who 
had never been patrons of the 
dealers service department before 

This survey points up the 
startling situation that confronts 
practically every franchised deal- 
er today, especially in the larger 
cities and multiple dealer points 
—that a very large percentage of 
the new car owners since the war 
must be sold on becoming regu- 
lar patrons of the dealer’s serv- 
ice department. 

It means that a large percentage 
of the owners bought their car be- 
cause of availability and not en- 
tirely due to getting a car of their 
choice, that these owners may not 
only be supercritical of the deal- 
er’s service department but actu- 
ally coming into the department 
during the warrantee period with 
a mental “chip on their shoulder” 
and lcoking for something to hap- 
pen that will give them eause to 
be dissatisfied. 

This, plus the lack of proper | 
attention given service customers 
by the dealer service departments, | 
must be the reason for the tremen- 
dous growth in the number of in- 
dependent service shops during the 
past three years. 

Part of the basic reasons for 


JITH service customer mated 








IT’S A SPACE-SAVER! IT’S A SERVICE BOOSTER! 
IT’S THE NEW KENT-MOORE CENTER UNIT! pm Honalcepantentine ond 


matched m make it 
— to convert Center Unit 
| into this “Mono-Turret” Unit. 
The Turret, which may be on 


It's easy to see why mechanics work faster, more efficiently and more 





this increase can be charged to a 
desire on the part of returned 
veterans to get into business for 
themselves, plus an increased sup- 
ply of shop equipment, but mainly | 
it is attributable to the laxity of 
many franchised dealers in letting 
service customers get away from 
them. 
+ * * 
T STILL is not too late to entice 
many of the new car buyers, 


Inside Only 


N. Y. Drivers Need Not Get 


Outside Mirrors 


ALBANY, N. Y.—An _ interior 
center mirror is all most automo- 
biles need to comply with the new 
state law requiring rear vision 
mirrors. 

The motor vehicle bureau said 
the law did not necessarily re- 
quire outside mirrors. The usual 
inside mirrors will meet require- 
ments, unless vision through the 
rear window is obstructed, the bu- 
reau said. 

The law extending the mirror 
requirements to all automobiles be- 
comes effective July 1. Present law 
requires mirrors on certain types 
of trucks and buses. 


profitably with this smart, new Center Unit. For it provides a compact, 
complete and step-saving hub for any kind of service operation. 

There’s working area to spare on the big six foot bench. And it's built 
to hold and handle all kinds of parts. The 12 gauge steel top is under- 
coated with a special sound-deadening compound and covered with extra 
tough, scratch-resistant, tempered masonite. The perforated tool panel 
above the bench is equipped with twin electrical outlets and an over- 
supply of tool clips and hangers. 

As standard equipment there’s an air hose and gun, a portable tool 
dolly and tote tray, a divided waste cloth container and two large bench 
drawers and storage shelves. Doors are rigidly constructed with special 
stiffeners to prevent warping and add strength. The unit is equipped with 
barrel-type locks throughout. 

If you're interested in better, more profitable service, you'll want to 
know more about the new Kent-Moore Service Merchandising Equipment. 
Call the Kent-Moore representative in your territory—or write Kent-Moore 
for literature. 


KENT-MOORE ORGANIZATION, INC., Executive Offices: GENERAL MOTORS BLDG., 
DETROIT 2, MICHIGAN. Factories and General Offices: JACKSON, MICHIGAN 


ENGINEERS AND MANUFACTURERS OF SERVICE 


either the right or left side, is 
equipped with one rotary tool 
panel with four blades, and 
two rotary trays with dividers. 


As service needs and space 
increase, you merely add 
another Turret to t the 
“Dual-Turret” Unit. Modern 
Kent-Moore Equipment fits 
every size and kind of service 
operation. 


Basic unit of Kent-Moore 
Equipment is the Six Foot 
Bench Unit. To this, other 
units may be added as 
required 
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OOWING is the text of the 
third-round wage agreement be- 
tween General Motors and the 
UAW-CIO, which will gear wages 
to the cost of living for the next 
two years: 


Contract Paragraph 101 


A™ employes covered by this 
Agreement shall receive an in- 
crease of 11c per hour effective May 
29, 1948. Three cents per hour of 
this increase is to provide for im- 
provement in the standard of living 
of employes and will be added to 
the base rate of each wage classi- 
fication for the term of the Agree- 
ment. Eight cents per hour of this 
increase is for the purpose of pro- 
viding for the increase which has 
taken place in the cost of living. 


It is agreed that only 5c of this 8c 
will be subject to reduction so that, 
if a sufficient decline in the cost of 
living occurs, employes will imme- 
diately enjoy a better standard of 
living. 

Such an improvement will be an 
addition to the 3c an hour annual 
improvement factor underwritten 
by the Corporation and will make a 
total of 6c to be added to the base 
rate of each wage classification, as 
of May 29, 1948. 

B-;4“ further increase of 3c per 
hour for an improved standard 
of living will be made in the base 
rate of each wage classification ef- 
fective on and after May 29, 1949. 
—These increases in base rates 
as provided for in Paragraph 
101 (a) and Paragraph 101 (b) shall 
be added to the wage rates (mini- 


aunivinsary © 


“ = 
4ngion © 


Text of GM Pact 


Here Are Details of Contract Gearing 
Wages to Cost of Living 








mum, intermediary and maximum) 
for each day-work classification. 

The 5c per hour increase for the 
cost-of-living allowance provided 
for in Paragraph 101 (a) shall be 
added to each employe’s straight 
time hourly earnings and will be ad- 
justed up or down each three 
months in line with the cost-of- 
living allowance provided for in 
Paragraph 102. 


—In the case of employes on an 
incentive basis of pay the in- 
creases in base rates provided for 
in Paragraph 101 (a) and Paragraph 
101 (b) shall be added to the earned 
rate of all incentive workers until 
Plant Managements and the Local 
Unions reach an agreement for fac- 
toring this increase into the wage 
structure of incentive classifications. 
The 5c per hour increase for cost- 
of-living allowance provided for in 
Paragraph 101 (a) shall be added to 
each employe’s hourly earned rate 
and will be adjusted up or down 
each three months in line with the 
cost-of-living allowance provided for 
in Paragraph 102. 


Paragraph 102 

—The Cost-of-Living Allowance 

will be determined in accord- 
ance with changes in the “Consum- 
ers’ Price Index for Moderate Fam- 
ilies in Large Cities”—‘“All Items,” 
published by the Bureau of Labor 
Statistics, U. S. Department of La- 
bor (1935-1939—100) and hereafter 
referred to as the BLS Consumers’ 
Price Index. 
. Cost-of-Living Allowance 

as determined in Paragraph 101 
shall continue in effect until the 
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Sprite ap 


EMPHASIZES SERVICE FACILITIES—A graphic wa 
ash dealer for service is demonstrated in this unusual tool-board display by Davies 
"Quality workmanship" with tools especially designed for 


to their 
Motors, Inc., San Diego, 
the Nash car is the theme. 


Calif. 


first pay period beginning after 
Sept. 1, 1948. At that time, and 
thereafter during the period of this 
agreement, adjustments shall be 
made quarterly at the following 
times: 


EFFECTIVE DATE OF BASED UPON 
ADJUSTMENT BLS Consumers’ 


First Pay Period Begin- Price Index 
ning on and after: as of: 

Sept. 1, 1948 July 15, 1948 
Dec. 1, 1948 Oct. 15, 1948 
Mar. 1, 1949 Jan. 15, 1949 
June 1, 1949 Apr. 15, 1949 
Sept. 1, 1949 July 15, 1949 
Dec. 1, 1949 Oct. 15, 1949 
Mar. 1, 1950 Jan. 15, 1950 


In no event will a decline in the 
BLS Consumers’ Price Index below 
164.7 provide the basis for a reduc- 


Today, Visible Tip Folders and Sched-U-Graph are roiling in service profits for hundreds of leading dealers — Ford, Chrysler, Nash, Buick, Chevrolet, 
Packard. They will do the same for you! For full details, call our nearest office or write Systems Division, 315 Fourth Avenue, New York 10, N. Y. 


é 
KRemagion Kona THE FIRST NAME IN BUSINESS SYSTEMS 





to persuade owners to take their cars 


tion in the wage scale by job classi- 
fication. 


—The amount of the cost-of-liv- 

ing allowance which shall be 
effective for any three months pe- 
riod as provided in Paragraph 102 
(b), shall be in accordance with the 
following table (except that the 
cost-of-living allowance effective 
May 29, 1948, will not be changed on 
any subsequent adjustment date un- 
less the cost-of-living index has in- 
creased or decreased more than one 
full index point). 


Cost-of-Living Allow- 
ance in Addition to 


Wage Scale by Job 
BLS Consumers’ Classification 

Price Index (Cents Per Hour) 
164.6 or less None 
164.7—165.8 O01 
165.9—166.9 02 
167.0—168.1 03 
168.2—169.2 -04 a 
169.3—170.3 05 
170.4—171.5 06 
171.6—172.6 07 

172.7 —173.8 08 
173.9—174.9 09 
175.0—176.0 10 
176.1—177.2 ll 
177.3—178.3 12 
178.4—179.5 13 
179.6—180.6 14 
180.7—181.7 15 
181.8—182.9 16 
183.0—184.0 mS 
184,.1—185.2 18 
185.3—186.3 19 
186.4—187.4 -20 
187.5—1838.6 21 
188.7—189.7 22 


-.. and so forth, with 1 cent 
adjustment for each _ 1.14-point 
change in the index. 


Dp ™ amount of any Cost-of- 
Living Allowance in effect at 
the time shall be included in com- 
puting overtime premium, night 
shift premium, vacation payments, 
holiday payments, and call-in pay. 
—In the event the Bureau of 
Labor Statistics does not issue 
the Consumers’ Price Index on or 
before the beginning of the pay pe- 
riod referred to in Paragraph 102 
(b), any adjustments required will 
be made at the beginning of the 
first pay period after receipt of the 
index. 
f’—No adjustments, retroactive or 
otherwise, shall be made due to 
any revision which may later be 
made in the published figures for 
the BLS Consumers’ Price Index 
for any base month. 
(. parties to this Agreement 
agree that the continuance of 
the Cost-of-Living Allowance is de- 
pendent upon the availability of the 
official monthly BLS Consumers’ 
Price Index in its present form and 
calculated on the same basis as the 
index for April, 1948, unless other- 
wise wore upon by the — 


Lonn Mfg. Announces 
New Non-Slip Blow Gun 


A new blow gun has been added 
by Lonn Mfg. Co. to its line of 
water savers, fluid savers and air 
savers. The gun is designed with 
rubber ridges to keep it from slip- 
ping out of the user’s hands when 
they are oily or greasy. 

These functional ridges are 
moulded in the oil and solvent- 


tions and prices on piston-type air | 


which may be obtained upon re- 
quest to Lonn Mfg. Co., 131 E. 





New York St., Indianapolis 6. 











resistant Neoprene which is used | 
‘in all Lonn blow guns. Specifica- | 


|savers are contained in a catalog | 
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Choice of Bruce 
To Aid Hoffman 
Meets Approval 


WASHINGTON. — Official Wash- 
ington seems well pleased with the 
choice of Howard Bruce, Baltimore 
banker and industrialist, to be sec- 
ond-in-command of the Economic 
Cooperation Administration. 

Bruce and Administrator Paul 
Hoffman are well acquainted with 
each other as a result of wartime 
contacts, when Bruce was the 
Army Service Forces’ director of 
materiel. Bruce appears to be well 
and favorably known to American 
industry generally. 

As to his ECA duties, the Foreign 
Assistance Act, which provides for 
the deputy administrator’s post, 
says he “shall perform such func- 
tions as the administrator shall 
designate and shall be acting ad- 
ministrator for economic coopera- 
tion during the absence or disability 
of the administrator or in event of 
a vacancy in the office of the ad- 
ministrator.” 


Carrying out the Marshall plan, 
an ECA spokesman said, will be 
largely a production job. The ma- 
terial has to be available when and 
where it is needed and industry has 
to be organized to produce it. That 
is the kind of a job Bruce does 
best, say those who know him well. 
Politics and politicians, they say, 
will not influence or hinder him in 
doing his job, and over the years 
he has established a splendid repu- 
tation as a trouble-shooter. 


FTC Challenges 
Ignition Firm 


WASHINGTON. — Misrepresenta- 
tion of devices advertised and sold 
for use on internal combustion mo- 
tors with battery ignition is charged 
in a complaint issued by the Fed- 
eral Trade Commission against 
Eleanor Schultz and George Baden, 
co-partners trading as E. G. Sales & 
Mfg. Co., New York. 


Although the devices have been 






|sold under three different trade 


names—E. G. Supercharger, E. G. 
Super-Ignitioniter and E. G. Super- 
Ignitioner —they are of substan- 
tially the same properties, according 
to the complaint. The complaint 
alleges that many claims made for 
the devices are false. 


Chek-Chart Moves 


To Larger Quarters 


CHICAGO. — Chek - Chart Corp. 
has moved to new and larger quar- 
ters on the sixth floor of the Con- 
gress Bank building at 31 E. Con- 
gress St., Chicago, it was an- 
nounced last week. 


The new offices were necessary 
because of added personnel and ex- 
panded development of facilities, it 
was said. Because of this move, 
Chek-Chart judges itself to be in 
an even better position to serve 
the oil and automotive industries. 





Buy Direct From 
Manufacturer 


NEW STEEL SHELVING 
Finished Green 

12” Deep 

34” Wide 

73” High 

Triple Bend Heavy 
Adjust. Shelves 


s 00 Per Sec. 
15 Kd FOB 
— SHELVING — 


(As Above) 18”x86”"........ $18.00 
(As Above) 24”x36”"........ 


Steel Auto Parts Bins 
12” Deep 

36” Wide 

73” High 

Adjust. Shelves 

21 Openings 12x12 


$350 
FOB NY Kd 


Prices of Other Sizes on Application 
STEEL COUNTERS—WORK BENCHES 
IMMEDIATE DELIVERY 


Friedland Fixture Co. 


341 W. 38th ST. NEW YORE 
BRYANT 9-8896—8771 
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NEW YORK.— Temporary gov- 
ernment controls were proposed in 
an address here by Leon H. Key- 
serling, vice-chairman of the Presi- 
dent’s Council of Economic Advis- 
ers, to provide what he depicted 
as a “breathing spell” of economic 
balance until such time as gov- 
ernment and industry could work 
out voluntarily a schedule of in- 
dustrial expansion that would safe- 
guard the nation against a later 
collapse. 

Speaking before the New York 
chapter of the American Statistical 
Assn., Keyserling said he rejected 
the view that “because we won't 
have a major depression in the 
next few years it will render any 
the less acute the problem we must 
solve.” 

He warned that any real de- 
pression that ultimately might 
hit the national economy would 
be “much larger than the last 
one and might bring far more 
unpredictable changes in our na- 
tional policy than the course I 
am suggesting to prevent it.” A 
major depression in the 1950's 
would be “far more serious for 
us than one would be now,” he 
added, “because by that time the 
powers arraigned against us 
would be stronger.” 

Keyserling said the eventual 
need is for a “national prosperity 
budget” of production goals and 
consumption requirements that| 
would make possible an accurate | 
determination of the industrial ex- 
pansion needed to maintain full 
employment and full use of the 
nation’s productive resources. He 
said the government must provide 
the forum at which industry can 
discuss these requirements and 
reach determinations “because no | 


AAA Endorses ra 
Travel Promotion 


By Government 


WASHINGTON.—Proposed legis- 
lation to expand the government’s 
program of domestic travel promo- 
tion has the endorsement of the 
American Automobile Assn. 


_ In a statement submitted to hear- 
ings before the House Committee 
on Interstate and Foreign Com- 
merce, the AAA supported a bill 
to raise the status of the U. S. 
Travel division of the National | 
Park Service by establishing it as | 
a bureau of the Interior depart- 
ment. The bill is sponsored by Rep. 
Charles A. Wolverton of New Jer- 
sey, chairman of the committee. 


“The administration of a travel 
program by the National Park 
Service works a hardship on that 
agency,” the AAA statement de- 
clared, pointing to the need of a 
government “clearing house for do- 
mestic travel.” 

The association’s statement also 
said that an increase in travel by | 
Americans abroad will benefit both 
foreign nations and this country’s | 
own travel and recreation industry. | 
Foreign travel, the AAA declared, 
is helping to create abroad “the 
dollar exchange vital to the main- 
tenance of our levels of business 
activities and employment.” 


Floor Tax Slash 
Slated in S.C. 


CHARLESTON, S. C.—State Sen- 
ator O. T. Wallace says a 20 percent 
reduction in the merchants’ stock 
or floor tax will become effective in 
October. 


“The South Carolina tax commis- 
sion, under its power to make regu- 
lations with force of law, has| 
agreed to increase depreciation on 
saleable goods from 25 to 40 per- 
cent,” Wallace said. 


The tax reduction was made pos- 
sible by an agreement between the 
tax commission and the Senate 
finance committee, he added. 

















Truck Specialist 

Capitol Motor Sales (Ford), 410 
Broad St., Charleston, W. Va., an- | 
nounces the appointment of Arthur | 
E. Bishop as Ford truck specialist. 
Bishop has spent more than a 
quarter of a century in the busi- | 
ness, | 


For a ‘Breathing Spell’ 


Presidential Adviser Advocates Temporary Controls 
Until Anti-Bust Plan Is Mapped 
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sector of the economy could do it 
alone.” 

The President’s council may con- 
stitute that forum, he said, since 
it already has made beginnings in 
its report on the national economy 
and meets four times a year with 
representatives of the majcr groups 
in the economy. He said the broad 
program of consumption and pro- 
duction goals and plant expansion 


should be worked out “without 
compulsion.” 
Meanwhile, he declared, the 


current dangers of inflation made 
it necessary to provide “a breath- 
ing spell of economic balance 
through some kind of selective 
control program for a period of 
time.” He said this could be done 
through an enlarged version of 
the anti-inflation program pro- 
posed by President Truman but 
discarded by Congress. Such an 
enlarged program was outlined 
last month in the council’s report 
to the President. 

Terming the proposed govern- 
ment controls “an intermediate 
thing,” Keyserling said a breathing 






and Clinton Spray Wax. 









Ban Anti-Spill Nozzles 


On Va. Gasoline Pumps 


RICHMOND, Va.—The Vir- 
ginia division of weights and 
measures has issued a statewide 
order prohibiting the use of anti- 
spill nozzles on gasoline pump 
hoses as replacements for the 
check-valve type. 

“The comparatively new type 
of anti-spill nozzle does not keep 
the gasoline hose filled when the 
pump is not operating. Conse- 
quently, the customer does not 
obtain full measure,” said R. D. 
Thompson, division supervisor. 

LL 


spell was not of itself the solution 
to the broader problem. 

He declared that he rejected the 
assumption of those who believed 
it was essential to bring down 
prices, wages and profits and to 
“level off” from present high em- 
ployment to “return to a more nor- 
mal economy.” He said the major 
factor in a sound economy was a 
balance between wages and prices, 
production and consumption, and 
that this could be reached and 
maintained in a period of rising 
levels as well as when economic 
indicators were stationary or fall- 
ing. 
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MODERNISTIC PARTS DEPARTMENT—Kelley Motors, Inc., Springfield (O.) Ford dealer, 
opened it in conjunction with the ge of the new trucks recently. J. P. Hoek, president, 


is shown (far right) with J. K. Lester, 
right), inspecting the new department. 


Atlantic City 
Hosts ‘Antiques’ 


ATLANTIC CITY, N. J.—The An- 
tique Automobile Club of America 
staged its Atlantic City weekend 
tour here June 12-13. 

The Horseless Carriage Clubs, 





CLINTONE WAX FINISHING 
as Nationally Advertised requires the 
combined use of Clinton Pre-Wax Cleaner 
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incinnati district manager for Ford (second from 


Sports Car Club of America, and 
Veteran Motor Car Club of America 
took part in the assembly. More 
than 250 guests drove to Atlantic 
City in antique vehicles. 


Bob Finlay’s ‘‘Aute Advertising’’ column 
gives the latest developments in dealers’ 
and manufacturers’ plans for winning pros- 
pects and influencing buyers. 


Clinton Spray Wax is new! Revolutionary! It is applied with a vacuum 
type spray gun and produces a hard, pure wax finish without rubbing or 


Not only does Clinton Spray Wax save hours of labor on every car but it 
also lasts longer than ordinary waxes. Scores of tests show that Clinton 
Spray Wax outlasts other waxes three to one. In fact, on the world’s fastest 
airplanes, flown in extreme weather, Clinton Spray Wax lasted seven times 
longer. Because Clinton Spray Wax is sprayed on it penetrates corners and 
crevices around grilles and mouldings, giving complete protection against 
rust and atmospheric salt corrosion. 


Clinton Spray Wax is available through jobbers and General Motors ware- 


houses. For further information write... 


CLINTON SPRAY WAX COMPANY 


MILWAUKEE 2, WISCONSIN 






By Arthur E. Jones 
Staff Correspondent 

UTO manufacturers in the U. K. 

are certainly making the most 

of the current American market 

for their products, and latest fig- 

ures of shipments to the U. S. 

show strikingly how the trade is 

helping to overcome the dollar 

problem in Britain. For the first 

time in the trade’s history Amer- 

ica heads the list of foreign mar- 
kets for British autos. 

In April, 23,300 autos were ex- 
ported at an estimated value of 
$25,000,000, which beats the target 
of $23,200,000 set by the govern- 
ment for the end of this year, and 
that target made allowance for a 
rise in auto prices by the fall. 
The number of autos exported was 
4,200 more than in March. 

Into the U. S. were shipped 
1,500 automobiles, worth $1,468,- 
000, which makes remarkable 
comparison with the eight autos 
sent to America in April of last 
year. Giving some figures on 
these shipments, Harold Wilson 
(president of the Board of 
Trade) said that in 1938 Britain 
sold 45 autos in the states. 

In 1946 and 1947 the figures were 
1,100, but in the first four months 
of this year auto exports to the 
U. S. were at the rate of 1,300 a 
month. 

Best market for the British fac- 
tories was Australia, taking 7.300 
auto units in April, followed a long 
way behind by South Africa, with 
2,000 units. 


* + * 


Trucks Also U 


Teuce exports also hit the head- 
lines, and together with bus 
shipments totaled 6,600 for April, 
bringing in $12,876,000. Brazil fig- 
ured high in the list of those coun- 
tries taking British trucks. 

Because of the high dollar re- 
turn by the auto industry, the gov- 
ernment is being pressed to allow 
the manufacturers greater steel 
allocations so that they can in- 
crease auto production while the 
market is still in the industry’s 
favor. 


Auto News From Britain 





Export Goal Set by Government Is Surpassed 
As Industry Pushes U. S. Shipments 
orders for British autos, as the 


Poles say they now want to buy 
in the sterling 


their automobiles 
area. 
+ * * 


Price Warning 


Hic# prices of British autos are 
likely to have a bad effect in 
the near future on overseas sales, 
believes William Lyons of Jaguar 
Cars, who forecasts that produc- 
tion and raw material costs will 
have to be reduced. 

He says Jaguar autos are do- 
ing well in the states, and that 








* a * 


Poles Order 500 


POLAND has placed a first order 
for 500 autos with Ford. This 
is expected to be followed by other 


. + where you build a steady, year ’round trade. 
The up-to-the-minute advice you give on tire care 
is appreciated and often brings customers back to 
buy your other products and services. 

Tell your customers they should always replace 
missing valve caps and worn or abused cores. 
Air-sealing Schrader Caps alone guarantee air- 
tight valve mouths under roughest operating con- 
ditions. At the same time, explain that gauging 
tires regularly between stops at your station helps 





the market for them will remain 
healthy for some time. 

The assembly plant established 
in Belgium is doing well and mak- 
ing the most of the market there. 
The company hopes to set up simi- 
lar plants in other European coun- 
tries. 

+ . * 

More Efficiency 
CG method adopted by several 

auto manufacturers to beat ex- 
port figures is to lay greater stress 
on factory layout and improved 
worker-employer relations. Visits 
by leading British auto executives 
have convinced them that U. K. 
factories fall behind the U. S. 
counterpart in layout, and many 
American ideas are being intro- 
duced to improve output. 

Output awards in a tire fac- 
tory have resulted in a produc- 
tion step-up of one-third, a sharp 
fall in scrap and a slashing of 
absenteeism. 

A government spokesman _re- 
vealed that the British auto indus- 
try has passed the target set by 
the government of 75 percent of 
automobiles manufactured to be 
exported, though many high-rank- 
ing officials in the administration 
had forecast that the industry 
would fall down on the task and 
compulsion would have to be used. 
Instead, the U. K. auto industry 
has achieved spectacular export re- 

sults by voluntary methods. 


* * * 


Records Smashed 


LL EXPORT records of Austin 
Motor Co. were smashed in 
April when 6,071 vehicles were sent 
abroad. Their value, with spares, 
was $9,000,000. 
It was only in March that Austin 


and cores, to ever 
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THE COMPLETE LINE—One Source One Responsibility 


Tire Valves, Valve Caps, Valve Cores, Tire Pressure 
Geuges Chuck Gauges, Couplers, Blow Guns, Air Chucks, 
Vuleanizers, Service Tools, Hose Fittings, Spork Plug 
Pumps, Accessories. 


VALVE CORE 
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announced a new high level for | 


any firm in the U. K. auto industry, 
and the fact that April exports 
have topped the March figures in- 
dicates the growing production at 
their plants. 





aging director of Austin, 


| business prospects. 
| * * * 


Uneconomical Fuels 


a studying German systems 
of turning coal into gasoline, 
British experts have decided it is 
uneconomical, being more than 
double the cost of imported auto- 
mobile spirit. 

A new fuel laboratory has been 
completed at the Shell research 
center at Cheshire, where 900 
workers are probing the problems 
of gasoline and other fuels. Among 
the visitors to the new plant at its 
opening was U. S. Gen. Doolittle. 

Research experts there are cur- 
rently studying a type of gaso- 
line which will give easy start- 
ing in arctic conditions. Experi- 
ments are also being made by 
electronic methods on the pres- 
sure in engine cylinders. 

One of the inventors of the new 
auto jet engine, 28-year-old R. H. 
Barr, has put it on record that as 
soon as the engine can be pro- 
duced on the same basis as the 
normal auto engine, costs will fall 
sharply. Less raw material will be 
needed and it is hoped to make 


use of aluminum alloys. 
* * + 





Miscellany 


UTOS and trucks from 


L. P. Lord, chairman and man- 
back 
from a South American tour, has 
set off again for the U. S. and 
Canada to check up on the new 
Austin organization and potential 


| 
| 


| 





| Radio Ban Removed 


In Dominion 

OTTAWA, Ont.—Canadian au- 
tomobile manufacturers, deal- 
ers and others will be able to 
mention prices of their products 
| over the air after Sept. 1, when 
CBC lifts its ban on mentioning 
prices for a six-month experi- 
mental period. 

The ban will later be either 
lifted permanently or re-imposed 
if it is proven “detrimental to 
radio listening.” 








Car ‘Expediter’ 


<4 Rootes group are oavaaaen Sues GM for 


money abroad at the rate of $60,- 
000,000 a year. So far this year 
seven out of every 10 of the Hum- 
ber, Hillman and Sunbeam-Talbot 
autos are being shipped to some 
100 export markets. Half of these 
exports have been to dollar areas. 

Lord Nuffield of Morris Motors 
estimates that the decision to cut 
the price of Morris autos in the 
export markets will mean a drop 
of $4,000,000 in profits this year. 
He tells of new models to be re- 
leased in the next few months, 
but details have not been re- 
leased. A new Diesel truck will 
be included in the new products 
from the Morris plant. 

Leyland Motors reports good or- 
ders following the Amsterdam mo- 


tor show. The firm is also sending 
(Continued on Page 55, Col. 1) 


*“X” MARKS THE SPOT... 





make them last longer by warning against under- 
inflation. It’s easy to sell a Schrader Gauge as “Tire 
Life Insurance” as well as spare boxes of caps 


y one of your customers. 
in national consumer and farm 


magazines tell tire owners to buy from YOUR 
SCHRADER DISPLAY PACKAGES. Tie in with 


support. It helps you get fast 


turnover and added profits. Order from your 
regular supplier today. 





TOMALYE CAP 








A. SCHRADER’S SON, Division of Scovill Manufacturing Company, Incorporated, BROOKLYN 17, N. Y. 


World’s Largest Manufacturer of Tire Valves, Gauges and Accessories 





$105,000 Damages 


ANNAPOLIS, Md.—A_ $105,000 
damage suit has been filed here 
against General Motors by an An- 
napolis insurance agent who charged 
damages to his reputation and in- 
come by the corporation. 

Bernard Bennett, a retired naval 
lieutenant now in the insurance 
business, claimed that the corpora- 
tion “deliberately” created the im- 
pression that he was making un- 
ethical profits through sale of 100 
new Chevrolet cars which he had 
procured for midshipmen in order 
to further his insurance business. 

The suit said that Bennett last 
year obtained the cars for graduat- 
ing midshipmen and that he sold 
them at list price to build up good- 
will. Thereupon, Bennett charged, 
the story was spread throughout the 
Naval Academy that the plaintiff 
was guilty of unethical business 
dealing and midshipmen began to 
curtail their business with him. 

Bennett said that “agents of the 
General Motors Chevrolet division” 
had damaged his reputation to the 
extent of $100,000 and that he had 
lost $5,000 in commissions as the 
result of their actions. 

A GM spokesman in Detroit de- 
clined to comment. 


4 New Directors 


Named by MEWA 


CHICAGO. — The Motor and 
Equipment Wholesalers Assn. at a 
meeting here elected four new di- 
rectors, it was announced last week 
by Erle A. Henderson, president. 

The additions to the board are 
Warren T. Ruddell of Central Rub- 
ber & Supply Co., Indianapolis; 
William D. Myers jr. of Myers Mo- 
tor Supply Co., Joplin, Mo.; Herold 
U. Zerbe of E. S. Youse, Inc., Read- 
ing, Pa., and Floyd C. McLean of 
McLean Auto Supply Co., Laurin- 
burg, N. C. 


Hose Clamp Merchandizer 


Offered by Murray Corp. 


Murray Corp. of Towson, Md., 
manufacturer of Murray wire grip 
hose clamps, announces a new and 
different type of hose clamp mer- 
chandiser. 

This new merchandiser is known 
as the No. 100-SS and contains 
100 of the four popular sizes of 
Murray wire grip hose clamps 
which, it is said, will service 90 
percent of all radiator hose clamp 
requirements. For details, write 
Murray Corp., Dept. S.S., Towson 


'4, Md. 












| HYDRAULIC JACK FOR SERVICE SHOPS—A "'portable lift'’ type, of 1'/2-ton capacity, that 
is said to represent an entirely new design and concept in lifting equipment has been 
announced by Blackhawk Mfg. Co., Milwaukee |. It is known as the J-I7 lift-post. According 
to Blackhawk, the J-!7 expands the services of garages, car dealers, service stations, body 
shops and small truck fleet shops by turning out more work faster with less effort. 


! 


Fatigue Tests 
Ford Joins Northwestern U. 
In Safety Study 


EVANSTON, Ill.—Greater safety 
and improved driving and riding 
comfort in the modern automobile 
are the goals of experiments just 
initiated at Northwestern univer- 
sity here. 

The amount of, and causes for, 

fatigue after several hours behind 
the wheel of a car are being in- 
vestigated in a program sponsored 
jointly by the university’s depart- 
ment of psychology and Ford Mo- 
tor Co. 
; The project is aimed at develop- 
ing better methods and instruments 
for determining driver’s fatigue. 
Improved techniques thus obtained 
will aid the motor car industry in 
evaluating proposed new designs 
for its cars. 


Employing many Northwestern 
students as subjects, and two auto- 
mobiles, a Ford and a Mercury, 
the program is being directed by 
Dr. Robert H. Seashore, professor 
of psychology and chairman of the 
department. 

Used in measuring post-driving 
fatigue are a hand dynamometer, 
which tests grip strength; an eye- 
hand steadiness examination, re- 
quiring the subject to extend his 
hand at waist level for determina- 
tion of tremor and sway; a skin 
galvanometer, measuring changes 
in muscular tension, and a minia- 
ture airplane device which the per- 
son must try to keep level and 
pointed straight even though it is 
put through diving, climbing, bank- 
ing and horizontal flight ma- 
neuvers. 


Brass Fittings Data 

“Handy Data on Brass Fittings” 
is the title of a new folder recently 
published by Imperial Brass Mfg 
Co., 1200 W. Harrison St., Chicago 
7, which describes the various types 
of fittings and gives size and price 
listings. It also shows a_ broad 
range of two and three-way shut- 
off valves and drain cocks. Copies 
of this folder may be obtained by 
writing to the manufacturer and 
asking for bulletin number 352. 
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States Hear Higher Tax Pleas .. . 


New Legislation Hits 
Motorists’ Costs 


(Continued from Page 21) 


operate superhighways, issue bonds 
and fix tolls to provide for their 
payment. Several bills were pend- 
ing in Massachusetts to provide for 
construetion of toll highways. Two 
of these measures would provide 
specific routes for toll roads. 
. 8 © 


Registration fees and taxes—One 
highlight of 1948 tax legislation has | 
been the reimposition of the 2 per- 
cent gross receipts tax on for-hire 
carriers by the Virginia legislature. 
The governor had indicated his 
preference for an increase in regis- 
tration fees, rather than the re- 
imposition of the gross receipts 
tax. Nevertheless, he “reluctantly” 
signed the measure. Another Vir- 
ginia law changes the basis for 
registration of trucks of 10,000 
pounds or less to $1.20 per thou- 
sand pounds gross weight and pro- 
vides new fees for vehicles with 
gross weights of 40,000 to 50,000 
pounds. 

Efforts to reduce 
fees in California from $6 to $3 
failed, as did perennial bills in New 
York to provide a flat $10 fee for 
passenger cars, a Mississippi bill 
providing a flat $3 fee and a Vir- 
ginia proposal to provide a $5 fee. 

Also failing of enactment was a 
bill in Mississippi which would have 
increased passenger-car registra- 
tion fees from 30 cents to 40 cents 
cwt, and drastically increased bus 
registration fees, which were to 
range from $66, if passenger capa- 


city was seven passengers or less, | 
to $1,100 if passenger capacity was 


over 40. 


However, a new law in Missis- 


sippi changed the basis for regis- | 
tration of trucks from carrying | 


capacity to gross weight. Another 
new law decreases the annual in- 
spection fee from $20 to $12 on each | 
common and contract carrier ve-| 
hicle (trucks carrying a load of 
two tons or less are reduced from 
$10 to $6). 

A bill passed in Rhode Island 
prescribes fees for commercial 
vehicles graduated from $100 if 
gross weight is between 28,000 
and 29,000 pounds to $147 if gross 
weight is more than 46,000 but 
not more than 48,000 pounds. 

A bill in Michigan to increase 
registration fees for all vehicles 
was tabled. 

Anti-diversion amendments 
Three Mississippi resolutions to) 
prohibit diversion of highway user 
revenues failed of adoption. A pro- 
posed constitutional amendment to | 
prohibit diversion in South Caro- | 
lina sponsored by the house com-| 
mittee on highways failed to re- 
ceive consideration. The Virginia 
legislature adopted a resolution ex- 
pressing the “sense” of the legisla- 
ture that all highway user revenue | 
shall be used only for highway | 
purposes. A proposed New York 
constitutional amendment to pro- 
hibit diversion of highway funds 
died in the House. 

A proposed constitutional amend- 
ment in Rhode Island was replaced 
by a bill to create a special com- 
mittee consisting of two members 
of each branch of the legislature, 
the director of finance and the di- 
rector of public works to study the 
advisability of establishing a ceil- 
ing on the diversion of highway 
user revenue. 

* * * 

Sizes and weights—-A Massachu- 
setts bill to permit buses a width | 
of 102 inches has been withdrawn. 
The governor of Mississippi ap- 
proved a bill to provide weight 
according to axle spacing gradu- 
ated from 28,650 pounds if spacing 
is four feet to 52,650 pounds if 
spacing is 30 feet or more. This 
law contains a provision that ve- 
hicles shall not be driven at a speed 
less than 30 miles per hour upon 
“federal designated highways.” A 
new law in Rhode Island increases 
the gross weight for a _ tractor- 
semitrailer from 46,000 to 50,000 
pounds if axle spacing is less than 
25 feet apart. 

South Carolina adopted the rec- | 
ommendations of the American 
Assn. of State Highway Officials, 
although maximum length is lim- 
ited to 50 feet. Weight is gradu- 
ated from 32,000 pounds if axle 
spacing is four feet to 68,350 pounds 
if apacing is 50 feet. Several bills 


passenger-car | 


in Virginia to allow 60,000 pounds 
on designated highways were killed. 


Equipment — Kentucky’s require- 
ment of safety glass in common 
carrier and school buses has been 
extended to apply to all vehicles. 
After Jan. 1, 1949, all new vehicles 
sold in the state must have safety 
glass wherever glass is used in 
doors, windows or windshields. New 
York requires glass so discolored, 
fractured or distorted as to affect 
visibility to be replaced with safety 
glass. 

Massachusetts proposals to re- 
quire illumination of front li- 
cense plates, and a locking de- 

vice to prohibit a person leaving 
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a vehicle unattended without 
locking and removing the key, 
were both withdrawn. 


Mississippi amended its clearance 

light requirements to conform more 
closely with the uniform code and 
|ICC safety regulations. Another 
| law in that state requires all for- 
|hire passenger carriers to be 
| equipped with a speedometer with 
|a dial sufficiently large to be read 
by the passengers. A New York 
measure requires’ reflectors so 
placed as to indicate the width of 
tractors over 70 inches wide. Every 
vehicle in that state must also be 
equipped with a mirror so adjusted 
that the driver has a clear view 
of the road and traffic behind the 
vehicle. The governor of the Em- 
pire state vetoed a bill that would 
have permitted trucks and buses to 
use reflectors in lieu of flares when 
stopped on the highways at night 
in accordance with ICC safety reg- 
| ulations. 

South Carolina adopted clearance 
light and reflector requirements 
conforming to the uniform code and 


1948 


ICC safety regulations. (At present, 
these are effective by regulations 
of the Public Service Commission.) 
That state also adopted several sec- 
tions of the uniform code relative 
to horns, mufflers and windshields. 

Highway safety and uniform code 
—Massachusetts enacted a law to 
permit education of drivers to be 
incorporated into safety programs 
in high schools. 

Virginia passed a law to make 
mandatory, suspension of a driver’s 
license for a second or subsequent 
offense of drunken driving within 
10 years of a previous offense. 

Virginia increased the speed 
limit for divided four-lane high- 
ways to 55 miles per hour upon 
approval by the highway commis- 
sion. Another new law in that 
state provides that if reckless 
driving results in injury it shall 
be classified as a misdemeanor. 

A New York law permits the de- 
struction of accident reports after 
three years, and provides for acci- 
dent reports for damages of $50 


ee 


instead of $25. Attorneys in Vir- 
ginia may examine accident reports 
which formerly were confidential. 


Virginia garage owners must file 
reports of vehicles which show evi- 
dence of having been in serious 
accidents or which show blood 
marks. Virginia also repealed sec- 
tions of its operators’ license law 
which provided mandatory and dis- 
cretionary grounds for suspension 
or revocation of licenses. 


Reciprocity — Kentucky author- 
ized the making of reciprocity 
agreements relative to taxes on in- 
terstate vehicles. Mississippi won 
the distinction of being the first 
state in more than a dozen years 
to enact a port of entry law. The 
measure provides for establishment 
of “inspection stations” to collect 
motor fuel taxes from interstate 
carriers, but the motor vehicle 
comptroller is empowered to check 
sizes and weights of vehicles, in- 
spect cargoes, examine qualifica- 
tions of drivers, enforce motor ve- 
hicle inspection laws er any other 
laws under his administration. 
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Exactly the same design as the 

Lyon Whitewall, but made of highly 
polished stainless steel. Three sizes for 
16” wheels—two sizes for 15” wheels. 


List price $11.95 per set of four. 


Now on over 4,000,000 cars 


ACCESSORIES 


* 


IN WHITE OR STAINLESS STEEL 


in a new improved design to 


accommodate wheel weights and absolutely prevent curb-scuffing 


List prices 
Deluxe steel model (15 
$9.95 


$ per set of four 


of five priced higher 


Lhe Mow Delure Wheel Cover 


With the distinctive Lyon crest. Dresses the entire 
wheel in brilliant stainless steel. Designed to accom- 
modate wheel weights. Two sizes fit all 15” and 16” 


wheels. 


List price $19.95 per set of four. 


All items shown are Fair Trade products sold under applicable Fair 


Trade Lows. 
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re Ss 
Only 749 Cars 
Sent to Canada 
In Four Months 


OTTAWA, Ont. — Shipments of 
motor vehicles imported from the 
U.S. totaled 660 units in April of 
this year, according to the Cana- 
dian division of census of industry 
and merchandising, including 323 
passenger cars and 337 trucks. 


Total passenger cars and com- 
mercial vehicles shipped among 
imports from the U.S. in the first 
four months of 1948 reached 1,492 
units, including 749 passenger cars, 
740 trucks and three buses. 

The Canadian government also 


; | 
reported that factory shipments of | 
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Canadian-made motor vehicles in 
April totaled 24,243 units, down 11 
percent from the high total for 
March but up by a similar percent- 
age over the April (1947) figure of 
21,891 units. 

Shipments during the first four 
months of this year totaled 84,452 
units compared with 83,413 in the 
corresponding period of 1947. 

Factory shipments in April com- 
prised 13,239 passenger cars and 
11,004 commercial vehicles, 10,960 
of the former and 7,535 of the lat- 
ter being intended for use in Can- 
ada, and the remainder for export. 

In the four-month period, 41,774 
passenger cars and 25,618 commer- 
cial vehicles were shipped for sale 
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DUMP BODIES 


provide Dealers with convenient 
and expert mounting service 


in Canada, and 7,679 passenger 
units and 9,381 commercial vehicles | 
were shipped for export. 


Asbestos Mfg. Offers 


Brake Bonding Booklet 


HUNTINGTON, Ind. — Publica- 
tion of a six-page bulletin on bond- 
ing of brake lining is announced 
by S. E. Shepard, general sales 
manager of Asbestos Mfg. Co. 

The bulletin is distributed with- 
out charge to jobbers and the 
trade, and may be obtained by 
writing Asbestos Mfg. Co., Dept. 
EN, Huntington, Ind. 


AUTOMOTIVE NEWS offers to adver- 
tisers a weekly audience of an estimated 
90,000 cover-to-cover readers! 


eT mura ia a tt etal ttf 
most sizes, types and capacities may be 
promptly obtained from yourlocal Gao 


1on distributor. For information write 


THE GALION -¥éZareel BODY CO 
GALION, OHIO 
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Teamwork 


Relations With Workers Get Strict Attention 
At Thomas-Hickerson Motor 


By Ira Alexander 
Staff Correspondent 
DENVER.—A high type of em- 
ployer-employe relationship is a big 
aid in the success of an automobile 
dealership, in the opinion of execu- 
tives at Thomas-Hickerson Motor 
Co. (Dodge-Plymouth). 
L. C. Thomas, president, and the 
late A: R. Hickerson, vice-president, 


| when they formed their company, 


decided that to gain best all around 
results in business life a close fel- 
lowship between employers and em- 
ployes was necessary. Results have 
backed them up. 

One evening recently the firm’s 
annual dinner for employes was 
held in the Shirley-Savoy hotel. 
The 120 guests gathered in one of 
the hotel’s private dining rooms 
for the occasion. The subject | 
matter of the meeting was with- 
held from all employes in order 
to assure surprise. 

Immediately following the dinner, 
it developed that the purpose of the 
meeting was to honor 10 employes 
whose combined service record with 
the company totaled 161 years. 
Three of the 10—E. J. Hanesy, su- 
perintendent; C. J. Borm, parts | 
manager, and Andy Jackson, assist- | 
ant parts manager, all with 25 years 
service each, were presented with 
gold wrist watches and bands. The 
other seven—kK. D. Hall, sales man- | 
ager; Newton Taylor, shop; C. E. 
Adamsson, office manager; A. B. | 
Dutton, service manager; F. J. Wy- | 
att, shop; C. F. Borm, parts depart- 
ment; W. C. Swann, parts depart- 
ment, received stainless steel, shock- 
proof watches and bands. 

Before the dinner, the company 
entertained at a cocktail party at 
which the wives of the three men 
with 25-year records were presented 
orchid corsages. The wives of the 
remaining honor guests were pre- 
sented a gardenia corsage. All other 
guests received carnations. 

Other policies which Thomas- 
Hickerson carries out as a portion 
of the regular employer-employe 
program are: 

1. A well established insurance | 
program, carried by the company, | 

which gives each employe both life | 


| 


Lack of Facilities | 
Cuts Car Flow | 


To Australians 


OTTAWA, Ont.—“There is a very 
large pent-up demand for motor 
vehicles of all types but limited sup- 
plies from overseas, coupled with 
shortages of materials and labor 
with which to assemble the vehicle 
and build the bodies in Australia, 
have prevented the demand from 
being met,” reports C. M. Croft, | 
commercial counsellor for Canada | 
in Sydney, Australia. 

“Preliminary figures covering the | 
registration of motor vehicles show 
that at the end of November, 1947, 
there were 565,091 motor cars regis- 
tered as compared with 532,692 for 
November, 1946, and 562,271 as at | 
June 30, 1939,” he says in his report. 
“Corresponding figures for commer- 
cial vehicles were 392,018, 354,674 
and 258,025, respectively. 

“New motor car registrations dur- 
ing the year ended June 30, 1947, 
totaled 21,237. While this was the 
highest figure since the war, it was 
considerably below that for 1938-39 
when it was 54,107. Registrations of | 
new cars for November, 1947, were | 
3,210 as against 2,031 for November, 
1946. 

“Similarly, with regard to com-| 
mercial vehicles, the registration of | 
new vehicles at 16,317 for 1946-47 | 
was considerably below that of 24,- | 
927 for 1938-39; new registrations in | 
November, 1947, were 2,496 as com- 
pared with 1,301 for November, 
1946.” 


B-W to Handle Exports 


For Hoover Bearing 

CHICAGO. — Borg-Warner Inter- | 
national Corp. will handle the ex- 
port activities for automotive prod- 
ucts of Hoover Ball & Bearing Co., 
Ann Arbor, Mich., manufacturer of 
steel balls and ball and roller bear- 
ings, tie rods and drag links. 

The agreement was announced by 
Frank H. Lennox, general sales 
manager of Hoover, and J. W. De- 
Lind jr., president of Borg-Warner 
International. 


and accident-and-health coverage 
after six months’ continuous em- 
ployment. 

2. A definite vacation policy. One 
week with pay up to five years and 
two weeks with pay after five years 
with the firm. 

3. A Christmas bonus plan which 
gives each employe additional funds 
during the holiday season. 

4. Six paid holidays during each 
year. 

5. An established sick-leave policy 
which enables an employe to accu- 
mulate up to six days sick leave 
through continuous service. 

6. Weekly bowling during the 
winter season sponsored by the 
company. 

7. An annual picnic. 

“All of the foregoing policies are 
followed,” said Thomas, “to make 
each employe feel as secure as is 
possible in his chosen work, and to 
make each individual feel that he is 
a definite part of the over-all com- 
pany operation. The dinner itself, 
as well as the other activities in 
which the employes participate, 
have served to prove that a group 
of employes will be more coopera- 
tive and more interested in the 
growth and become better ac- 
quainted with all of the other mem- 
bers of the organization, and if they 
realize that the management of the 
company is thoroughly interested in 
their welfare.” 

Thomas-Hickerson also employs 
a full-time personnel director—K. M. 
Howard. All complaints are han- 
dled through Howard’s office. Any 
employe having a complaint can 
feel free to consult Howard, know- 
ing a solution will be found. Few 
firms with a payroll of 65 men go 
to the trouble and expense to main- 
tain this type of service. 


Silva to Build 


Julio Silva, owner of Silva Chev- 
rolet Co., Eugene, Ore., announces 
plans for construction of a $30,000 
one-story concrete-and-tile build- 


TUB AND SHOWER 
IN EVERY ROOM 
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CADILLAC SQUARE 


ONE BLOCK EAST 
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KILRAY stops direct sun rays, protects 
uphelstery, keeps cor cooler in sum- 
mer. Mo inveatory problem — 2 sizes 
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Used Car Notes 


CHICAGO.—Morton Motor Sales 
announces plans for the largest 
drive-in outdoor used-car shopping 
center in Chicago. The lot com- 
prises 300 feet frontage at 6101 to 
6151 S. Western Ave., with a depth 
of 150 feet. 


The arrangement will make it 
possible for the shopper to drive in 
to inspect the used cars deployed 
on each side of the driveway. Other 
conveniences for the comfort of the 
shoppers will be lawn tables, chairs, 


Theft Warning 
Blank Bill-of-Sale Book 


Stolen in New York 


BUFFALO.—A report of the theft 
of a bona fide bill-of-sale book, is- 
sued to all New York state dealers 
and supplied by the state bureau of 
motor vehicles, has been received 
from the Lou Ferris Auto Sales, 
3165 Main St., Louis J. Ferris, 
owner. 

The numbers of the stolen report 
sheet run from 317401 to 317450, in- 
clusive. All dealers are asked to 
watch for these numbers to avoid 
purchase of stolen cars. 

In case such certificated sheets 
are detected, dealers are advised to 
notify local police, the bureau of 
motor vehicles and Lou Ferris Auto 
Sales. 





Ford Men Elect Wolf 


Gordon T. Wolf of Chadakoin 
Motors, Inc., Jamestown, N. Y., is 
the new president of the local Ford 
parts and service managers club, 
succeeding John Moran. 


FOR 
) 


Aiba 


| trade name, “Smiling Jack.” 


RUST PROTECTION 
- SOUND PROOFING 
—- METAL ADHESION 


Independent laboratory tests prove 
new NOX-SOUND has better 


umbrellas and a canopy to extend 
from the office to the eurbstone. 
Ample parking space will be pro- 
vided for customers. 

Charles Tabor and Morton Levitt 
are partners in the company. Joe 
Martin is general manager. 

+ * * 


Palmer Elected President 
Of Buffalo Dealer Group 


BUFFALO. — Earl Palmer has 
been elected president of the Buf- 
falo Used Car Dealers Board of 
Trade, Inc. 

Other officers elected are: Art 
Barry, vice-president; David Becker, 
second vice-president, and Nathan 
Raskin, treasurer. Abe Roth was 
named secretary and appointed at- 
torney for the organization. 

* * + 


Seven Lots for Chesbro 


NIAGARA FALLS, N. Y.—Jack 
Chesbro has opened his seventh 
used-car lot.in the Niagara Fron- 
tier at Hyde Park Blvd. and Pine 
Ave. here. He operates under the 








Horgan Names Dresser 


Bradley S. Dresser, former presi- 
dent of Transair, Inc., airline, has 
been appointed sales manager of 
the Anglia-Prefect division, Ralph 
Horgan, Inc., New York distributors 
of British Ford passenger cars and 
trucks, it is announced by Ralph T. 
Horgan, president. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want what 
you have or have what you want! See the 
back pages of this issue. 








combination of rust preventive, 
sound deadening, and adhesive 
properties than any of 4 leading 


brands 


of underbody coatings. 


Yet price is amazingly low, appli- 


cation easy, and profits high 


NOX-SOUND is made and 
guaranteed by 
LARGEST MANUFACTURER OF 
RUST PREVENTIVE PRODUCTS EX- 
CLUSIVELY. Give your customers 
BETTER service with a BETTER 


Ni F ; K° RUS) I; product—NOX-SOUND 


CHEMICAL CORPORATION 
2429 South Halsted Street, Chicago 8, Il. 


the COUNTRY’S 

















BUSTIN IRON 


Designers and Manufacturers of Metal Products Since 1928 
110 EAST 130TH STREET, NEW YORK 35, N. Y. 
Telephone: ATwater 9-2200 





A Better GRILLE GUARD by Bustin 


DODGE 


TRUCKS 


Builds Better 
Good Will 
Between Dealers 
and Customers 


Ask your dealer or write. 


WORKS, INC. 


| trical 


| and $16,732,180 for the trucks. 
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WESTERN PARTS, ACCESSORY SALES CHIEFS FOR FORD—The group met in Berkeley, 


Calif., recently to hear merchandisin 
son, Western region truck and flee 


plans for the 1949 models. Left to right: W 
sales manager, Richmond: J. D. Castleton, Richmond, 


. C. Ander- 


Calif.; R. F. Newlin, Denver; E. A. VanSickle, Seattle; P. D. Barchard, Richmond; J. T. Cavnar, 
Western region parts and accessories sales manager, Richmond; W. M. Corwin, Long Beach; 


H. G. Turner, Richmond, and L. A. Jorgensen, Salt Lake City. 





Favorable Business Conditions 


Seen for Rest of “48 ~ 


NEW YORK. — Business condi- 


| tions may continue generally favor- 


able through the balance of 1948, 


| according to the business survey 


committee of the National Assn. of 
Purchasing Agents, whose monthly 
report revealed that backlogs of 
orders increased again in May in 
a trend which could “carry them 
back to the February high level 
if conditions continue to improve.” 

The survey committee attributed 
this note of optimism to the fol- 
lowing factors: 1. The definite ac- 
tion taken to promote business 
stabilization through price reduc- 
tions; 2. the firm stand being taken 
against excessive wage demands; 
3. the growing realization that aid 
to Europe and defense prepara- 
tions cannot have much disturbing 
effect on general business this year, 
and 4. the continuing high rate of 
demand and production. 


May production was reported to 
have been slightly off from April, 
however, showing the effects of 
the coal strike which will continue 
to be felt for two or three months. 


As to commodity prices, the sur- 
vey found that industrial prices are 
steady with a trend to stabilize. 
The token reduction in steel prices 
is about balanced by freight rate 
increases. 


However, buyers expect these 
price reductions in steel and elec- 
items to be an effective 


brake on inflationary influences 


47,656 New Cars 
Bought on Time 


During Month 


WASHINGTON.—Financing deals 
were written for 47,656 new cars 
and 11,462 new trucks sold at retail 
in March, the Federal Reserve | 
Board has reported. The dollar vol- 
ume of the paper acquired by | 
finance companies in these transac- | 
tions was $61,183,472 for the cars 






The new-car financing total was | 
31 percent above that for February, | 
while new trucks showed a 40 per- | 
cent rise. 

The board reported that 79,693 | 
used cars were financed during the 
month for a dollar volume of $63,- 
304,114. Used-truck financings num- 
bered 6,273 for a volume of $5,277,816. 

In all, 145,085 new and used ve- 
hicles sold at retail were financed | 
at a total dollar volume of $146,- 
497,582. 

It was also reported that 207,094 
new cars and trucks were financed 
at wholesale in March for a volume 
of $295,140,079. Wholesale used-car | 
and truck financing was worth | 
$26,147,595 in paper on 24,833 units. 


Guth Fimerescont Fixture 
Said to Reduce Costs 








Guth-Lite, a fluorescent fixture 
said to lower the cost of mainte- 
nance and installation, has been in- 
trcduced by Edwin F. Guth Co., 
St. Louis 3. 

A unique “jackknife” hinge saves 
time in owning and using fluor- 
escents, the producer stated. An- 
other feature is a _ lightweight 
maintenance rod that takes the 
place of the conventional ladder for 
servicing and cleaning. 


and believe the tendency will be 
slightly downward for the balance 
of the year, providing business can 
hold the line against higher wage 
demands and serious work stop- 
pages. 

The survey committee found the 
overall inventory picture about the 
same as the past few months. Safe 
operating minimums were reported 
as being held by 52 percent of the 
companies surveyed. A few, 4 per- 
cent, have higher stocks than in 
March and April. Inventories con- 
tinue to receive the selective atten- 
tion required by the generally cau- 
tious buying policy. 

In buying, the forward commit- 
ment range remains predominantly 
hand-to-mouth to 90 days. This 
same position as was maintained 
in April was reported by 91 per- 
cent. Within that bracket, however, 
the movement has been away from 
the shorter term and into the 90- 
day category. 





Ford F ereipes 
No Delays in 
"49 Servicing 


DEARBORN. — Mechanics from 
more than 6,500 Ford dealerships 
have been taking intensive train- 


..ing to become acquainted with the 


1949 Ford before it is shown to the 
public, I. L. Pierce, director of the 
Ford Motor Co. service depart- 
ment, said last week. 


“Despite the revolutionary 
changes, there will be no interrup- 
tion in high quality service pro- 
vided by Ford dealers,” Pierce 
said. “We believe this is the first 
time that nationwide quality serv- 
ice has been available to purchas- 
ers of a radically new model with- 
out weeks or even months of de- 
lay.” 

District and regional service 
managers and service school in- 
structors from all parts of the U. S. 
were brought to Dearborn several 
weeks ago for intensive training 
in all phases of servicing problems 
relating to the new cars. 

Pierce said these men returned 
to their own districts with com- 
prehensive service bulletins, litera- 
ture, wall charts and other infor- 
mation and opened schools to in- 
struct thousands of mechanics em- 
ployed by Ford dealers. Dealer 
service employes are getting actual 
experience by working on the new 
cars and chassis. 

The entire program, Pierce said, 
will be completed before the dealer 
showings scheduled for June 18. 

Pierce also said that Ford deal- 
ers will distribute more than a half 
million mechanics’ handbooks to 
independent garage and filling sta- 
tion owners for their guidance. 

“This should insure added pro- 
tection for our customers,” he said. 


Warner to Expand 
Warner Motors has obtained a 
permit for a $13,000 addition to its 
automobile showroom and service 
building at 705 S. Cameron St., 


| Harrisburg, Pa. 








FOR SALE 
10—TEN-PASSENGER CADILLACS 





— ALL 1947 MODELS — 


Body specially designed to seat two passengers in front seat 
separate from driver—four in second seat and four in rear seat. 
Extra large luggage compartment in rear. Cars were in operation 
only a few months—are just like new mechanically and in appear- 
ance. Mileage as low as 7,000 miles. 


For further information write or wire 


M. A. HUND 


124 Sproat St. 


DETROIT 1, MICH. 


Telephone: TEmple 3-2044 — TEmple 3-3120 





GET RID OF 


WRITE FOR CIRCULAR 
Extra Tube Outlets. 


SOLVE YOUR GARAGE AND SHOP VENTILATION 
PROBLEM THIS SIMPLE INEXPENSIVE WAY. 


What you have been waiting for—the final, successful solution to your garage 
ventilation problem al! available in a packaged kit, including motor and blower 
ready to install 
$187 50 Complete Packaged Kit e Removes gas fumes at source (ex- 
° F.O.B. Decatur haust pipes). 


Illustration Shows Standard Kit With Two 





GAS FUMES 







e Simple installation—no change or 
alteration of existing facilities. 

e Not in your way—instantly in use 
or out of way when you don't 









need it. 

@ Saves man-hours and helps keep 
employees. Mechanics have less 
sinus, headaches, etc. 










WRITE FOR CIRCULAR 


NATIONAL SYSTEM OF 
GARAGE VENTILATION 
Dept. 83F 
33@ N. Chureh St. Decatur, Ill. 


World’s Largest Manufacturer of Ex- 
clusive Garage Ventilating Equipment. 








ger 


———— 








BUFFALO 


(Simple Simon’s Buffalo Auto Auction. 

Sale every Tuesday. Prices are for June 1.) 
(Market shows supply becoming short 
again. Buyers active. Prices are slid- 
ing down gradually as retail sales con- 
tinue slow.) 


BUICK 
‘48—Super convertible, 1, $3,475 
‘41—Special sedan, 1, $750. 
'37—Sedan, 1, $220. 
CADILLAC 
-(62) sedan, 1, $700. 
CHEVROLET 
'48—SM aerosedan, 1, $2,400. 
'47--FM convertible, 1, $2,250. 
'47—FL aerosedan, 1, $2,030; 1, $2,025. 
‘46—SM sedan, 1, $1,450. 
'40—Sedan, 1, $730. 
CHRYSLER 
40—-Windsor sedan, 1, $500. 
DE SOTO 
'48—Deluxe sedan, 1, $2,500. 


DO) 
'47—Sedan, 1, $2,110. 


FORD 
‘46—Sportsman sedan, 1, $1,870; 1, $1,500. 
LINCOLN 
19—Sedan, 1, $3,695. 
MERCURY 
49-—-Sedan, 1, $3,160. 
OLDSMOBILE 
‘48--Sedan, 1, $2,765. 
PACKARD 
#0--(110) sedan, 1, $780. 
PLYMOUTH 


47.-SD sedan, 1, $1,460. 
42—Club coupe, 1, $660. 
10—Sedan, 1, $670. 








Used Car Auction Prices 





7 The fastest, easiest sanding Du Pont 
Primer-Surfacer ever made... 
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PONTIAC 
'41—Sedan, 1, $660. 
STUDEBAKER 
'47—Champion sedan, 1, $2,190. 
'41-—President sedan, 1, $810. 


CHARLOTTE, N. C. 


(E. M. Stafford, Inc. Sale every Wednes- 


day. Prices are for May 26.) 
(Market shows prices down over pre- 
vious week. Buying is brisk. Volume 
is lower. Demand good on late models 
and clean older models. Sold 319 out 
of 399 offerings.) 
BUICK 
'48—RM sedan, 1, $3,050. 
'48—RM convertible, 1, $3,450. 
'48—Super sedan, 1, $3,100. 
'47—Super convertible, 7" $2,770; 1, ¥. 675. 
'46— ees ee sedan, 1, $2, 075; 1, $1,925 
1, $1,8 
'42-——Super cotee, 1, $1,000; 1, $860. 
*41—Convertible, 1, $1,450, 
'41—Sedan, 1, $1,060 
CADILLAC 
'46—(62) sedan, 1, $2,875. 
'41—(61) sedan, 1, $1,225. 
*41--(62) sedan, 1, $1,560. 
CHEVROLET 
'48—-FL sedan, 1, $2,450; 1, $2,405; 
1, $2,400. 
'48-——-SM sedan, 1, $2,225; 1, $2,230. 
'47—SM sedan, 1, $1,710; 1, $1,800; 
1, $1,840. 


'47—FM sedan, 1, $1,795; 1, $1,930; 
1, $1,875. 
‘47 "” sedan, 1, $2,050; 1, $2,175; 


, $2,150. 
at FM convertible, 1, $2, 100. 


Can be safely sanded, wet or dry, without 
clogging the paper, 30 minutes after appli- 
cation. Does that save time! 


Z High solids content— 
and we do mean 


HIGH 


Yes sir, high, is the word for it—we believe it 
has the highest solids content ever offered to 
the trade. File marks and other imperfections 
are filled more quickly—jobs are easier to do, 


more satisfactory in every way. 


3 What a money saver... 


Reduces 2:1 with thinner—gives you a cost-at- 
the-gun economy that makes the price per 
gallon surprisingly low. 


4 High hold-out for a “super” finish . . . 


This new DUCO Primer-Surfacer holds out 
color coats as never before. Result, a better 
looking finished job with less rubbing. Sure 
it’s more economical! 


5 Minimum settling in the cup... 


Light Gray and Red Oxide settle at the lowest 
rate known for these colors; Dark Gray so 
slowly that restirring in the spray cup isn’t 


5 fu 


necessary. 


Mt 
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'46—FL sedan, 1, $1,825; 1, $1,750; 
1, $1,750. 

'46—F™M club coupe, 1, $1,680. 

'46—SM sedan, 1, $1, 610; 1, $1,600; 
1, $1,625. 


'46—5SM club coupe, 1, $1,680; 1, $1,600. 


'42—SD sedan, 1, $1,100; 1, $1,000 
'42—FL sedan, 1, $1,175. 


’41—Sedan, 1, $1,025; 1, $1,050; 1, $1,300; 
1, $1, 230. 


'41—Convertible, 1, $1,075. 
*41—Club coupe, 1, $1,100; 1, $1,150. 
'40—Sedan, 1, $890; i $850; 1, $810. 
CHRYSLER 
'48—Windsor convertible, 1, _— 
'48—Windsor sedan, 1, $2, 875 
'48—New Yorker sedan, 1, $3,1 


'47—Town & Country cunvereinen, a $2250 


'47—New Yorker sedan, 1, $2,225. 


DODGE 
'46—Custom sedan, 1, $1,850. 
*41—Club coupe, 1 $700 
'47—Custom sedan, 1, $2, 180; 1, $2,030. 
'46—Custom sedan, 1, $1,750; : $1,680. 
'39—Sedan, 1, $600. 


FORD 


'48—SD convertible, 1, $2,100; 1, $2,210; 


1, $2,175. 
'48—SD sedan, 1, $1,940; 1, $2,060; 
1, $1,975 


'48—SD ‘club coupe, 1, $2,025; 1, $2,050. 
'47—SD convertible, 1, $1,940; 1, $1,940; 


1, $1,775. 
'47—SD Sportsman, 1, $2,010. 
'47—SD sedan, 1, $1,835; 1, $1,850; 

i, $1,790; 1, $1,685 
'46—SD convertible, 

1 


"46—SD sedan, 1, $1,500; 1, $1,525; 
1, $1,500, 
'46—SD sedan, 1, $1,530. 


'42—SD sedan, 1, $925; 1, $900; 1, $910 (6). 
$875. 


'41—Sedan, 1, $1,000; 1, $965; 1, 


*40—Coupe, 1, $1,070; 1, $830. 
'40—Convertible, ts $875. 
’39—Sedan, 1, $810; 1, $610; 1, $605. 














'49—Cosmopolitan sedan, 1, $3,825 
’38—Convertible, 1, $405. 


'49—Sedan, 1, $3,015; 1, $3,200. 
'48—Sedan, 1, $2,150; 1, $2,100. 
'48—Club coupe, 1, $2, 150. 
’48—Convertible, 1, $2,275; 1, $2,125. 
'47—Convertible, 1, $2,010. 
'47—Club coupe, 1, $1,900; 1, $2,060 
'42—Sedan, 1, $850. 


1, $1,700; 1, $1,710; 
'46—SD ‘club coupe, 1, $1,640; 1, $1,610. 


'48—(76) sedan, 1, $2,675. 

'47—(68) convertible, 1, $2,225 
'47—(98) sedan, 1, $2,400. '41—Sedan, 1, $1,000; 1, $900; 1, $1,030 
'46—(68) sedan, 1, $2.000. 
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Average Used Car Prices 


(Compiled by Automotive News) 














June 1948 May Apr. 
$1,525 $1,488 $1,422 Model (to date) 1948 194 
1948. $2,477 $2,484 $2,352 
1947 2,114 2,025 1,945 
1946 1,696 1,695 1,618 
1942. 1,110 1,029 949 
1941 984 913 912 
1940. 772 730 756 
Overall —_—- 3Ss 
wae eee Average... $1,525 $1,488 $1,422 


(The above figures are averages of used car auction prices, all 


makes and models, carried regularly in Automotive News.) 





*41—Sedan, 1, $870. 

PACKARD 
'46—Sedan, 1, $1,525. 
*41—Sedan, 1, $700. 

PLYMOUTH 
'48—SD convertible, 1, $2,275. 

—SD sedan, 1, $2,275; 1, $2,160 

'47—SD sedan, 1, $1,650; 1, $1,525 
'46—SD sedan, 1, $1,600; 1, $1,525 
"41—Sedan, 1, $850. 
'40—Sedan, 1, $760; 1, $700. 


LINCOLN 


MERCURY 


PONTIAC 
41—Sedan, 1, $905. '48—Convertible, 1, $2,675. 
NASH *48—Sedan, 1, $2,960; 1, $2,955; 
’48—Super club coupe 1, $1,550 | 1, $2,750 (6). 
OLDSMOBILE | '47—Convertible, 1, $2,275. 


| '46—Sedan, 1, $1,650. 
n —Sedan, . $1,080. 


MISCE a4 EOUS 









6 And as for adhesion and flexibility . . 


This new Primer-Surfacer resists Sli peel- 
ing, flaking—real assurance that your customer 
will be satisfied with a job that “stands up.” 


Try the New DUCO Primer-Surfacer now... | 


You will be amazed at its performance in your | '47—(3) sedan-coupe, 1, $1,925 
shop. It’s big news in the refinish field! Your 
Du Pont jobber has it—in four colors. 


1S—-Austin sedan, $1, *.% 
'48-——Triumph convertibls, , $2,725. 


| WICHITA FALLS, TEX. 


(Wichita Falls Auto Auction, Sale ever) 
Tuesday. Prices are for sale of June 1.) 
(Sold 27 cars out of 64 offerings.) 

| CADILLAC 

| '48—(61) sedan, 1, $4,750; 1, $4,885 

CHEVROLET 

'48—Pickup, 1, $1,925; 1, $1,875 
8—SM sedan, 1, $2,260. 

'48—-FL aerosedan, 1, $2,460; 1, $2,450 

1, $2,475. 

'47—FL aerosedan, 1, $2,120. 

'47—FM sedan, 1, $1,975; 1, $1,800 

| '41—Sedan, 1, $1,125. 

| CHRYSLER 

'48—-Windsor sedan, 1, $3,150. 

'46—Royal sedan, 1, $1,880; 1, $2,090 

'41—Royal sedan, 1, $800. 


DE SOTO 
'48—Custom sedan, 1, $2,775. 
DODGE 
’48—Half-ton pickup, 1, $1,560 
'47—Sedan, 1, $2,025. 
| FORD 
| '48—SD sedan, 1, $2,080; 1, $2,150 
| MERCURY 


'49—Sedan, 1, $3,260; 1, $3,150 
’48—Sedan, 1, $2,245. 
PLYMOUTH 
'48—-SD sedan, 1, $2,200. 
'48—Club coupe, 1, $2,225 


DANVILLE, VA. 


(Danville Auto Auction. T. C. Baker jr 
| owner. Bud Stewart, auctioneer. Sale ever) 
Friday. Prices are for sale of May 28.) 
(Market shows prices holding steady. 
Demand good. Buyers active.) 


BUICK 
*46—Super sedan, 1, $1,800. 
'41—Convertible, 1, $1,050. 
CHEVROLET 
'48—-FL aerosedan, 1, $2,325. 
'48—FM sedan, 1, $2,250. 
'47—1-ton truck, 1, $1,525. 
'47—-FL aerosedan, 2, $2,050 each. 
'46—SM sedan, 1, $1,100; 1, $1,335. 
'46—-FM sedan, 1, $1,670; 1, $1,325. 
'42-FL aerosedan, 1, $1,275. 
*41—MD sedan, 1, $805; 1, $780; 1, $820; 
1, $925. 
'41—Coupe, 1, $850. 
'40—Sedan, 1, $580. 
°39—-Sedan, 1, $700. 
'38-—-Sedan, 1, $500. 
CHRYSLER 
'41—-Royal sedan, 1, $590. 
DODGE 
'47—%-ton truck, 1, $1,480. 
'47—Convertible, 1, $2,500. 
FORD 
2 -SD club coupe, 1, $1,975; 1, $1,825 
-SD club coupe, 1, $1,570. 
; 47_8D sedan, 1, $1,875. 
'47—Deluxe sedan, 1, $1,370; 1, $1,805 
*46—Deluxe sedan, 1. $1,120. 
*46—Club coupe, 1, $1,600; 1, $1,525. 
'39——Deluxe sedan, 1, $550. 
LINCOLN 
'39—-Zephyr sedan, 1, $700. 
MERCURY 
'48—Club coupe, 1, $2,075 
'46—Sedan, 1, $1,700. 
PACKARD 
’39— (120) club coupe, 1, $290 
PLYMOUTH 
‘47—SD sedan, 1, $1,510. 
’47—Deluxe sedan, 1, $525. 
PONTIAC 
'48—Convertible, 1, $2,985. 








JACKSON, TENN. 


(Roy Simmons Automobile Auction. Sale 
| every Thursday. Prices are for May 27.) 
(Market shows volume up with dealers 


E. I. du Pont de Nemours & Co. (Inc.), Finishes | anxious to sell. Buyers are cautious on 


Division, Refinish Sales, Wilmington 98, Del. 


Rte. us. patort 


DUCO 


ARG, U, BS, PAT, OFF, 


PRIMER-SURF. 


late model cars. New merchandise is 
holding well and clean old stocks are 
bringing fancy prices. Sold 74 offerings 
out of 175 pieces.) 
BUICK 
’47—RM sedan, 1, $2,500. 
PNT '46—Sedan, 1, $2,075. 
CHEVROLET 
'48—Panel, 1, $1,750; 1, $1,880; 1, $1,787 
'48—FL aerosedan, 1, $2,450. 
'47—Pickup, 1, $1, 660; 1, $1, 655. 
*47—Sedan, 2, "$2,175; 1, $2,110; 1, $1,885 
’47—Convertible, 1, $2,225; 1, $2,175; 
1, $2,140. 
'47—Club coupe, 1, $1, 
'46—Sedan, 1, $1,650; . 1, 470; 1, $1,385. 
'42——-FL aerosedan, Be $i, 250. 
'41—Club coupe, 1, $1,250; 1, $1,050; 
1, $925. 
'41—Sedan, 1, $865; 1, $665. 
*41—Pickup, 1, $900. 
'40—Sedan, 1, $800. 






a '39—-Sedan, 1, $715; 1, $480. 
SETTER THINGS FOR BETTER LIVING = ;30—Bedan, 1, $715; 
eee PERO UOR , cad '33—Sedan, 1, $265. 





io, CHRYSLER 
Se '48—-Windsor sedan, 1, $3,050. 
(Continued on Page 49, Col. 1) 
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Used Car Auction Prices 





(Continued from Page 48) 


DE SOTO 
'46—Club coupe, 1, $2,025. 
'46—Sedan, 1, $1,880. 


FO 
'48—SD sedan, 1, $1,980. 
*48—Panel, 2, $1,825. 
'47—Sedan, i, $1,780. 


*46—Sedan, 1, $1,650; “1, $1,495; 1, $1,400. 


46—Club a 1, $1,660. 


*40—Sedan, : $730; 1, $725. 
'39—Sedan, 1, $650; 1, $555. 
‘38—Redan, . $800. 
*37—Coupe, 1, $380. 
*36—Sedan,_ 7 $685: 1, $495. 
HUDSON 


'48—(6) sedan, 1, $2.400. 


ISER 
"48—( Miles) sedan, 1. a 
*48—Convertible, 1, $2.250 
*41—Club coupe, 1, $875. 
"40—Convertible, 1, $860. 
NASH 


'42—-Sedan, 1, $750. 
*41—Sedan, 1, $700. 
OLDSMORILFE 
*48—Sedan, 1, $3,200. 
*46—Sedan, 1, $1,775. 
"41—Sedan, 1, $750. 
'40—Sedan, 1, $890. 
PLYMOUTH 


'46—Sedan, 1, $980. 
*42—-Sedan, 1, $450. 
PONTIAC 
*48—Sedan, 1, $2,860. 
"4R—Convertible, 1, $2.900. 
*47—Convertible_ 1, $1,890 
'46—Sedan, 1, $1,745. 
*40—Convertible, 1, $865. 
*40—Sedan, 1, $910. 
STUDEBAKER 
*48—Land Cruiser sedan, 1, $2 °60 
*47—Pickup, 1, $1.430: 1. $1.015. 
MISCELLANEOUS 
*47—International pickup, 1, $1,175. 


LOS ANGELES 


(California Automotive Dealers Wholesale 
Auction. Sales twice weekly. Prices listed 


are for sales of week of May 24.) 


(Prices continue firm. Tend to rise on 
clean models, all makes. Late stocks 
becoming short. Very few °49s offered. 


Sold 56 out of 132 offerings.) 
BUICK 
'46—RM sedanette, 1, $2,275 
*46—Super sedan, 1. $2,315. 
*40—Special sedan, 1. $830. 
'38—Century sedan. 1. $59% 
CADILLAC 
*47—(62) sedan. 1. $3.990. 
*46—(62) sedan, 1, $3,230 
*42—(61) sedan, 1, $1,725 
*41—(62) sedan. 1, $1.650 
CHEVROLET 
*46—SM sedan, 1, $1.585. 
*41—-SD sedan. 1, $1,025; 1. $1.170 
1, $1.155. 
'40—SD sedan, 1, $670. 
'38—MD sedan, 1, $450; 1. $525 
* CHRYSLER 
'37—Royal sedan. 1, $315. 
DE soTO 
*47—Deluxe sedan, 1, $2.240 
'46—Custom sedan. 1, $2.150 
"38—Sedan, 1, $415. 
DODGE 
*46—Custom sedan, 1, $1.985 
*42—Custom sedan, 1, $1.070 
*236—Business coupe. 1, $245 


FORD 
'47—SD convertible. 1, $2.035 
"46—SD sedan, 1. $1,589. 
*41—SD convertible. 1, $1.990 
'39—Sedan, 1, $735. 
'38—Sedan. 1. $455. 
*31—Model A sedan, 1. $170 
LINCOLN 
*49—Sedan, 1, $3,850. 
'39—Zephyr sedan. 1, $175 
MERCURY 
*49—Club coupe, 1.. $3,280. 
*49—Sedan, 1, $3,275: 1, $3.250 
OLDSMOBILE 
'48—(98) sedan, 1, $3,605. 
*42—(78) sedanette. 1, $1,350 
"39—(90) sedan, 1, $535. 
*38—Sedan, 1, $340. 
PACKARD 
'41—(120) sedan, 1, $945. 
'37—(120) sedan, 1, $140. 
*33—Convertible, 1, $240. 
PLYMOUTH 
*46—SD sedan, 1. $1,475 
*40—Sedan, 1, $700. 
'39—Sedan., 1, $370. 
'39—Deluxe sedan, 1, $675; 1, $485 
'38—Deluxe sedan, 1, $400. 


PONTIAC 

'47—(8) sedanette 1, $2,345 
*46—(8) sedanette 1, $2,030: 1, $2,020 
'41—(8) convertible, 1, $1,220 

STUDEBAKER 
'41—Champion sedan, 1, $825 
‘87-——-Dictator sedan, 1, $300. 

MISCELLANEOUS 

48—-Studebaker (M5) pickup, 1. $1,765 
*41—Chevrolet %-ton pickup, 1, $890 


VALDOSTA, GA 





(Tom Hewitt Auto Auction Sale. Auction 


every Friday. Prices are for May 28.) 


(Market is good. Sold 132 cars out of 


207 offerings.) 
BUICK 
'48—Super station wagon, 1, $2.875 
*48—Super convertible, 1, $3,375 
'46—RM sedanette 1, $2,100. 
'46—Super sedan, i, $1,950. 
'46—Super sedanette, 1, $2,050 
'42—Super sedan, 1, $1,130 
CADILLAC 
47—Club coupe, 1, $3,700. 
CHEVROLET 
18—FL aerosedan, 1, $2.450 
'48—-SM sedan, 1, $2,260. sd 
‘47—FM sedan, 1, $1,930; 1, $1,975 
46—SM sedan, 1, $1,480; 1, $1,550; 
1, $1,750. 
*41—Sedan, 1, $840; 1, $1,265; 1, $1,100 
'40—Sedan, 1, $625; 1, $530. 
CHRYSLER 


'46—Windsor sedan, 1, $1,925 
D 


E SOTO 
'47—Club coupe, 1, $2,500. 
DODGE 
'47—Sedan, 1, $2,210. 
47—Half-ton pickup, 1, $1,250; 1, $1,420 
45—-Express, 1, $600 
41—Sedan, 1, $675; 1, $750 
FORD 


48—-Half-ton pane. 1, $1,730; 1, $1,750; 


1, $1,745 
a sedan, 1, $2,175; 2, $2,150; 
, $2,100. 


‘4T- sp sedan, 1, $1,775; $1.650 
"46—SD convertible, 1, $1, 750. 
'42—Sedan, i. $825. 

*40—Sedan, 1, $960; 1, §775; 2, $600 


MERCURY 


a sedan, 2, $3,175; 1, $3,125; 


3,100. 
46—Sedas 1, $1,675; 1, $1,650 
'46—Convertible, a, $1, 590. 


NASH 

'47—Bedan, 1, $1,360. 

OLDSMOBILE 
'48—(8) club coupe, 1, $2,850 
*48—(6S8) sedan, 1, $2,750. 
'48—(66) coupe, 1, $2,200. 
'46—(78) sedan, 1, $1,800 

PLYMOUTH 
*48—SD sedan, 1, $2,275; 1, $2,270 
'47—SD sedan; 2, $1,725. 
'46—SD sedan, 1, $1,450; 1, $1,475 
'42—SD sedan, 1, $900. 
PONTIAC 

'47—Sedan, 1, $1,900. 
'42—Sedan, 1, $1,035. 

STUDEBAKER 
'48—Regal deluxe coupe, 1, $2 200 
'48—Land Cruiser sedan, 1, $2,700 
'47—Regal deluxe sedan, 1, $2,200 

WILLYS 

*45-——Jeep, 1, $425. 


RICHMOND, VA. 


(Automobile Auction of Virginia, 


H. Michael Ryan, operator. Sale every 


Friday. Prices are for May 28.) 


(Market is steady. °46s in hot demand. 
°48 supply increasing with few no-sales. 
Over 300 buyers present, representing 


nine states.) 


BUICK 
*48—Super convertible, 1, $3,275. 
'40—Special convertible, 1, $990 
'39—Special sedan, 1, $575. 
'35—Special sedan, 1, $120. 
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CADILLAC 
'48—(62) sedan, 1, $5,200. 
'42—(67) sedan, 1, $1,725 


CHEVROLET 

'48—F'M sedan, 1, $2,175. 
'48—5M sedan, 1, $2, ;180. 
'48—FM convertible, 1, $2,375. 
'47—F'L sedan, 1, $1,800; 1, $1,975; 

1, $1,925; 1, $2,050; 1, $2,040 
'47—SM ootan, 3, $1,850; 1, $1,975; 

1 


1, $1,850. 
'46—FM sedan, 1, $1,580. 
'46—1%-ton dump, 1, $1,200 
*42—Club coupe, 1, $730. 
'41—Sedan, 1, $880; 1, $825. 
'41—Sedan delivery, 1, $825. 
CHRYSLER 
'47—Sedan, 1, $2,230. 
*47—Club coupe, 1, $2,610. 
'46—Windsor sedan, 1, $1,890 
’39—Imperial sedan, 1, $660. 
DE SOTO 
'46—Custom sedan, 1, $1,730. 
DODGE 


'48—Half-ton panel, 1, $1,675. 
'47—Half-ton panel, 1, $1,200. 
'47—Custom club coupe, 1, $2,030; 


1, $1,850 
FORD 
'48—SD sedan, 1, $1,700; 1, $2,050; 


1, $1, 5 
'48—SD club coupe, 1, $1,860. 
'48—Half-ton pickup, 1, $1,700. 
*47—Half-ton pickup, 1, $1,025 
'47—-SD sedan, 1, $1,520; 1, $1,650 
'47—Convertible, 1, $2,025; 1, $2,100 
UDSON 


'46—(6) sedan, 1, $1,310 
'40—(6) sedan, 1, $350 
*39—Sedan, 1, $340. 
MERCURY 
'47—Convertible, 1, $2,040 
'46—Sedan, 1, $1,050. 
*46—Station wagon, 1, $1,675 
NASH 
*46—Sedan, 1, $1,375. 
OLDSMOBILE 
'46—(76) sedan, 1, $1,950. 
'41—(66) sedan, 1, $700. 


PACKARD CHEVROLET 
*40—(160) sedan, 1, $575. *48—One-t ; : 
'35—Sedan, 1, $70. x $1,810 a > Saves 2, C8,008: 
PLYMOUTH '48—Sedan, 1, Se, 305; 1, $2,407. 


'47—Sedan, 1, $2,060; 1, $2,100; 1, $2,220. 
’46—Convertible, 1, $i, 860. 

'46—Sedan, 1, $1, 520; 1, $1,600; 1, $1,845. 
‘41—Coupe, 1, $855; 1, $1, 030. 


CHRYSLER 
'48—Sedan, 1, $3,040. 
'46—Sedan, 1, $1,500. 
'40—Sedan, 1, $950. 

DE soTo 
'47—Sedan, 1, $2,255. 


'47—Club coupe, 1, $2,225; 1, $1,800. 
47—-Sedan, 1, $1, 810; 1, $1, 850; 1, $1,900; 
1, $1, 860; 1, $1,800 
'42—Sedan, a $400. 
'41—-Sedan, 1, $700; 1, $900; 1, $750. 
'38—-Sedan, 1, $360. 
'36—Sedan, 1, $285. 
PONTIAC 

*48—Sedan, 1, $2,850; 1, $2,400. 
'47—Sedan, 1, $2,275; 1, $2,210. 
'47—Station wagon, 1. $2,200. '41—Sedan, ay $880. 
41—Business coupe, 1, $550. '41—Convertible, 1, $1,135. 
"41—Sedan, 1, $760. DO ODGE 
*40—Sedan, 1, $850;- 1, $1,025. *48—Sedan, 1, $2,635; 1, $2,530. 
39—Sedan, 1, $640. '47—Sedan, 1, $1,820; 1, $2,040: , $1,755. 

STUDEBAKER ;42—Coupe, 1, $960. 
'48—Champion sedan, 1, $2,160; 1, $2,150. | '41—Sedan, 1, $965. 


'47—Sedan, 1, $2,030; 1, $1,880 FORD 

‘WILLYS '48—Sedan, 1. $2,180; 1, $2,240. 

'47—Sedan, 1, $1,615; 1, $1,602; 1, $1,920. 
'46—Sedan, 1 $1,365; 1, $1,620; : "$1,575. 
'46—Coupe, 1, $1,715; 1, $1,900. 
'41—Sedan, 1, $900; 1, $910. 
'40—Sedan, 1, $880; 1, $890. 

HUDSON 
*48—Sedan, 1, — 


'37—Coupe, 1, $80, 
MISCELLANEOUS 
'37—Auto Car (A-179) truck, 1, $300. 
*38—Diamond-T 1%-ton panel, 1, $60. 
'39—LaSalle sedan, 1, $650. 
MERCURY 


KANSAS CITY 
'49—Sedan, 1, Bare 


(K.C. Automobile Auction Co., Inc. J. EB. ’41—Sedan; 1, $1,080 

Colvin and Ira Hamilton, operators. Auc- OLDSMOBILE 

tion every Wednesday. Prices are partial | +47 convertible 1, $2,350 

listing of sales for May 19.) '46—Sedan, 1, $1, 870; Be $1, 850; 1, $1.790 
(Short supply in all lines. Prices, de- | +41_Sedan, 1, $1,075: 1, $925. 
mand remain strong.) *40—Sedan, 1, $785, 


BUICK PLYMOUTE 
'47—Sedan, 1, $2,350. '48—Sedan, 1, $2,335. mars 
"46 Sedan, 1, $2,115. '46—Sedan, 1, $1,415; 1, $1,700; 1, $1,500 
42—Sedan, 1, $755, *46—Club coupe, 1, $1,295; 1, $1,307; 
*41—Sedan, 1, $1,445; 1, $1,187; 1, $1,115; 1, $1,300. © 

1, $1,175. '40—Sedan, 1, $855. 
'41—Convertible, 1, $1,315. * PONTIAC 
*40—Coupe, 1, $1,250; 1, $905. '48—Sedan, 1, $2,740. 
5 CADILLAC '46—Sedan, 1, $1,900; 1, $1,955; 1, $2,025. 
47—-Sedan, 1, $3,500. *41—Sedan, 1, $1,000; 1, $955. 
'41—Sedan, 1, $1,435. '40—Sedan, 1, $800. 


WANTED 


| BY MILLIONS OF MOTORISTS 


| THIRTY MILLION CUSTOMERS 


PASSENGER CARS 





TAXICABS 


TRUCKS 








By the end of thfs year, you'll 
have an estimated market of 
approximately 30 million 
cars that can be fitted with 
the Karvisor. The Karvisor 
can easily be installed by 
anyone in fifteen minutes or 
less. No holes to drill, 
special tools necessary. One 
size fits 95% of all old and 
new cars—is fully adjustable 
to suit the individual need. 
Individually packaged. 

A powerful stimulant for 
your accessory business, the 
enormous Karvisor market 
is getting bigger and better 
every day! 









FITS and MATCHES 957 


of all cars— old or new 


For comfort... for safety... for beauty 
the New Motorola Karvisor of 
rugged Aero Metal Aluminum fulfills a 
real need in modern driving! Karvisor 
cuts out blinding sun glare and reflec- 
tions from cowl and hood... reduces 
driving strain on long trips. Karvisor 
keeps cars cooler in hot weather by 
shutting off sun’s rays. Smart-looking, 
too, Karvisor’s modern dihedral design 
complements today’s streamlined cars 
. scientifically channels air currents 
in a smooth, silent stream over its 
streamlined surface. Your customers 
want the Motorola Karvisor now—so 
order now—for profit now. 


- ASK yvouR Molcicla DISTRIBUTOR 
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Course in Know-How 


Students in GM Institute Program Receive 
Training in Dealership Operations 


terest in entering the retail auto- 
mobile business, and having taken 
advantage of the opportunity of 
preparation through entering the 
employment of a GM dealer as an 
enrollee in the .General Motors 
dealer cooperative training pro- 
gram. 

This program was originated in 
1928 shortly after the General Mo- 
tors institute in Flint became 
GM’s central agency for educa- 
tion and training. It was pat- 
terned after the four-year co- 
operative engineering program 
which had been designed to help 
supply GM plants with young men 
prepared to assume future tech- 
nical and managerial jobs. 





FLINT.—“How did you get into 
the retail automobile business?” 

If that question were asked of 
every dealer in 
the country, there 
might be almost 
as many different 
answers as there 
are dealers. If the 
same question 
were asked of 
dealership em- 
ployes, a great va- 
riety of methods 
likewise would be 

' disclosed. 

Albert Sobey There are sev- 
eral thousand men in General Mo- 
tors dealerships throughout the 
world, however, whose answers Its purpose was to meet the needs 
would be very similar. They would |of GM dealers for a nucleus of 
admit to having had a natural in- | young men in their organization 
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Sell a Crest 
With the Car! 


Here’s a tie-in sale that makes sense that makes a hit with the 


car-buyer and a good profit for you! 


You can now get these beautiful brooches with the crest of the car 
you're selling for only $25.00. You’ve seen this same quality of costume 
jewelry in jewelry and department stores . SELLING FOR $49.00 


OR MORE! 


It’s made of sterling silver, studded with 
rhinestones, intricately inlaid with gor- 
geous costume rubies, with a safety clasp. 
Put a dozen or more in the showcase in 
your display room—and watch them go. 
They’re of such striking quality and bril- 
liant appearance that every man buying a 
car will want one—or more—for his wife. 
daughter to wear. 


Can be supplied for 
Oldsmobile 


Kaiser-Frazer 
Buick 
Dodge 


Write in for your supply—while they last! 
Be sure to write in on your regular letter- 
head, because they’re only available to 
qualified dealers. Send $25.00 today 


BRUNNER SALES COMPANY 


358 East Center Street 
MANCHESTER, CONN. 


If your crest is avt Usted, 
write us for information. 





If Not Satisfied, Return in 10 Days and Money | 
Will Be Refunded 


| 








qualified 
positions in the future. 





er operation 
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to assume _ responsible 


The program is under the direc- 


tion of Maj. Albert Sobey, institute 
director. 


The program extends over a pe- 


riod of two years with a terminal 
point at the end of the initial year 
at which time the first part of the 
training is completed. 


At the end of this first year the 


student may, when advisable, and 
particularly where the relationship 
with his 
makes 
pointed for an additional year of 
more advanced and specialized in- 
struction and work experience. The 
program provides alternating pe- 
riods of instruction at the institute 
with directed practical work expe- 
rience in the dealership. 


the dealer, 
be reap- 


employer, 
it constructive, 


Upon completion of the pro- 
gram the graduate is thus familiar 
with various phases of his work 
in the sponsoring dealership and 
is also trained in the fundamen- 
tals of dealership operations. In 
these ways he has been prepared 
to develop the necessary ica- 
tions for future advancement in 
the retail automobile business. 


The first year provides basic 


courses at the institute in such 
things as automotive construction 
and maintenance, welding princi- 
ples and applications, 
mathematics, physics, machine shop, 
blueprint reading and sketching, 
automotive electricity, automotive 
materials and English composition. 


dealership 


The second year provides special- 


ization in one of two areas, techni- 
cal operation and management, or 
| sales and management. 


The technical operation and man- 


agement specialization provides 
courses 
construction and maintenance, deal- 

and management. | 
dealer accounting, industrial eco- 
| nomics, 
employment relationships. 


in advanced automotive 


psychology, speech, and 

The second-year specialization 
in sales and management stresses 
dealer operation and manage- 
ment, principles of merchandis- 
ing, accounting, economics, psy- 


| chology, business law, speech and 


manager of the U.S. Chamber of 
Commerce, 
ment June 1 of Col. Alvin B. Barber 
as manager of the chamber’s trans- 
portation and communication de- 
partment and the appointment of 
Harold F. Hammond as his suc- 
cessor. 


president of the chamber, paid trib- 
ute to Col. Barber, who has been 
department manager since 
and bespoke full cooperation and 
success for the new department 
manager. Hammond has been as- 
sistant manager of the department 
since Apr. 165, 
chamber staff from the American 
Transit Assn. Verne L. Sullivan, a 
staff member in the department for 
some years, has been appointed to 
succeed Hammond as 
manager. 


service manager of Angelo Motors 
(Packard-Mack), San Angelo, Tex. 


employment relationships. 
Enrollment of approximately 600 


dealer cooperative students during 
the past year and an equally heavy 
enrollment anticipated for the fall 
term, which begins on Aug. 30 and 
Oct. 25, is said to indicate the in- 
creasing use being made of this 
program by GM dealers. 


Among the requirements for en- 


trance is an adequate educational 
background necessary for participa- 
tion in a college technical program 
which includes high school gradua- 
tion. After the applicant has re- 
ceived a satisfactory rating from 
the institute admissions committee, 
his final acceptance in this program 
is dependent upon the sponsorship 
of a GM dealership. 


Efforts to obtain this sponsorship 


can be made by the applicant him- 
self. 
sources of information regarding 
dealers who may desire to partici- 
pate. 


Divisional zone offices are 


In the event, however, a well 


qualified applicant is unable to ar- 
range for such sponsorship, the In- 
stitute aids him by bringing his 
case to the attention of GM car 
divisions, which refer it to dealers 
in the applicant’s territory. 


Barber Resigns 
Post at C. of C. 


WASHINGTON.—Arch N. Booth, 


announces the retire- 


Ralph Bradford, executive vice- | 


1923, 


1947, joining the 


W illiams H onile Sunstes 


Bill Williams has been named 





1948 


B.C. Sets Floor’ 
For Shop Wages 


VANCOUVER, B. C.—Wages for 
automotive mechanics in British 
Columbia have been set at an 
hourly minimum of 90 cents. Other 
employes in the automotive repair; Western Governors Conference 
and gasoline service station busi-| py Goy. John Hall of Oregon. 
ness must be paid a minimum of | Under the pian, which Gov 
55 cents per hour. _ | Hall said was advanced by the 

Orders covering these two classi-| trucking industry, a state would 
fications, issued by the board of| collect fees only for the amount 
industrial relations of the province| o¢ wyse an interstate vehicle 
of B. C. bring mechanics under! makes of its highway facilities. 
minimum wage scales for the first) Thus, truck operators would pay 
time. Provision is made for pay-| the equivalent of one state tax 
ment at the rate of time and one-| annually, instead of full assess- 
half for any work over an eight-| ments in several states. Gov. 
hour day or a 44-hour week. Not) fall suggested special license 
covered by the orders are automo-| plates be issued to identify ve- 
bile salesmen, garage office em-| hicles operated under the plan. 





Truck Reciprocity 


Studied in West 
SACRAMENTO, Calif.—A pro- 
posal for reciprocal taxing of 
trucks engaged in_ interstate 
commerce was submitted to the 
semi-annual session here of the 
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ployes, watchmen or janitors. 


Quantity 


PRODUCTION 
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GREY IRON CASTINGS 
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ONE OF THE NATION'S 


LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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FOUNDRY DIVISION 


OFFICE AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 


at ohh 


A Better GRILLE GUARD by Bustin 


for 
FORD 
TRUCKS 


Builds Better 
Good Will 
Between Dealers 
and Customers 


Ask your dealer or write. 


BUSTIN IRON WORKS, INC. 
Designers and Manufacturers of Metal Products Since 1928 
110 EAST 130TH STREET, NEW YORK 35, N. Y. 
Telephone: ATwater 9-2200 





Demonstrate this sensational new horn to your | 

present customers—watch your profits increase! 
Send for the tacts—NOW. 

“Ki-Y?" Basking Dog Horn: 


GROVER PRODUCTS CO. 
1221 8S. Hope St. Dept. AN Los Angeles 15, Calif. | 


ZAOVED. 


CADET 
VACUUM HORNS 
Send tor Facts—NOW 


Also ask about the | 
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AFTER TORNADO—When the Enlow Nash Co. building in Woodward, Okla., was destroyed 


by a tornado, R. C. 


Eniow, the owner, built this new modern dealership which has 5,900 


square feet of floor space, of which 3,750 is devoted to service and 900 to parts. Enlow Nash 


is a holder of Nash Motors’ 10-point select dealer award. 





Special Committee Named 


To Promote ASI Show 


CHICAGO.—A special committee 
has been named by the Automotive 
Advertisers Council to handle Au- 
tomotive Service Industries Show 
promotion and publicity in 1948, it 
has been announced by Walter 
Kirkpatrick, council president and 
manager, advertising and sales pro- 
motion, Wilkening Mfg. Co. 


Just as in 1947, ASIS publicity, 
theme and decorations and attend- 
ance records have been assigned to 
the council by the joint operating 
committee of the show. The council 
is composed of advertising and 
sales executives of prominent man- 
ufacturers of automotive replacc- 


ATA Executives 5 
Move to Speed 


Action on Program 


WASHINGTON. — The executive 
committee of the American Truck- 
ing Assns., Inc., named Boston as 
the site for the association’s 1949 
convention and moved swiftly 
through a lengthy agenda at its 
regular meeting here to push ac- 
tion on numerous problems before 
the trucking industry. 


It acted, among other things, on 
committee reports dealing with 
truck leasing practices, licensing 
and taxing of commercial vehicles, 
government regulation of motor 
carriers, and questions of traffic 
and highway safety. 


The committee approved a prog- 
ress report by the truck leasing 
committee, which announced it has 
scheduled meetings both for June 
and July to continue its study of 
leasing practices. The end result 
of its study will form the basis 
for a trucking industry appear- 
ance before ICC hearings on the 
subject beginning Oct. 14. 


On the question of licensing and 
taxation, the committee provided 
for a thorough study of present 
practices in this field throughout 
the U. S. The study, together with 
recommendations of the committee 
for correction of any adverse sit- 
uations found to exist, will be sub- 
mitted to the truck industry by 
July for comment. 


The executive committee also ac- 
cepted a report which called for 
an increase in the fees for partici- 
pation in the national motor 
freight classification. 


A report of ATA’s air cargo 
committee providing for a 25-mile 
commercial zone limit for trans- 
portation to be considered as in- 
cidental to air transportation was 
approved by the committee. 

In the field of federal regulation 
of the industry, the committee di- 
rected ATA’s staff to oppose abo- 
lition of ICC’s Bureau of Motor 
Carriers and any efforts to sub- 
ordinate the bureau’s activities in 
regulating motor carriers to the 
work of any other bureau or sec- 
tion of the commission. 


Ed J. Buhner, president of the 
association, was authorized to ap- 
point a committee to review the 
motor vehicle size and weight 
standards approved by ATA in Oc- 
tober, 1944, and determine whether 
these standards need revision. 


Appointment of Frederick G. 


Freund, Alexandria (Va.) attorney 
formerly with ICC, as assistant 
director of the ATA traffic depart- 
ment was announced. 


| de Nemours & Co., Inc.; newspa- 
pers, 





ment parts, tools, equipment, acces- 
sories and chemicals. 


R. E. Conley jr. advertising man- 
ager, R. M. Hollingshead Corp., who 
last year headed the council’s pub- 
licity on the show, has been named 
general chairman of the show com- 
mittee. Members of the three sub- 
committees are: 

Publicity: Conley, chairman; 
trade magazines, Edward F. Todd, 
advertising manager, Imperial Brass 
Mfg. Co.; direct mail and trade 
space, Lester C. Dobrunz, advertis- 
ing manager, Wagner Electric 
Corp.; national magazines, Don L. 
Hague, advertising manager, Ze- 
rone-Zerex division, E. I. du Pont 


Duane Jones, advertising 
manager, United Motors Service; 
radio, television and newsreels, Carl 
McWade, advertising manager, Skil- 
saw, Inc. 

Theme and decoration: Herman | 
Teetor, advertising manager, Per- 
fect Circle Corp., chairman; H. C. 
Mohr, Packard Electric division; J. 
F. Apsey jr., Black & Decker Mfg. | 
Co.; O. R. McDonald, Brunner Mfg. | 
Co.; Stuart Phillips, Dole Valve 








Operation Educational Facilities . . . 
Trucks Move Means of Education 


CHICAGO.—Trucks have helped 
provide educational facilities for 
thousands of former service men 
and women at colleges and univer- 
sities throughout the country, re- 
ports R. C. Ashton, division engi- 
neer of the Bureau of Community 
Facilities, Federal Works Agency, 
with headquarters here. 

In New Mexico a huge gymna- 
sium at an Army training camp 
was lifted, intact, from its founda- 
tions, lowered on dollies and hauled 
by truck 68 miles to a college 
campus. 

In Utah, buildings were dis- 
mantled and hauled by truck 
down mountainsides to be erected 
near the walls of a college. 

All that and more went on during 
1947 as part of an operation known 

as the veterans’ educational facili- 
ties program. Congress appro- 
priated $75,000,000 for the program 
because of the need at colleges and 
universities for additional class- 
rooms, laboratories, cafeterias and 
similar space, other than housing. 

The advantages of site-to-site 
hauling by truck became imme- 








Co.; R. M. Schutz, Maremont Auto- 
motive Products; Albert Joseph, 
AP Parts Corp. 


Badges and attendance records: 
Carl B. Dietrich, Accurate Parts 
Mfg. Co., chairman; W. K. Ryan, 
Inland Rubber Co.; J. M. Warni- 
mont, Sterling Tool Products Co.; 
S. R. Robinson, U. S. Asbestos Div.; 
A. A. Ballantyne, Electric Auto-Lite 
Co.; P. C. Poss. 


Auto Theft Curb 


Colo. Jurist Suggests Penalty 
For Key-Forgetters 


DENVER. —A plan designed to 
curb automobile thefts resulting 
from motorists leaving keys in their 
cars was suggested last week by 
Chief Justice Haslett P. Burke of 
the Colorado supreme ‘court. 


Under the suggested plan, a car 
owner would be liable for all dam- 
age or injury caused by his automo- 
bile in the hands of a thief provided 
it was established the owner made 
the car accessible through negli- 
gence in leaving the keys in the 
lock. 

Burke pointed out city officials 
and state legislators might do well 
to study a recent decision of the 
Illinois appellate court, which ruled 
that “no person driving or in charge 
of a motor vehicle shall permit it to 
stand unattended without first stop- 
ping the engine, locking the igni- 
tion and removing the key.” 

The case stemmed from the theft 
of a car from a person who didn’t 
remove his key. The thief crashed 
into another car, the owner of which 
sued and recovered damages from 
the actual owner of the stolen car. 


Heli-Coil Insert Folder 
Is Ready for Mailing 


A new four-page folder describing | 


| Heli-Coil screw thread inserts has 


been published by the manufac- 
turer, Heli-Coil Corp. (formerly | 
Aircraft Screw Products Co., Inc.) 
Long Island City 1,-N. Y. 

Bulletin No. 148 tells how Heli- | 
Coil Inserts are now being used by | 
leading manufacturers in their | 
products as original equipment, as | 
well as for repair of stripped, dam- | 
aged or incorrectly tapped threads. | 


| 
| 
| 
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Any business that is departmentalized can 
expedite transactions, save time, stop 
errors, end duplication of effort,and lower 
costs by centralizing control. You have 
that kind of business, especially as re- 
gards your service operation. That’s why 
a GROVER survey of the extra efficiency 
you can get with a Pneumatic Tube Sys- 
tem is worth your immediate considera- 


J ee eS 
GROVER COMPANY -« 


diately apparent at the outset of the 
program, according to Ashton. 
During the first year of the pro- 
gram, more than 12,000,000 miles of 
truck hauls were involved in the 
transportation of surplus buildings 
to 1,690 colleges and universities. 


Truck hauling proved its effec- 
tiveness over and over again, ac- 


cording to the engineers who di- | 


rected the program. 

Ingenuity played an important 
role in the transport of surplus 
structures to schools in widespread 
localities, which were grouped into 
divisions. 

In division one, 1,623 truckloads 
were hauled without incident. FWA 
division officials estimated that 
more than $100,000 worth of busi- 
ness went to the trucking industry 
during this operation. The avail- 
ability of trucking service greatly 
facilitated the program, it was said. 

“Site-to-site transportation was 

an especially helpful factor,” Divi- 

sion Engineer William D. Jones 

said; “it speeded deliveries, min- 
imized handling, breakage and 


QUIET- SPEEDY - DEPENDABLE 
CENTRALIZED CONTROL FOR 
YOUR SERVICE OPERATION 


MOTOR TUNE-UP 


old or plan no 





TUBE 


damage and permitted an orderly 
and efficient flow of material. 
Trucks were also used to great 
advantage in hauling buildings 
| loaded on trucks and ferried from 


islands in Boston harbor and 
Portland (Me.) harbor to the 
mainland. 


Division two reported that truck 
hauls permitted the transportation 
| of roof trusses without dismantling, 
greatly expediting re-erection. All 
district engineers in division two 
reported that the use of trucks in 
transporting buildings from the de- 
mount site was economical and 
effective. 

From division three came an ac- 
count of using truck convoys to 
transport surplus structures. 

“There were 468 truckloads which 
were loaded at the site by the dem- 
olition contractor and unloaded at 
the destination by the trucking con- 
tractor,” Oliver T. Ray, division 
engineer, reported. “This movement 
was made by convoys using suffi- 
cient units to transport all buildings 
for each project at one time.” 
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Centralized Service Control Speeds Service, 
Eliminates Errors, Increases Profits 


tion. Such a survey costs you nothing, does 
not obligate you at all. GROVER has made 
many installations in automotive service 
setups that will interest you. Whether you 
are planning new quarters or modernizing 


other changes—this is a 


thing you ought to look into. Specialized 
literature on request—or a tailor-made 
survey of your requirements free of charge. 
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Offices in Principal Cities 
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Latin Come-On 
Southern Market Exhibit 


Draws Displays 


NEW ORLEANS.—When the In- 
ternational Trade Mart opens_here 
July 1, the automotive and aero- 
nautical field will be well repre- 
sented among the 300 manufactur- 
ers who will have their products 
on display and for sale in this 
great new trading center for the 
Western Hemisphere. 


Among the automotive manufac- 
turers who have already leased 
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derson Mfg. Co., Cedar Rapids, 
bulldozers; Northwest Tube & Met- 
al Fabricators, Portland, Ore., and 
Blazer Mfg. Co., Cleveland, garden 
tractors, and Transport Trailers, 
Inec., Cedar Rapids, Ia. 

Space in the Mart has already 
been 85 percent leased and lease 
negotiations now pending assure 
virtual full occupancy of the Mart 
by opening day, according to Clay 
Shaw, managing director. 


Niagara to Build 
Niagara Motors Co. has been 
granted a permit to erect a build- 


display space are Gibson Mfg. Co.,| ing at 1418 Niagara St., Buffalo, at 


Seattle, maker of tractors; Hen- 


an estimated cost of $15,000. 





QUALITY ACCESSORIES.. 
IML TAR A TAOS 






Because 
THEY’RE BETTER 


“Protects 


GRILLE 
GUARDS ~ 





@ HEAVIER @ MORE DURABLE © BETTER LOOKING 


They’re in demand, because they’re better—and bigger! Handsomely designed— 
TO FIT ALL MAKES OF CARS ... 13 gauge steel tubing, 1% inch diameter! 
ALSO—EXTRA HEAVY GUARDS FOR CHRYSLER CARS, 1% inch diameter... with 


special sleeve to cover connections. 


tlre 


STAINLESS 
STEEL 


GRAVEL 


NEW YORK.—The Third Na- 
tional Plastics Exposition will take 
place in Grand Central palace, New 
York, Sept. 27 to Oct. 1, and will be 
exclusively a trade and industrial 
show, it was declared by the So- 
ciety of the Plastics Industry last 
week. 

It was indicated that a larger 
attendance of business men and 
prospective buyers may be looked 
for next fall than at the 1946 and 

1947 shows. Admission will be by 
invitation and registration only. 

Emphasis will be placed on the 
trade and industrial side, calling 
attention to the remarkable strides 
made by the plastics industry in 
a number of hitherto unexplored 
fields. 

The invited attendance will be 
composed of manufacturers of wide- 
ly diversified products, department 
store and chain and other retail 


All About K-F 


Information Handbook 


Issued Workers 


WILLOW RUN-—An information 
handbook, written in simple style 
and featuring humorous cartoons, 
is being distributed to all employes 
of Kaiser-Frazer Corp. 

Prepared by the K-F public rela- 
tions department, the booklet con- 
tains information on such items of 
interest to workers as wages and 
other economic benefits, working 
rules, union status and the K-F car 
allotment plan for employes. 

The layout and use of cartoons 
were designed to appeal to the ma- 
jority of Willow Run employes, 73 
percent of whom are under 35 
years of age. A copy of the hand- 
book was given each worker, al- 
though it is primarily aimed at 
orienting new help at the plant. 

Cartoon character in the book is 
Stubby Hornblower, who represents 
a typical K-F worker. Stubby is 
the creation of Ernie Hager, who 
draws a cartoon strip based on his 
exploits for the semi-monthly K-F 





Plastics Show Set 


Third Exposition in Fall Expected to Draw 
Record Attendance from Trades 


outlets, public institutions, job- 
bers, retailers, laboratory and re- 
search experts, architects, builders, 
decorators, state and federal gov- 
ernment personnel, representatives 
of foreign governments and others. 


Interest will not only be cen- 
tered on the exhibits of producers 
of raw materials and finished 
products conveniently displayed 
under one roof, but on the fabri- 
cators, laminators, molders, ex- 
truders and other specialists. 
These will demonstrate with ma- 
chinery in action and other 
means, new processes, techniques 
and applications. 


Exhibits by makers of machinery, 
tools and equipment are to be fea- 
tured to a greater extent than here- 
tofore. 


A number of “surprises” are 
promised, as, for example, some 
large diameter productions, new 
and intricate moldings and assem- 
blies, new applications of infra-red 
techniques; simplification, time-sav- 
ing and labor-saving devices. 







SERVICE SECTION 
Socony Opens 


Lab Building 


PAULSBORO, N. J.—Reported to 
have the most modern and comn- 
plete facilities ever devised for im- 
proving petroleum products and for 
developing new ones, a new chem- 
istry and physics building was 
opened here last week by Socony- 
Vacuum Oil Co., Inc. 


This building contains the main 
laboratories for most of the funda- 
mental research carried on by 
Socony-Vacuum and brings the to- 
tal of buildings in the company’s 
research and development depart- 
ment in Paulsboro to more than 
12. In addition, it is said to be one 
of the longest buildings of its type 
in the U. S. 





Canadian Tire Taxes 


OTTAWA, Ont.— Canadian gov- 
ernment officials estimated excise 
tax revenues from automobile tires 
and tubes at $31,949,000 in the fis- 
cal year of 1947-48 against $16,- 
340,000 for the preceding year. 





Bob Finlay’s ‘‘Auto Advertising’’ column 
gives the latest developments in dealers’ 
and manufacturers’ plans for winning pros- 
pects and influencing buyers. 


SPEED SERVICE SALES! 


Wanda) 


CARBON 


REPAIR ORDERS 





INTERLEAVED 


DEFLECTORS 


FOR ALL CHRYSLER MAKE CARS 


LIST PRICE 


@ Extra Large for Protection 
@ Fits Perfectly to Fender Contour 


A fast moving item, one that sells on sight. Carefully 
engineered to fit perfectly to fenders. Will give years 
of service under any conditions. Priced right—to sell quickly. 


IMMEDIATE DELIVERY... 





$Q20 


IMMEDIATE 


LSS As ei 





WIRE OR WRITE TO 
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1401 WEST NINTH ST. CLEVELAND 


FOR SALE— VAN TRUCK BODY 





Price $875.00 


truction except hardwood flooring. 
Folding steps on side and rear. Fitted with 1l-ga. 
steel rub ralis and corner posts. Ali-steel pullman-type roof. Clearance lights—dome 

it—complete, ready to install on any truck chassis with 82-inch toe 86-inch cab to 
axte dimension. Used one year. Like new. Original cost over $1,400.00. 


13, OHIO 





JIM WHITE CHEVROLET COMPANY 
18th and Monroe — Toledo, Ohio 





Has wheel- 


employe publication, The K-F 
News. 


Car Insurance 


Costs More in Pa. 


HARRISBURG, Pa.— (UTPS)— 
Higher automobile insurance rates 
went into effect in most parts of 
Pennsylvania last week. The aver- 
age increase in car rates will be 
9.8 percent for bodily injury and 
6.8 percent for property damage, 
although in some parts of the state 
the new rates will be lower than 
those now in effect. No increase 
will be made in bodily injury rates 
for trucks but property damage 
rates will be 8.1 percent higher. 

The new schedule calls for high- 
er rates for private passenger cars 
on non-business use operated by 
drivers under 25 years of age. The 
rates for the new classification will 
be eight percent less than those 
for cars used for business purposes. 


British Motorcycle Aimed 


At U. S.-Canada Markets 


NEW YORK.—A new Douglas 
motorcycle, especially finished for 
the U. S. and Canadian markets, is 
being introduced to this country by 
Douglas, Ltd., of Bristol, one of 
Great Britain’s manufacturers of 
motorized equipment. 

Described as the Douglas 350-cc 
deluxe model, the motorcycle is a 
transverse twin, with a sprung 
frame, claimed to give “motor car 
comfort on two wheels.” The unit 
construction engine, horizontally 
opposed, is set transversely in the 
frame, with cylinders on either side 
for equal cooling. Maximum speeds 
of more than 70 miles an hour can 
be obtained, the company says. 


Rodebaugh Is Sales Manager 


Of Gerken-Leaptrot Sales 


Henry W. Rodebaugh has been 
appointed general sales manager 
for Gerken-Leaptrot Sales, Inc. 
(Kaiser-Frazer), 1900 Second Ave., 
Birmingham, Ala., by James T. 
Leaptrot, vice-president. 

The firm is also distributor for 
Federal trucks and Gibson tractors. 


Convenient Carbon Interleaved Repair Orders 
speed the handling of service sales and put an end 
to fumbling with carbon paper. 

Each set of Repair Orders is an individual unit, 
complete with fresh, one-time carbons that insure 
legible, easy-to-read copies. No carbons to insert! 
No cumbersome machine to handicap free use of 
both hands! No carbon jams! And carbons remain 
in the set until Cashier makes the final entry! 
During rush periods your Service Salesman can jot 
down the essential information, keep the sets in- 
tact, and hurry to the next waiting customer. Rou- 
tine information such as make, model, mileage, 
etc., can be filled in later. 

For greater efficiency, fewer errors, and quicker 
service during rush periods, change to modern Car- 
bon Interleaved Repair Orders. They pay for them- 
selves in actual time saved! 
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ORGANIZATION WILL BENEFIT > 


SERVICE SALESMAN 

The Service Salesman carries only 8 or 
10 sets, ready for instant use, in the 
convenient, compact Write-Up Cover 
. . - no clumsy machines to carry... 
no fumbling with carbon paper. 


“YOu 


a 


eo . 
Po 


























PARTS DEPARTMENT 

The Invoice and Office Copies are re- 
ceived by the Parts Department intact, 
complete with carbon, ready for imme- 
diate parts listing . . . no carbon to in- 
sert or copies to align. 


CASHIER 
Copies are received by the Cashier with 
carbon intact. Labor costs are entered 
and the entire Invoice footed with the 
assurance of clear, legible copies in ac- 
curate register. 

WRITE TODAY FOR FREE LITERATURE AND SAMPLES 
ASK FOR FOLDER RR-337 


WE ALOU Mad COO 


DAYTON 7, OHIO OMIPIGILY 


WESTERN BRANCH 400 W. PICO BLYD LOS ANGELES 
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NEW YORK.—Following a 20,- 
000,000 stock share offering at $1 a 
share, Playboy Motor Car Corp. 
last week hoped to soon have at 
least $8,500,000 in capital with 
which to go ahead with plans to 
mass-produce a small car. 

A minimum goal, the $8,500,000 
would also include proceeds from 
the sale of dealer and distribu- 
tor franchises by the corporation 
after Jan. 1, 1948. 

In a registration statement co- 
incident with the offering, the 
company said that the minimum 
goal would enable it to carry out 
plans to build 10,000 cars a year. 
As of May 4, 1948, it claimed the 
production of 41 pilot models. 

At present, it was admitted, pilot 
production is held to three or four 
models weekly by lack of finances. 


Eventually, and when and if it 
receives the necessary financing, 
the company said it planned to 
place orders to tool and equip the 
plant for a production capacity of 
100,000 cars annually. 

Admitting that it had no con- 
tracts or assurances of getting 
required materials, the company 
estimated that it would take ap- 
proximately nine months from 
the time of placing orders for 
tools, dies and other equipment 
before a mass-production line 
could be swung into operation. 
‘Another nine month interim was 
estimated before volume output 
could be obtained. 

The company based its plans on 
getting into a 100,000 annual pro- 
duction on the possibility of selling 


all of the $20,000,000 stock offering. | 


In the event that only the §$8,- 
500,000 is realized, it was explained, 
production potential would be held 
to the 10,000 annual rate, and “a 
substantial increase” in the con- 
templated price of the car would 
result, which would cause serious 
competitive disadvantages. 

Earlier in the statement it was 
declared: “The corporation plans 
to produce and distribute a small, 
modern automobile, largely of con- 
ventional design and construction, 
for sale in the $1,000 price class. 
It 


mains to be done.” 


The corporation said it had 
thus far raised in excess of $760,- 
000 through the sale of dealer 
and distributor franchises. It 
cited the auto industry as being 
dominated by “seasoned compa- 
nies” and highly competitive. 
The firm admitted being involved 
in legal litigation with former sales 
agents and employes. Adverse de- 
cisions in such litigation, it was 
added, could seriously effect the 
firm’s future. 

Unless and until the stock of- 
fered is sold and the operations of 
the firm so require, the statement 
said it was not planned to recruit 
a major part of a proposed staff 


of executive personnel and key em- | 


ployes. 

As of March 31, 1948, 125 em- 
ployes were reported as being on 
the Playboy payroll. Its founders, 


the three top executives of the | 


is still in the developmental | 
stage and engineering work re- | 


Playboy Prospects 


Registration Statement Describes 
Hard Road Ahead 





firm and their salaries were listed | 


as follows: 

Louis Horwitz, president and 
director, $25,000; Charles D. 
Thomas, vice-president, secretary 
and director, $20,000, and Norman 
W. Richardson, treasurer and 
director, $20,000. 

These three officers were listed 
as equal owners of 5,000,000 shares 
of Playboy common 
which one of them paid $50,000, or 
1 cent a share. 

Present shortages of automotive 
transportation were cited as favor- 
ing the firm’s entrance into the 
highly competitive automobile mar- 
ket. However, it was admitted that 
such market conditions might 
change before Playboy gets into 
production. 

At the end of last April, it was 
said, 267 car-distributor franchises 
had been sold for which Playboy 
had received $769,391 in cash, with 
another $148,732 still owing. 

Such funds, it was stated, at 
present constitute the firm’s only 
source of funds with which to 
carry on production of pilot models. 

Dealers were said to have no 


stock for | 





contract right for the return of 
their money or for the delivery 
of a specific number of cars. 

Between 90 and 95 percent of 
the present Playboy dealers were 
said to be in rural and suburban 
areas and in towns with popula- 
tions of less than 100,000. A goal 
of between 800-900 dealers was seen 
in the future. 


Extensive testing of the Playboy 
car over the past several months 
was chronicled in some detail. 

Road tests, under the supervi- 
sion of “independent engineers,” 
were said to involve 17,000 miles. 
Results of such tests were reported 
to show that the Playboy car, 
equipped with a 48-horsepower en- 
gine, may be expected to achieve 
an average gas mileage of 20-25 
miles or more in city driving, and 
25 miles or more in country driv- 
ing at speeds under 45 miles per 
hour. 

It was estimated that approxi- 

mately 1,500 workers would have 








L-M DISTRICT BUSINESS MANAGERS—Three-day conference in Detroit heard Thomas W. 


Skinner, Lincoln-Mercury 
of the table are, left to right, Joseph 


eneral manager, and other top executives. Seated at the head 
. Bayne, general sales manager; Skinner, and M. R. 


Blattner, national business management manager. Included in the group above are: C. R. 
Gilliam, Memphis; C. O. Christenson, Denver; W. J. Loeper, Seattle; F. L. McCarty, Los 


Angeles, sales office manager; J. B. Gloer, 
p. W. 


Smith, New York; J. J. 


Skelliey, Des Moines; A. W. Gorman, St. Louis; Henry Dahi, Dearborn; R. 
ity, Minn.; G. F. Horine, Washington; M. 


Twin 


M. H. Woodburn, Pittsburgh; L. J. Gaillard, 
J. Stewart, Detroit, assistant business manager; R. Bell 


Jacksonville, 


Fia.; B. Courteol, Kansas City; 


DeGeorge, Chester, Pa.; C. L. Hitchcock, Chicago; M. VY. 


H. Cotherman, 
H. Hayward, Boston; B. A. Gibson, Dalias; 
Richmond, Calif.; E. A. Grimm, Buffalo; W. 
Detroit, business management de- 


partment; J. P. Adams, Cleveland, and K. S. Mann, Cincinnati. 








to be recruited in order to carry 
out mass-production plans. Be- 
cause the plant is not located in 
a principal automotive center, 
some problems in that cognection 
were foreseen and listed in the 
prospectus. 

Playboy has a contract with the 


War Assets Administration to pur- 
chase the plant at Tonawanda for 
$2,259,000. It is currently occupying 
the plant on a rental basis. 

The manufacturing and assem- 
bly portions of the plant are said 
to offer 414,000 square feet. Play- 
boy says it could be modified for 


53 


proposed assembly activities at a 


cost of $200,000. 

The prospectus said that more 
than 70 percent of the cost of man- 
ufacturing the Playboy car will be 
represented in the costs of parts, 
accessories and equipment pur- 
chased from outside sources. 


Use of ‘Upper Berth’ 


=| Cuts Costs for Crosley 


CINCINNATI. — Conservation 
measures tested during the war 
now enable Crosley Motors, Inc., to 
make rail shipments of automobiles 
by “upper berth” at a considerable 
saving of transportation cost and 
freight space. 

The “upper berth” consists of an 
elevator platform at each end of the 
ear. An automobile is placed on the 
platform which is lifted by chain 
hoists to the upper level. The ca- 
pacity of the boxcar is thus in- 
creased by riding two automobiles 
in cubic space which was formerly 
wasted by car shippers. 


Midwest Ford Coach Sales 


Midwest Ford Motor Coach Sales 
Co., 6185 Delmar Blvd., St. Louis, 
has been incorporated with $25,000 
by H. W. MacCarthy and J. D. 
MacCarthy. 
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Equipment in your own shop .. . 
SUN'S Profit-Proving Plan TODAY! 


1950 mowlels like hot cakes! 


«++ that’s what Thousands of Car Dealers are 
doing by Building Customer Goodwill 70Z4V/ 


Accurate, speedy diagnosis of engine troubles means increased customer 
goodwill... goodwill that pays-off in future car sales. It also means 
elimination of costly ‘comebacks’, faster turnover. in your repair 
department with more profit per job! That's why hundreds of car dealers 
are installing SUN Motor Testing Equipment every week. They know 
that SUN Equipment ends profit-eating guesswork...they know they can 
rely on SUN’S 320-Man Service Organization to thoroughly train their 
mechanics and give them prompt, efficient service on 24 hour notice. 

























What's more, it doesn’t cost a cent to try SUN Motor Testing 
get the details on 


R.28 


This Coupon brings you Illustrated Cata- 


log containing latest data on SUN’S com- 
plete line of Automotive Test Equipment. 


SUN ELECTRIC CORPORATION 


6327 Avondale Avenue @ Chicago 31, Ill. 


NAME 
COMPANY 
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F ord to Produce’ 


Own Oxygen 


DETROIT.—A new plant which 
will manufacture all the oxygen 
needed at the Rouge plant of Ford 
Motor Co. will start production 
July 1, H. H. Ormond, director of 


plant engineering, announces. This | 
will be the first plant of its kind | 


in the automotive industry. 


It will be operated by Air Prod- | 


ucts, Inc., and has a production 
capacity of 15,000,000 cubic feet of 
oxygen and 54,000,000 cubic feet of 





j}at a pressure of 150 
|} square inch into the 





| nitrogen a month. Major purpose 


of the plant is to deliver oxygen 
unds per 

ge dis- 
tribution system which carries the 
gas to every main building. Oxy- 
gen is used principally for scarfing 
hot blooms, billets and slabs of 
steel. Scarfing burns away surface 
imperfections prior to final rolling. 


Gets GMC Franchise 
Huffman Motor Co., 1714 Rapides 
Ave., former Mack truck distribu- 
tor, is now an authorized GMC 
truck dealer in Alexandria, La. 





ASHTON 
POWER WRECKERS 


OVER 30 YEARS EXPERIENCE IN THE TOWING FIELD 


— NEVER EQUALLED 
IN 
DESIGN — POWER — ADAPTABILITY 
6 MODELS — 3 TO 256 TON 
Sold Through Authorized Truck Dealers Everywhere 
WRITE FOR CATALOG AND PRICE LIST 


ASHTON SALES, INC. 


1701 W. LAFAYETTE AVE. 
DETROIT 16, MICHIGAN 


Phone 
CHERRY 
2178 








For SPRING SEASON PROFIT 
Sell Your Customer COMFORT 


with a “WEATHER PROOF” ALUMINUM 





ALL METAL e 
List Price .. . $24.95 


SUN VISOR 


Won’t Tear @ 


seme — 








DISTINCTIVE 
$11.95 each 


*Dealer’s 
Price. . 


*Except 1948 Hudsons—Dealers Price $13.95 Each 
SIMPLE ItNSTALLATION—NO HOLES TO DRILL 


Please Specify Car Models 
Sold in Carton Lots Only—6 to a Carton—Wt. 48 Lbs. 
Terms—C.0.D. Immediate Delivery 
F.O.B. Milwaukee 


Distributors 
CHARLES DISTRIBUTING CORPORATION 


27838 W. Wisconsin Ave. 


Milwaukee 8, Wis. 








TECHNICIAN in the newly created Service Parts Research and Modification department 
analyzes Nash chassis as a step in substituting late model parts for older cars. 


Parts Research Department 
Is Established by Nash 


DETROIT.—Nash Motors has es- 
tablished a service parts research 
and modification department at its 
Milwaukee parts plant, it is an- 
nounced by H. A. Lotz, parts and 
service manager. 

“The purpose of the new depart- 
ment,” Lotz said, “is to assist us in 
substituting parts used in later 
models, either as they are or with 


house departments in reworking, 
substituting, assembling, grouping, 
identifying and instructing concern- 
ing installation and use of parts in- 
volved in substitutions. 

Constant cooperation with the 
Nash Motors technical department 
in designing special tools and inves- 
tigating service parts problems is 
also part of the new program, Lotz 


alterations as replacement parts| .oiq 


for older model Nash cars. The de- 
partment will make it possible to 
service the needs of more cars while 
reducing the number of parts car- 
ried in stock.” 

Maintained in the new depart- 
ment are specifications, blueprints, 
photographs, catalogs and case ex- 
amples covering all Nash and sup- 
pliers’ parts used on current and 
previous series cars. 

Constant contact with Nash manu- 
facturing divisions and engineering 
departments is to be maintained by 
the new department to anticipate 
future model changes and to deter- 
mine service requirements on both 
the new and older cars. 

Lotz said it also will cooperate 
with the parts cataloging and ware- 


New-Car Sales 
Show Decline 


At Minneapolis 


MINNEAPOLIS.—New-car deliv- 
eries in Hennepin County (includ- 
ing Minneapolis) during May 
dropped sharply from April totals, 
figures compiled by Finance and 
Commerce, daily business paper, 
showed. 

A total of 1,449 cars were deliv- 
ered during May, compared with 
the postwar record of 2,082 deliv- 
ered during April. Chevrolet led the 
field with 329 deliveries; Plymouth, 
120, and Dodge, 111. 

Ford, usually up among the lead- 
| ers, fell well below its usually high 
level with only 23 deliveries, attrib- 
uted to model changeovers. 

Truck deliveries also dropped, 
with 334 entering the area in May 
compared with all-time high of 441 
in April. Ford led the truck deliv- 
eries with 115, while Chevrolet was 
second with 61 and International 
third with 45. 

Among higher-priced automobiles 
Cadillac led Packard by two, with 
27 deliveries reported. Buick in the 
medium price ficld had 113 deliv- 
eries, with only 12 Lincolns reported 
received. Twenty-one Frazers and 
22 Kaisers were delivered, while 
Studebaker had 72 deliveries. 





Trailer Assn. 


Adds 13 Members 


ELKHART, Ind.—Membership in 
the Trailer Coach Manufacturers 
Assn. has been increased from 45 
to 58, according to Harold D. Platt, 
president. 

The additions include four Elk- 
hart companies, Empire Mfg. Co., 
General Coach Corp., Majestic 
Coach Co. and Richardson Trailer 
Mfg. Co. and nine from other places, 
Castle Coach Corp., Stryker, O.; 
Clipper Coach Co., Tipp City, O.; 
John Inglis Co., Ltd., Toronto, Ont.; 
Kozy Coach Co., Kalamazoo, Mich.; 
Overland Trailer Coach, Inc., Chi- 
cago; Silver Dome Co., Kalamazoo, 
Mich.; Spartan Aircraft Co., Tulsa, 
Okla.; Terra Cruiser Co., Chicago, 
and Vindale Coach Co., Brookville, O. 


Merchants Elect Alenender 


Jarvis Alexander, auto dealership 
manager, has been named the first 
president of the Franklin (Ind.) 
Merchants Assn. 
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With 98% city zone coverage 
your advertising in the 
Buffalo Evening News 

sells this market — 


easier and at lower net cost. 


- and you sell the WHOLE marker 
f pants , SSL. > 


SERVICE SECTIO“‘ 


Clamping Down 
Mexico Threatens to Jail 


U.S. Car Sellers 


WASHINGTON. — The Americ:in 
Automobile Assn. has warned mo- 
torists bound for Mexico that at- 
tempts to sell their cars south of 
the border may result in heavy fines 
and imprisonment. 

The AAA said that Mexican au- 
thorities, alarmed at an increase in 
new-car smuggling from this coun- 
try, are cracking down with stiff 
penalties for tourists who resell 
their automobiles in Mexico. 


Meanwhile, the association said, 
Mexican customs authorities, in an 
effort to stimulate bona fide tourist 
travel, are pursuing a policy aimed 
at easing border restrictions. Effec- 
tive this week, automobile tourists 
will not be required to place bonds 
for their cars, nor will customs offi- 
cials retain ownership papers at the 
Laredo international bridge. 

Entry requirements will simply 
be a car permit costing 12 cents and 
a tourist card costing $2.10. The 
AAA cautioned, however, that mo- 
torists should have ownership pa- 
pers in their possession. 











AUTOMOTIVE NEWS offers to adver 
tisers a weekly audience of an estimated 
90,000 cover-to-cover readers! 
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BUFFALO EVENING NEWS 


EDWARD H. BUTLER, Editor and Publisher 
“Western New York’s Great Newspaper” 
KELLY-SMITH CO., National Representatives 





“An organization dedicated to and 
specializing in the Insurance require- 
ments of Financial Institutions.” 


INSURANCE FOR FINANCED AUTOMOBILES 


a sese CELUI 


AUTOMOBILE RISKS 


INCORPORATED 


16 Liberty Street 
New York 5, New York 





Telephone 
Digby 4-6234 
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SERVICE SECTION 


Auto News From Britain 


Export Goal Set by Government Is Surpassed 
As Industry Pushes U. S. Shipments 


AUTOMOTIVE NEWS, JUNE 14, 1948 


(Continued from Page 44) 


buses to Jamaica, where U. S. 
buses have previously held the 
field. These new vehicles will be 
Diesel, saving gasoline and dollars. 


The Rootes Group has just in- 
troduced the new Humber limou- 
sine. This new luxury British auto 
has been streamlined so that no 
body parts break the flow of its 
lines. Features of the auto are the 
automatic lighting of the step 
boards when the rear door is 
opened; finger-tip control linked 
with newly designed gearbox, and 
arrangements for separate heating 
of driver and passenger compart- 
ments. The price has been put at 
$5,580. 

s o . 
Ahead of Targets 

BRITISH AUTO exports con- 
tinue to mount steadily, and, in 
spite of raw material shortages, 
the manufacturers are beating the 
high targets set by the govern- 
ment. 

Figures released for March ex- 
ports show that they exceeded the 
quota of three-quarters of total 
production, and in money they 
brought a greater sum than the 
target set for June. There were 
19,100 automobiles exported, rep- 
resenting 78 percent of production. 
This figure was 2,300 better than 
the February exports. In value 
they brought $20,000,000 to the 
British treasury. 

In February 1,200 autos were 
shipped to the U. S., and of this 
total 1,053 were Austins. 

A permanent market in the 
U. 8S. was forecast by W. S. 
Lyons, chairman and managing 
director of Jaguar Cars, Ltd., 
when he returned to Britain 
from a visit to the states. He 
said Americans admired the 
quality and individuality of the 
best British cars, and if best 
quality could be maintained U. K. 
autos would find ready buyers 
in America. 

Speaking in Switzerland, Harold 
Wilson, president of the British 
Board of Trade, viewed the Swiss 
market for autos. 

“The most striking increase has 
been in the greater number of 
autos sent from the United King- 
dom to Switzerland,” he said. “The 
figure in 1938 was $185,000 and in 
1947 it was $8,000,000. 

“T am under no illusions about 
our difficulties in exporting auto- 


mobiles and the keen competition | 


in both prices and performance 
that we have to meet. The United 
Kingdom is today—by dint of vir- 
tually a complete denial of autos 
to the home market—the biggest 
exporter of automobiles in the 
world and, in spite of all the diffi- 
culties, we hope, with the improve- 
ments and_ standardization our 
manufacturers are introducing, to 
hold a premier place in auto ex- 
ports, just as we hold the leading 
place in truck exports.” 
* + > 


Needed: Price Cuts 


A WARNING that prices will 
have to fall was given in the year- 
ly statement of trading by Vaux- 
hall Motors, Ltd., whose sales for 
last year totaled $91,000,000, show- 
ing an increased sales turnover of 
14 percent. 


“The overall limiting factor to 


ALL-STEEL 
l4-TON TRAILERS 


Precision Engineered 
By Statemobile Mfg. Co. 
— SPECIFICATIONS — 
Floor plate 14-ga. steel 
Sides, fenders, 


tail gate 16-ga. steel 


4—2” x 2” Stake packets 
72” long - 


48” wide — 18” deep 
9-leaf spring — rated 1 ton 
Heavy duty axle. 

600 x 16 tires. 

Tail light and license bracket. 
SPECIAL DEALER PRICE 

(Painted) 


Complete—$140 
(F.0.B. Camden) 
ROHRER CHEVROLET 


Bridge Blvd. at Federal St. 
Camden, N. J. Ph. 4-7820 





our output during the year was 
the restricted steel supply; but for 
this we would have produced at 
least 20 percent more autos and 
trucks and spare parts. At Dec. 
31 delivery of no fewer than 3,000 
autos and trucks produced for the 
home and export markets was held 
up on account of material short- 
ages,” says the report. 

“The number of vehicles shipped 
(28,690) was a record in the his- 
tory of the company. 

“British costs must come down, 
or Britain’s share of export mar- 
kets for autos will surely decline. 
There can be no possible hope 
in the future for easy compla- 
cency in price raising. There 
must be a desperate fight in the 














opposite direction—whether by | 
individuals, companies, price-fix- | 
ing associations or the govern- | 


ment itself.” 

Vauxhall said that present diffi- 
culties and delays in re-equipment 
and re-tooling have held back the 
introduction date of new postwar 
passenger models, “but we expect 
to be in production in the latter 
part of this year, by which time 
we believe the export markets will 
be needing some fillip to maintain 


and expand the overseas volume so 


urgently needed.’ 
* * > 
Expansion Sought 
ON THIS SAME problem of ex- 
pansion, Ford Motor Co. asked the 
government to relax the ban on 
the extensions planned by the firm 
to its Dagenham plant. At Dagen- 
ham Ford has a factory ideally 
suited to the export trade, with 
fine, modern wharves in the 
Thames. Met with a government 
refusal 
company has had to buy a factory 
elsewhere as a stop-gap measure. 
Lord Perry, chairman of the 
company, said at the annual meet- 
| ing that the firm could sell its ex- 


too early to say that the sellers’ 
market was nearly satisfied, and 
it was still possible to be selective 
in export sales and to expand sales 
to hard currency areas. 

In the export market the price 
of Ford vehicles and tractors has 
been brought down, the reduc- 
tions ranging from $28 to $65. 

“As the largest producers and 
the largest exporters in the British 
automobile industry, we are giving 
a lead to the nation,” said Sir 
Rowland Smith, deputy chairman 
of Ford. “Whether we can keep 
these prices down depends on 
whether suppliers to us follow our 
lead and reduce their prices, and 
whether supplies of steel and raw 
materials are maintained.” 

* * * 


Smatterings 


RETURNING TO Britain after 
a tour of India, Malaya, Austral- 
asia and Canada, D. G. Stokes, 
Leyland’s export manager, said 
there was a market in the Far 
|East for the medium-capacity 
truck. 

An idle airfield at Lindley has 
been scheduled by the govern- 
ment for conversion into a prov- 
ing ground for the automobile 
industry. 

After a_ strike lasting three 
weeks 22,000 vehicle builders have 
resumed work. 

The government will introduce 
new laws to combat the black 
market in gasoline. Anyone con- 
victed of having illegal gasoline 
will be deprived of gasoline sup- 
plies for a year and may also be 
sent to prisoh and fined up to 
$2,000. 





Goodyear Offers Awards 
For Anti-Waste Ideas 


AKRON.—An unusual waste con- 


trol program has been announced 
for employes of Goodyear Tire & 
Rubber Co. and subsidiaries, divi- 
sion offices, warehouses and stores 
from coast to coast, with awards to 
individuals up to $1,500 in cash plus 
thousands of dollars of merchandise 
prizes. 

Announcing the “Whip Waste and 
Win” campaign, E. J. Thomas, com- 
pany president, linked it with the 
company’s golden anniversary, be- 
ing observed this year. The cam- 
paign runs from June 7 through 
July 10. 


port quota. He claimed that it was | 


| 


to expand this site, the | 











ON THE CORNER—Christensen and Weiss, Inc. (Ford), has started work on a new build- 
ing at Queens Bivd. and Ireland St., Elmhurst, L. |., N. Y. The building will replace present 
quarters in Maspeth, N. Y. Of fireproof construction, the new structure will comprise 17,500 
square feet on the first floor and 5,500 square feet on the second floor. Some special design 
features, according to Henry N. Weiss, will be all-aluminum custom-built windows and all- 
face brick facades with limestone trimming. 


PUSH 


Corn Picker Added 
To Ferguson Line 

DETROIT. — First official an- 
nouncement of the addition of the 
Belle City corn picker to the line of 
Ferguson system implements was 
made last week by Horace D’An- 
gelo, executive vice-president of 
Harry Ferguson, Inc. 

According to the terms of the 
agreement between Belle City Mfg. 
Co., Racine, Wis., manufacturer of 
the corn picker, and Harry Fergu- 
son, Inc., the latter has been given 
exclusive, world-wide distribution 
on a long-term basis. This arrange- 
ment provides that all sales and 
service of the corn picker will now 
be handled only through franchised 
Ferguson distributors and dealers. 





Others are profiting from AUTOMOTIVE 
NEWS want ads. Why not you? 





“MONROE” GRILLE GUARD 


WILL TAKE A _ 10-TON 


IN NO 


WAY DETRACTS FROM BEAUTY OF TRUCKS 


1. Especially designed and custom built to fit over 
bumper. 

2. Extra strong, closely spaced seamless steel] tubing 
—all electrically welded construction. 


3. Attractive, easy to install—no need to cut holes in 
fenders—brilliant aluminum finish. 


4. Curved to provide protection for fenders as well 


as grille. 


5. The “MONROE” Guard is manufactured complete 
and ready for quick installation 


Available for % to 3-ton Ford, Dodge and Stude 
baker trucks. Write for information and price 


Leonard G. Cyr Company 


DETROIT 6, MICHIGAN 


8027 TWELFTH STREET 





(a) Studebaker 
instalation 
engine models 


(b) Ford installation also 
adaptable to cab-over- 








(c) Dodge 
installation 





SPRING STABILIZERS 


FOR WEAK SAGGING SPRINGS 


allowing the car to sag, sway, bounce, vibrate, ride and steer hard, and to weave. 


HELLWIG SPRING STABILIZERS stabilize, control and maintain 
normal spring function. Regardless of their present condition, 
Hellwig Stabilizers will return weak springs to normal func- 
tion, provide new riding comfort, easier steering and safer, 
smoother driving. 


Hellwig Spring Stabilizers employ a patented, two-way action 
which works not WITH—as in the case of extra leaves or 
booster springs — but AGAINST the car springs. Their auto- 
matic end-tension returns weak fatigued springs to the correct 
“‘new-car"’ arch, prevents weak springs from going below the 
normal level, and snubs over-buoyant springs to provide a soft, 


| resilient, yet perfectly controlled ride. 


Easy to Install — Profitable to Handle —You make friends while 


you make money! 






A LIMITED NUMBER 
RD ey Lk) 
ARE STILL AVAILABLE 


HELLWIG PRODUCTS CO. 
6231 San Fernando Rd., GLENDALE, CALIF. 





SELL @ 
Ht Springs, when new, maintain car balance... With use their normal arch is lost, 


OVERLOAD 


FIRM 
STREET 
CITY 
BY 


HELLWIG PRODUCTS. CO. 
6231 San Fernando Rd., GLENDALE, CALIF. 


Please send me dealer information 


TITLE 











Attributes Stock Drop 


CHICAGO.—A drop in Tucker 
Corp. stock, attributed to radio re- 
ports that the Department of Jus- 
tice or Securities and Exchange 
Commission, or both, were plan- 
ning investigations of the company, 
brought a heated retort last week 
from Preston Tucker, president, 
that he would launch a probe into 


GM Adds Kunkle 
To Policy Group; 
Others Reelected 


NEW YORK.—The board of di- 
rectors of General Motors last week 
elected Bayard D. Kunkle a mem- 
ber of the board 
and of the cor- 
poration’s opera- 
tions policy com- 
mittee, it was 
announced by Al- 
fred P. Sloan jr., 
chairman of the 
board. 

Kunkle is vice- 
president and 
group executive in 
charge of GM’s 
overseas and 
Canadian operations. All other offi- 
cers of the corporation were re- 
elected. 

Kunkle has been associated with 
GM since 1925, starting with what is 
now the Delco-Remy division. After 
transferring to Frigidaire division, 
he was appointed assistant general 
manager of Delco Products, later 
becoming president and general 
manager. 

He has since served as director of 
the manufacturing section of the 
operating staff of General Motors; 
vice-president in charge of the ac- 
cessory group, the personnel staff 
and the manufacturing staff; group 
executive, and as a member of the 
administration committee. 





B. D. Kunkle 


Australian Gas Ration 


Curbed by Israel War 


CANBERRA, Australia.—(UTPS) 
—The fighting in Palestine has cut 
deeply into the petroleum supply 
from that area for Australian com- 
merce, a report here last week de- 
clared. 


Dealers everywhere -are 


WIN-SHIELD . . . the 
for CONVERTIBLES! 


about 
LOOK 


Probes Arouse Tucker 


‘Timed to Hit at Crucial Periods’’ 
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to U. S. Investigations 





the source of the rumors and rea- 
sons behind them. 

“Every important development 
we announced for the Tucker has 
been frozen for production in our 
first series,” he said in a state- 
ment. He added that the company 
has been handicapped by excessive 
investigations “invariably timed to 
strike us at crucial periods.” 


Tucker earlier had announced a 
plan which he said would raise 
about $27,000,000 through an “ac- 
cessory package” costing $270 and 
giving the customer priority on his 
car delivery. 


The announcement was made 
when Tucker addressed the Street 
club here. As a weapon against 
black marketing of Tucker cars, 
he said also, customers would be 
compelled to sign a contract con- 
taining a clause promising not to 
resell the car to anyone except the 
dealer within one year following 
delivery. 


In the same address he declared 
that the company’s jig and die 
program is now complete, that the 
company has 25,000 tons of steel 
in its plant, and that one line is 
being readied for production at the 
rate of 50 cars an hour. 


Stock of Tucker Corp., brought 
out at $5 a share, later hit a high 
of $5.75, but last week dropped to 
a new low. It closed Monday in 
the over-the-counter market at $2% 
bid and $2% asked. During the day 
it sagged to $2% bid, as compared 
with $3% bid and $4% asked the 
previous Friday. 


Mexico Removes 


Car Bond Rule 


LAREDO, Tex.—Orders requir- 
ing bonds on 1948 model tourist 
automobiles entering Mexico were 
canceled by the Mexican govern- 
ment last week after a four-day 
test brought widespread protests. 

Tourists reported the premium 
on the bond sometimes ran as high 
as 300 to 400 pesos, none of which 
was returnable. Bonding of late 
model automobiles was ordered to 
combat smuggling across the U. S. 
border, which has grown to alarm- 
ing proportions during recent 
months. 


enthusiastic 


NEW 


BRAKE SHOE —.. 


BRAKE Litt ——— 





JUTQMOLEE BRARE 


AUTO BRAKE BY PLANE FIRM—Martin automobile brake has 50 percent fewer parts, 


faster and more positive action, 


and greater braking surface than conventional types, 


according to the manufacturer. It is an adaptation of a new type of hydraulic airplane 
brake developed by Glenn L. Martin Co., pioneer aircraft maker of Baltimore. 


Martin Develop 


s Auto Brake 


Based on Aircraft Types 


BALTIMORE. — Development of 
a new automobile brake, with 
greater operating speed and brak- 
ing surface and 50 percent fewer 
parts than the conventional type 
is announced by the Glenn L. Mar- 
tin Co., aircraft manufacturer. 


The brake is an adaptation of a 
hydraulic brake the company de- 
veloped during the war for its air- 
planes and is licensed to the U. S. 
Rubber Co. for manufacture. Tests 
of the new automobile brake under 
actual road conditions are said to 
have been highly satisfactory. They 
cover a two-year period and repre- 
sent thousands of miles in all kinds 
of weather. 

No wheel cylinders, pistons 
and linkages are needed in the 
new brake. Consequently it 
should be “ideally suited” for 
automobile manufacturers _fol- 
lowing the trend toward the use 
of smaller wheels with less room 
for brake mechanism, Martin 
said. 

The Martin automobile brake in- 
volves use of a continuous ring 
seal that fits in a groove in the 
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No More Wind Roar 


Easy Installation 


Eliminates Back-of-the-Neck Drafts 
Sturdy, Safe, Shatterproof Plastic 


Adds Beauty, Richness; Refinement 


Back Seat (Top Down) Driving Comfort 


Folds Against Back of Seat When Not in Use 


. and means DELIGHTED CUSTOMERS, too! 


POA TAROT, 


Learn all 


about this fast-selling, long-profit accessory item NOW! 


DEALER DISCOUNTS 
Tray 
tinea ea oe ed 


40% 


6 or more units, 


Useful as a Table for Roadside Snacks 


1 to 5 Units, 30% 


Ae heen enh r) 


Write, phone or wire for full details, 


off 
om} 


LIST PRICE 
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brake shoe support. Hydraulic 
fluid, actuated by the brake pedal, 
enters this groove under the seal 
which is forced outward and actu- 
ates the brake shoe in virtually a 
360-degree engagement with the 
drum. 

The ring-shaped arrangement of 
the braking power applying seal 
provides for simultaneous applica- 
tion of equal braking force around 
the brake drum surface. 

Martin said that as compared 
with conventional brakes whose 
shoe lining engages only a fraction 
of the drum, the new brake’s en- 
gagement is virtually a complete 
circle, allows better wear charac- 
teristics, adding greatly to the lin- 
ing’s life expectancy. 

Full movement of the actuat- 
ing seal of the new brake is at- 
tained with relatively little fluid, 
according to Martin. This allows 
for extreme sensitivity of respon- 
Siveness to pressures caused by 
operating the pedal. In other 
words, a lighter touch of the foot 
will put the brakes on harder 
and quicker. 

The shoe mounting is such that 
any degree of servo or self actua- 
tion desired by the brake designer 
may be obtained. The equalizing 
movement of the brake segments 
reduces need of adjustments. How- 
ever, in the case of large size 
brakes or where the service is ex- 
tremely heavy, compensation for 
wear can be made by limiting the 
return flow of fluid to the master 
cylinder, thereby providing for 
automatic adjustment. 

Elimination of individual wheel 
cylinders, pistons, and _ resultant 
linkage of conventional brakes 
will permit manufacture of the 
Martin brake at a relatively low 
cost, it was stated. 

No plans for producing or mar- 
keting it have yet been announced. 


Nash Buys Plant 
At Milwaukee 


DETROIT.—Purchase of a one- 
story plant in the vicinity of the 
Nash Motors body plant in Milwau- 
kee was announced last week by 
R. A. DeVlieg, vice-president in 
charge of manufacturing. 

The plant, comprising 76,525 
square feet of floor space, was ac- 
quired for $500,000 from Interna- 
tional Trading Co. of Milwaukee, 
DeVlieg said. The building will be 
used as a shipping point for body 
stampings and subassemblies proc- 
essed for the corporation’s plant in 
El Segundo, Calif., and Nash assem- 
bly plants outside the U.S. 





Beaupre Branches Out 


Robert R. Beaupre, owner of a 
Chrysler- Plymouth dealership in 
Rochester, N. H., since 1943, is the 
senior partner in the Beaupre Ap- 
pliance Co., which has opened a 
store at 65 Hanson St., that city. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want what 
you have or have what you want! See the 
back pages of this issue. 





SERVICE SECTION 
Trailer Output 


Tops Feb., But 
Still Trails °47 


WASHINGTON. — Production of 
truck trailers during March 
amounted to 4,221 units, according 
to the Department of Commerce. 
This represents a 15 percent in- 
crease over the 3,671 units produced 
in February. 

Compared with the previous year, 
however, the production showed a 
29 percent decrease from the March, 
1947, output of 5,910 units. Vans 
represent more than half of the 
total complete trailers produced 
during the month. 

Shipments of truck trailers dur- 
ing March totaled 4,701 units, with 
a value of $13,400,000. Of this total, 
4,486 were shipped as complete 
trailers and 215 were shipped as 
trailer chassis. March shipments 
showed an increase both in number 
and value over those reported for 
the previous month. 

Figures for March, it was stated, 
are based on reports received from 
98 companies manufacturing truck 
trailers. These represent all known 
companies manufacturing trailers 
with a rated capacity of five tons or 
more, according to the report. 





Nash Promotes 


Boyer at L. A. 


DETROIT.—W. E. Boyer has been 
appointed assistant zone manager 
at Los Angeles, it was announced 
last week by H. C. Doss, vice-presi- 
dent in charge of Nash sales. 

Boyer entered the automobile 
business with Chevrolet in 1934 as a 
retail salesman. In 1938 he became 
sales manager of a Pontiac dealer- 
ship in Portland. Two years later 
he was promoted by Pontiac to dis- 
trict manager. In 1942 he entered 
the Navy and was discharged after 
the war as a lieutenant senior 
grade. He joined Nash in October, 
1946, as a district manager in Los 
Angeles. 


Spot Checkups 
Inspection Setup Speeded 
In West Virginia 


CHARLESTON, W. Va.—A new 
system in conducting spot inspec- 
tions of motor vehicles is now be- 
ing followed in West Virginia, it 
was announced here by W. E. 
Burchett, superintendent of the 
state department of public safety. 

Instead of state troopers setting 
up road blocks and inspecting all 
cars which happened to be travel- 
ing the highway, they merely 
check those which they think need 
checking. As a result, traffic keeps 
moving and a much higher per- 
centage of defective vehicles is 
found. 

Reports from the state police 
accident prevention bureau indi- 
cated that 31,500 cars were stopped 
and checked between April 15 and 
April 30. As many as 6,303 of this 
total, or approximately one out of 
five, were issued official warnings 
to have their cars repaired and 
reinspected. 





Appeal Denied in Charge 
Of Oil Seal Infringing 


SAN FRANCISCO.—The U. S. 
Circuit Court of Appeals here has 
affirmed the judgment of the U.S. 
District Court in dismissing the 
complaint of National Motor Bear- 
ing Co., Inc., California manufac- 
turer of oil seals, against Chanslor 
& Lyon Co., a distributor of auto- 
motive equipment in California. 


Charge of the cemplainant was 
that the distributor infringed on an 
oil seal patent by the act of selling 
oil seals designed and produced by 
the Victor Mfg. & Gasket Co. of 
Chicago. No basis for the charge 
was found since in the judgment of 
the court, the allegedly infringed 
patent owned by National Motor 
Bearing Co., Inc., was held to be 
invalid. 


Autocar Names Lopez 


Cc. E. Lopez, formerly of Roches- 
ter, has been appointed manager of 
the Buffalo division of Autocar 
Truck Co. His district includes 
branches in Buffalo, Syracuse and 
Binghamton, and dealerships in 
Rochester and Utica, as well as ter- 
ritory in Pennsylvania and Canada. 
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Used Cars 


CLEVELAND.—Used-car dealers 
here and elsewhere have taken 
strong exception to a report made 
here last week that a break had oc- 
curred in prices of late model 
stocks, based on a pre-Memorial 
Day auction in Cleveland. 


Jack Peltz, general manager of 
the Cleveland Auto Auction, de- 
clared that his pre-holiday auction 
had failed to sell late models be- 
cause dealers just refused to buy at 
the prevailing prices. He declared 
that dealers had become nervous 
over the number of trades conduct- 
ed at avholesale as against the poor 
retail picture. 

Dealers immediately called Peltz’s 
statements inaccurate and misrep- 
resentative of the market. 

“We sold 11 cars while Peltz was 
selling two,” declared Lou Samsa, 
used-car manager for Southeast 


Playboy Names 8 


In Franchise Suit 


DETROIT. — Playboy Motor Car 
Corp. last week filed a federal court 
suit for $150,000, plus interests and 
costs, against eight persons and 
Playboy Michigan Motors, Inc., of 
Trenton. 


The suit seeks a permanent in- 
junction barring the defendants 
from representing themselves as 
dealers or distributors for the Play- 
boy car. 


Bob Finlay’s ‘‘Auto Advertising’’ column 
gives the latest developments in dealers’ 
and manufacturers’ plans for winning pros- 
pects and influencing buyers. 


ACTUAL SIZE 


THE NEW 
QUICK CHANGE 
DEALERS LICENSE PLATE HOLDERS 


Every car dealer, finance company and driveaway should have 
these holders. Easy to install on round hole or slotted plates. Fits 
all slotted license brackets or slotted bumper. Quickest and most 
efficient holders. Locks in bracket with a quarter turn. Cadmium 


$1.25 Per Set of Four 
$1.00 Per Set in Lots of Six Sets or More 


Order from your Jobber or 
Cc. HOWARD 


Plated. 


1498 Overlook Dr. 





DOUBLES Auto Radio Pleasure! 


Fits ALL cars—each unit is complete — easily and 
quickly installed—fully guaranteed. Order direct, or 


write for further details. 


ONLY Dealers 
$850 * 


Terms: 2% on cash with order 
LIST cb 


JOHNNY MOTOR SALES, Ine. 


12040 Jos. Campau 


MEMBER OF 8.A.D.A. 





Market Bust Rumor Fades as Dealers Refute 
Cleveland Auctioneer’s Prediction 





Discounts: 





Hold Firm 





Chevrolet Co., Cleveland. “We'll 
buy 20 more right now if anybody 
has them to sell,” Samsa added. 
Doc Greiner of Toledo declared 
that demand and prices were still 
firm in spite of the usual post-holi- 
day decline in sales. Calls from 
many parts of the country were 
made to Greiner as the result of 
the Peltz prediction, it was said. 





BOUND FOR THE HIGH SEAS—The first new Hudson to be shipped to Norway via ocean- 
“The idea that anything serious | going steamer from Detroit in the 1948 season is shown being loaded aboard the Norwegian 


has occurred on the used-car mar- | steamer Rutenfjell of the Fieli une. The ee agg are A Six sedan ria | a ene» to Newey 
ket is just all wrong,” Greiner said. a eo license. The Norwegian market is serve y Kolberg-Caspary A-S, 


Sam Jacobson, of Sam Greenfield 
New Fleet Deal Spreads 


Co., Cleveland, said he noted a slight 
Most Other Firms Follow GM on Dropping 


dip in demand for new and used 
items just before the holiday but 

Of Kickback and Employe Clause 
(Continued from Page 1) 





that the market is “just as strong 
as ever” again. 

Harold Munson, of Dowd-Feder, 
Cleveland, believes that prices will 
hold and probably will go even 


higher when new car listings are and Kaiser-Frazer, however, intend! cluded in their 20-unit minimum 


published. i 
At the same time, Peltz was hav- | to keep their agreements in force. | requ a 
ing trouble with state officials who * * ¢ Ford’s rebate has been about 


declared he could not continue to ANY companies feel that the| three percent, but some of the inde- 
operate his business without first employe clause in fleet sales pendent makers had a lower minhi- 


acquiring a used-car dealer’s license. | agreements has been grossly abused poomeatg rrtn ang Se mueomann: 


during the past three years and that i ‘ 
quite a number of these new cars 
have found their way into the gray 
market. This clause permitted em- 
ployes of a fleet user, who claimed 
that he used his car at least 50 per- 
cent in company business, to come 
under the agreement. 

Even buyers and fleet managers 
for big fleet users have com- 
plained at various times that they 
were under pressure from em- 
ployes, who in many cases were 
not eligible to purchase under the 

—___________—__| agreement, for help in getting 
new cars for personal use. 

While all vehicle manufacturers 
checked said there was no doubt in 
their mind but that their companies 
would follow General Motors’ lead 
in cancelling existing fleet agree- 
ments, carrying the three percent 
amount and the employe purchase 
clause, several could not make the 
statement officially since they had 
not had opportunity as yet to for- 
mulate a new policy. 

* + * 


PR ACeCales all of the major 
companies have had similar fleet 
agreements, in which three percent 
was paid fleet operators who pur- 
chased 20 or more vehicles each 
year from the one company. Most 








Columbia Overdrive 


Reduced to $89.50 

DETROIT.—A new lower price 
of $89.50, plus installation, has 
been put into effect on the Co- 
lumbia overdrive for 1942-48 
Ford and Mercury cars, 

The Columbia overdrive is 
claimed to add three to five 
miles per gallon and to increase 
the life of oil up to 50 percent. 


You'll 














Ford Fleet Sales Pacts 


Are Terminated 


DEARBORN.—Ford Motor Co. 
fleet owner agreements will be 
terminated June 16, J. D. Ball, 
director of Ford truck and fleet 
sales, announced Thursday. 

“This action has become nec- 
essary,” Ball explained, “in or- 
der to hold costs at a minimum 
and thereby help to maintain 
car and truck prices at the low- 
est possible level. The termina- 
tion of agreements will in no 
way effect the efforts of the 
company and its dealers to as- 
sist fleet owners,” Ball said. 


Instantly Adjustable for 
FAST + SAFE - 


Akron 7, Ohio 


MILLER MANUF 
5919 TIREMAN AVENUE 
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Decision Voiding 
Gas Station Ties 
Hailed by MEWA 


CHICAGO.—The decision of the 
Federal District Court at Los An- 
geles, holding invalid “exclusive 
dealing” contracts between Stand- 
ard Oil Co. of California and inde- 
pendently owned service stations, is 
“a distinct forward step in the ef- 
fort to restore to independent serv- 
ice-station operators their right to 
buy what, when, where and from 
whom they please and thus to run 
their business as they see fit.” 


So stated the Motor and Equip- 
ment Wholesalers Assn., which said 
that the opinion “will, if upheld by 
the Supreme Court, assure to auto- 
motive wholesalers as well as to 
other sellers to the service station 
market their right to do business 
with persons who want to do busi- 
ness with them.” 


The decision directly affects 7,000 
independently operated stations 
which have contracts with Stand- 
ard Oil Co. to sell only products 
made or sponsored by Standard. It 
also affects indirectly 23,000 other 
stations in the West which are un- 
der similar contracts with other oil 
companies. 





TRUCK SERVICE MANAGERS ! 
Here's a Lphanie lime Faves 


Not Want to Miss... 


at 7 


F.0.B. DETROIT 





Fits ALL Trucks, Slips over All Sizes of Truck Tires, 


Tall or Short Mechanics. 
EASY TO USE! 


Eliminates use of DANGEROUS unsightly BOXES 


Jobbers.. Be First in Your Territory to sell this ‘"HOT’’ Item. 
It’s a Multiple Sales Unit. Truck Service Shops Need one for Each Mechanic. 






ACTURING CO. 
a DETROIT 4, MICHIGAN 





REAR SEAT 
of these agreements also covered 
cars purchased by employes who 


SPEAKER 
claimed that 50 percent or more of 
ca the use of the car was on company 
business for which they were paid 
3-WAY mileage and expenses. 

Both the three percent “kick- 

CONTROL back” under present tight condi- 
tions and the employe clause have 
been irritants to the companies 
since the end of the war. The 
bookkeeping alone to keep these 
accounts straight has been a ter- 
rific burden, to say nothing of the 
chances for creating ill will due 
to one company getting more ve- 
hicles than another and for vari- 

ous other reasons. . 

In General Motors, all GM cars 
and Chevrolet trucks were covered 
under the agreement. GMC vehicles, 
which in many cases are sold di- 
rectly by the factory branches to 
fleet owners, were not included. 

Chrysler’s kickback to the fleet 
owners, it is understood, has aver- 
aged about three percent but has 
been on a stated amount for each 
car in the line. Cars purchased for 
salesmen and others for “bonafide” 
company business use have been in- 
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58 
Rites Held for Pioneer, 84... 


Plants Pause in Tribute 
To Charles W. Nash 


(Continued from Page 1) 


condition. Mr. Nash was interred 

next to his wife in a tomb at 

Forest Lawn. 

Mr. Nash was a charter member 
of the Automotive Hall of Fame 
and a life member of the Automo- 
bile Old Timers, which presented 
him with a distinguished service 
citation in 1946. Beside Mason, the 
following represented the Old Tim- 





ALWAYS ACTIVE—Charies W. Nash loved 
outdoor sports. He never lost his enthusiasm 
for golfing, hunting and fishing. This duck- 
hunting picture was taken when he was more 
than 80 years old. 


ers at Mr. Nash’s last rites: Wil- 
liam Froelich, Ralph De Palma, 
Charles S. Howard and William L. 
Hughson. 
a * > 

AUTHOUGH Mr. Nash is regard- 

ed primarily as a production 
man, he outshone scores of auto 
executives of his time in that he 
recognized and integrated the im- 
portance of the other important 
ends of the business. He was a 
“balanced” administrator — one of 
the industry’s first. 


He knew production, having 
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started as a carriage upholstery 
stuffer and having introduced the 
conveyor-belt assembly system at 
the old Dort-Durant carriage plant 
in Flint in 1906. 

He knew sales, utilizing his 
familiarity with public tastes to 
pull Buick and then General Mo- 
tors out of the financial mires 
into which they had floundered 
after the organization of GM in 
1908. 


He knew organization and per- | 


sonnel, building Nash Motors and 
Nash-Kelvinator into a_ strong 
competitor among the independent 
makers while hundreds of other 
auto ventures were falling under. 
Under Mr. Nash, as president to 
1930 and then as chairman, Nash 
Motors for many years before the 
war led all auto makers in the 
ratio of profits to sales. 
* ~ + 


T= life story of Mr. Nash is one 
to cherish in the history of an 
America of opportunity. It is filled 
with romance, yet the man himself 
had a business head as hard as his 
work-worn hands. 

His cold management astuteness 
was one of the biggest factors in 
bringing the auto industry out of 
its wild, whimsical era to the solid 
powerful position it now holds in 
the nation’s economy. 

When the infant General Mo- 
tors was gasping as the result of 
the financial plunges of W. C. 
Durant, Mr. Nash was called in 
to rescue the firm. 

He is given credit for putting 
the baby colossus on its feet. And 
then Mr. Nash, although past the 
half-century mark, decided to 
leave the top and start all over 
again to bring out a car under his 
own name. 

* * * 

HIS man of genius, to whom 

the mighty in the auto industry 
appealed in GM’s dark days, was 
the boy who at 6 was bound out 
to a farmer near Flint. The man 
of 52 still had that ambition which 





Career Highlights 





AFTER NASH RESIGNED FROM GM—A short time later he purchased the Thomas 8. 
Jeffery Co., of Kenosha, Wis. This long-established company had built the Rambler and 
Jeffery cars and trucks since 1902. This photograph of Nash (right) and Charles T. Jeffery. 
son of the company's founder, was taken in Kenosha in 1916 soon after Nash acquired 


the company. 








WITH HIS WIFE—Charles W. Nash and Mrs. Nash. The shock of her death last August 
caused his serious iliness at that time. He married Jessie Halleck in Flint on April 23, 
1864. He was operating a steam hay baler on her father’s farm in Genesee county when 


they met. 
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William S. Knudsen at the pioneer banquet. 


enabled the boy to break the 
bounds of servitude. 

| For at 12 he ran away to labor 
|for 15 years in the fields. He was 
27 when he arrived in the big city 
of Flint to take a job in a grocery 
|store because his young wife was 
in poor health and could no longer 
stand the rigorous life of the farm. 


A few weeks later Nash was 
on the brink of his automotive 
career, knocking at the door of 
the employment office of the 
Flint Road Cart Co., owned by 
J. D. Dort and Durant. 

Mr. Nash got a job as a trimmer, 
but before his first year was out 
he had become superintendent of 
the firm which employed 100 men 
and built 10,000 two-wheeled carts 
a year. 

When he left in 1910, he was 
vice-president and general) mana- 
ger, and the firm was one of the 
largest of its kind in the world. 

+ * + 

T THIS time, GM, which had 

been formed by one of his em- 
ployers, Durant, was having finan- 
cial difficulties. Buick, kingpin of 
the amalgamation, was suffering 
growing pains. While it had more 
orders for cars than it could build, 
its production costs were far out 

of line. 

The men who were backing Du- 
rant asked: 

“What about this man Nash?” 

So in 1910, at the age of 46, 
Mr. Nash took over the presi- 
dency of Buick and ran that 
firm’s profits from $300,000 a year 
to $12,000,000 a year in 1914, by 
which time he had been named 
to head the whole GM corpora- 
tion. 

Mr. Nash headed GM from 1913 
to 1916. In his first year of stew- 
ardship, the profits were $7,460,000. 
In three years these had risen to 
$29,150,000 a year, and Mr. Nash 
moved on to found the car that 
bears his name. 

> . 

EE HIGGINSON 

him in the purchase of the 
Thomas B. Jeffery Co., which built 
the Jeffery — and previously the 
Rambler—in Kenosha, Wis. 

The first Nash made its appear- 
ance in 1917. Called the Nash 681, 
it had 25.3 horsepower and the 
touring model sold for about $1,300, 





King, George Holley and the late Henry Ford. 


CO. backed | 


Others are, left to right, R. E. Olds, 





THE LAST MEETING—Charles Nash and 
Henry Ford yo any each other during the 
Automotive Golden Jubilee in May, 1946. 
Both 82 that year, they were among [5 living 
pioneers honored. Both men were Vosi-been. 
Nash was putting Buick on its feet about the 
time Ford was achieving his first success 
with the Model T. Nash resigned as presi- 
dent of General Motors in 1916 to form 
| Nash Motors. 





At the end of 1936, Nash had assets 
of $38,000,000. 
+ * * 
| PREVIOUS years Nash had 

tried other cars. He bought Ajax 
Motors and in 1924 brought out the 
Ajax. The two firms were merged 
in 1926. Later he bought the La- 
Fayette company, which was pro- 
ducing cars in the prestige class. 
But Mr. Nash shunned the big 
jobs. He brought out the LaFayette 
as a low-priced car in 1934. It was 
the biggest seller in the line until 
it was supplanted by the Nash 600 
in 1941. 

Mr. Nash was noted for his 
ability to pick men, as well as 
his management astuteness. He 
brought Walter P. Chrysler into 
the auto industry, and, in 1936, 
when he was looking for a man 
to head his firm, he turned to 
George W. Mason, president of 
Kelvinator. 

Mason refused to leave Kelvi- 
|nator, so the two firms were 
merged, a relationship of cars and 
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the late Barney Oldfield, Frank Kwilinski, 





household appliances which has 


| proved successful. 


Mr. and Mrs. Nash had three | 
daughters. Two survive—Mrs. Mar 
Brenton, Beverly Hills, Calif., ancl | 
Mrs. C. Hascall Bliss, Detroit, wife | 
of the president of the C. H. Blisy 


|Co., Detroit. A third daughter, Mrs | 


while the sedan brought $1,985. Ten | 


thousand of the car were sold the 
first year. 

Then came a new feat in auto 
history. In World War I, the 
Army was beginning to realize 
the potentialities of trucks. It 
looked to Nash for aid. This was 
soon coming in the form of the 
famous four-wheel-drive Quad. 
Nash built 10,000 of these, said 
to be the greatest truck output 
in history at that time, as well as 
11,000 cars. 

After the war, Nash grew stead- 
ily. By 1928, it was producing 138,- 
000 cars a year. 

And then the depression broke. 
It was in this period that Mr. Nash 
demonstrated again his hard-head- 
ed genius. While the other makers 
scrambled for a market that was 
doomed for a while, Mr. Nash 

pulled in his horns. He put away 
the firm’s big surplus in govern- 
ment bonds, and built cars only 
when he had orders on hand. In 
1933 the firm produced only 11,000. 

It is true that deficits came in 
spite of this, but they were small 
ones—$1,200,000 in 1933, $1,600,000 in 
1934 and $610,000 in 1935. These 
made little dent in the big surplus. 





James T. Wilson, wife of a present 
director of Nash-Kelvinator, died 


in Kenosha in 1944. 










AT THE AUTOMOTIVE GOLDEN JUBILEE—A statuette for Charlies W. Nash (standing) is about to be presented by the late Gen 


Charles 


Life of Mr. Nash Typified 
‘American Way’—AMA 


DETROIT.—The following state- 
ment of tribute to Charles W. Nash 
was issued last week by William J. 
Cronin, managing director of the 
Automobile Manufacturers Assn.: 

“The passing of Charles W. Nash 
brings to a close the dramatic 
career of an outstanding pioneer. 
Though he grew up in a period 
when the land frontier was closing 
in America, Mr. Nash proved with 
his own life that the frontiers of 
opportunity and economic. well- 
being are infinite and boundless in 
this nation of free people. 

“He envisioned the horseless car- 
riage as a liberating force for his 
fellow-men. He strove to amplify 
that liberating force by devoting 
his talents to its improvement. The 
energies, sound financial judgment 
and bold imagination of this man, 
who began life as an indentured 
‘bound boy,’ helped lift America to 
its pinnacle of productive power, in 
war and peace. 

“Mr. Nash belongs not merely to 
the small group of immortals of the 
American automotive industry; by 
virtue of what he achieved despite 
the adversities of his humble begin- 
nings, he stands high on the list of 
those who have proved, by their 
own lives, the possibilities of the 
American way of life.” 





Only Il Left 


The death of Charles W. Nash 
leaves but 11 survivors of the 
original 16-member Automotive 
Hall of Fame, which was cre- 
ated at the Automotive Golden 
Jubilee in Detroit in June, 1946. 

Here are the names, ages at 
death and dates of death of the 
five pioneers who have died 
since the Jubilee: Burney Old- 
field, 68, Oct. 4, 1946; William 
Crapo Durant, 85, March 18, 
1947; Henry Ford, 83, April 6, 
1947; William Signius Knudsen, 
69, April 27, 1948, and Charles 
W. Nash, 84, June 6, 1948. 

Hall of Fame survivors in- 
clude: Edgar Apperson, John 
Van Benschoten, J. Frank Dur- 
yea, George M. Holley, Charles 
B. King, Frank Kwilinski, Alvan 
Macauley, Alfred P. Sloan jr.. 
Charles S. Snyder, and John 
Zaugg. 








TOP NASH MEN—Charles W. Nash, left, chairman, with George W. Mason 


president 
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WASHINGTON.—The auto indus- 
try’s opposition to government con- 
trols was reiterated last week by 
William J. Cronin, managing direc- 
tor of the Automobile Manufactur- 
ers Assn., testifying before the 
House Committee on Interstate and 
Foreign Commerce. 

Pointing out that one-third of the 
nation’s vehicles are now more than 
10 years old, compared with five 
years prewar, Cronin offered these 
suggestions to the committee: 
“First, therefore, ... is to main- 
tain the freedom of initiative and 
its encouragements to the indi- 
viduals whose ownership and use 
of all kinds of motor vehicles 
makes up our highway transpor- 
tation. By so doing, you encour- 
age the public to build up an ex- 
tensive backlog of up-to-date and 
usable vehicle mileage as a pool 
or resource in the hands of indi- 
vidual owners who are willing and 
know how to use it effectively to 
transport the nation’s goods. 

“Second, because of their general 
impact on the national economy— 
both in peace and war—follow wise 
policies in regard to highway devel- 
opment, highway user excises and 
the elimination of interstate high- 
way barriers. 

“Third, let the nation maintain its 
vigorous, competitive manufactur- 
ing industry unhampered, with all 
of its channels for supplying parts 
and equipment and service desired 
by the owners and operators of 
motor vehicles.” 

Rep. Charles Wolverton, of New 
Jersey, asked Cronin about the 
motor vehicle situation today in 
case of war tomorrow. 

Cronin replied that the reservoir 
of cars now is less than at the 
start of World War II and that 
AMA would cooperate in any study 
to determine whether consolida- 
tion of production in a few plants 
would be advisable. Cronin did 


Cronin Testifies in Hearing a 
Opposition to Controls 


Repeated by AMA 


point out, however, that individual 
manufacturing had proven satis- 
factory in the past. 

He said that intensive research 
is under way on more economi- 
cal engines. Karl Richards, also 
of AMA, added that consumer 
desire for comfort and luxury 
had done much to slow down de- 
velopment of smaller and lighter 
cars. 


Discussing federal automotive 
excise taxes and the demand for 
their repeal by user groups, Rep. 
James Dolliver, of Iowa, empha- 
sized that taxes are very necessary 
now. Richards replied that “where 
taxes are to come from is for 
Congress to decide. It is our busi- 
ness to point out inequities that 
bear on the automotive industry.” 

* 


TTMA Asks 200,000 Tons 


Of Steel Annually 

WASHINGTON.—Verne M. Drew, 
spokesman and member of the 
Truck-Trailer Manufacturers Assn., 
last week told a House subcommit- 
tee that the motor freight trailer- 
building industry must have 200,000 
tons of steel per year if it is to con- 
tinue output at an average of 60,000 
vehicles per year, as was the case 
in 1946 and 1947. 

Drew said that certainly a mini- 
mum of 150,000 tons of steel will be 
required annually by the trailer in- 
dustry, and added that if military 
programming again should require 
truck-trailers at a rate of 200,000 
units annually, the industry’s steel 
requirements would be not less 
than 500,000 tons yearly. 

He reminded the subcommittee 
that trailers powered by truck-trac- 
tors “are currently transporting be- 
tween 8 and 10 percent of the total 
tonnage of the entire United 
States, almost one-fifth of the total 
tonnage which is being transported 
by all Class I railroads. 





ANNUAL DINNER FOR EMPLOYES—A banquet is one 
employe relations program of Thomas-Hickerson Motor 


oldest dealerships in Denver. 


_ AUTOMOTIVE NEWS, JUNE 14, 1948 


59 





hase of the seven-point employer- 
(Dodge-Plymouth), one of the 





L-M to Dedicate 
New Metuchen 
Plant Today 


METUCHEN, N. J.—Headed by 
Benson Ford, vice-president of 
Ford and director of the Lincoln- 
Mercury division, a score of com- 


day (June 14) to dedicate the new 
L-M assembly plant. 

Dedication ceremonies starting 
at 2 p.m. were to be followed 
by a formal flag raising and an 
open-house tour of the plant by 
the 1,000 invited guests. The new 
plant is situated on U. S. 1, a 
mile southeast of Metuchen and 
32 miles from New York City. 

Dr. Robert C. Clothier, president 
of Rutgers University, New Bruns- 
wick, N. J., and Ford were to be 
the principal speakers at the dedi- 
cation, which will be attended by 
the plant’s 2,200 workers. 

Among the guests are prominent 


Chromium Plating 


A revised catalog designed to 
provide helpful information for 
successful applications of industrial 
chromium plating is announced by 
the Chromium Corp. of America. 
Copy may be obtained by request 
to the Chromium Corp. of America, 





120 Broadway, New York 5. 


pany executives were scheduled to- | 


| 





business and civic leaders from 
surrounding New Jersey communi- 
ties and from New York. More 
than 300 L-M dealers from all sec- 
tions of the Atlantic Seaboard from 
Maine to Florida also were to be 
present. 


(Continued from Page 1) 


“It will deal only with national 
problems affecting many dealers 
in a majority of the dealer terri- 
tory of the country. It will not 
consider strictly local problems. 
I hope and believe that the com- 
mittee can be of great help to 
factories, dealers and the public.” 

Membership and makes of cars 
represented on the committee fol- 
low: 

Paul L. Abernathy, Charlotte, N. 
C. (Chevrolet); Daniel B. Brooks, 
Baltimore (Buick); E. S. Dowd, 
Cleveland (Chrysler-Plymouth); E. 
G. FitzHenry, Worcester, Mass. 
(Cadillac); Charles C. Freed, Salt 
Lake City (DeSoto, Plymouth, 
Packard); Fred M. Haller, Wash- 
ington (Hudson); Ralph J. Scheu, 
Chicago (Nash); William L. Mal- 
lon, Newark (Pontiac); Ralph 
Nichols, Nashville, Tenn. (Oldsmo- 
bile); T. T. Penrose, Burlington, 
Vt. (Studebaker); H. W. Roberts, 
Portland, Ore., exclusive truck; 
Turner A. Summers, Louisville 
(Ford); Frederick M. Sutter, Co- 
lumbus, Ind. (Dodge-Plymouth). 


'||Munroe Predicts 


3-Year Demand 


|At Fla. Opening 


MIAMI, Fla.—Automobile buyers 
who are looking for new cars got 
scant consolation here from S. W. 
Munroe, general sales manager of 
the Chrysler division. Munroe pre- 
dicted that it will be nearer three 
years than two before cars will be 
rolling off the assembly lines in 
numbers sufficient to meet current 
demand. 


He cited the tight steel situation 
and the possibility that the pre- 
paredness program might still fur- 
ther limit the amount of material 
available for automobile manufac- 
ture. 

Munroe, along with James Tait, 
regional manager of Chrysler Motor 
Parts Corp., Atlanta, were in Miami 
to attend the opening of the new 
Munroe-Zeder, Inc., salesroom and 
plant on the Tamiami trail. 

The climax of the Munroe-Zeder 
affair came Saturday night when 
Miami traffic police were rushed to 
the scene to straighten out one of 
the worst traffic jams in recent 
months. Some 10,000 of the 17,000 
Chrysler and Plymouth owners of 
Dade county converged on 2101 
S. W. 8th St. (Tamiami trail) to see 
a Plymouth given away. 


Brosnan Heads 
K-F in East 


WILLOW RUN.— Appointment of 
Frank J. Brosnan as Eastern divi- 
sional sales manager, with head- 
quarters in the Fisk building, New 
York, has been announced by Wal- 
ter deMartini, Kaiser-Frazer direc- 
tor of sales. 

Brosnan was formerly associated 
with Chrysler Corp. for over 12 
years in various sales divisions. 
During the past year, he has been 
the K-F regional sales manager in 
the Philadelphia region. 


| Brosnan succeeds J. R. Acker- 








man, who was recently appointed 
merchandising manager for K-F. 















JOSEPH E. JOHNSON 
Ringman 





Horseheads, New York 


EVERY FRIDAY 


On Route 17, Four Miles North of Elmira, N. Y. 
Telephone 768 or 274 


* Drawing Cars From Extensive Area! 













RONALD D. WEST 
Owner 


* Bus, Rail and Plane Transportation! 


* Auto Convoys and Drivers Available! 


The Two Leading Auto Auctions in the Kast 


Danville, Pennsylvania 


EVERY WEDNESDAY 


On Route 11, Between Harrisburg and Scranton 


Telephone 881 


* Restaurant and Modern Rest Rooms! 


* Office Facilities Complete for Your Use! 


Two outstanding auctions . . . that provide you a source of good, 


saleable merchandise . . . and furnish you a ready market for dis- 


posal of unwanted trade-ins! 


If you would like to get our weekly Market Report, 


drop us a postcard! 












or 875 
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Auctioneer 
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WAA Disposals F layed 
In Tucker, K-F Deals 


WASHINGTON.—The War As- 
sets Administration “bungled” in 
handling the disposal of the Dodge- 
Chicago plant to Tucker Corp. and 
in allegedly letting Kaiser-Frazer 
use government machinery without 
charge at Willow Run. 

These attacks on WAA opera- 
tions highlighted the final report 
last week of the surplus property 
investigating committee headed by 
Senator Homer Ferguson, Michi- 
gan Republican. 

Costs of WAA are now running 
52 cents on the dollar received and 





‘if immediate steps are not taken 
to reduce operating and adminis- 
trative costs, the government will 
find itself in the position of spend- 
ing more money to sell its surplus 
than will be received from the sale 
of this property,” the report said. 


It stated that when the inves- 
tigation started, Tucker had been 
in possession of the $200,000,000 
plant for 10 months but had paid 
nothing. A final agreement was 


Labor 


(Continued from Page 2) 
have been compelled to lower their 
sights as the result of the Chrysler 
and GM agreements, the company 
will be forced to abandon its wage- 
cut recommendations. 


Elimination of wage differen- 
tials between Ford and competi- 
tors, as advocated a month ago 
by Vice-President John S. Bugas, 
would now involve a pay hike for 
Fork workers of at least eight 
cents an hour. 

It is considered doubtful that the 
UAW would accept an eight-cent 
raise, unless it accompanied a pen- 
sion plan or promises of liberal 
cost-of-living allowances. GM gave 
its workers an immediate raise of 
11 cents in launching its living cost 
formula. 

Ford negotiators drafted a pen- 
sion plan last year, but workers 
turned it down in favor of a 15- 
cent-an-hour wage increase. 

Ken Bannon, the union’s national 
Ford director, reported last week 
that workers at Lincoln-Mercury’s 
new plant in Metuchen, N. J., had 
voted 1,538 to 24 for UAW repre- 
sentation. There were 1,965 em- 
ployes eligible to vote, he said. 


Barwick Paint Shop 


Chip Barwick Chevrolet Co., 740 
Union Ave., Memphis, Tenn., an- 
nounces the completion of one of 
the South’s largest and most mod- 
ern paint and metal buildings. 








made in July, 1946. Oscar L. 
Beasley, then chief of the manu- 
facturing branch of WAA, nego- 
tiated with the auto maker for 
the government. 

Reviewing the steps in the new 
agreement, the report said that, 
“In addition to these highly un- 
orthodox financial manipulations in 
connection with the initial pay- 
ments of the Tucker Corp., it was 
determined by the subcommittee 
“that Beasley left the WAA and 
was hired by Tucker Corp. at a 
substantial salary.” 

According to the report, Preston 
L. Tucker’s personal check for 
$150,000 was “misplaced” in WAA 
files, and a second check was for- 
warded when a WAA inquiry 
showed he had less than $3,000 in 
the bank. Beasley said bank offi- 
cials had satisfied him that Tucker 
could meet the check. 

Under the new agreement Tuck- 
er paid $600,000 last June, of which 
$400,000 was a good-faith deposit 
to be forfeited in the event of any 
default, the report states. 

If Tucker fails to fulfill its 
purchase agreement, “the pri- 
mary responsibility for the fail- 


ure to make proper disposal of | 


this large industrial facility will 
rest primarily with the WAA,” 
the report declares. 

Careless management of inven- 
tories is cited in the Kaiser-Frazer 
case. It involved $25,000,000 worth 
of plant equipment and personal 
property in the Defense Plant 
Corp. operated by Continental Mo- 
tors in Detroit. 

After this lease expired, a dis- 
pute arose between RFC, which 
originally owned the property, and 
WAA, to which it was transferred 
as surplus, over how much was 
transferred. During the committee 
hearing it developed that $1,000,000 | 
worth of property was missing and 
accounted for, the report says. 

The subcommittee claims that 
Kaiser-Frazer “was using some of 
the machinery from this plant” 
and had also been taking parts 
from it for “replacements on ma- 
chines in its possession.” 

“The activity had been permitted 
by Continental Motors under au- 
thorization from the WAA, al- 
though no charge was made to the 
Kaiser-Frazer Corp. for use of the 


| machinery. The failure on the part 


of the owning and disposal agen- 
cies in this case to coordinate their 
actions with regard to the handling 
of this valuable government prop- 
erty appears inexcusable,” the re- 
‘port concludes. 





“Better GRILLE GUARDS ag Bustin” 


For All Models of International Trucks 





*KB—4-7 


@ The most widely used Guard on International Trucks. 

@ Not the cheapest—But the best. 

e A rugged, but neatly and individually styled Grille 
Guard which can easily and properly be mounted to 
give customers the best dollar for dollar value and 


utmost protection. 


BUSTIN IRON 


WORKS, INC. 


Designers and Manufacturers of Metal Products Since 1928 
110 EAST 130th STREET, NEW Lag 35,N. ¥ 


Telephone: 


ATwater 98- 





By Automotive News 
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! Week Week dan, | dan. | 
Ended Same Ended Total to to 
| June 12, Week dune 5, dune, dune 14, June 12, 
| 1948 1947 1948* 1948 1947* 1948* 
CHRYSLER : . 17,963 = 16,538 17,963 333,724 316,314 
DR ys tirvesrese 2,896 2,310 2,896 46,016 46,246 | 
DeSoto ..... 2,178 1,614 2,178 32,461 35,119 
De ci ceees > 4,722 5,012 4,722 95,317 91,149 | 
| Plymouth . 8,167 7,602 owien 8,167 159,430 143,800 
SEL S.ceena saves ves 11,137 13,277 8,872 20,009 336,465 220,208 
ar oe 6,594 10,757 5,394 11,988 266,243 161,371 
EE. 60.0% 0 yeiees diy 1,155 595 1,007 2,162 13,985 11,364 
DE vevcrssuen 3,388 1,925 2,471 5,859 56,237 47,473 
GENERAL MOTORS . 34,326 31,066 26,383 60,709 638,700 713,184 
Buick Ethie 5,812 5,537 4,681 10A93 113,781 125,856 
MEE, ouctvvceuse 1,561 1,276 1,229 2,790 25,868 26,395 
GOUNEIG, ckccccvecss 17,488 15,278 12,985 30,473 313,595 355,059 
Oldsmobile ....... 4,259 4,164 3,404 7,663 86,301 89,484 
| UENO cocseséace.ces 5,206 4,811 4,084 9,290 99,245 116,390 
KAISER-FRAZER ... 4,783 2,922 4,022 8,305 42,363 25.613 
WEEE © i vcsvces ee 1,448 1,269 2,813 21,738 32,143 
a ee 3,239 1,474 2,753 5,992 20,625 53,470 
CROSLEY ....... 735 373 580 1,315 8,132 13,570 
HUDSON 3,078 1,431 2,639 5,717 55,748 62,125 
En Rie 60 65:65 0.8 04 0.0 3,012 2,714 2,581 5,593 54,157 61,781 
EMNEP,. Sh0.60cc0ese 2,084 936 1,831 3,915 20,197 38,637 
STUDEBAKER ...... 3,280 2,422 2,604 5,884 56,039 73,927 
MOET b0e60-s000% 307 515 211 518 14,226 14,942 
Total Cars, U. S. .. 80,705 72,194 49,723 130,428 1,559,746 1,600,301 
+Station wagons. *Revised. 











COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, | Jan, 1 
Ended Same Ended Total to o 
| June 12, Week June 5, June, June 14, June 12, 
| 1948 1947 1948* 1948 1947* 1948* 
CHEVROLET ......... 7,611 2,172 6,086 18,697 125,901 179,875 
GEE o6ccciee se00 55 68 18 103 1,172 1,601 
DIAMOND T 236 296 182 418 7,327 6,383 
DODGE ...... 3,216 3,424 rT 3,216 78,452 68,757 
FEDERAL 74 99 15 149 4,203 2,601 
EE 4.004:5 5026.0 6,073 6,218 5,996 12,069 141,965 154,092 
GMC See Corel alee nares) ae 772 1,255 2,844 $1,847 36,906 
SEE ib ody Soma 020 nib a 14 sive oat 2,345 | 
INTERNATIONAL 3,599 3,246 2,861 6,460 68,163 82,341 | 
a 234 409 189 423 9,510 6,247 
Sen ihindae 6.650 408s 297 487 12 309 10,971 7,067 
STUDEBAKER 960 1,173 745 1,705 30,378 25,853 
EE ia o-a6.t phe, v6.8.9 210 414 197 407 8,619 6,374 
WILLYS .... 2,312 1,635 2,169 4,481 40,365 55,615 
MISCELLANEOUS 116 527 326 742 9,368 9,498 | 
Total Trucks, U. S. . 26,882 20,954 20,141 47,023 571,087 643,210 | 
Total Cars, Trucks 
i a sae aees es . 107, 587 93,148 69,864 177,451 2, 130,833 | 2 »243,511 
Total Cars, aa 
Pe 5,712 5,307 5,397 11,109 115,400 1 10,856 
Grand Total, 
Cars and Trucks 
U. S. and Canada ..113,299 98,455 75,261 188,560 2,246,233 2,354,367 

















*Revised. Miscellaneous includes Autocar, “Corbitt, Divco, Marmon H., 


Brockway, Four-Wheel | Drive, Drive, Sterling, etc. 





Output Zooms to 107,587 
As Chrysler Resumes 


(Continued from Page 1) 


by material shortages and Chrys- 
ler schedules by the latter part of 
the week were still shy of pre- 
strike level. Chrysler built an 
estimated 17,963 cars last week, 
compared with pre-strike totals 
of over 20,000 weekly. 

The GM shutdown .and sparse 
stocks of materials for castings and 
shipments of steel that were some- 
what disappointing in April seem} 
certain to delay the industry from 
obtaining an all-time record month- 
ly total until August. 


* * * 


F ANOTHER coal strike mate- 

rializes, the delay will naturally 
be longer. But if the auto industry 
can evade a coal strike, it will fore- 
| go production of replacement parts 
to some extent and concentrate on 
original equipment. 


strikes and shortages, indications 
are that U.S. truck production in 
1948 will exceed that of 1947. 

A continuation of present con- 
servative schedules would give 
this nation’s plants a total pro- 
duction of 1,368,000 trucks at the 
| end of the year, compared with 
| the record total of 1,237,984 built 
| during 1947. 
| The outlook for passenger-car 
| output in 1948 is also optimistic. At 
the end of last week, U.S. plants 
| had turned out 1,600,301 cars, com- 
| pared with 1,559,746 for the same 
period in 1947. 

* * . 
ASSUMING only moderate _in- 
creases for the balance of the 

| year, U.S. car production could top 





Despite production losses due to} 





4,000,000 in 1948. In 1947, this na- 
tion’s plants built 3,555,665 cars. 

Willys-Overland announced last 
week that it would suspend pro- 
duction of station wagons and 
station sedans from the middle of 
June until the end of July. 

The company will use the time to 
change its source of supply for 
bodies from Hayes Mfg. Co., Grand 
Rapids, Mich., 
in Detroit. 

James D. Mooney, Willys presi- 
dent, called the shift a big step in 


| a production goal of 300,000 vehicles 


annually. 

Willys will probably make up the 
impending output loss in produc- 
tion of commercial vehicles. 

+ 7. + 
EW FORDS were rolling off the 
line at last week’s end at the 
rate of more than 1,500 daily, and a 
spokesman said schedules would 


| probably reach 3,500 daily by the 
| end of July. 


Steel production remained vir- 
tually unchanged, hovering around 


96.5 percent of capacity. It was | 


believed that unless a coal strike 
interrupted, such a pace could be 
maintained throughout the bal- 
ance of the year. 

If it does, it was pointed out, this 
year’s steel output would hit an- 
other new high. However, steel offi- 
cials said they were keeping their 
fingers crossed. 


They cited low scrap inventory 
figures and noted that current coal 
negotiations have produced no evi- 
dence that a settlement will be 
reached before the present contract 
with the miners runs out. 


to Briggs Mfg. Co. | 
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| Vance and: Bush 
Are Elected AMA 


Vice-Presidents 


DETROIT. - 
| president and chairman of Stude- 
| baker, and E. J. Bush, president of 





E. J. Bush Harold 8. Vance 


Diamond T, were elected vice-presi- 
dents and directors of the Automo- 
bile Manufacturers Assn. at the 
AMA annual meeting held June 4 

Vance takes over the two AMA 
posts formerly held by Paul G. Hoff- 
man, 

Bush replaces Robert F. Black, 
president of White Motor Co., as 
vice-president of the association. 
Black will continue in his capacity 
as an AMA director. 

All other officers of the associa- 
tion were reelected. They are: 
George W. Mason, Nash-Kelvinator 
president, AMA president; Alfred 
| Reeves, advisory vice-president; 
|M. EB. Coyle, General Motors execu- 
|tive vice-president, secretary; 
| George T. Christopher, Packard 
president and general manager, 
treasurer; and William J. Cronin, 
managing director. 

The following directors, whose 
terms of office expired, were re- 
| elected: P. V. Moulder, Interna- 
tional Harvester vice-president, and 
|C. T. Ruhf, president of Mack Mfg. 
Corp. 

Other directors include A. Edward 
|Barit, Hudson president; Coyle; 
B. E. Hutchinson, Chrysler Corp. 
| vice-president; K. T. Keller, Chrys- 
ler Corp. president; Mason, and 
|C. E. Wilson, GM president. 

Alvan Macauley, former chairmen 
of Packard, and the late Charles W. 
| Nash, chairman of Nash-Kelvinator, 
| were elected honorary AMA direc- 
tors by the full board membership. 
The elections were held two days 
before Mr. Nash died. 


cieseie 


Rodeo Victories 


Scored by Ford 


DEARBORN.—Ford trucks were 
driven to first and second place in 
the straight tiuck and tractor-semi- 
| trailer events of truck rodeo semi- 
finals conducted by the motor truck 
| associations of Southern and North- 
ern California, according to J. D. 
Ball, director of Ford truck and 
fleet sales department. 

At the Northern California con- 

test May 29-30 at Fresno, Ford 
{trucks took first place in the 
| moat truck class and first and 
} second places in the tractor semi- 
trailer event, he said. 

In the Southern California semi- 
| finals June 5-6 at Santa Anita, the 
winning Ford truck in the tractor- 
semi-trailer events was driven by 
Earl E. Farris, of the Chesley Trans- 
portation Co., Long Beach, Calif. 
and the second place Ford driver 
was Jay W. Patterson, employed by 
the Southern California Freight 
Lines, Los Angeles. 

Ball said he and D. W. Lee, as- 
sistant director, will tour California 
and the Pacific Northwest for two 
weeks beginning June 15, visiting 
Ford truck dealers and various 
users of Ford heavy equipment in 
the West. 














Pratt to Head 
Dodge Account 


DETROIT.—Appointment of Ken- 

neth S. Pratt as account executive 
| for Dodge was announced last week 
by Ruthrauff & 
Ryan, Inc. 

Pratt joined 
Ruthrauff & Ryan, 
Inc., in 1934 and 
was New York 
representative on 
the Dodge ac- 
count, contacting 
regional offices 
and dealers on the 
Atlantic seaboard 
In 1938, he helped 
organize the 
agency’s Dodge cooperative adver- 
tising program. 





K. S, Pratt 





—Harold S. Vance, 
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Large ‘Output Program 
Put Off by Army | 
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CLASSIFIED WANT AD DEPARTMENT 








Rate FIFTEEN 


bene 
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DETROIT. — Under present ap- 
propriations, armed service de- 
mands on industry in general will 
have “very little” effect on the 
civilian economy, Gen. Omar N. 
Bradley, Army chief of staff, told 
a press conference here iast week 
during the 30th national annual 
meeting of the American Ordnance 


ternity. For the first time, associa- 
tion officers pointed out, the asse- 
ciation brought together representa- 
tives of science, industry and the 
three armed forces to review and 
study progress since World War II 
in scientific and research develop- 
ment of ordnance and military ma- 
teriel. 
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NEWS. PENOBSCOT BUILDING, DETROIT 


DEALERSHIP FOR SALE USED CARS FOR SALE 





WANTED: 


TOP - FLIGHT USED CAR DEALERSHIP FOR SALE. 


Located in| AUTO BUYERS — Best wholesale deal at 


Assn. Technical papers at the meetin MANAGER, qualified to operate on big Rocky Mountain area, excellent local lo- LEO ADLER, INC., DeSoto-Plymouth, 
“ * s were ccaeee ee . | volume basis both wholesale and retail. cation, franchise for cars, trucks, trac- 3000 Fenkell, 7 blocks east of Livernois, 
We will take up very little of p y: Excellent proposition if you can deliver. tors and farm machinery of standard Detroit, Mich. UN. 3-7400. 


the material important to the 





Dr. C. F. Green, General Electric | 




















If you have had large market experience 























































makes; established business doing $225,- 
Will sell business and real 





















































Vance civilian economy,” the general | research laboratories, Schenectady,| 34 “eneen Pe ag ly ni cataie Ge Wil teaas teh Ge, Dales 
| : declared. “As far as practicable, |N. Y., on current rocket develop- (1) Age. (2) Number of dependents. is new. $50,000 minimum required, Write WE WHOLES A I E 
ve sal we will rehabilitate and revise ments; D. A. Quarles, Bell Tele- (3) Present eer. _ iS) ee, of aah _ c/o Automotive News, De- 
= 5 ” h i ywrevious employers. (5) Length o me ba 
rese e 4 one Laboratories, Inc., New York E . eae wae “ 
at the ying he a gyn? City on trends in military research; | %4,°arnings with each. (6) How soon|FOR SALE: SMALL, PROSPEROUS +39 
June 4 Gen. Bradley pointed out that ’ ; could you start. (7) State amount you DEALERSHIP in Pennsylvania. Special Detroit’s 
, equipment quantities permitted un- P. R. Bassett, Sperry Gyroscope expect to earn. Apply Herff Motor Com-| circumstances give location large poten- 
o AMA quip q ee pe Co., Lake Success, N. Y., on latest pany, Memphis’ Oldest Ford Dealer, 295 tial. Last year’s net $25,000 with % 
G. Hoff- der present appropriations are not anti-aireraft armament ’ Union Avenue, Memphis, Tennessee. ——__ new car supply. All cash required. Sale Largest 
sufficient to cut into civilian ca- . SALESMAN: To represent snanutactarer price based on inventory, plus moderate 
Black pacities. However, enlarged appro- A luncheon was addressed by |“‘of bumper beauty grille guards to dealer poate, Nee tare Seen oe ee Wholesaler 
Co., as priations will eventually bring cor-|Maj.-Gen. James M. Gavin, war- — “ax 4 oreo = oo ae action. Replies confidential, Write Box 
iati respondingly greater cuts into|time commander of the famous] 1949 cars. I. R. Str eolnis.. 2353, c/o Automotive News, Detroit 26. 
ciation. . ee North Clark Street, Chicago, Illinois. Yi 
‘ ie ‘ivili 3 li he said. 82nd Airborne division; Rear-Adm. | ———— — 
apacity civilian supplies, ne sa M d Herb A. Gid DEALER IN FLORIDA desires an expe- | 
Ground transportation is espe- ee eens f +h ort i ‘ii ney, | ‘rienced truck and trailer salesman for | . . Li . UNi ity 4-2600 
associa- cially in need of overhaul and re- vice-president 0: t e AO . A inner well known line of equipment on salary FOR SALE 15999 Ivernois vers y 
# j t G Sradia id meeting was addressed by Gen. and commission basis. Applicant must | ° Pe 9850 Livernois HOgarth 8400 
y are: piacement, en. radiey said. Bradley, Gen. McNarney and Vice- submit reference of previous employment Automobile Dealership DETROIT 
lvinator Eventually such replacements will Adam Radford and late photo. Apply Box 2365, c/o (Now Handling Studebaker Line) 
Alfred affect auto industry civilian pro- ; ; ES Ee, | | i ee Beet of the OR Bilis 
esident ; duction but at the present time the | CLASSIFIED WANT ADS AUTO MECHANIC—Spend the summer by | New Modernistic Bldg.—Specially Designed 
} execu- demand is nominal, he said. | fae ~ 3 KURTZ, Ford Dealer, Ocean and Equipped—Contains 5,600 Sq. Ft. 
‘etary; ‘hii a npn laces eceremaeeesmesinnteentnasectnnacenmancnnmnananen LARGE ACTIVE SERVICE DEPT. 
Sackard Highlight of the sessions was Kindly Acknowledge | 4ccountant, BookKEEPER & OFFICE B. F. Goodrich Distributor 
2 an equipment demonstration for MANAGER, thoroughly familiar with all | Two Years Truck Orders on Hand 
Paana r, 6,000 members of the association | Advertisers availing themselves of this phanes = Gealerenip operations in wa ONLY $95,000 COMPLETE 
onin : } » & i : establishe for ealership in live Sou | 
’ rg sonal veg at the Selfridge | aan oe rig eget aa Central Illinois city of 8,000 people. Box | Wire or Phone DEALERS ONLY 
d se. vise respondents if and when their 2361, c/o Automotive News, Detroit 26. 
whose fad ; | E 3 . . : 
are Other military men in attendance | wonts have been fulfilled. A post-card Position WANTED _ _ Nation Wide Brokers 
ee were Vice-Adm. Arthur W. Rad-| will do and your courtesy will help . : éal 611 Court Bldg. Phone 3-3165 Sale Starts at 11 A.M. (C.S.T.) 
ford, vice-chief of naval operations us maintain the present high regard To encourage this classification for the EVANSVILLE, INDIANA 
nt, and ’ ’ ; 7 . benefit of our employing readers, Posi- ; 
“k Mf U. S. Navy, and Gen. Joseph T. Mc-| which this department enjoys. tion Wanted ads are accepted at half Realtor—S. C. Heugel, Mer. Every Thursday 
é. Narney, commanding general, air AUTOMOTIVE NEWS eee Bien. — eae ie = - 
Ndward materiel command, U. S. Air Force. tions of the same copy at 12% cents || ESTABLISHED DEALERSHIP, now hand- 
Coyle: Also among those who partici- | _ HELP WANTED per word, Cash in advance. — es deeeee te s oe a $ 
r Corp. pated in the program were: | NANTED, FOR NASH DEALERSHIP, | main highways and main street of pros- MANEY MOTOR co 
Chrys- For the Army—-Gordon Gray, as- | a aes aie a — AUTOMOTIVE PARTS EXPERT desires | a po | an . Ml veene dl = 7 
? i a : - > i com- | ti i . : me to sell. ross sales approximately 
n, and sistant secretary of the Army; Lt.-| pletely equipped shop. Plenty of light| fwanufacturer’s agent or ‘wholesnies iq | $25,000 monthly. Box 2343, c/o Auto- Murfreesboro, Tenn. 
Gen. Henry S. Orand, director of and fresh air and 14,000 square feet of Northeastern Ohio with Cleveland head- motive News, Detroit 26. 
airmen logistics, U. S. Army. — = evreeee ° service. The man quarters. Warehouse space and telephone| OR SALE: DUAL FRANCHISE, well 
rles W For the Navy—Vice-Adm, John | ee lige ca adda service available. What is your proposi- located on two highways in Georgia; new 
ot : sce j ? iaeaaha : tion? Box 2372, c/o Automotive News, | building and new shop equipment. Also 
vinator, Dale Price, deputy chief of naval| ‘nowledge of Nash cars, understand fac-| Detroit 26 | farm machinery line and gasoline agency 
Riis : hw ne tory service procedure and have good - Wa | ; 
. direc operations (air); Rear-Adm. C. B.| knowledge of customer follow-up system. | AVAILABLE: GENERAL MANAGER or dete is WHOLESALE!!! 
ership. Momsen, deputy chief of naval op-| He must have . thorough knowledge of BUSINESS MANAGER. Experience: Gen- | —————"—— = =" "*_=* ; a 
‘oO days erations (operations). | Paint and metal work, be able to get eral manager Chevrolet dealership in Chi- GARAGE FOR SALE It will pay you to see or call us. We 
: |} along with mechanics and know how to cago, also Ford experience, approximately | Gj pack FOR SALRK °£z.z°Noew firecproot yy 7 
For the Air Force—Gen. George | handle customers. I am not seeking a 14 years combined. Ten years with a eee — aman 1 tet, bok So tee inten 10tt'e 1948'9 and 
C. Kenney, commanding general,| ‘heap man. I want one who can produce | national finance company in branch man-| Onio Modern equipment, gasoline sta- |] 1949's for immediate delivery. Trans- 
strategic air command: Lt.-Gen. E.| °24.2™_ Prepared to pay salary and a| ager capacity. Qualifications: Well versed| tion. Car franchise available. Selling|| portation arranged to all points. Wire 
7 eg , . ° ° percentage of service department profits. in dealership operation, departmenta]) because of poor health Box 9371 c/o or call us for hotel reservations. Ps 
W. Quesada, commanding general, If you believe you can qualify, write us, functions, procedures, new and used car Automotive News, Detroit 26... F 
tactical air command. State your age, previous experience and merchandising. Can successfully super- - _ : 
; ze : earnings, and send a copy of your latest vise personnel. Now employed as auto BUSINESS FOR SALE SAM GREENFIELD co. 
The meeting continued through.. photograph. This dealership is located in finance executive, age 45, excellent health. | 7RUGK DISTRIBUTOR — Established 10 1 
> , i ichi a southern California city of than Interested in connection with Chicago ee 6619 Euclid Avenue 
‘Ss were Thursday, with the Michigan post : y Of more . B' years, large trucking area, with 45,000 Cleveland 3, Ohio 
f th iati f which R. L. 50,000 population with ideal all-year cli- dealer, may consider moving West coast. truck registered. Will sell "at inventory Phon UTah 1-2277 
lace in or the association, Of whic mate. A. M. RUSH COMPANY, Nash Box 2366, c/o Automotive News, De- Annual sales near $1,000,000. Present - 
r-semi- Biggers of Detroit is president, as dealer, 3896 Seventh St., Riverside, Calif. troit 26. lease on long terms. Well cotabblahed os 
0 semi- host. Biggers is president of the | WANrED--AUTOMOBILE PARTS SALES-| SALES and/or GENERAL MANAGER.| dealers. Box 2362, c/o Automotive News, : 1701 State Street 
rtruck | Fargo division of Chrysler Corp. | minicacturer Personalised ‘Die-Cast “Li: | ish (70. 47, still young and ageressive. |. Detrolt 96. oe —war||  Paene Walbeidge 2165 
; : : t a " st 8 ; ARAGE = 7 ST: —< one ridge 
North- The Detroit meeting was de- | conse Plate Frames. Earnings never be- wane "sian taken ala eaten as comand eae: © a sie ia ” 
» J. D. scribed as one of the most historic | wotentes —_ _ The sky is = limit.| large, high-volume dealer. Ten years| tric); 3 years left on lease, with option. 
ck and in the annals of the ordnance fra- | aaa ww a — oo. Arizona, Ar- accounting and office management. De- On town highway 24, Net ten thousand 
eng my, onnecticut. Idaho, sire Pacific Northwest or No. California. last year. Reason for selling, death of 
. | cowa, Kentucky, Louisiana, Maine, Mas-| Write H. J. Fox, 505 Churchill Road,| husband. Details, P.O. Box 1188, Mani- 
ia con- ae oe Renna Mon- LaHabra, Calif. tow Sprys., Colorado. EST PENNS Vv IA 
Ford Dearborn Plans } ‘tana, Nebraska, New Hampshire, New | Soars MANAGER OR ASSISTANT. Em: | NW GAHAGEConiml Obi Main hore LARG YLVAN 
, Mexico, New York (Centrz .| PARTS MANAGER OR ASSISTANT, Em- | NEW GARAGE—Central Ohio. Main thor- 
in the . kota, Oregon, South Dakota, Tennessee, | Ployed at present, Buick agency. Fa-| oughfare. Box 2363, c/o Automotive 
‘st and Showi for Utah, Vermont, Virginia, West Virginia, miliar with GM wholesale plan. Interested News, Detroit 26. Ea Meme AUTO AUCTION 
r semi- ngs Washington, Wyoming. THE BENMATT > lng ro ancora nll alee leat tas NEW CARS WANTED 
ORGANI ION, ., 3447 E. St. Ss e y gov a ee 
ORGANIZATION. INC., 3447 E. 24th St.,| oonth. Prefers dual dealership with good | NEW 1948-49 MODELS FOR EXPORT. EVERY FRIDAY NOON 
Angeles 23, Cal. 
4 semi- en ors, or ers AUTO PARTS AND AGGESSORIES potential. Reliable, aggressive, responsi- een Paes = oe 
AL J J ACCESS , 4 ord i: Ave.. (N.W.) —Washington 1, D. C. 
ita, the CLARKSTON, Mich. — Suppliers amen - National Firings has pl omg at oF ae a a Phone NATIONAL 1110 In 5 ~~ of anes County 
c : exclusive territory open for a live-wire 1 SE GA ae aa 
a of Dearborn Motors Corp. will at- man with car dealer following. Firm es- oe SS ee USED CARS FOR SALE ow mueage, Sen oe 
i ee — —————— ies NL 
Trans- — aw _— a Complete line of necessaries “and ‘parts. | GENERAL MANAGER—Wants position on | FOR DEALERS O 
Calif stration oO e ore actor Excellent commission arrangement, Box | the West Coast; capable of directing all Located 6 miles North of Lancaster, Pa. 
aan Dearborn farm equipment at the} 2245, c/o Automotive News, Detroit 26. ps a ty = a ——_» including | AUTO AUCTION 
riv ’ i : (AT 2 aU tl. nee problems, ver ten years’ experience di- | " 
yed by — rat dees ped — CADILLAC SERVICE- MANAGER — Large | recting all operations of large metropoli- | MANHEIM AUTO SALES 
. menta arm a eer a 1 os ” - o } y . ‘ 
Treight farm here June 16 ae experienced in Cadillac service, Must Sok ee gan ae oes Every Thursday, & AUCTION, INC. 
b . have ability to operate and increase busi- ar and truck dealershi Will consider * s Phone 202-W4 
- = ti ar Sa : t — aie teen wacet tag Fanta ind cumemecae. eee 200-car dealership or over. Would prefer apneing Gane 1, 2008 
ca a ives of manutacturing Orms from . ne a ; . ‘| to buy substantial interest in the busi- W , 
ifora® all sections of the nation who sup-| fox 2351, c/o Automotive News, Detroit | é8s. Can furnish as personal references holesale Only 
ae ply Dearborn with parts, acces 26. } AMMomotive News, Detrolt'| top men in the automobile industry. Box Located 2 miles E f Clarion, P 
visiting J . ’ » om 2367, c/o Automotive News, Detroit 26. Oca ies East o on, Pa., 
various on = oe agg LET ME clear up your accounting diffi- Rt, 322. 1 mile from Clarion Airport. 
‘ o atten according to ran x | culties, office plans, organization, substi- Call from the airport if you fiy in, and 
—_— Pierce, Dearborn aida Wante d | tute for bookkeeper’s iliness or Vacation. a ain ee aces WE WHOLESALE 
4 - orough working knowledge and full un- . 
Pierce also announced that dem- derstanding of GM & Chrysler systems. a fies 
onstrations at Dear Lake Hills x t Box 2368, c/o Automotive News, De- EVAN METCALF . . . Auctioneer LATE MODEL CARS 
: . 26. : 
farm will be 1 I d P a ani ial elt alors ; Auc 
D b b na June 17 for all or ar Ss SALES MANAGER — Progressive young Walt Chapman Auto Auction Call or Wire 
earborn employes, and June 19 . man 35 years of age. Married, with no Strattanville, Pa. - Phone 32 
for supervisory employes of Ford Ass t Manager attachment to alcohol, Eight years’ sales e 
tractor operations at Highland | and manager experience in new and used 
n- : . i | cars. Wishes position in same capacity 
of Ke = Park, Mich. One of the largest parts volume | with reputable auto firm, 200 to 500-car AURORA AUTO MART 
ce Dearborn Motors officials will be Ford dealers in the nation needs dealership. Prefer West Virginia or West 
it wee : > ori i- Coast. Your response to this advertise- U T I O N 
uff & hosts to the supplier group at a ana eto a ee a. ment will be held in strictest confidence. 83 N. Lincoln Avenue 
dinner Tuesday evening at De- es him in the ford parts He Write to Robert Victor Tedesco, c/o (Auto Dealers Only) AURORA, ILLINOIS 
-* troit’s Hotel Statler, at which Paul as a parts buyer, and balanced Jewel City Motors, La Jolla, California. ’ A, 
joine M. Mulliken, executive secretary of | Stock expert... efficient corps |AVAILABLE—AN EXPERIENCED GEN- EVERY WEDNESDAY Phone 31512 
eRyan, the National Retail Farm Equip-| f parts men with which to eS eee ener 
, : : ealersnip well, 
" = ment Assn., will speak. work... good working condi- dealer operations. Capable assuming com- JOHN CORRIGAN 
Yor In addition to the suppliers, rep- tions. Salary and Bonus. plete charge all CopesSnents, means Auctioneer 
ive on : . 2 i i sales direction. Outstanding results as- 
= resentatives of the metropolitan State fully your experience in sured. Wide experience in the industry. GEO. CASSIDY , 
pe a : : genuine Ford parts business. , Ken Schaefer’s — 100% Dealer 
and agricultural press and radio, on ; Prefer opportunity later to buy part Manager | TION 
tacting and a group of farm leaders are Make your application by mail interest. Address Box 2369, c/o Automo- AUCTI 
offices d os direct to Mr. C. H. Rentz, tive News, Detroit 26. ss Bee er | Sale Starts at 12:00 Noo | Inside @ Comfortable Building, Every 
Jon the roa = the i. ne ee DEALERSHIP WANTED e s at 12:00 Noon THURSDAY 
nesday when earborn otors neral Motors, , A 
) . : HAVE QUALIFIED with Genera! Motors, Y ’ Retiable—Fair—Honest—Protective Service 
nee demonstrates its complete line of Hal Lynch Motors, Inc. | Chrysler and Ferd factories Desire to CHICAGO AUTOMOTIVE Right in the HEART of 
= mechanized farm equipment de- Hogan & Union St. | purchase dealership of 300 cars or larger AUCTION, INC. INDIANAPOLIS, INDIANA 
e the : : for cash. Replies will be held in strict 1050 East Slst St. Chicago, Ul. “The Great Mid-West Market’’ 
adver- signed to operate with the Ford JACKSONVILLE, FLA. confidence. Box 1920, c/o Automotive | ‘Chicago Is the Place to Buy Your Cars” | 915 N. Illinois St. Phone Lincoln 5383 


tractor. 
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USED CARS | ‘FOR SALE 


_USED CARS FOR SALE A 


AUTO AUCTION 


(WHOLESALE ONLY) 


Every FRIDAY - -- 11 A.M. 
RAIN OR SHINE 








AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 


Y% Mile East of Illinois State Line 
On Route 30 







ow Ab aw 
Reanlos Over 150 Oats Rach Bale WHEELING, ILL. 
Dealers Buy—Dealers Sell 25 Miles North of Chicago 
Route 45, Milwaukee Avenee: 






% Mi. No. Route 68, Dundee Rd. 


@ BRING CARS TO SELL 
BUY CARS YOU NEED 
LOW AUCTION FEES 

John W. Corrigan, Auctioneer 


WHEELING AUTO AUCTION ©O. 





Buyers coming in by plane or train— 
call—we will meet you. Hotel accom- 
modations available, transportation fur- 
nished. Call early for reservations. 
Transports available to move cars. 
Geo, Lawson—Owners—Bud Fennema 
DUTCH STEWART, Auctioneer 


Dyer Auto Auction 
111-4051 Dyer, Ind. 


ae Chicago Heights, il, 5268Y3 
and Lansing 173-M 













Austin’s Auto 


Auction 
Every Thursday 1:00 P.M. 


We serve the central New York area 





WHOLESALE 
1948-47-46 AUTOS 


| 12880 Jos. Campau 





IMMEDIATE DELIVERY Clean Cars — 
ALL MAKES AND MODELS Dealers ¢ 
Austin 


SPECIAL PRICES TO 
QUANTITY BUYERS 


Also Large Stock of Convertibies 


IRVIN SACHS 
**Philadeiphia’s Largest Used Car Dealer'’ 


4539 Chestnut St. Philadeiphia, Pa. 
Wire or Phone ALlegheny 4-4450 


Sales & Exchange, Inc. 
WALTON, NEW YORK 
For reservations call Walton 125-W, 
8:45-5:00 








J. B. COTE, INC. 
Ford Dealer 


Invites the Dealer Public 


to make our office your head- 
quarters when in Detroit buy- 
ing dealers stock. 


300 Automobiles 
e Wholesale Retail 


15880 Livernois 
Lubbock Auto Auction DETROIT, MICHIGAN 
Lubbock, Texas 


AUTO AUCTION 


Dealers Only 
Where the East and West Meet 
EVERY THURSDAY 











AUCTION 
THURSDAY 12:00 NOON 


Most cars entered are brought in 

by new car dealers. 

Col, Marker, Auctioneer 

We Need Buyers—Over 150 Cars 

Offered Each Week"’ 

DOC GREINER 
The Flying Dutchman | 
1701 Madison Ave. Adams 6397 
Toledo, Ohio 





AUCTION SALE MOTOR CARS 


DEALERS ONLY 
Aurora Downs Race Track, Route 31, | 
Aurora, Illinois 
EVERY MONDAY—Sale Starts 11:00 A.M. 
INSIDE HEATED Sales Arena for 300 cars. 
AURORA AUCTION SALES 

Phone Aurora 8711 or 7877 
“Dutch” Stuart, Auctioneer 








DID YOU KNOW that each Friday, rain or shine, 
one of the largest and best automobile auctions in 
the world today is held at Joplin, Missouri, the Cross 
Roads of America, where the East meets the West? 
We also keep six buyers on the road at all times. If 
you have any new automobiles or new trucks for 
sale, contact Hi-Dollar Joe at Joplin, Missouri. He 
will have one of his men call upon you at an early 
date. We need new automobiles and trucks, lots of 
them. We are not interested in anything except new 
merchandise. 


JOPLIN AUTOMOBILE | 
AUCTION COMPANY 


1610 E. 7th STREET JOPLIN, MISSOURI 


Phone 4600 


BUICK PARTS — | 


Largest Stock of Both Old and Current 
Model Buick Parts 


WHOLESALERS ATTENTION: 
WE ARE QUANTITY SHIPPERS 


Same Day Service on Mail Orders and Inquiries 
All Shipments on a C.O.D. Basis 


ROBERTSON BUICK CO. 


“Edge of the Leop” 
1000 SO. WABASH AVE. 
CHICAGO 5, ILL. 
ALL PHONES: WABASH 1080 











USED CARS Fol FOR SALE 


CADILLAC 


High Grade Used Coupes, 


Convertibles, Sedans 
("46 — °47) 
All other makes and models. 





These cars are cleaned up and 
ready to go. 


See Joe Szopinski 
Used Car Manager 
DICK CONNELL 


Detroit, Mich. 
TWinbrook 1-0603 





AUTO AUCTION 
(Dealers Only) 


Every Wednesday (indoors), 1 P.M. 
8 Miles West of New York City 
Highway No.6 Lodi, New Jersey 


AUTO AUCTION 


TIM ANSPACH 


Albany, N. Y. 


(For Dealers Only) 
EVERY MONDAY... 12 NOON 





TRUCKS WANTED 


See eheenteememmetmmmeaenmemmentntgmeeeaee 

WE NEED LATE MODEL used trucks and 
used cars. Will pay top dollar. Go any- 
where. Let us know what you have, also 
the price. Call Estebrook 2660 or write 
to Fred Bedford, 534 No. Cicero Ave., 
Chicago 44, Illinois. 


GMC 6x6’s, long and short wheelbases; 
must have front end winches. Good con- 
dition. State how many, price, etc. 
Akopian Sales, 71 N. Craft Highway, 
Prichard, Alabama. 

DODGE TRUCKS: Wanted by franchise 
dealer. All models. Will buy only from 
franchised Dodge truck dealers. Worden- 
Young, Inc., 3229 Pulaski Highway, 
Baltimore 24, Maryland. Broadway 1300. 


NEW SCHOOL BUS CHASSIS—Quote best 
price, quantity, and specifications. Hud- 
son & Co., Macon, Miss. 


TRUCKS FOR SALE 


| REFRIGERATED TRUCKS—We have two 


1946 Studebaker M16 ton and half cab- 
over trucks with large refrigerated bodies. 
They have doors, front and rear. They 
were used by the Shillito Company in 
frozen foods business until recently, when 
they discontinued the line. They have 
been driven less than 12,000 miles and 
cost almost $4,800 apiece, new. Will sac- 
rifice for $2,750 apiece or the both for 
$5,400. For further information contact: 
Paul A. Warner, c/o Andy Schain, Inc., 
2316 Gilbert Ave., Cincinnati, Ohio. 
Phone: Woodburn 6418. 


DODGE — WHAX — 1947 new, Truckstell 
Conversion, 16050 Eaton, 2-speed axle, 
trailing axle 900/20, 10 ply tires, deluxe 
cab, dual long arm mirrors, radiator 
grille guard, running lights, color red, 
built for ten ton payload to meet high- 
way load limits. Bailey-Smith, Inc., 421 
8S. Capitol Ave., Lansing Michigan. 


NEW 1947 DODGE 15,000 GW short wheel 
base chassis and cab. Straight axle, 
hydrovac, deluxe cab, 7:50 tires. $1,750. 
Below list. Cameron Auto Sales, 336 S. 
oe Street, Harrisburg, Pa. Phone 


FOR SALE—NEW 1948 3%-ton GMC truck 
equipped with military type heavy-duty 
Holmes wrecking equipment, body and 
heavy-duty front end winch—will handle 
anything that rolls the highways. Will 
sacrifice for immediate sale. Harry 
Martin, 700 N.E. 10th St., Fort Lauder- 
dale, Florida. 


1941 FORD COE WRECKER, two-speed 
rear axle, Holmes Road King steel body, 
newly overhauled at Holmes plant; motor 
and chassis excellent condition, tires fair. 
$1,800. Wallin Motors, Kingsport, Tenn. 


BUSES WANTED 
IMMEDIATE CASH for your 1947-1948 
48 pass. Ford, Chevrolet school buses 
and 54 pass. Dodges. Rush prices, make 
of body, equipment, location immediately. 
Box a c/o Automotive News, De- 
troit 26. 








BUSES FOR SALE 


TEN NEW 48-passenger Chevrolet buses, 
fully equipped, 8.25x20 tires front and 
rear. Discount dealers. Additional infor- 
mation on request. Whllis Garage, Mer- 
cer, Pa. 

FOR SALE—Two new Superior school buses 
mounted on 1948 Ford chassis. One 36 
and one 48 passenger. Liberal discount 
Russell Motor Co., Inc., 
Kansas. Phone 655. 

NEW 42 PASSENGER Wayne school bus. 
Dodge WF 34 s Chassis. Completely 
equipped. Wholesale. West Side Motors, 
Inc., Dodge dealer, 1350 West Broad St., 
Columbus 8, Ohio. 

FOUR NEW 1947 Ford V-8 48-passenger, 
Carpenter body school buses at $3,000. 
Capital City Ford Co., Inc., Baton 
Rouge, Louisiana. 

NEW 1947, 48-passenger school bus. Price 
$3,250. Bynum & Jones Motor Co., 
Siloam Springs, Arkansas. 


PARTS WANTED 
NEED RIGHT FRONT FENDER Ford 
1939 Standard Tudor Sedan (S8i1A- 
16006 B). Write Kurtz, Ford dealer, 
@cean City, N. J 





Junction City, 











PARTS WANTED PARTS FOR SALE c 


WANTED — OL DSMOBILE 1941 or 1942, 
series 76 or 78 body complete, club sedan 1948. What do you need? 
or 4-door. Give details. Carmichael Mo- CHIONE & SONS, Alliance, Ohio. 


tor Corp., Clarksburg, W. Va. 
PARTS FOR SALE 


CHEVROLET PARTS—Front fenders, fen- 
der skirts, running boards, hood panels, 
cowls, face bars, grilles, headlamps. 
1947-48 %-%-1 ton trucks. Cisar Chev- 
rolet Co., 16220 Kinsman Road, Shaker 
Heights, Ohio. 


WHOLESALE PONTIAC PARTS. Large 
stocks of hard-to-get parts. Body and 
fender parts for all models. Fast service, 
liberal discount. Walter H. Schultz Pon- 
tiac, 16-20 Passaic Street, Trenton 8, 
New Jersey. 


FORD: PARTS shipped anywhere. Call, 
write, phone. Tranter-Williams Motors, 
Inc., 4016 Alliston Ave., Cincinnati 9, 
Ohio. Melrose 7275-6-7. 


$800,000 
NEW WAR SURPLUS 
AUTOMOTIVE PARTS 

50% to 15% off List 


GMC, CHRYSLER, FORD 
and JEEP PARTS 


Send for Complete List 
BALFOUR SALES CORP. 


3633 MICHIGAN AVENUE 
DETROIT 16, MICHIGAN 
Phone: TAshmoo 5-1640 





Attention, 
Pontiac Dealers 


We carry a large stock of radiator grilles, 
doors, fenders, quarter panels, and many 
other hard-to-get items. A trial order will 
convince you that we have the parts. 


FORD 
GENUINE PARTS 


Buy a little or a lot of seares items 
at attractive trade discounts. 


Prompt Serviee 
* BOULEVARD MOTOR CORP. 
" Authorized Distributors 
Woody Pontiac Sales, Inc. 3382 Boulevard 
12140 Jos. Campau DETROIT 12, MICH. eS aaa 


Telephone Twinbrook 1-1600 
Michigan’s Largest Pontiac Parts Dealer 


ONE OF THE LARGEST and most com 
plete stock of genuine Chevrolet parts 
Shipments made immediately upon re 
ceipt of order. Lowest wholesale dis 
counts available. Stone-Fish Chevrolet 
Inc., 56 East Broadway, Shelbyville, Ind 











OLDSMOBILE 


And All General Motors 
PARTS AT WHOLESALE 


$100,000 INVENTORY 
LIBERAL DISCOUNTS 


PARTS and ACCESSORIES 
Hard-to-Get Parts 
Orders Filled Day Received 
DISCOUNT TO DEALERS 


Hoods Core Supports 

Grilles Hydramatic Parts RUND MOTORS, INC. 

—— ao 3725 Grand River Detroit 8, Mich 
enders s utors TEmple 1-3700 

Gas Tanks Carburetors 

Trunk Lids Steering Wheels 

Fuel Pumps Clutch Parts 


And Many Other Items 
Orders Filled Same Day Received 


SELMI MOTORS, INC. 


LARGEST OLDSMOBILE PARTS 
DEPOT IN EAST 

15th St. Philadelphia, Pa. 

Telephone SAgamore 2-5568 


FORD RADIATORS 
IMMEDIATE SHIPMENT 
1928-'47 Pass. 1928-"47 Treeks 
Write for Complete Listing 


3431 N. 


701 Barr St. A-9233 


FORT WAYNE 2, IND. 





TIRES FOR SALE 


9.00x 16 ARMY surplus tires cheap. 
wud grip original tread and several re- 
> 


OLDSMOBILE 
PARTS AT WHOLESALE 


The Largest Oldsmobile Parts 
Depot in the United States 
INCLUDING SHEET METAL, FRAMES, 
HOODS, DOORS AND 
HARD-TO-GET PARTS 


HYDRAMATIC PARTS AND SERVICE 
CENTER 


amount. 


Phone 1158 


700.15—4-Ply Tires 
Major Brand_Sactory Blemishes 
«Manufacturer’s Name on Tires) 
| White—$11.81 Plus $1.44 Fed. Tax 
| 





Mail Your Order or Wire Us Collect 
SHIPMENTS MADE PROMPTLY 


KAISER BROTHERS 
Prospect 2331 
1540 S. Figueroa St. Los Angeles 15 


Black—$ 9.90 Plus $1.44 Fed. Tax 


EAGLE TIRE CO. 


54th St. at 10th Ave., N.Y. 19, N.Y. 
Phone: PLaza 7-6514 





STUART & RAMP, INC. 
AUTO AUCTION 


EVERY WEDNESDAY 
The Finest Aute Auction in the Country 


AT THEIR NEW LOCATION 
HOOSIER AIRPORT 


On State Road 52 
INDIANAPOLIS, INDIANA 
BU Y—SELL—TRADE 
Fly er Drive te 
STUART & RAMP, INC. 


INDIANAPOLIS, INDIANA 
Phone HI. 5363 





AUTO AUCTION EVERY MONDAY 


CLEVELAND, OHIO 


1 O’Clock Dealers Only 
RAY AUSTIN .. . Auctioneer 


Phone Early—Ivanhoe 1644 and Kenmore 3443 
FORD CORNER 


(Euclid Ford Co.) 
St. Clair Ave. at Charden Road—On Route 2 (East) 





PLYMOUTH- ‘DODGE used auto parts 1926 
Write SAR 





Attention! Export Buyers! 

















CADILLAC-OLDSMOBILE 








cy 
SUMMIT CITY RADIATOR WKS. 








All in = condition. Will sell 
masville Meters, Inc., 
113 Fletcher St., Thomasville, Ga. 
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Livernois Detroit 


AUCTION 


“For Dealers Only” 
DOC MILLER — AUCTIONEER 


BUY AND SELL 
"46 — °47 — °48 — °49 Models Only 
Every Wednesday 
12 Noon Sharp (D.L.S.T.) 


If You Miss at the Auction, There Are 15,000 
Used Cars on Livernois 


JERRY LYNCH 
WARREN A. McCLURE 


15875 Livernois 


UN. 1-1503 UN. 1-9673 


BUY AND SELL 


WITH “MAC, THE LIBERAL SCOTCHMAN” 
(Archie McClellan ) 


AUCTION 


EVERY THURSDAY (1 P. M., E.S.T.) 
(DEALERS ONLY) 
(MNARLIE “WHEEL AND DEAL” McCARTY 
(PROMOTER) 


H. C. Turney Auto Sales 


156 E. CENTER ST. 
AKRON, OHIO 
Phone BL. 3127 















AUTO AUCTION EVERY TUESDAY 


In the Heart of the Nation — Fort Wayne, Ind. 


11:30 A M Bring your cars or send them Monday, Monday 
ui o'** Nite or Tuesday A.M. Our guarantee: You must 
be satisfied. Call us for Reservations: 


EASTBROOK 1254 


FORT WAYNE AUCTION CO. 


(WEBSTER-MARKER MOTORS) 


Owners: CARL E. MARKER - DENZIL V. WEBSTER 
COL. CARL E. MARKER, COL. LEE DRAWHORN, Auctioneers 
324 W. MAIN ST. FORT WAYNE, IND. 
































EVERY THURSDAY—12 NOON 
WHOLESALE ONLY 


AUTO AUCTION 


(For Dealers Only) 


AT EARL A. SCHOTTS 
2300 READING ROAD CINCINNATI, OHIO 


Tel: Woodburn 3060-03892 
Auctioneer: Pat Patterson 
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___ AUTO EQUIPMENT FOR SALE — 








JOIN THE THOUSANDS 


From coast to coast who receive our weekly prices on 
our regular Saturday Auction. All sales are honest-to- 
goodness sales. Our prices are never padded. Send fo 
yours today. Tell your friends to do the same. 


© 
There’s No Charge 


CORRY AUTO AUCTION 


EVERY SATURDAY 
12 Noon (D.S.T.) 
“Where a Square Deal Is the Rule” 
& 


AUTOMOBILE TOW BARS 
TOW BAR SALES COMPANY 
Factory Distributors 






100 8S. CLINTON 8ST. CHICAGO 6, ILL. 
ANDover 8888 DORchester 8373 















TRUCK EQUIPMENT WANTED 


HEAVY DUTY WRECKER EQUIPMENT 
for 5-ton truck. Military type acceptable. 
Harris Motor Company, Dothan, Ala. 


TRUCK EQUIPMENT FOR SALE 


New Ford Truck Cabs 


Complete with wiring and instruments. 
Fits 1940-47 models. 


New Chevrolet Cabs 


1947-48 models, complete. 













































Sponsored by 
New Dodge Deluxe Cab . 
ew Do Scene 8 Aikens Motor Sales, Inc. 














New Studebaker Cabs 


Complete with wiring and instruments. 
Fits 1941-47 models. Civilian or Army 
type. 
$350 


New Chevrolet Front 
End Assemblies 


Fits 1947-48 models. % to 2 ton. 


Wanted 


Army surplus and civilian passenger car 
and truck parts, such as motors, rear 
ends, transmissions, cabs and front end 
assembly takeoffs. Also complete trucks. 


Chicago Truck Sales 


4545 W. Madison St. Chicago 24, Ll. 
Tel. MANsfield 7772 


CORRY, PA. (30 Miles Southeast of Erie, Pa.) 
Dial 21-345 





















AUCTION OF AIRPLANES 


AT 
MONTPELIER AIRPORT, OHIO 


Second Auction—Saturday, July 3, 1 P.M. (EST) 
Each Saturday Thereafter 


Sellers should have planes at airport Friday or early Saturday 
A.M. Hundreds of owners have requested us. to promote an auc- 
tion of this kind and we expect buyers from most parts of the 
U. S. A small commission will be required from consigners. 


A Good Place to Buy or Sell 
TERMS 


Bring cash or certified travelers’ or cashiers’ checks. Aircraft 
of all types represented. 

We will not be responsible for accidents. This applies to buyers 
and sellers and spectators; everyone and everything. 

Buyers can arrive by plane, Wabash R.R., U. S. Highway No. 
20. Airport operated by Ross Flying Service. 


Address all inquiries to: 


Woodruff, Jenkins and Drake Auction Company 
_  (Partne 
MONTPELIER, OHIO 
An old, established auto auction firm, conducting automobile 
sales on Monday each week throughout the year. 
We have never missed. 















SHOP EQUIPMENT FOR SALE 


IMMEDIATE DELIVERY—New and used 
steel parts bins, hundreds in stock. Also 
large stock of new and used benches, 
cabinets, safes, tool boxes, grinders, elec- 
tric tools, fender hammers, air compres- 
sors, spray painting equipment, vises, 
welders, lockers, shelving, etc. We ship 
everywhere—your inspection and inquiries 
invited. Machinery and Equipment Ex- 
change, 3400 W. Fort St., Detroit 16, 
Mich. Phone TAshmoo 5-2310. 


USED AUTO PARTS TABLE, like new, 
for sale complete with all glass, clips, 
dividers and risers. $45. Homer Chevro- 
let, 9757 Grand River, Detroit 4, Mich. 
























ALLEN DISTRIBUTOR 
SYNCHRONIZER 
Price — $75 


J AND L MOTORS 
Cumberland, Md. 







111 8S, George St. 
Phone 1852 






WHEEL BALANCING can be a means of 
quick, easy profit. A new quality wheel 
balancer, only $24.50. Send for free in- 
formation. Clinton Sales Company, Box 
577, Rochester 2, N. Y. 


HOLMES WRECKER for sale—1941 Chev- 
rolet COE with Traffic King, all equip- 
ment, elec. sanders, spotlight, in excel- 
lent operating condition. Photo on re- 
quest. The Harden-Stevenson Company, 
Circleville, Ohio. Phone 522. 


WEAVER FRONT END MACHINE and 
wheel balancer. Virtually new equipment, 
used 3 months. Price $495. Snyder 
Brothers, 1422 5th Avenue, Arnold, Penn. 


ANTIQUE CARS FOR SALE 


1919 DODGE custom limousine. 
running order. Original paint. 
Langley, Newburyport, Mass. ; 


WILL TRADE 


WILL TRADE for new automobile. One 
17-foot 1947 Chris-Craft runabout, 95 
H.P., 36 M.P.H., many extras. Have 
cradle and cover. John M. Myrick, c/o 
Fields Motor Co., Inc., Pensacola, Fila. 


WILL SELL OR TRADE the following new 
Chris-Craft enclosed cruisers: One 36- 
foot, one 34-foot, one 27-foot, one 23- 
foot. Panter Boat Sales, 350 Maple 
Street, Perth Amboy, New Jersey. Phone 
Perth Amboy 4-1480. 


AIRPLANES FOR SALE _ 


PIPER SUPER CRUISER, perfect condi- 
tion. Only 120 hours. Sacrifice for cash 
or trade for new popular make car. H. 
H., Goodwin, Spartanburg, 8. C. 


MISCELLANEOUS oe 


AT LAST. Automobile freight c car unload- 
ing made easy with rack lifter which 
eliminates back-breaking and time-con- 
suming job of lifting rack to ceiling of 
freight car by hand. Rack lifter consists 
of pulley and shaft. Pulley designed and 
manufactured with deep pockets to fit 
hand chain in freight car. To operate 
place large end of shaft in hole provided 
in wall of car. Place pulley in hand 
chain and attach one-half inch drill or 
larger to small end of shaft. Start drill 
and one man has the rack up in ten min- 
utes. Price $15.65, postpaid. Immediate 
delivery. Send check or money order to: 
D. C. Caufield Company, 1008 Corbin 

ye., New Britain, Connecticut. 


MIMEOGRAPHING — SPECIALIZING in 
sales letters and lc government postcards. 
Mackie. 81 Dales, Jersey City, New 
Jersey 

ENGINE REBUILDING — a - 9 
grinding and _  wmetalizing. 

Hughes Motor Co., Inc., 800 Galion 
St. Lynchburg, Virginia. 

CHRYSLER - PLYMOUTH. Upright neon 
sign. Size—18’ x 9’ 4’’. L shape, perfect 
condition, sacrifice. Call or write Airport 
Motors, 95-20 Northern Blvd., Jackson 
Heights, New York. Newton 9-0980. 










UN. : UN. 2312 


Greater Columbus Auto Auction 
Every Friday — 12 O’clock Noon 


the Same Location 


DEALERS ONLY 


Greater Columbus Auto Mart 


935 Gladden Road and Northwest Blvd. Columbus, Ohio 
Drive West 900 Numbers on Goodale St., Turn Right Two Blocks 








Perfect In 
Ken 
















































NEW SUBSCRIPTION ORDER’ 


Send Automotive News to Address Below 
for One Year $6 [_] or Two Years $10 [_] 
for which check is attached [_] or send bill ((] 


UTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 








a 2 


Street Address 


City 


TRADE CONNECTION: 
Truck Dealer [) 
Insurance (7 Financial [) 


© With two great new cars to sell — 
both featuring an overdrive — you've 
got everybody talking! 


As pioneers of the first overdrive for Ford 
and Mercury cars, we confidently expect an 
enthusiastic reception to your new cars 
from an overdrive-minded motoring pub- 
lic. They'll be knocking on your doors day 
and night! 


We want to help you keep the thousands of 
Ford and Mercury owners who can’t get 
immediate delivery, “in the family”. That’s 
why we’re announcing a new sensationally 
low retail price of only $89.50 for Colum- 
bia Overdrives. 


Every 1942 through 1948 Ford or Mercury 
owner who can’t get a 1949 model will 


want to modernize his present car with an 


’ To moy he : ore 
: ‘ a as been « € the remaining stock guy; re of these popul as 
overdrive. The ad shown at the right and arated fen established Installation can —- quickly the unbelievable oa “4 aaa — 
$2.000 000 Those Who act » j © made in four to fiy € hours <¢ of $89.50 Preparec 
. on, : oh : ‘ ° ain were an te e Mow Can add to the © cars Americ: 
similar ads scheduled in leading national Slowed | in erdrive of unquestionable “a Present most talked about car { vocates « — 
; ts ry o c Cature — SION pact, 
lications and metropolitan newspapers Mrerantt as the “s 
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